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CANDY EVERY TIME YOU PLAY! 


Candy Man, an exciting new crane 
following in the quality tradition of such top 
performers as Big Choice & Top Choice. 






Play Till You Win 

Attract Mode - Music 

Reliable Belgium Mechanism 
Microprocessor Boards 

Adjustable Claw Mechanism 
Quality Construction 

Coin Counter Meters 

Available with Bill Acceptor Options 


Adjustable Pricing/Custom Programming 
Dual Coin Mechanism oO 6 












DIMENSIONS 
25” W | 
24” D 4) 
67°H C4 


BETSON ENTERPRISES 


DIV. OF H. BETTI IND., INC. 
303 PATERSON PLANK RD., CARLSTADT, N.J. 07072-2307 


IN N.J. (201)438-1300 * TOLL FREE 1-800-524-2343 
FAX (201)438-4837 





AMOA MAKES MAJOR ANNOUNCEMENT 


The news that everyone has been waiting for is final- 
ly here. The National Amusement Network Inc. (NAND, 
a new entity established by AMOA and TVphone Inc., 
has reached a 10-year agreement with Electronic Data 
Systems Corp. (EDS) to link thousands of game termi- 
nals in the United States, Canada, and Mexico. 

The goal of this strategic relationship is to “acceler- 
ate and expand the development and implementation of 
a nationwide, interactive digital multimedia network.” 
Beginning with a two-state pilot, the network will link 
more than 10,000 game terminals throughout the three 
countries. 

The relationship gives the industry the advanced 
technology it needs to bring games into the 21st centu- 
ry. Businesses will be able to expand their scope to 
include networked games and multimedia terminals 
that allow players to compete in tournaments on local, 
regional, and national levels. The network will also 
mean improved management efficiency, decreased 
maintenance expenditures, and a potentially larger 
customer base. 

Canadian-based TVphone owns patents and other 
intellectual property, including the specifications for 
electronic games of skill. NANI, owned by AMOA and 
TVphone, was created to manage the interactive net- 
work’s business activities. Ross Perot’s EDS has opera- 
tions in over 30 countries and employs some 70,000 peo- 
ple. It’s the global leader in applying information tech- 
nology to meet the needs of business and government. 

“This agreement is a major step forward for our indus- 
try,” said Craig Johnson, president of NANI and immedi- 
ate past president of AMOA. “More and more, what’s dri- 
ving our industry is the need for technological excellence 
and innovation, coupled with old-fashioned, unwavering 
dedication to customer service and satisfaction. 

“EDS has earned a world-class reputation for part- 
nering with its customers and helping them achieve 
their business objectives through applying information 
technology. This agreement strengthens our industry's 
ability to deliver on all counts.” 

Bill Graf, vice president of entertainment and mes- 
saging, Media Division, EDS Communications Industry 
Group, said: “Through this alliance, EDS will provide 
NANI with the enhanced computing, communications, 
and systems-engineering capabilities that will augment 
AMOA’s strong market penetration and enable it to 
play a significant role in the emerging multimedia 
arena.” 

AMOA members own an estimated one million game 
terminals throughout North America. Upgrading, con- 
verting, and networking the present equipment to mul- 
timedia provides EDS with a commercial distribution 
network at the consumer level. 

Look for more information on this project—via an on- 
site report from EDS’s Dallas headquarters—just before 
the beginning of our ACME section (after page 66). 


ACME DRAWS OVER 8,000 TO CHICAGO 


Just under 8,400 people attended this year’s 
American Coin Machine Exposition, held in the Chicago 
suburb of Rosemont on March 17-19. Though about 200 
fewer people came to the expo in comparison to last 
year, many exhibitors reported that it was a better buy- 
ing show. As one exhibitor put it, “The number that's 
important is how many people come to your booth and 
buy product. In that respect it was a very good show for 
us.” 

We'll have more comments, along with game listings, 
side stories, photographs, etc., in the previously men- 
tioned ACME special section. 
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DATA EAST PREVAILS IN CAPCOM LITIGATION 


On March 16, a California district judge denied 


Capcom USA’s motion for a preliminary injunction to 


enjoin Data East USA’s marketing and distribution of 
the video game Fighter’s History, as well as any newer 
versions of it. 

Capcom claimed that Fighter’s History infringed its 
audio visual copyright for the Street Fighter II family of 
games. The company also alleged that Data East had 
copied the “total concept and feel” of Street Fighter II 
and certain fight characters and special moves. 

But Judge William Orrick of the Federal District 
court in the Northern District of California held that 
“Data East has not captured in Fighter’s History the total 
concept and feel of the protectable expression in Street 
Fighter II. Rather, the similarities that result between 
the two games stem from Data East’s emulation of the 
unprotectable, commonplace features of Street Fighter 
II, such as its stereotypical fight characters and its 
reliance on unoriginal fighting techniques derived from 
the martial arts.” / 

Orrick added that Capcom “cannot now withdraw 
from the public domain ideas and standardized expres- 
sion. To do so would be commensurate to awarding 
Capcom a monopoly over a range of characters and 
moves that it did not create. It would also allow Capcom 
to lay proprietary claim to all reality-based fight games 
featuring human characters. Copyright law affords no 
such protection.” 

Data East president Tetsuo Fukuda said, “We have 
always believed that Capcom’s allegations of infringe- 
ment had no legal or factual merit, and the court’s rul- 
ing has vindicated our position. Data East believes 
Capcom was attempting to obtain a monopoly over all 
one-on-one fighting games. The court’s ruling ensures 
that healthy competition may continue in this industry.” 

Play Meter contacted Capcom for a response but 
didn’t receive one before going to press. 


° MORE LEGAL NEWS 


Midway Mfg. Co. has obtained a preliminary injunc- 
tion in U.S. Federal District Court in Albany, N.Y., 
against Testron Koin Kits Inc. and Stephen Hochman. 
The injunction order, based upon allegations of federal 
copyright and trademark infringement, prohibits the 
advertising or sale of enhancement kits containing 
copies of Midway’s Mortal Kombat. The kits were being 
sold by mail under the name Mortal Kombo Kombat. 

Midway now seeks monetary damages from 
Testron—i.e., all profits made from the sale of enhance- 
ment kits—and the names of all Testron customers. The 
company will require those who bought the Testron 
enhancement kits to return them. 


NEW HEADQUARTERS FOR BROMLEY 


Bromley Inc. has moved its corporate headquarters 
to 6 Bridlewood Road, Northbrook, IL 60062. The tele- 
phone and FAX numbers are (708) 509-0240 and (708) 
509-0242. Bromley Sales, on the other hand, remains in 
the same location: 136 Forest Ave., Lake Zurich, IL 
60047. 

In other news concerning Bromley, the company has 
appointed Joe Bundra to the position of vice president 
of sales. “Joe has been with us from the beginning, suc- 
cessfully marketing our products and serving our 
clients,” said president Lauran Bromley. “This is a well- 
deserved promotion.” 

Bromley Inc. debuted the redemption game Dino 
Rally at ACME. It will ship before summer. 
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‘Quality is Our Family Tradition’ 











TOKENS 


800-227-5813 


FAX: 408-649-3318 









Quality control personnel at Hoffman & Hoffman 

checking diameter of token with micrometer 

e Immediate same-day ship- 
ment on stock tokens 


e Quality artwork and design 
service at no charge 


¢ Hoffman & Hoffman tokens 
are minted under the most 
rigid quality control 
Standards. 


e We match Old World crafts- 
manship with advanced 
technology. 


e Hoffman & Hoffman has 
the best prices and fastest 
delivery for stock or custom 
tokens. 


e You can buy the best 
tokens for less. Check 
Our prices and see. 


HOFFMAN & HOFFMAN 


P.0. Box 896, Carmel, CA 93921 
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Last month soft modular play systems came front-and-center from the 
designer's point of view; this month see the location’s side at the 
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Whether you were there in person or not, this is the perfect opportuni- 
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EQUIPMENT POLL 


POINT MO.ON MO.IN 
GAME MFG. VALUE GAME CHART TOP 10 
ALLEY BOWLERS 1. Mortal Kombat II (Midway) 5 5 
1. Skee-Ball (Skee-Ball) 8.09 2. The Addams Family (Bally) 25 25 
2. Smartball (Smart) 7.33 3. aoe metas en 1 1 
4. ar lrek: Nex 
Generation (Williams) 3 2 
SPORTS GAMES 5. Out Runners (Sega) 7 7 
1. Full Court Frenzy (I.C.E.) 7.74 6. Ridge Racer (Namco) 3 3 
2. Hoop Shot! (Doyle) 7.25 7. Suzuka Hours 2 (Namco) 1 1 
3. UB-QB Football (National Sports) 7.07 8. NBA JAM (Midway) 13 13 
4. Shoot to Win! (Smart) 7.06 1. eisai seagull , . 
4 ea onship es oe 11. Virtua Racing (Sega) 17 iy 
| Basketball (Grayhound) 6.14 12.. Raiden Il (rabter aa : 
13. Suzuka 8 Hours (Namco) 20 16 
7. P op-A-Shot (Pop-A-Shot) 9.49 14. Lethal Enforcers (Konami) 18 18 
8. Putting Challenge (LC.E.J 4.50 15. Indiana Jones (Williams) 6 6 
16. Terminator 2 (Williams) 32 32 
17. Drug Wars (Am. Laser) 3 3 
SINGLE COIN PUSHERS 18. Samurai Shodown (SNK) 7 7 
1. Rock N' Roll (Betson) 8.33 19. Twilight Zone (Bally) 12 12 
20. Jurassic Park (Data East) 10 10 
21. Tales from the Crypt (Data East) 4 3 
SINGLE CRANES 22. Cybersled (Namco) 5 4 
1. Big Choice (Betson) 7.80 | 93. White Water (Williams) 14 1 
2. Clean Sweep (Smart) 7.43 | 24. Super Street Fighter II (Capcom) 4 4 
3. Candy Crane (Smart) 7.00 25. Gal’s Panic II (Kaneko) 4 4 
4. Action Claw (Betson) 6.50 26. Fish Tales (Williams) 19 15 
5. Hollywood Crane (Maxwell) 6.09 27. Creature from the 
Black Lagoon (Bally) 14 13 
28. Judge Dredd (Bally) 5 a 
CHILD-SIZE GAMES 29. World Rally (Atari) 8 7 
1. Shoot To Win! Jr. (Smart) 7.90 30. Lethal Weapon (Ocean) 21 9 
2. Lil Hoop Shot (Doyle) 7.00 31. Super Chase (Taito) 12 4 
3. Bozo Basketball (Design Plus) 6.60 32. Mad Dog II 
4. Skee-Toss B.C. (Skee-Ball/ Lost Gold 33"/50" (Am. Laser) 14 8 
Betson) 6.20 33. Last Action Hero (Data East) 6 5 
34. Dracula (Williams) 12 ¥ 
35. Rocky & Bullwinkle (Data East) 13 6 
ROLL DOWNS 36. Title Fight (Sega) 8 2 
1. Spin-To-Win (Lazer-Tron) 8.50 37. Cue Ball Wizard (Premier) 17 2 
2. Clown Rolldown (Bay Tek) 7.50 38. repdansactla edie 24 13 
39. Lucky & Wi amco 8 2 
40. Street Fighter Champ (Capcom) 24 23 
NOVELTY 41. NFL Hard Yardage (Strata) 3 2 
1. Aftershock | (Lazer-Tron) 8.78 42. Mad Dog McCree 25" (Am. Laser) 18 2 
2. Flip N Win (Planet Earth) 8.33 43. Moto Frenzy (Atari) 16 0 
3. Wheel ’Em In (Bromley) 8.23 re es oer riillen ie : ; 
4. _N- ; . Wipe Out (Premier 
5. ar eared age ay 46. Star Wars (Data East) 18 10 
6. Feed Big Bertha (Smart) 7.43 47. World Heroes 2 (SNK) LO ( 
7. Whac-A-Mole (Bob’s Space) 7.10 | 48 X-Men (Konami) | 25 12 
49. Street Fighter II (Premier) 36 32 
8. Pop-A-Ball (Coastal) 6.80 50. ‘Slams (rem) , 0 
9. Hop-A-Tic-Tac-Toe (Data East) 6.77 Si. Crime Patrol (Ani. Laser 8 5 
10. Big Mouth (Meltec) 6.50 52. Final Lap 3 (Namco) 12 0 
11. Super Bank It (Capcom) 6.50 53. Aero Fighters (Mc O’River) 19 10 
12. Cracky Crab (Namco) 6.00 54. Lethal Weapon 3 (Data East) 21 8 
13. Bank It (Capcom) 5.56 55. Punisher (Capcom) 10 2 
14. Hungry Hungry Hippos) (.C.E.) 5.50 56. Grand Prix StarII Valeco) — 2 0 
15. Knock Down (Meltec) 5.30 57. Time Killers (Strata) 14 10 
16. Neck-N-Neck (Bundra Games) 5.25 58. Night Slashers (Data East) 1 0 
17. Cosmo Gang (Data East) 4.13 59. Golden Axe-Revenge (Sega) 12 1 
18. Kick-N-Catch (Fun Industries) 4.00 60. Soccer Brawl (SNK) 1 0 
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POINT LONGEVITY POINT LONGEVITY 
GAME VALUE POINTS GAME VALUE POINTS 
1. Mortal Kombat (Midway) 8.36 1,112 1. Mortal Kombat II (Midway) 9.69 299 
2. Raiden II (Fabtek) 8.20 171 2. Virtua Fighter (Sega) 8.59 58 
3. Lethal Enforcers (Konami) — 8.02 956 3. Out Runners (Sega) 8.40 359 
4. Drug Wars (Am. Laser) 7.83 123 4. Ridge Racer (Namco) 8.40 155 
5. Samurai Shodown (SNK) 7.67 362 5. Suzuka 8 Hours 2 (Namco) _ 8.40 54 
6. Super Street 6. NBA JAM (Midway) 8.39 749 
Fighter II (Capcom) 7.27 171 7. Run And Gun (Konamv 8.30 193 
7. Gal’s Panic II (Kaneko) 7.25 130 8. Virtua Racing (Sega) 8.29 935 
8. World Rally (Atari) 6.85 2983 9. Suzuka 8 Hours (Namco) 8.10 908 
9. Lethal Weapon (Ocean) 6.83 159 DT ae Eee! Cee ais 
, 11. Super Chase (Taito) 6.81 O21 
10. Street Fighter 
Champ (Capcom) 6.42 13231 ae me Dog I Lost Gold 
11. NFL Hard Yardage ee cae (Am. Laser) 6.79 496 
Sisaia) eee g5 13. Title Fight (Sega) 6.64 195 
12. World Heroes 2 (SNK) 6.18 269 ey eee ane oe eee 
13. Skins Udrem) 6.11 11 bo hae eee 
(Am. Laser) 6.38 383 
14. Aero Fighters 
(Mc O’River) 6.09 372 
15. Time Killers (Strata) 5.86 515 PINBALLS 
16. Golden Axe-Revenge 
(Sega) 5.82 359 POINT LONGEVITY 
17. Soccer Brawl (SNK) 5.71 1 BOM aaa Pate 
18. Fatal Fury 2 (SNK) 5 67 99] Ls a cen Family (Bally) 8.60 1,484 
2. Star Trek: Next 
19. aio Fury Special (SNK) 5.50 23 Caneration (liane) 5 ide 
20s aU ENAMEL aA DY 3. Indiana Jones (Williams) 8.00 315 
(Am. Sammy) an cs 4. Terminator 2 (Williams) 8.00 1,657 
21. In The Hunt Urem) 5.43 143 5. Twilight Zone (Bally) 7.64 620 
22. King of the Monsters 6. Jurassic Park (Data East) 7.38 501 
2 (SNK) 9.43 192 7. Tales from the Crypt 
23. Art of Fighting (SNK) 5.41 291 (Data East) iol 158 
24. Varth: Operation 8. White Water (Williams) 7.29 528 
Thunderstorm (Romstar) 5.29 17 9. Fish Tales (Williams) 7.07 742 
25. Warriors of Fate (Capcom) _ 5.27 36 10. Creature from the 
26. World Heroes (SNK) 5.26 382 Black Lagoon (Baily) one 208 
27. Metamorphic Force 11. Judge pecee (Bally) 7.00 161 
away a 5s 16 12. Last Action Hero 
(Data East) 6.78 239 
28. Knights of the Round 13. Dracula (Williams) 6.77 388 
(Capcom) 5.19 164 14. Rocky & Bullwinkle 
29. Baseball Stars 2 (SNK) 5.18 - (Data East) 6.64 432 
30. Fatal Fury (SNK) 5.14 324 15. Cue Ball Wizard (Premier) — 6.60 361 


Results are based on monthly Equipment Poll ballot returns. Point Value: average of ballot ratings 
on a scale of 1-10. Longevity Points: determined by standings in Video & Pinball combined column 


(#1 game receives 60 points, #2 game receives 59 points, etc.) *Indicates new or reappearing games. 
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| ( ‘PLAYFAIR® 


Dimensions: H 
Playing Surface 









20°8"" long x 20°* wide 


Cabinet 22° long x 27°’ wide 
| SHUFFLEBOARD = 
FEATURES: 
I Shuffleboards e 3°’ Solid Maple Playing Surface 
| with Silk-Screened Graphics 
are back . . . oie ee 
I and making * Also available: 10-1/2°, 13-1/2', t 
: 16° and 18° 
| money!!! \ a Ge eee 
time rental play or home use 
i © PLAYFAIR® SHUFFLEBOARD CO., INC. pees 
Fort Wayne, IN 46819 
{ FAX: 219-747-0470 1-800-541-3743 (219) 747-7288 ” 
es ces ess es ee es es eee ees es ees ees ees ee ees ee ee ees es es i ee 


VendaCard 


Plastic Magnetic Stripe 
Debit Card Vending Control System 



























@ INCREASE PROFITS: 
30% increase of player usage 
with debit cards. Eliminate 


counterfeit or jammed 
coins/tokens and redemption : ten : SRS 
ticket dispensers. eG mm ON 


@ ADVERTISING: The plastic 
magnetic stripe card carries your 
advertising message, hours of 
operation and location. Sell 


advertising to other businesses; 
taxi, pizza, etc. 


m PATRONAGE: Your players 
will be back again and again. 
The VendaCard can be 
recharged with value from 
ATM’s that dispense cards and 
revalue them by adding coins 
and currency. 
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= REDEMPTION: The debit reader display indicates the players 
credit value remaining for plays and the winning redemption points 
accrued. Will operate as a Credit Card for ticket accountability. 


@ INSTALLATION: The debit reader installs into virtually any 
video or skill game in minutes. Select 1-3 player operation. Special 
model for "Gaming" applications. 





For Additional Information 


XCP Inc. Sales 

213 W. Wesley St. Ste. 106 
Wheaton, Il. 60187 

Tel: 708-752-4153 

Fax: 708-752-4159 


XCP Inc. Engineering 

7212 US Highway 19 

New Port Richey, Fl. 34652 
Tel: 813-841-6630 

Fax: 813-845-3640 


XCP Inc. Manufacturing 
40 Elm Street 

Dryden, NY 13053-9624 
Tel: 607-844-9143 

Fax: 607-844-8031 
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LETTERS 


Equipment Poll blues 


I am not filling out this month’s 
Equipment Poll as it appears to 
me you either intentionally or 
otherwise permit respondents to 
skew the ratings. A recent exam- 
ple: Lethal Crash Race as the #2 
video kit for January. According 
to my distributor, the game is not 
available. 

Southern California operator 

Dear Sir: The game in question 
was added to the Equipment Poll 
ballot after AMOA ‘93, since we 
understood it would be shipped 
following the show. Much later we 
learned that the game would not 
be released in the United States. 
We have tracked it down and 
found out it is available overseas 
and can be obtained in this coun- 
try as a legal parallel. 

There are several explanations 
for why the game appeared high 
on one month's poll and fell off 
the next month. The game imme- 
diately below Lethal Crash Race 
was Lethal Enforcers. It is possi- 
ble that 1) respondents checked 
off the wrong space, 2) there are a 
large number of parallels in the 
field, or 3) that a few “jokers” 
attempted to sabotage the poll. 

There is no way to produce a 
completely infallible poll. We can- 
not second-guess poll respon- 
dents, but do keep a watchful eye 
for suspicious-looking ballots. 
Each month’s ballot is color- 
coded; no copies or ballots sent 
via FAX are accepted, only origi- 
nals returned in the postage-free 
envelopes. 

Our poll has been commended 
for its accuracy; we have even lost 
advertising dollars because the 
results did not jibe with some 
game makers estimation of their 
products. 

It is our sincere hope that you 
will reconsider filling out the bal- 
lot when you receive the next one. 
For those who feel the same, or 
who have not filled out a ballot 
recently, please participate and 
help make the poll an even more 
valuable game guide. 
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Let’s say our dart machines earn no more than our 
competitors. Sure, we like to think ours earn more, our 
competitors probably think that theirs earn more. But 
let's say that earnings are equal. 


— You'd still be way ahead with Valley Cougar Darts®. 
a ' | S Because what you find in the cash box each week is 
only one factor that determines how much you earn. 
How often you have to service is another. How long the 


machine lasts and how much you have to spend along 
the way are a few others. And what kind of factory 
| | Support you get — support like upgrade kits to increase 
the life of your current equipment — is still another very 
& important “earnings” factor. 
Wwe Wo | T Not so obvious as a cash box count, maybe, but 
these things are just as important to what stays in 
your pocket. And that’s where we shine. 






































Our Cougar Darts are built just like our pool tables. 
Rock solid. Not just the cabinetry, but every compo- 
nent ... right down to the last heavy-duty, indefinite- 
cycle switch. Service calls and maintenance costs 
couldn’t be lower. Machine life couldn’t be much 
higher. 


And if we come up with something new, so do you. 


The first thing we look to when we innovate a new fea- 
ture, whatever it might be, is how we can upgrade what 
our operators already have out there. If there’s any way 
— and with few exceptions, there has been so far — we 
offer the upgrade in kit form at a nominal price. 


Then we help you maximize what you have. 


With factory support like our recent “Ernie 
Promo Packets” ... a complete set of posters, 
table tents, stick-on cartoon characters and 

more, designed to call attention to our new 
games. 


The biggest difference is the hardest one 
to see. 


It's the philosophy of the company behind 
the machines. We believe that the way for 
Our company to be more successful is to 
make you more successful. 


Call, write, or FAX for full information and 
the name of the distributor nearest you. 


We'll never he just equal. 
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Commitment To Excellence 


333 Morton Street ¢ P.O. Box 656 e Bay City, MI 48707 
Phone: (517) 892-4536 Toll Free: 1-800-248-2837 
FAX: (517) 892-6513 
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FROM 
THE EDITOR 


A trip into the future 


he information superhighway is beck- 
oning me to pack my bags and get on 
board. My rational mind is telling me 
that | am simply not prepared for such 
a journey. In fact, it’s asking me just 
what the heck this new information 
superhighway is really all about. 

I can understand why it’s called a 
superhighway because the term con- 
jures up visions of a multi-lane, per- 
fectly paved ribbon of concrete going 
on to infinity. State-of-the art automo- 
biles are whizzing by. While many of 
you might picture the trip we're all 
destined to take, I can’t help but fear 
the merge. You know the merge onto a 
freeway as cars whiz by at high double- 
digit speeds, while 
someone honks his 
horn to hurry you up. 
These folks are in 
Ferraris; I’m trying to 
pull out in a Volkswa- 
gen Bug. 

The potential that 
new technology has 
created is staggering. 
There are things we'll 
be able to do through 
our home computers 
that we don’t even know 
we want to do. Those 
who hate shopping will 
love scanning the mall 
via a PC’s mouse; those 
who love shopping will 
be able to do more of it 
at home. 

Of course, our wildest fears center 
on how people will get their video 
game entertainment. While we may 
be hesitant about admitting it, video 
games are probably one of the easiest 
things to pipe into homes. If we 
thought being able to rent a video 
game at the local video store was 
easy, we never considered being able 
to get a game without even getting 
dressed. 

But this brings up another question, 
one perhaps even more difficult to 
answer: how will the communication 
superhighway affect the coin-op enter- 
tainment industry? We have been ask- 
ing that very question since the begin- 
ning of coin-op entertainment history 
whenever something new came along. 
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It’s only natural to wonder how some- 
thing new will interact with what’s in 
place. The answer is always the same: 
it does have an effect—no matter what 
the new technology or product is. But 
the influence we’ve seen so far is small 
change compared to what we'll be see- 
ing in the future. 

We have to accept the fact that the 
superhighway is one we will need to 
travel; backroads and side streets will 
be obsolete. Manufacturers, distribu- 
tors, and machine owners will have to 
find ways to be a part of it because you 
can't fight it. | 

We know that people will always 
have a need to meet other people in 
public places. Our goal will be offering 
them entertainment at reasonable 
prices. It’s been an analogy done to 
death, but it’s so true: just because you 
can drink at home doesn’t mean peo- 
ple don’t drop into their favorite bar. 
Drunk driving laws made us spring 
into action and provide alternate rea- 
sons for people to stay. 

When the communications super- 
highway technology builds an overpass 
in our neighborhoods, allowing cus- 
tomers to stay at home and play 
games, we ll have to get creative again, 
finding new ways to entice people into 
our locations. Even though a recent 
commercial alluded to being able to 
play pool at home, I can’t see it replac- 
ing the real thing. A round of applause 
after an exceptional shot will be sorely 
missed at home. 

It’s a new era not unlike watching 
the Wright brothers taking their first 
flight or hearing Alexander Graham 
Bell call his assistant through his 
invention. There were certainly those 
who claimed that it was ridiculous to 
think any sane human being would 
ever want or need to fly. And why, 
some may have asked, would anyone 
need to call their neighbors on the 
newtangled telephone? “A fad, simply 
a passing fad,” was probably heard 
more than once. 

We'll simply take things one step at a 
time, while being aware of what is com- 
ing. After all, we need to know how 
much time we'll have to pack for our 
trip along the information superhigh- 
way to our future. [1 
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The coin-op amuse- 
ment industry recog- 
nizes Congress's con- 
cern about violence in 
video games and is tak- 
ing steps to remedy the 
issue. But the industry 
has different needs than 
the home/consumer 
market, needs that 
Should be addressed and 
included in any univer- 
sal rating system that’s 
eventually formulated. 

That was the basic 
message conveyed by 
AMOA president R.A. 
Green III and AAMA 
president Steve Koenigs- 
berg in their March 4 
testimony before the U.S. 
Senate Subcommittees 
on Regulation & Govern- 
ment Information and 
Juvenile Justice. They 
read statements on 
behalf of their associa- 
tions and fielded ques- 
tions from Connecticut 
Sen. Joseph Lieberman. 
(Sen. Herbert Kohl of 
Wisconsin took part in 
the joint hearing but 
didn't ask the coin-op 
twosome any questions.) 
AAMA executive direc- 
tor Bob Fay sat on the 
panel with Koenigsberg 
and Green but did not 
testify. 

Before focusing on the 
coin-op industry, the 
senators heard from 
Jack Heistand, senior 
vice president of Elec- 
tronic Arts Inc. and 
chairman of a broad- 
based group that’s trying 
to devise a voluntary rat- 
ing system. He promised 
that by the Christmas 
buying season, the home/ 
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Green, Koenigsberg testify before Congress 


consumer market would 
have a system in place 
whereby the violent and 
sexual content of games 
would be labeled. The 
specifics of the plan, 
including ratings criteria 
and symbols, should be 
known by June. 

“Products coming to 
market after Nov. 1 will, 
if submitted by publish- 
ers in a timely fashion, 
be rated under the new 
system,’ Heistand said. 
Once the system is in 
place, software publish- 
ers will be able to rate all 
of the approximately 
2,500 titles that come to 
market each year. But to 
go back and rate the 
4,000 to 5,000 existing 
games would be too 
much of a hardship, he 
added. 

Lieberman was pleased 
with these plans for vol- 
untary labeling but said 
that “until a good rating 
system is in place, we 
wont be pulling the plug 
on our bill (to require the 
ratings).” Representa- 
tives from Walmart 
Stores, Toys “R” Us, and 
Babbages Inc. then 
pledged that they would 
carry only rated games 
and that their sales per- 
sonnel would be trained 
to assist parents who 
had questions about 
game content. 

In his statement, 
Green said that video 
games represent “only 
a relatively small portion 
of our total business. 
Therefore, any guide- 
lines would have mini- 
mal impact on the 


majority of our busi- 
ness. Also, he said that 
AMOA had joined the 
aforementioned coali- 
tion “in a continuing 
effort to resolve this 
issue. We endorse the 
following concepts, 
which were developed 
by the coalition: 

e Establish a system 
and implement it as soon 
as possible. The mem- 
bers of this coalition are 
working together to meet 
the consumer home mar- 
ket’s 1994 Christmas sell- 
ing season. 

e Establish an inde- 
pendent, highly credible 
rating board, which will 
have clear authority to 
evaluate and rate video 
game software. 

e Establish clear cate- 
gories that are easily 
recognized and under- 
standable, including con- 
tent descriptions and 
recommendations of 
appropriate audiences. 

e Undertake an in- 
depth consumer educa- 
tion program to ensure 
that customers have the 
information they need to 
make appropriate pur- 
chasing choices. 

¢ Contact the individ- 
uals and groups whose 
help we need to make 
this work—experts on 
children’s issues; retail- 
ers for the home market; 
and manufacturers, 
developers, publishers, 
and other hardware and 
software companies.” 

Green suggested that 
the rating for coin-op 
video games be displayed 
in the attract mode, 
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which Koenigsberg 
agreed with. Though 
indicating AMOA’s sup- 
port for the coalition’s 
efforts, Green tried to 
draw clear distinctions 
between the coin-op 
industry and the home/ 
consumer market. 

“AS more and more 
video game titles be- 
come available for the 
home market, they will 
become that much less a 
part of our market,” 
Green said in response 
to a question by Lieber- 
man. “We may have 80 
new titles a year, where- 
as the home market has 
about 2,500. Our arcades 
aren t as dominated by 
video games as in the 
‘boom years’ of the early 
‘80s. Video games make 
up less than 25 percent 
of our market today, and 
I think that number will 
only continue to dwin- 
dle.” He said the trend 
was toward other equip- 
ment, such as jukeboxes, 
pool tables, darts, pin- 
ball, and redemption 
games. 

Koenigsberg said 
AAMA “recognizes that 
business which relate to 
young minds have a spe- 
cial responsibility for the 
content of their prod- 
ucts.” He explained that 
a standing AAMA com- 
mittee had been moni- 
toring the violence issue 
when, with a Dec. 9 hear- 
ing, Congress made its 
concern crystal clear. 
“That's why we formed 
the Parental Advisory 


continued on pg. 16 
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1/2 PINT FRENZY 


The NEW Standard In "Kid" Basketball! 


CALL Y' 
DISTRIBUTOR OR: 





Innovative Concepts in Entertainments Inc. 
1501 Kensington Avenue 

Buffalo, New York 14215 

Phone: 1-716-833-0481, 1-800-342-3433 
Fax: 1-716-833-1342 





THE BeST Kid's 
BASKETBALL GAME EVER MADE! 


“Very Pleased with 1/2 Pint... 
Always in top 10 out of 100 


games!" 
..-Malibu Grand Prix-Industry, CA. 


“One of my best purchases 
ever...in one weekend, $183, 


no service problems.” 
..-Northend Bowl-Oshawa, Ont. 


"Kids love it-ranks #3 out of 


40 games!" 
...Skateplace-Bradley, IL. 


"4/2 Pint earns so well, we 


took out the other basketball.” 
Amusement-Henderson, NC 
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6’ HEIGHT 4’ WIDTH 7° DEPTH 





COIN-OP NEWS 


Alvin G. & Co. closes 


Due to what it des- 
cribes as “the extended 
downturn in the pinball 
segment of the coin- 
operated amusement 
game industry,’ pinball 
manufacturer Alvin G. & 
Co. has found it neces- 
sary to close its doors. 
All operations ceased on 
March 4. 

“The past three years 
have been challenging, 
exciting and, at the same 
time, disheartening,” 
said general manager 
Adolf Seitz. “As is so 
often the case in this 


industry, timing is every- 
thing. Unfortunately, the 
limit to the timetable 
under which we operat- 
ed coincided with the 
severe downturn in the 
industry. 

“We have endured the 
peaks and valleys, but 
this valley has lasted 
longer than anticipated. 
We at Alvin G. & Co. 
wish to express our 
thanks to all of our many 
friends within this indus- 
try, and send them all 
the best.” 





American Laser Games brings 
system to the street 


Shoot Out at Old Tuc- 
son, a CD-ROM-based 
game unveiled by Amer- 
ican Laser Games at 
AMOA ‘93, iS now a 
practical piece for street 
operators, too. The com- 
pany has developed a 
CD-ROM hardware sys- 
tem that promises “easy 
game convertibility at an 
affordable price.” 

The system gives 
Shoot Out at Old Tucson 
a different look from 
ALG’s live-action, laser 
disc-based games. The 
moving characters are 
high-resolution digitized 
images of filmed actors 
and stunt men superim- 
posed within photogra- 
phic settings. 

Operators will be able 
to change games on this 
system as if they were 
rotating compact discs 
for a jukebox. All com- 
puter commands, CD- 
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quality audio, and visu- 
als are contained ona 
five-inch CD. New games 
can be changed on loca- 
tion by simply replacing 
a CD. 

In addition to shooting 
games, ALG plans to 
introduce other styles 
for this CD-ROM system, 
including driving, fight- 
ing, and action games. 
The modular controls 
will be just as easily 
changeable as the CDs. 

“Once again, Ameri- 
can Laser Games is on 
the cutting edge of tech- 
nology for live-action, 
full-motion video games,” 
said Stan Jarocki, vice 
president of sales and 
marketing. “We believe 
the CD-ROM system for 
Shoot Out at Old Tucson 
will prove to be very 
popular with street and 
arcade operators alike.” 


Quick Silver hires Montgomery 


Quick Silver Develop- 
ment Co. has named 
Kristin Montgomery di- 
rector of sales and mar- 
keting for North and 





South America. She has 
eight years of industry 
experience with Sega 
Enterprises and Data 
East USA. 

“Kristin will concen- 
trate on providing dis- 
tributors and national 
accounts with more ser- 
vice and representation 
of Quick Silver’s line of 
amusement products,” 
said company president 
Alex Malavazos. “We're 
excited to be able to give 
distribution the sales 
and service their valued 
business deserves.” 

Montgomery can be 
reached at (408) 737- 
7491; the FAX is (408) 
738-0969. 





Violence Issue at 
local level, too 


Furor over violence in 
video games is not con- 
fined to Congress and 
various state legisla- 
tures. The mayor of Sac- 
ramento, Calif., has 
asked the city’s legal 
staff to research whether 
the city can regulate vio- 
lent video games and 
prevent kids from enter- 
ing arcades. The Sacra- 
mento Bee reports that 
Mayor Joe Serna Jr.'s 
proposal is one of the 
first local government 
attempts to restrict 
access. 

At the end of the 
Sacramento City Coun- 
cil meeting on March 1, 
Serna said, “We are 
working so hard to pro- 
mote safety in our city, to 
teach our young people 
to be law-abiding citi- 
zens, and to respect life. 
Yet we have very young 
children being desensi- 
tized by these god-awful 
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video games that trivial- 
ize the taking of life.” 

The newspaper re- 
ports that Serna made 
his request at the urging 
of his wife, who ex- 
pressed concern after 
taking her godchildren 
to a pizza parlor that 
had video games depict- 
ing “the lopping off of 
heads.” 

Dorothy Ehrlich, exec- 
utive director of the 
ACLU of Northern Cal- 
ifornia, said, “Even 
though some of these 
games may be stupid 
and tasteless and some- 
times violent, that 
doesn’t mean they aren't 
protected by the First 
Amendment. We don't 
think government should 
determine what arcade 
owners are able to pro- 
vide as entertainment to 
young people. I have not 
heard of this going on 
anyplace else.” 
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New from 


LAZER-TRON 


Players will be jumping with excitement as they compete 

against each other or try to beat the fastest time of the day in 
this whack-'em and smack-’em 2 player race game. The first 
player to reach the finish line in this first ever hip-hopping 
swamp Olympic meet is the winner. 





Bonus Jackpots ! Innovators in Redemption ! Ribbit Racin" Features 
Players can win Special Bonus Jackpots _ Ribbit Racin” is brought to you by Lazer-Tron, * Adjustable ticket payout « Quality construction 
by beating the fastest times of the day. the same people who brought you such great» Adjustable cost per play * Adjustable difficulty level 


All Jackpots are operator adjustable. games as Aftershock’, Spin to Win", Jungle — * Weight 400 Ibs. © $ize:41’W x 38°D x 95°T 
Rama’, Awesome Toss’Em", Spin A 21” * Super sound and graphics package 

Call Lazer-Tron today for the distributor Super Bank-It “and Sluggers Alley “ * Games can be linked together to form 

nearest you. a4, 6, 8 or 10 player race 


LAZER-TRONM 


LAZER-T ROM 4430. Willow Rad. 


LIGHT YEARS AHEAD! Pleasanton, CA 94588 
Phone: (510) 460-0873 
Fax: (510) 460-0365 


Super Bank-It™ is distributed 
by Capcom USA. 


Patented & Patents applied for 
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Senate hearing 


Committee in January 
1994 to specifically deal 
with this issue,” Koenigs- 
berg said. The commit- 
tee is made up of five 
manufacturers and 
three distributors; its 
chairman is Joe Dillon of 
Williams Bally/Midway. 

Koenigsberg said the 
committee had designed 
a parental advisory sys- 
tem that embraces what 
Congress wants, that 
being, mainly, the public 
disclosure of sexual 
and/or violent content in 
coin-op videos and the 
inclusion of non-industry 
people in an oversight 
role. The committee will 
refine the system while 
actively working with 
“the Heistand group,” as 
the body has come to be 
known. 

“Our industry is mak- 





New distributor for 
Betstar 





Betstar Ltd. has chosen SES- 
LIN Ltd. to be its distributor 
in Peru. Pictured in the Lima, 
Peru, airport are Betstar’s 
Bill Treger (r) and SESLIN’s 
Gino Lin. 
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ing serious efforts to find 
the appropriate steps 
needed to protect the 
interests of the children 
who use our products,” 
Koenigsberg told Lieber- 
man. “We don't view our 
efforts as detracting 
from what Mr. Hei- 
stand’s group is doing. 
Rather, it provides us 
with an internal process- 
ing form to become bet- 
ter informed and better 
able to work with the 
group. We have unique 
needs, and the Parental 
Advisory Committee 
gives us the ability to 
articulate those needs 
and get them to the 
group. But our goal is to 
join together in a larger 
system that embraces 
our needs.” 

Koenigsberg said the 
committee had reached 
a consensus on content, 
on what should and 
should not be included 
in coin-op videos. But 
the matter of age distinc- 
tions or age appropriate- 
ness was “still on the 
table and under active 
discussion.” Lieberman 
asked him if warning 
decals could be placed 
on the games, to which 
Koenigsberg answered, 
“The games get moved a 
lot from location to loca- 
tion, and we've found 
that over time it causes 
decals or stickers to 
wear down. Little fingers 
(of children) also have a 
way of finding the decals 
and picking at them.” He 
reiterated AAMA’s sup- 
port of attract mode 
warnings. 


Strahan to run 
Bally Gaming office 


Bally Gaming has 
opened a new Sales and 
service office in subur- 
ban Chicago to oversee 
gaming accounts in the 
Midwest, and it will be 
headed by general man- 
ager Rus Strahan. He 
will be in charge of all 
sales and service for the 
Midwest region. 

“This new office is in 
response to the rapid 
growth and future ex- 
pansion of riverboat and 
Indian gaming through- 
out the country,” said 
Bally Gaming president 
Hans Kloss. “We hope to 
better service this ex- 
panding region while 
further introducing our 
new ProSeries line of 
gaming products.” 





_ Rus Strahan 


Before joining Bally 
Gaming, Strahan spent 
many years as president 
of NSM-America. 





FAVA to change name at show 


When members of the 
Florida Amusement and 
Vending Association 
(FAVA) meet for their 
annual trade show this 
month, they'll be doing it 
for the last time under 
the name FAVA. Hence- 
forth the association will 
be known as FAMA, the 
Florida Amusement 
Machine Association. 

“We're changing the 
name to correctly reflect 
the association’s intent, 
which is to support the 
amusement industry,” 
said FAVA past presi- 
dent Steve Piantieri of 
Charles Music Co. “The 
vending industry is bet- 
ter represented by 
another association in 
Florida. It just makes 
sense to have distinct 
associations for amuse- 
ments and for vending.” 
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The theme of the 
show, which takes place 
in Orlando April 15-16, is 
“Fly into the Future.” 
This year’s site is the 
Hyatt Regency near the 
Orlando International 
Airport, which was cho- 
sen because of its acces- 
Sibility to show-goers, 
Piantieri says. 

The slate of new offi- 
cers, who will serve one- 
year terms, is as follows: 
Richard Holley, South- 
east Game Brokers, 
president; Dale Williams, 
Williams Amusements, 
first vice president; and 
Jerry Brewer, Gulf Coast 
Amusements, second 
vice president. A secre- 
tary/treasurer will be 
chosen at the show. 

For more information, 
contact the association 
at (800) 638-2646. 
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Brace your balance sheet for Eco Fighters," 

the latest high-stakes adventure game in Capcom's 
proven profit formula. Where players battle evil 
eco-criminals in the ultimate challenge: Saving the 
planet and all its life forms from extinction! 


Some Of The Best 
Features On Earth. 


Inter-planetary action featuring graphics that are 
Sharp and vivid. And three dimensional sound using 
the Q-Sound™ audio system. 
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Capcom’s System II; The Latest 
Evolution In Arcade Technology. 
System II means a better inventory — featuring 
great games like Eco Fighters — for less money. 
Once you're plugged in, changing software is as 
easy as snapping in a new board. New games are 
easier to install and they cost less, too. 


Order Eco Fighters on System II by calling your 


Capcom distributor or Capcom at (408) 774-0500. 
And cash in on the green movement. 
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IFECA chooses board 


The International Fam- 
ily Entertainment Center 
Association (IFECA), a 
recently formed associa- 
tion dedicated to the 
amusement industry's 
fastest-growing segment, 
has elected its first 
board of directors. Joey 
Herd, who heads River- 
chase Golf ‘N Games in 
Birmingham, Ala., will 
serve a two-year term as 
president of the board. 
George McAuliffe of 
Edison Brothers Mall 
Entertainment is vice 
president; Lisa Voorhis 
of Jungle Jim’s Playlands 
is secretary/treasurer. 

Rounding out the 
board are Shane Huish 
of Huish Family Fun 
Centers; Joe Sladek of 
Skee-Ball Inc.; Ed Pear- 
son of Seattle Funplex; 
and Harold Skripsky of 
Enchanted Castle. Bailey 
Beeken, show manager 
of the Fun Expo, was 
given an honorary posi- 
tion on the board. The 
Show will serve as the 
association's official con- 
vention. 

“The family entertain- 
ment center is a niche 
with specialized needs,” 
McAuliffe said. “Operat- 
ing in a relatively young 
industry, IFECA has an 
opportunity to help both 
the image and the reality 
of FECs to the benefit of 
all members.” Added 
Sladek: “IFECA will 
eventually become a rec- 
ognized information 
source for potential and 
existing FEC owners, as 
well as a clearinghouse 
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Joey Herd 


for all types of informa- 
tion critical to the devel- 
opment of a successful 
FEC.” 

In addition to kicking 
off its membership drive, 
the association has al- 
ready put two member 
programs into place. The 
IFECA Referral Hotline 
provides quick phone or 
FAX answers to urgent 
questions, while the Fun 
FAX Bulletin Board, 
appearing for the first 
time in the April news- 
letter, offers items for 
trade and sale between 
owners, land and busi- 
nesses for sale, and a 
general “Help Wanted” 
section. In May an indus- 
try-wide market re- 
search program will be 
launched. 

For more information 
about the association, 
contact Herd or Bob 
Peters, IFECA, 242 Cen- 
tral Ave., White Plains, 
NY 10606; (914) 993-9297; 
FAX (914) 993-9219. 





La. court eases video poker rule 


The Louisiana First 
Circuit Court of Appeals 
has ruled that the State 
Police cannot require 
truck stops to operate 
for two years before get- 
ting a video poker li- 
cense. “Regardless of the 
efficacy of the two-year 
rule, that rule will have 
to be provided by addi- 
tional legislation,” said 
the court. “It cannot be 
provided by the State 
Police.” 

The rule is intended to 
ensure that video poker 
licenses don't go to peo- 
ple who simply install 
diesel pumps or a motel 
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The FBI recently con- 
tacted Play Meter and 
asked for help in trying 
to find a fugitive named 
Joseph Arthur Rodia, 
who's wanted on child 
pornography charges. A 
review of documents 
indicates that Rodia 
owned and operated 
arcades and amusement 
games at various New 
Jersey seashore loca- 
tions. He did business 
under the name of J&R 
Vending Co. and also 
owned Jay's Arcade and 
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bedroom in order to set 


up numerous video 
poker machines. 
“If some people 


thought they were frus- 
trated with the spread of 
video poker prior to this 
decision, they can stand 
by,’ said State Police 
Capt. Ronnie Jones. 
“Because you will see 
video poker parlors pos- 
ing as truck stops crop- 
ping up all over the 
state.” He added that the 
ruling won't be ap- 
pealed; licenses will be 
issued to those who meet 
the criteria. 
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The FBI sent this photograph of Joseph Rodia. 


Circle Factory Outlet in 
Wall Township, N.J. 

Rodia has been known 
to use the aliases Joe 
Rodin, Joe Simon, and 
Joe Radin. 

Anyone in the industry 
who has seen Rodia or 
may know of his where- 
abouts is urged to call a 
nearby FBI office. The 
Bureau warns that he’s 
considered armed and 
dangerous due to his 
previous possession of 
weapons. 
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The Snack Attacker is the "ORIGINAL" 
Winner-Every-Time Candy Crane Game, 
dispensing a prize with every credit. Secure, 
heavy gauge steel cabinet construction. A 
solid dependable money maker that will grab 
big profits for years to come. 


For more information call 


(305) 527-0907 


COIN-OP NEWS 


National Sports Games 


honored 


America’s Original 
Sports Bar has named 
National Sports Games’ 
Super Shot Deluxe bas- 
ketball game its “Game 
of the Year.” The award 
was given at the recent 
Night Club & Bar Show 
in Las Vegas. 

“We have always had a 
bank of three to six bas- 
ketball games in our 
clubs, but we are replac- 
ing those with Super 
Shot Deluxes,” said 
Joyce Reynolds, presi- 
dent of America’s Orig- 
inal Sports Bar. “They 
really improve the earn- 
ings, the appearance, 
and the atmosphere at 
our locations.” 

The company, based in 
Dallas, operates 20,000- 
to 70,000-square-foot 


night clubs throughout 
the country. Its new 
operation in Cincinnati 
was named “Night Club 
of the Year” at the Night 
Club & Bar Show. 

In accepting the award 
from Reynolds, NSG 
president Greg Sullivan 
said, “America’s Original 
Sports Bar is probably 
the most honored opera- 
tor of night clubs and 
bars in the country. To 
be recognized by such a 
prestigious company is 
extremely gratifying. As 
for Super Shot Deluxe, 
many people think of it 
as a great piece for fami- 
ly entertainment cen- 
ters. This award will help 
remind people that it’s a 
great bar game, too.” 





Sax returns to Data East 





SG 


Shelley Sax 


Shelley Sax, who 
worked for many years 
with Data East Pinball 
before joining Capcom 
USA, is back with her old 
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company. She will help 
coordinate the move of 
Data East USA from San 
Jose, Calif., to Melrose 
Park, Ill. (Data East USA 
and Data East Pinball 
are consolidating) and 
perform various admin- 
istrative duties. 

“We're very happy to 
have Shelley back. She’s 
been a great asset to our 
organization, and she'll 
be an integral part of the 
new set-up for Data 
East,’ said Gary Stern, 
executive vice presi- 
dent/general manager 
of Data East Pinball. 

Sax’s coin-op career 
began in 1979 with Stern 
Electronics. 


New acceptor from Coinco 
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Coinco president Jack Thomas (r) presents the company’s 
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new multi-feature BA30 bill acceptor to Warehouse of 
Vending and Games owners Barry Schraier and Larry 
Potashnick (second and third from left). Also pictured are 
Coinco’s Jim Douglass (1) and Bill Murphy (second from right). 





Self-study program offered 
through NAMA 


Vending personnel 
who need to be certified 
to remove refrigerant 
from vending machines 
can now take an inex- 
pensive, self-study, mail- 
in test to get their U.S. 
Environmental Protec- 
tion Agency (EPA) cer- 
tificate. 

After Nov. 14, 1994, no 
person may open a Sys- 
tem for maintenance or 
repair, or dispose of a 
system, unless he or she 
has been certified for 
that type of appliance. 

An alliance of the 
National Automatic Mer- 
chandising Association 
(NAMA), the Association 
of Home Appliance Man- 
ufacturers, and the 
North American Retail 
Dealers Association de- 
veloped the self-study 
program for vending 
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personnel. The test pac- 
ket includes a 50-page 
study manual, test book- 
let, and forms. The cost 
of the test is $22. 

Mechanics will be able 
to study the booklet, 
answer the test ques- 
tions at their conve- 
nience, and mail back 
the forms for computer- 
ized grading. Those who 
pass the test with a score 
of 84 percent or higher 
will receive a certificate 
and wallet card indicat- 
ing that they are certi- 
fied to recover refriger- 
ant from small appli- 
ances, such as vending 
machines. Retests will be 
available for those who 
don't pass. 

The program is avail- 
able by calling (800) 394- 
TEST (8378). 
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e 2-Player kit installs 
easily into any existing 
3-button control panel 





; configuration. 
-_ 
e Hidden combination + eo” 
moves enhance e- 
gameplay and increase PG é 
earnings longevity: . «- = 


e Players can search for, + 
many secret enemies, 
" weapons, locations and 
events. 


e Interchangeable 
weapons and fighter 
improvements increase 
gameplay variety and 

: player strategy. 


Strata Group, Inc. 


4010 Winnetka Ave: Rolling Meadows, iL 60008 


, © Copyright 1994 Incredible Technologies, Inc. All rights reserved. 








e Player password 
system stores 
individually created 
fighters for increased 
repeat play. 





e Operator adjustable, 
violence DIP switch 
SSS Loe EL TT 
location: 


e 2-player simultaneous 
play with continuous 
buy-in. 


e Complete kit available 
for all Jamma compatible 
cabinets with horizontal 
mount monitors. 


(708) 870-7006 (800) 262-0323 (708) 870-0120 Fax 


COIN-OP NEWS 





At ATEI ‘94, New Image Technologies’ Howard Smoyer (r) and 
Dial-A-Deal’s Bob Hepworth flank Photoplay. 


New Image Technologies signs 


U.K. deal 


New Image Technolo- 
gies’ Photoplay, a CD- 
ROM touch screen coin 
machine, will be manu- 
factured under license 
for the U.K. market by 
Electrocoin, which is 
based in Cardiff, Wales. 
The arrangement was 
finalized between the 
two companies and Dial- 
A-Deal of Leeds, Eng- 
land, just before the 
ATEI show. 

“A three-way agree- 
ment has been reached 
that recognizes the ex- 
pertise and abilities of 
each party,” said NIT 
director of marketing 
Howard Smoyer. “We at 
New Image are leaders 
in the design and devel- 
opment of innovative 
products. The coin in- 
dustry has realized this 
fact with NIT’s nomina- 
tion at the AMOA show 
for the year’s most inno- 
vative new product.” 

Electrocoin has a long 
history of manufacturing 
coin machines, under 
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license for the European 
market, for companies 
such as Capcom, Taito, 
and Konami. Dial-A- 
Deal has helped develop 
a data base and cabinet 
that are designed specif- 
ically for the U.K. mar- 
ket. Smoyer says the 
company’s strengths lie 
in sales and marketing; 
it will be actively in- 
volved in the distribution 
of Photoplay. 

The game features 
touch screen technology 
and CD-ROM-generated 
graphics on a high-reso- 
lution monitor. “Distri- 
butors, operators, and 
breweries are talking 
about this next genera- 
tion of coin machines,” 
Smoyer said. “They’re 
desperately needed both 
in the United States and 
abroad to re-ignite the 
bar and pub market. 
Photoplay is the answer.” 

For more information, 
contact New Image 
Technologies at (215) 
453-8626. 


AAG conducts raids in Mexico 


Five anti-counterfeit- 
ing raids took place in 
Mexico during the 
month of February, 
according to Rhyn Tryal, 
director of Latin Ameri- 
can investigations for the 
Anti-Counterfeiting 
Advisory Group (AAQ). 

The raids were con- 
ducted against importers/ 
distributors of counter- 
feit video games with the 
assistance of SECOFI, 
the trademark enforce- 
ment arm of the Mex- 
ican Secretariat of Com- 
merce. They were the 
first operations to use 
trademark violations 
against those involved 
with illegal video games. 

Videolandia, Elec- 
tronica Rojas, and Video 
de Mexico—all located in 
Guadalajara—were raid- 
ed on Feb. 8. Twenty- 
three counterfeit Cap- 
com printed circuit 
boards were seized, as 
well as numerous illegal 
acrylic signs for Capcom 
and Williams games. 
Authorities also confis- 
cated 22 completely 
assembled video game 
cabinets with illegal 
acrylic signs advertising 
Williams products. 

Two more raids were 


conducted on Feb. 25 in 
Mexico City. Electronica 
Nancy, a major impor- 
ter/distributor of coun- 
terfeits, was raided last 
year for copyright viola- 
tions; some 1,000 coun- 
terfeit boards were dis- 
covered. The latest raid 
was for trademark viola- 
tions. Also raided on 
Feb. 25 was Video 
Games Digital Masters. 
Both companies now 
face further criminal 
charges. 

In a separate action, 
Javier Loera, owner of 
Video Electronic Games, 
which was raided last 
year by the Mexican 
Attorney General’s Of- 
fice for copyright viola- 
tions, was taken into cus- 
tody by the Mexican 
Federal Judicial Police 
on Feb. 28. An arrest 
warrant was issued at 
the request of AAG and 
the Mexican Attorney 
General’s Office. It 
marks the first arrest in 
Mexico based upon 
trademark/copyright 
violations involving vid- 
eo games. 

Tryal says more raids 
and arrests are pending 
in Mexico. 





Antique Apparatus hires Smith 


Scott Smith has been 
appointed by Antique 
Apparatus/Rock-Ola to 
head its marketing 
department. He will re- 
port to president Glenn 
Streeter and be respon- 
sible for the company’s 
line of CD jukeboxes and 
accessories. 

Smith comes to An- 
tique Apparatus/Rock- 
Ola from Pioneer, where 
he served as marketing 
manager for its jukebox 
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and new business divi- 
sions since 1991. 

“Scott has solid experi- 
ence in the commercial 
electronics industry,” 
Streeter said. “His back- 
ground dealing with 
jukeboxes and other 
electronics products 
makes him a valuable 
asset to our manage- 
ment team, especially 
with our exciting plans 
for the future.” 
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COIN-OP NEWS 


In other news 


e The final numbers 
from the 1994 ATEI show 
are in. Organizers report 
that 23,561 visitors 
passed through the 
entrance gates, an in- 
crease of 25 percent 
from last year. Keep in 
mind, though, that at 
ATEI each time you walk 
through the entrance an 
attendant “clicks” you 
with a hand-held coun- 
ter, making it appear as 
though youre a new 
attendee. 

e Visions of Reality 
Corp. has opened a per- 
manent location at the 
Toy Center in Man- 
hattan. Project adminis- 
trator Ken Stone, speak- 
ing of the VOR Family 


Entertainment Center, 
said, “We are delighted 
to have a location here 
at the Toy Center. This 
site will serve as our East 
Coast headquarters for 
product demonstrations 
and sales to the nation’s 
retailers.” 

e Peninsula Vending 
has been awarded the 
license for soccer’s 
World Cup ‘94, which 


will be hosted by the 


United States for the 
first time this summer. 
The company is produc- 
ing World Cup stickers 
for flat vending ma- 
chines, as well as a flag 
series of the competing 
countries that’s suitable 
for all souvenir vendors. 
For more information, 
contact Peninsula Vend- 
ing at (800) 266-3589. 

e Chicago Lock Co. 


has introduced a new 
corporate logo, the first 
change since the compa- 
ny was founded in 1920. 
“We're very proud of the 
new logo,” said sales/ 
general manager Dale 
Padjen. “Not a day goes 
by that someone isn't 
complimenting us on the 
new design. It’s definite- 
ly a symbol of the for- 
ward-looking engineer- 
ing and product devel- 
opment at Chicago 
Lock.” 

e Doug Hardina is the 
new sales manager of 
Amusement Games Dis- 
tributors in Fargo, N.D. 
He can be reached at 
(800) 859-9046. 

e Make a note of the 
following address changes: 

Baton Lock and Hard- 
ware Co. has moved to a 
larger facility at 14275 


Commerce Drive, Gar- 
den Grove, CA 92643. 
The phone and FAX 
numbers are (714) 265- 
3636 and (714) 265-3630. 
American Changer 
Corp. has relocated to 
“much larger facilities” 
at 4710 NW 15th Ave., 
Bldg. 5, Ft. Lauderdale, 
FL 33309. The phone 
numbers are (800) 741- 
9840 and (305) 772-5363; 
the FAX is (305) 772-5248. 
Finally, Creative Inter- 
national Public Relations 
Consulting Co., which 
handles the TAE show in 
Taipei, has a new ad- 
dress: 14F, No. 163, Sec. 
1, Keelung Road, Taipei, 
Taiwan, R.O.C. The tele- 
phone and FAX numbers 
are 886-2-7466860 and 
886-2-7466875. {| 








TOYS 
* Barbie Doll Sets 
* Disney View Master 


* Tyco Remote Control Cars 


* Cabbage Patch Toys 








PENNY CANDY 
* Tootsie Rolls 

* Blow Pops 

* Joily Rancher 

* War Heads 

* Pixy Stix 


STEGR TRACK ic 


NAME BRAND REDEMPTION PRIZES 


* Over 2000 Items x 
ELECTRONICS 


* Black & Decker Power Tools 
* Hamilton Beach Blenders 

* Dirt Devil Hand Vac 

* Craig AM/FM Stereos 


STAR TRECK ic. 


148 Allen Bivd. 
Farmingdale, New York 11735 
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HOT! NOVELTIES 
* Power Ranges Posters 


* Beavis & Butt-Head 
* Looney Tunes Favorites 


HUGE SELECTIONS « LOW LOW PRICES 





PRE-PACKS 
* Plush 80¢ to $3.00 average 
* Sport Mixes Licensed 
* X-Rated Mixes 
* Candy Pre-Packs 


LICENSED SPORTS BALLS 
* NFL Football 
* MLB Baseball 
* NBA Basketball 


* NHL Hockey puck’s 
* Looney Tunes 


FOR A FREE CATALOG CALL 
1-800-733-5013 
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Let Robots Make Your Money! 


nUBU-CLAW 


Patent Pending 
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Bonnie Theard 
Managing Editor 
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UP FRONT 


Hit syndrome 
strikes again 


he term “hit syndrome” was one of 
the first industry phrases I heard 
upon joining the coin-op ranks back 
in 1985. It was summarily dismissed 
as short-sighted to be guided only by 
the runaway hits, while ignoring a 
field full of games. Then Double 
Dragon, Teenage Mutant Ninja 
Turtles, Street Fighter, and Mortal 
Kombat created excellent revenues 
and inadvertently overshadowed the 
rest of the market's wares. 

We are not alone in 
wanting only the best 
and proven products. 
Legendary TV producer 
Norman Lear has dis- 
cussed this phenome- 
non: “The need to have 
a hit instantly is far 
greater today than ever 
before. And that is 
destroying creativity in 
television. Even with 
cable, instead of new 
themes or new forums, 
what you have are the 
Same copycat shows. 
There is no new fare, 
really. Everyone is look- 
ing for the same commercial hits out of 
the same mold. We can still turn it 
around, but it’s going to require noth- 
ing short of a new way of thinking.” He 
could have been addressing a seminar 
at ACME. 

Somewhere between the top and 
bottom are games that deserve consid- 
eration; they cannot all be relegated to 
the scrap heap. The “new way of think- 
ing” that Lear mentioned is a step in 
the right direction. Has our industry 
exhausted all its creative resources? 
Hardly. Can we come up with new 
game themes to accompany the 
advancements in hardware, instead of 
staying mired in the same mold? I 
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hope so. 

Beyond the game offerings is a new 
way of thinking about operating, with 
promotions at the top of the agenda. 
Doing the best with what's at hand 
comes to mind; being creative with 
equipment already in the shop. 
Undertake a plan of action to draw 
more customers to your games. Offer 
discounts, prizes, special two-for-one 
days. Do something different. Make 
some noise on your own behalf. 

Take heed when reading “Quarter 
Notes,” “Ticket Tech,” “Redemption 
Report,” “Street Talk,” and “Dollars 
and Sense.” These columnists are 
operators. They have suffered the 
daily indignities of the coin-op world, 
such as dealing with unreasonable 
location owners, monitoring the see- 
saw of ROI, and struggling with the 
payroll; in short, they live the business 
as you do. Put their advice in the hop- 
per and mix it with your own intuition 
and knowledge of your customer 
base. 

Redemption not a viable alternative 
to your present game mix? Rethink 
that decision while visiting post-ACME 
open houses at area distributors and 
take a closer look at games in that cat- 
egory. Pinball leagues not possible? 
Remember the successes of PAPA and 
IFPA. Dart and pool leagues not yet 
tapped as a source of new players? 
Become the latest charter member of 
the NDA or VNEA. 

Taking the first step along a new 
path may be difficult at first. Standing 
still and letting the “hit syndrome’ take 
hold encourages tunnel vision. There’s 
a whole big, beautiful world of equip- 
ment out there. The aisles of ACME 
were full of choices you may not have 
considered before. Now might be just 
the right time. 
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EXCITING CONCEPTS IN TOUCHSCREEN 
PERFECTLY CRAFTED FOR THE 
STREET LOCATION PLAYERS 


LONG LASTING APPEAL 
VERSATILE UPGRADE CAPABILITY 
RUGGED & RELIABLE 
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UNITED 


KINGDOM 


Scotland Yard police 
headquarters has been 
approached to help 
tackle the problem of 
counterfeit AWP kits in 
the United Kingdom. 
The copy board problem 
had previously centered 
on the PCB, but copy 
AWPs have now been 
seen on the market. 

The announcement 
was made following the 
“world summit” meeting 
at the recent ATEI show. 
Copies were the main 
topic of discussion, with 
the British representa- 
tives pointing out the 
problems currently fac- 
ing U.K. manufacturers 
of AWP conversions. 
Roger Withers, president 
of BACTA, the U.K. trade 
association, said: “The 
Summit has agreed to 
broaden its interests 
with regard to the copy 
problem.” 

Historically video games 
have been the main 
cause of copying con- 
cern, but recent events 
in the United Kingdom 
have led summit mem- 
bers to involve gaming 
machines due to their 
importance to British 
manufacturers. 

“With world markets 
opening up all the time, 
we need to protect our 
manufacturers,’ Withers 
said. “Copying is a prob- 
lem that can be dealt with. 
We can learn a great deal 
from the video game copy 
body (the Anti-Counter- 
feiting Advisory Group) 
set up by JAMMA/AAMA, 
which has offered us its 
assistance.” 
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INTERNATIONAL NEWS 


Compiled by the editors of EuroSlot 


GERMANY 


Pool and billiards in 
Germany are showing 
an increase, according to 
accessories expert Kies- 
ewetter. The company’s 
managing director, Theo 
Kiesewetter, said at the 
recent IMA show that his 
decision to increase his 
booth space by one-third 
had been a good move. 
He added that billiard 
cloth was selling well 
and darts products were 
booming. 

Kiesewetter’s pool/bil- 
liards and darts resale 
program for operators 
was very successful be- 
cause it offered an addi- 
tional profit source which 
was free of entertain- 
ment tax. The informa- 
tion center at the compa- 
ny’s IMA booth was 
swamped with applica- 
tions to join the program. 
Membership currently 
stands at 1,600 operators. 


NEW ZEALAND 


Police have seized 20 
video games in Auckland, 
New Zealand, and ques- 
tioned location owners 
about the operators who 
owned them. The police 
department's fraud 
squad undertook the 
exercise, named “Opera- 
tion Street Killer,” at the 
initiative of distributors in 
New Zealand, who are 
concerned about the 
number of copy boards 
getting into the market. 
Most of the products 
seized are understood to 
be copies of Street Fighter 
IT and Mortal Kombat. 


FINLAND 


The following state- 
ment comes from Esko 


Romppainen, executive 
vice president of RAHA, 
in response to an article 
in the January issue of 
EuroSlot. In the article 
Automaattivuokraajat ry 
expressed the view that 
Finland’s pending ad- 
mission to the European 
Community should break 
the monopoly over most 
coin machines enjoyed 
by RAHA. (Note: The 
statement has been edit- 
ed due to space con- 
straints.) 

“I was interested—and 
amazed—to read the 
attack by the chairman 
and secretary of the 
Automaattivuokraajat ry 
on gaming activities in 
Finland. The facts given 
in their statements were 
deliberately misguided 
and purposeful. In Fin- 
land gaming activities 
with coin machines go 
back 56 years and were 
introduced by private 
businessmen. Because of 
some early injurious 
effects on society, it was 
decided to transfer these 
activities to the associa- 
tion RAHA, owned by 
various welfare organi- 
zations. 

“The Ministry of the 
Interior was appointed 
to supervise the organi- 
zation’s gaming opera- 
tions, and representa- 
tives of other ministries 
were nominated to the 
company’s board. In this 
way Finland found a 
unique solution in which 
society controlled gam- 
ing in a centralized way 
and the profits were dis- 
tributed to charities. 

“RAHA naturally abides 
by valid competition leg- 
islation and does not use 
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illegal methods in mar- 
keting jukeboxes, as has 
been suggested. RAHA 
has no interest in carry- 
ing on an unprofitable 
business in these ma- 
chines. The purpose of 
European competition 
legislation is to achieve 
advantageous prices for 
merchandise and ser- 
vices for consumers by 
means of free competi- 
tion. In gambling activi- 
ties this advantage for 
consumers cannot be 
attained by competition. 
It is natural that Finnish 
entrepreneurs are inter- 
ested in taking part in 
the business, but it 
would bring no advan- 
tage to society or to the 
individual. The outcome 
would be the opposite.” 


RUSSIA 


The venue for the Lei- 
sure Industry ‘94 show 
on May 24-27 will be the 
World Trade Centre in 
Novosibirsk, Siberia. 
Products scheduled to 
take part are coin-oper- 
ated amusements, theme 
park equipment, chil- 
dren’s play areas, water 
fun equipment, vending 
machines, and associat- 
ed products. 


SINGAPORE 


According to reports 
in the Singapore press, 
the government will 
shortly introduce a bill to 
control the content of 
video games entering 
the country's arcades. 
The bill will be seeking 
to discriminate against 
games of violence or 
those otherwise in bad 
taste. All games will 
have to be inspected in 
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advance by the country’s 
Film Censor Board and 
approved before an op- 
erating permit will be 
issued. 


AUSTRALIA 


The dates have been 
announced for the 1994 
Amusement Machine 
Operators Association of 
Queensland (AMOAQ) 
event, which is now rec- 
ognized as the national 
coin machine show for 
Australia. It will be held 
from Nov. 2-5 at the 
Royal Pines Resort on 
Queensland’s Gold Coast, 
the site of the 1992 show. 


SWEDEN 


New legislation is ex- 
pected in Sweden short- 
ly for the coin machine 
industry. The application 
date could possibly be 
Jan. 1, 1995. No specific 
details are known yet, 
but it is widely expected 
that the new law will 
permit payout machines 
with a 20-to-1 prize-to- 
stake ratio, the same as 
Norway. There is now 
renewed speculation 
that the Swedes may run 
their own coin-op show. 


NORWAY 


Knipsekasse games, 
the Norwegian skill wall 
machines with payouts, 
may be forced out by the 
new breed of payout 
machines on the market. 
It is estimated that there 
are between 12,000 and 
15,000 knipsekasse ma- 
chines on the Norwegian 
market, most of them 
owned by charities and 
run by operators on their 
behalf. However, recent 
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innovations that have 
been accepted by the 
government give opera- 
tors a much better deal, 
including the ownership 
and operating rights of 
the new payout machines. 
Roy Sorensen of Per 
Sorensen says the new 
Cash Master machine 
from JPM is typical of 
the new breed of payouts 
going into Norwegian 
locations. It has a cash 
payout, with 40 krone 
being the top prize on 
each line (a total of 200 
krone for all five lines). 
“The situation in Norway 
is much better now with 
this type of machine,” he 
said. “We also have the 
ability to share the pro- 
ceeds of the machine.” 


EGYPT 


The expansion of the 
Egyptian coin machine 
market has seen the 
development of some 30 
amusement arcades in 
Cairo. The majority are 
under 100 square meters 
in size and contain most- 
ly secondhand video 
games, with a few rebuilt 
dedicated games im- 
ported from Europe. 
Pinball is not permitted 
in Egypt, having been 
banned 20 years ago. 
Gambling machines are 
also prohibited. 


LEBANON 


The Lebanese govern- 
ment moved to outlaw 
video poker machines in 
early January. It’s a set- 
back for this market, 
which had been shaping 
up as potentially lucra- 
tive for the gaming 
industry. Local operators 


are now awaiting further 
developments. 

The government per- 
ceived the machines as a 
corrupter of public mor- 
als. According to a 
source within Lebanon, 
this was largely the fault 
of the operators them- 
selves. Payouts were set 
high, but the percent- 
ages were all wrong. 
People could win a lot of 
money with a jackpot, 
but all too rarely. This 
short-term policy is said 
to neglect the possibility 
of long-term profitability. 

Tani Hanna, a local 
operator, told EuroSlot: 
“We tried to establish a 
trade association to act 
as a point of liaison 
between the government 
and the operators, and 
to argue the case of the 
industry. However, this 
didn’t prove easy. Op- 
erators were set upon 
this short-term mentali- 
ty; they wanted to make 
as much money as possi- 
ble as quickly as they 
could. The government, 
on the other hand, re- 
mains somewhat less 
than approachable on 
this, as it is on many 
other issues.” : 

Hanna says he has 
contingency plans for 
the machines he has left, 
should the ban remain in 
force. “If the worst comes 
to the worst, we can 
always reprogram them 
and sell them in Eastern 
Europe,’ he commented. 

Meanwhile, operators 
will be eyeing their 
stocks of bingo machines 
brought in during the 
last ban, with the possi- 
bility of reintroducing 
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them as a contingency 
plan. This is what hap- 
pened the last time the 
government banned 
poker machines and, 
given the Lebanese love 
of gambling, it looks like- 
ly to happen again in the 
near future. 


FRANCE 


A pool competition 
has been organized for 
those under 15 by 
AFEBAS, a French orga- 
nization that runs com- 
petitions for a number of 
operators. It will take 
place in the Nord Pas de 
Calais area. The chil- 
dren will play on a Wed- 
nesday afternoon when 
there is no school. 

The first European 
Championships _ for 
adults, also organized by 
AFEBAS, is planned for 
St. Malo from April 30- 
May 1. The U.K. 8-ball 
game will be used, and 
eight countries will send 
teams: England, Scot- 
land, Wales, Northern 
Ireland, Spain, Gibraltar, 
Malta, and France. 


CHINA 


A new amusement 
center has been opened 
in Tianjin, China, by 
Fuuki Co. of Kyoto, Ja- 
pan. It is a Japanese- 
style arcade with video 
games, shooters, and dri- 
ving games. The center 
covers 300 square me- 
ters, about one-third of 
which will be taken up 
with karaoke equipment. 
The remaining space will 
be devoted to 57 amuse- 
ment machines. This is 
Fuuki's first venture out- 
side Japan. [| 
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Aerial view of 
factory and 
grounds of Smart 
Industries. 


COVER STORY 


very Smart products 


he mark of any successful compa- 
ny is more than just gross sales. 
It’s also the obstacles that have 
been overcome and internal 
growth. 

Smart Industries has all the 
marks of success. While it takes 
perseverance and determination 
to get ahead in any industry, with 
sO many companies vying for 
position on the ladder to the top, 
it may be just a bit harder in the 
coin-op industry. 


Smart has met the challenge 
with an uncany determination to 
succeed and has secured a firm 
footing on that ladder. Internally, 
Smart has expanded to meet 
demand: an addition to the man- 
ufacturing facility, expansion of 
product development, and an 
increase in its sales force. In addi- 
tion to the father/son team of 
Gordon and Jeff Smart heading 
the sales team in both domestic 
and foreign markets, Mike Smith 
is the sales and marketing repre- 
sentative in the Midwest division, 
long-time industry veteran Larry 
Berke is vice president of sales 
and marketing in the Western 
division, and Pete Walton, who 
recently came on board, is vice 
president of sales and marketing 
for the Eastern division. 

President Gordon Smart and 
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vice president Jeff Smart have 
had one goal over the years: give 
the operator the product and ser- 
vices to meet their changing 
needs in all facets of the amuse- 
ment industry. Looking at Smart’s 
22 successful games, each with its 
own popularity in a variety of 
locations, it’s evident their philos- 
ophy is working. 

Manufacturing a wide variety of 
games for many special needs, 
from family entertainment cen- 





ters and fast food chains to street 
locations and bowling centers, 
Smart depends on its 11-member 
engineering team, described as 
having undying enthusiasm and 
team support in designing and 
creating reliable, quality equip- 
ment. 

As a full-line manufacturer, 
Smart Industries’ production 
facility in Des Moines, Iowa, is a 
complete, self-contained unit, 
incorporating fabrication, sub- 
assembly, and final production 
lines. The metal fabrication 
department includes a machinery 
division, sheet metal fabrication, 
and welding. The sub-assembly 
areas include the woodshop, 
paint and formica, glass and plas- 
tics, a crane department, and a 
pre-wire department. “All these 
areas come together in a joint 
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effort, through teamwork, to 
develop a line of games respon- 
Sive to the industry and its 
demand for quality,” said Gordon 
Smart. 

Smart recently expanded into 
the vending industry with two fol- 
low-ups to the successful Clean 
Sweep crane merchandiser— 
Clean Sweep Candy Crane (de- 
signed to dispense individually 
wrapped hard candy and lol- 
lipops) and a refrigerated Candy 
Crane (designed to keep soft can- 
dies and chocolates fresh). The 
Candy Crane line’s versatility 
allows it to accommodate any 
location. All Candy Cranes fea- 
ture an action sound system and 
play-’til-you-win programming. 

The Clean Sweep Cranes have 
been on location since 1985 and 
are still in mass production today. 
There are 17 different models of 
various sizes and features, mak- 
ing it the most flexible crane on 
the market. In addition, Smart 
offers the Classic Jumbo and 
Classic Jumbo Watch crane in 
both single and double units. 

Smart recognized the populari- 
ty of sports bars and developed a 
line of basketball games for com- 
petition among the sports enthu- 
siasts of the world. The Shoot to 
Win in one-hoop or the two-hoop 
special edition offer exciting com- 
petition every time. There’s even 
a version for future NBA stars, 
Shoot to Win Jr., Chuckles the 
Clown, which also comes in one- 
or two-hoop versions. This small- 
er version is perfect for the grow- 
ing family entertainment market 
sweeping the country. 

Novelty games are also a Smart 
specialty. The latest, Killer T-Rex, 
begins when the 10,000-volt, high- 
security fence surrounding the 
killer T-Rex suddenly loses 
power. It is up to the player to 
keep the deadly dinosaur busy 
until the power can be restored. 
It features an interactive voice/ 
sound system, a progressive jack- 
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pot, and buy-in continuation. 

Two popular redemption games 
from Smart are Feed Big Bertha 
and Buddy Bear toss games. Feed 
Big Bertha features a 200-lb. cutie, 
who just loves to eat. She gains 25 
pounds for every morsel of food 
(balls) successfully tossed into her 
mouth. She begs players to feed 
her more until the final goal of 
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A worker on one of the five metal break machines in the metal department. 


900 pounds is reached. Buddy 
Bear is a friendly, colorful bear 
who loves to play catch. 

Smart has offered some innova- 
tions for its products. It was the 
first to introduce a 64” x 128” gas 
plasma scoring display on a 
redemption game. The Smartball 
skill alley features a one- to four- 
player game program, a progres- 
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sive jackpot, high-score-to-date 
feature, a win extra ball feature, 
an interactive voice/sound sys- 
tem, and a 100-point scoring 
range with a 1,000 point bonus 
pocket. 

New this year is the Smartball 
“Super Jackpot” networking. Up 
to 16 games can be linked togeth- 
er using a computerized, over- 
head super jackpot marquee with 
five-digit color dot-matrix display 
for a joint progressive jackpot. 

For the younger players, Smart 
has introduced a smaller version 
of its Smartball called the Smart 
Toss ‘Em skill alley. Like its pre- 
teen to adult counterpart, this 
version features the gas plasma 
display and voice/action sound 
system. 

Smart describes reaching a 
milestone in the redemption mar- 
ket this year with the Vending 
Redemption Center. It was con- 
ceived over a year ago to fill a 
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void in the growing redemption 
market; the new unit, says 
Gordon Smart, will take redemp- 
tion to new locations where it was 
impossible before. The Vending 
Redemption Center is a self-con- 
tained unit that does everything 
that a normal redemption center 
would do, except no attendant is 
needed. The machine will accept 
any number of individual or con- 
secutive tickets, counting, cutting, 
and separating every ticket. The 
unit consists of six trays that 
adjust to any width, depth, and 
height for the desired merchan- 
dise. With a total of 29 individual 
coils, this vending unit’s maxi- 
mum capacity is 486 pieces of 
merchandise. 

Typically the unit is used for 
redeeming tickets for merchan- 
dise values ranging from 10 to 500 
tickets, depending on merchan- 
dise value, which is adjustable. 
For the one- to 10-ticket values, 
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the Vending Redemption Center 
has two bulk vendors. The first is 
for 1,500 one-inch diameter prod- 
ucts, like superballs. The second 
is designed for two-inch capsules 
and can hold 1,000. 

It takes planning, hard work, 
and a desire to reach higher 
goals to succeed. Gordon and Jeff 
Smart believe that in addition to 
great products, a top-notch staff, 
and the right facilities, it takes a 
first-class distribution network to 
be successful. They call their dis- 
tribution network the corner- 
stone of the their success. 

Gordon and Jeff Smart have 
the ambition and determination 
to see to it that Smart Industries 
continues to grow and prosper. 
They believe in their products 
and have a dedication to meet the 
demands for new entertainment 
for the amusement industry. (| 
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COINMAN 


INTERVIEW 


Steve Epstein 


hat’s it like operating the most 
famous pinball venue in Amer- 
ica? That's what we wanted to 
find out from Steve Epstein, 
owner of the Broadway Arcade in 
New York City. Being located 
where he is, Epstein experiences 
both the benefits and drawbacks 
of having a constant crowd. But 
one thing is certain: things are 
never dull on Broadway. 

Let’s start with some back- 
ground on the arcade—when 
your father started it, when you 
started working there, when you 
took over, etc. 

In 1964 my father got involved 
with Albert Simon Inc. to pur- 
chase an existing location that 
had been in the area for 30 years, 
and it was renamed the Broad- 
way Arcade. It was a double-level, 
16,000-square-foot location filled 
with the games of the ‘60s— 
redemption games like Skee-Ball 
and Pokereno, a live-ammunition 
shooting range downstairs, 
mechanical devices, midway 
pieces, and so on. The arcade also 
had a concession area; we sold 
things like fresh-roasted nuts and 
popcorn. In essence it was a 
Boardwalk-style location, in that 
there was a multi-functioning 
purpose to attract as many peo- 
ple as were walking by. 

I started working there on holi- 
days and weekends when I was a 
14-year-old high school student. 
In 1970, when I got out of college, 
I went to work at the arcade on a 
full-time basis. In 1976, with the 
legalization of pinball in New 
York City and the introduction of 
video games, things definitely 
Changed. My father retired in 
1984, and in 1985 we closed the 
old location and moved where we 
are now, on 52nd Street and 
Broadway. I call us the longest 
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running Broadway show in histo- 
ry. 
I’m sure a lot of operators 
think, “Boy, it must be one hassle 
after another operating in the 
heart of New York City.” Is that 
basically true? 

It's opportunity and aggrava- 
tion all in one. The difficulty 
comes in getting games delivered 
and having them maintained and 
fixed, all while having intense 
crowds and hustle and bustle 
within a 1,700-square-foot loca- 
tion. But I generally have deliver- 
ies from the distributor early in 
the morning, and crowd control 
comes from having strong man- 
agement on-premise at all times. 
This never has been and never 
will be an absentee situation. 
That comes from a philosophy of 
treating your customers—I call 
them clients—with respect. In 
turn they'll respect you, your 
rules, and your equipment. 

What are some of those rules? 

The main rules concern behav- 
ior and language, and we enforce 
them. But in return for their fol- 
lowing these rules, we give them 
a high-quality amusement experi- 
ence with well-working, clean 
equipment. It’s a trade-off. We 
want the customers to be aware 
that they have rights and privi- 
leges. If a machine doesn’t func- 
tion properly, we insist that they 
tell us what the problem is. It 
either gets fixed immediately or 
we issue a refund. 

On the other side of the coin, 
they have to treat the equipment 
with respect. Any type of behav- 
ior that is adverse to the equip- 
ment—loudness, banging on the 
equipment, damaging the equip- 
ment—means immediate expul- 
sion. They're not permitted back 
in; it's permanent banishment. 
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This doesn’t happen after the first 
offense, but when it becomes 
repeat behavior we kick them 
out. 

How do you enforce something 
like that, given all the people who 
come into the arcade? It must be 
hard to remember faces. 

It’s difficult, but being here as 
many days as I am, when some- 
one repeats bad behavior, myself 
or my manager are aware of who 
it is. And they're simply not invit- 
ed back. They have no right to 
enter my arcade. 

It sounds redundant, but 
despite having a crush of people, 
the obvious upside is you have a 
lot of people, i.e., customers. 

Absolutely. Ours is one of the 
highest volume locations, maybe 
not in the world, but we definitely 
get our share of people. But I pay 
rent according to that; it’s all rel- 
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ative. In other words, if there 
wasnt any traffic, my rent 
wouldn't be as high as it is. 

Are all your games set ona 
minimum of 50 cents per play, 
given the high cost of doing busi- 
ness in New York City? 

No, and that’s because of the 
owner/customer relationship I 
was talking about earlier. You 
need to be careful that you give 
value for value. You can’t arbi- 
trarily price games based on your 
overhead. I believe that, more 
than anything else, you create 
volume and repeat business by 
giving value. We really stress that 
here. That's why the games are 
priced based on the perceived 
value to the customer. 

If you're short-sighted and 
decide that everything has to be 
priced at a dollar because you're 
paying the highest rent around, 
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you're never going to create a 
customer base like we have. 
Seventy-five to 80 percent of our 
customers come in two to three 
times a week. I’m sure people 
think that because we're in the 
middle of a big city, we have a 
transient-based location. That 
probably should be the case, but 
it’s not. I think we’re unique in 
that respect. 

Then there’s the promotional 
work we do, the pinball leagues 
and tournaments we run at least 
twice a year. That’s very impor- 
tant. It allowed me to move from 
my larger location, where I had a 
multitude of equipment types 
that I could utilize, to a space that 
only allows me 64 games. Because 
of the space and the crowds, I’m 
not able to do redemption. I can't 
adequately present a prize 
counter or have enough equip- 
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ment to make redemption worth- 
while. So I have to be able to 
manipulate the space and the 
equipment to best afford a maxi- 
mum return. That’s done through 
promotion. 

Your pinballs are all set on 50 
cents a play, which I guess you 
have to do, being a test site for 
the manufacturers. But you say 
some other types of equipment 
are on 25-cent play? 


meyel-Te-ldlaleMiamaal- 
heart of New York 
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Yes. [ll tell you, price per play 
is a very difficult thing to set arbi- 
trarily, because every market- 
place is different. You should be 
allowed to customize games for 
your customers. Unfortunately, a 
lot of operators’ level of educa- 
tion is such that they don’t know 
that themselves, which hurts 
them and hurts the manufactur- 
ers. They can’t truly figure out 
what the games should be priced, 
so they'll say, “Hey, the cost of 
equipment is $3,000, whereas it 
used to be $2,500. I have to charge 
more, maybe 50 cents or $1.” 
That's the mentality of someone 
who doesn't really understand 
the equipment. Charging more 
doesn’t necessarily mean you're 
going to earn more in the long 
run. 

Operators like myself have to 
look to a different way. Pricing is 
part of it, but so is promotion. I 
can't say enough about what 
leagues have done for me. 

What sort of machine taxes are 
you hit with in New York City? 

The price of doing business in 
New York is totally absurd. If I 
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was just coming here, not know- 
ing how things are, instead of 
having been here for 30 years, I 
would run away as fast as possi- 
ble. 

We're charged $175 per ma- 
chine a year, plus a licensing fee 
of $250 to $300 a year, based on 
the number of machines you 
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have. The licensing fee is the only 
one that’s halfway reasonable. 
There’s also an individual licens- 
ing fee per piece of equipment, so 
it’s actually a double tax. 

What’s unique to New York is 
that you pay a commercial rent 
tax. I pay six percent of what my 
rent is to the city. I’m looking at 
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$14,000 to $15,000 a year for just 
those two things, neither of which 
have any bearing on anything. It’s 
just a cost I have to factor in. 

So what keeps you afloat? 

Our 30-year history and the via- 
bility of the location, which is rec- 
ognized as the pinball location in 
New York, if not the country. 
When everyone was abandoning 
pinball in the early ‘80s, I was 
starting my pinball promotions 
and leagues. I captured an audi- 
ence that I knew existed and still 
exists to this day. Of my 64 pieces, 
18 are pinball machines. 

The rest are video games? 

Yes, uprights and sit-downs. 
Even though I’m identified with 
pinball, I have nothing against 
video games. They’re wonderful; I 
make my living from video 
games. Because of the lack of 
space I only have three sit-downs; 
the rest are upright videos. 


What you're specifically identi- 
fied with is PAPA, the Pro- 
fessional and Amateur Pinball 
Association. For those who might 
not be familiar with it, explain its 
genesis, the unique scoring sys- 
tem, etc. 

The genesis came out of Roger 
Sharpe (now the marketing direc- 
tor for Williams Bally/Midway) 
trying to find out who was the bet- 
ter player. This was in the late 
‘70s. We developed a point system 
that allowed you to play on differ- 
ent pieces and have that evened 
out, so that there was meaning to 
every game you played. 

Points are given for scoring and 
for winning. We skewed the win- 
ning part at a higher rate than we 
did scoring, which eliminated the 
luck factor. Someone can get 
lucky on one ball and have a huge 
score, but if they don’t consistent- 
ly have good balls they won't do 
well under the PAPA system. 

We had our inaugural league in 
1984. Right now the league season 
is 10 weeks long. We go from 
April to June, then there’s vaca- 
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tion until Labor Day, and after 
that we run from October to the 
beginning of December. The big 
tournament is in February, and 
the whole cycle begins again in 
April. It’s very much patterned 
after bowling. 

How do players qualify for the 
February tournament? 

There is no qualifying; it's a 
completely open tournament. But 
there are parts of it that are only 
open to PAPA league and tourna- 
ment winners. In fact, that’s going 
to be increased as the years go 
on. We're going to be offering big- 
ger prizes for players that have 
participated in leagues. But the 
public will always be invited to 
come in and play. 

We get a large number of 
beginning and average players, 
which is the key to why PAPA is 
successful. There will always be 
the best players, the hardcore, 
“A” players. But to attract the “B” 
and “C” players and get them to 
understand the fun and excite- 
ment of competing will bring 
more business to a location. 
When you get the non-traditional 
players—the juniors, the women 
—jinterested, you create a larger 
player base, which means more 
income for operators and more 
machine sales for the manufac- 
turers. 

An operator in the South, for 
example, may be saying, “That’s 
great for Epstein, but what does 
PAPA have to do with me? How 
can I benefit?” 

We sanction players; that’s 
what PAPA does. If we do get any 
revenue, it’s from sanctioning 
players. The league program is 
offered on a trial basis for free. 
We'll give information to get peo- 
ple started at no cost. I’ve 
received calls from all across the 
country to help people set up 
mini-tournaments. Doing mini- 
tournaments is actually the way 
to go at first to get your feet wet. 
To jump into a league may be dif- 
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ficult, because it’s a very labor- 
intensive way to promote. But 
anything of value requires work. 
There’s no free ride out there. 

Every time the leagues roll 
around, myself and my managers 
have to contact the players and 
try to sign them up. I’ve had 
about 170 players in my league 
system over the past six or seven 
years. Life changes all the time; 
some can make a 10-week com- 
mitment one year but not the 
next. That’s why everyone needs 
to be contacted. There are no 
automatics. 


The “amateur” in PAPA refers to 
those who enjoy pinball but aren't 
hardcore, travel-the-country 
players. 

You often speak of the concept 
of “competitive pinball,” which to 
some might sound a bit redun- 
dant. What exactly do you mean? 

There are two ways of looking 
at it. One is the singular aspect of 
it, where you compete against the 
machine. That’s the essence of 
pinball: the ultimate control of 
something that’s live and wonder- 
ful and moving across the play- 
field. It’s totally at your direction. 
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What you're doing with leagues 
is creating something to emotion- 
ally attach players to your place. 
In other words, you're giving 
them more of a reason to be loyal 
to your location. That’s the key. 
They're less likely to go some- 
where else if they're having a 
good time playing on your well- 
working, clean equipment, which 
you must provide. 

Explain the idea of professional 
pinball players. I wouldn’t imag- 
ine they’re professional just 
because they win some prize 
money. 

By “professional” I mean a 
group of about 50 players who 
travel to any tournament, no mat- 
ter who’s running it or what the 
prize money is. They do it just for 
the enjoyment of competing. | call 
them professional-level players 
because they earn money doing 
this—the Lyman Sheats Jrs. and 
Rick Stettas of the world. PAPA 
awards decent prize money to 
give things a professional veneer. 
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But when you play against anoth- 
er person it takes on a whole new 
dimension; it’s a lot more psycho- 
logically involved. The way you 
play may change because of who 
you're playing or what their score 
happens to be. 

It’s real easy to walk up to a 
game, play it, and score, say, one 
billion points. But when there are 
other players and you're compet- 
ing against their scores, psycholo- 
gy becomes involved. You may 
think, “Do I want to get up there 
first and put up a first ball that 
will take the wind out of their 
sails?” Then youve put pressure 
on yourself to jump out ahead— 
and what if you fail to do it? 
What's going to happen with the 
second ball now? It’s just a differ- 
ent feeling than when you're 
competing against the game. 

What we've been able to do is 
establish a big enough player 
base to put the better players in 
one group. They play on one 
night, the beginners play on 
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another night. This allows you, 
over a period of time, to develop 
different leagues for different lev- 
els of play. This is where the ama- 
teur part fits in. 

Couldn’t operators just as easi- 
ly set up leagues and tourna- 
ments on video games? 

Absolutely! Joe Camarota, 
who's with Alpha-Omega in New 
Jersey, and I did the Coin-Op 
Olympics for the second year at 
ACME. The door is completely 
open, because my scoring system 
can be applied to any type of 
equipment. The Coin-Op Olym- 
pics is a perfect example. It 
involved competition on pinball, 
darts, air hockey, and basketball. 
Any equipment— video games 
included—can be used for promo- 
tions and tournaments. 

You expressed disappointment 
with the lack of operators at the 
PAPA 4 tournament this year. 
What’s the problem with opera- 
tors—laziness? 

I don’t know if it’s that. I think it 
has more to do with shortsighted- 
ness. They understand putting 
equipment in locations and mov- 
ing it when the earnings drop. In 
a sense it’s a mover’s mentality. 
On the other hand, operators 
could increase the life of their 
equipment by doing the types of 
promotions I’ve talked about. But 
I just don’t think they under- 
stand. 


It’s a matter of breaking old 
habits, of looking at another way 
of doing business. As other, more 
aggressive operators use these 
promotional techniques—whe- 
ther it’s dart leagues, pinball 
leagues, multi-equipment tourna- 
ment promotions, etc.—and begin 
taking business away from opera- 
tors who don’t, maybe they'll 
wake up. 

This is a very fragmented in- 
dustry, with so many different 
types of people involved in it at all 
different levels. I guess you don't 
find many owner/operator’s like 
myself. I still walk around with a 
change apron on. 

You're kidding. 

I’m serious! I’ve always worn 
one. There isn't a day that goes by 
that I don’t give out change on 
the floor. 

As I said before, the Broadway 
Arcade will never have absentee 
ownership. My day generally 
starts at 6:30 a.m. with collections, 
repair work, and getting the store 
ready before it opens at 7 a.m. I 
leave at 3:30 in the afternoon. 
When I work the night shift, I 
come in at noon and leave at 10 
p.m. What I try to do is spend at 
least two days a week on the 
night shift so that I can stay in 
touch with my night crowd, 
because they're different than my 
day crowd. The arcade is open 
until 1 a.m. seven days a week, 
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365 days a year. 

I wouldn’t imagine that there 
are many arcades which can 
make that claim. 

Well, at this rate of rent, I need 
to be open every day of the year. 
It’s something I’ve gotten from an 
old way of thinking. My father 
influenced me to be the success I 
am today. Yes, I’ve done PAPA 
myself, but it came from his 
drumming this idea into my head: 
you build up client loyalty 
because they know you're there. 
In other words, if it’s snowing out- 
side and someone still comes to 
play, and you're closed...that’s not 
a nice feeling. 

We're in the entertainment 
industry. We create an environ- 
ment where you can come in and 
lose yourself. If you have some- 
thing on your mind, or if you want 
to escape your daily drudgery for 
a while, we give you a place to 
immerse yourself in fantasy. We 
do the same thing that movies do. 
Unfortunately, many operators 
have a hard time identifying who 
they are and what they're sup- 
posed to do. I believe it comes 
from a lack of understanding the 
equipment itself. 

How many operators do you 
think ever play the games they 
put out on location? 


It can’t be more than a very 
small percentage of operators. 
Since that’s the reality, it’s very 
important to have a distributor 
who can recommend equipment. 
The better distributors are the 
ones who can pick the winners 
for their clients. Betson and 
Mondial are great at doing that 
here in the Northeast. 

It may be true that you don't 
have to play the games. I don't 
play every video game to see if I 
like it. But you have to be able to 
look at a game, see the elements 
of the game, and determine if it’s 
something your customers will 
like. It goes back to knowing your 
customer base well. 
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Our state of the art light curtain technology 
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While I’m on the subject of cus- 
tomers, the reason a lot of opera- 
tors get away with having an envi- 
ronment that’s not so clean is 
because their customer base is 
uneducated. If you get a car that 
doesn't work, you complain. If 


you go to a movie you don't like, 


you complain. But to many 
arcade customers, having dirty 
games or ones that don’t work 
properly is acceptable. I never 
realized that until I traveled 
around the country and saw other 
arcades; I was shocked. The 
Broadway Arcade shouldn't be 
considered above average or 
unique; we should be the norm. 
But the reality is we are unique 
when it comes to maintaining 
equipment and keeping every- 
thing clean. Customers should 
demand nothing less. 

Could you ever see having the 
PAPA leagues without the big 
tournament in February? 

No, one goes with the other. I 
couldn't envision not having the 
final tournament in New York. 
What I would love to see are 
ongoing, weekly tournaments 
throughout the country with peo- 
ple becoming sanctioned. What 
you'd be doing is offering some- 
thing that people could have 
access to at all times. I can pic- 
ture the competition starting at 
the local level and moving on to 
the state level, then the regional 
level, and concluding in New 
York. It would be like the NCAA 
does with its college basketball 
tournament. 

If the prizes became large 
enough and the coverage—which 
we always get—became more 
substantial, I could envision the 
PAPA championships on ESPN. 
And with 500 TV stations planned 
for creation in the next four 
years, why couldn't there be local 
or regional pinball tournament 
coverage on some of them? It’s 
not pie-in-the-sky. We've already 
done a mock-up for a half-hour 
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show that would have commen- 
tary, background on the players 
and the shots they're going to 
execute, and so on. The access is 
there; it’s just a matter of funding. 

Some may assume that you 
only get media coverage if you’re 
in New York City. 

Sure, being in New York helps, 
but that doesn’t mean we can't 
get attention in other parts of the 
country. We had radio and TV 
spots in Atlanta, Chicago, and 
San Francisco for our Fall Flipoff 
tournaments last fall. The cover- 
age comes because the media 
love pinball. They love it because 
it’s visual, it’s alive, and it’s fun. 
So yes, it’s helped that I'm in New 
York and that I’ve developed 
media relationships over the past 
10 years, but pinball really sells 
itself. 


Arcade. It’s a combination of the 
location, my personality, and the 
personalities who come in here. I 
don't get the average 14- to 18- 
year-old kid who's always wise- 
cracking. If | had a mall location ~ 
with that type of clientele, I don’t 
know that I would spend 50 hours 
a week here. But I would still pro- 
mote and keep the place looking 
good. I'll always do that. 

What’s is your one wish for the 
Broadway Arcade and for the 
coin-op industry in general? 

My one wish for the Broadway 
Arcade is continued loyalty and 
commerce from the New York 
area, which frankly has been 
hard hit by the recession. I hope 
my office worker base, which has 
accounted for a large lunchtime 
business, comes back. I don't 
know if my wish will get ans- 


“I hope the industry doesn't lose sight of 
the fact that technology, in and of itself. 


will not create a good game. People don't 
play games just to experience technology.” 


Yours is quite the location for 
celebrity-gazing. Mention some of 
the people who’ve been to the 
Broadway Arcade. 

The roster is so long, but just to 
give you an idea: Paul Simon, Lou 
Reed, Roberta Flack, Alec Bald- 
win. John Hammond Sr. (the late 
talent scout for Columbia 
Records) was a regular pinball 
player, and through him I met 
Bruce Springsteen and Stevie 
Ray Vaughan. I could go on and 
on. 

It’s a combination of the loca- 
tion and me. Because I’m here 
and because I’m dedicated to the 
location, not to mention being a 
player to boot, it allows me to 
mingle with my customers and 
get to know them. That’s the 
uniqueness of the Broadway 
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wered, due to the downsizing of 
businesses in the area. 

As far as the industry is con- 
cerned, my wish is for the manu- 
facturers to continue creating 
quality product without ignoring 
the players. In other words, virtual 
reality is upon us, but we still have 
to have a game there. People play 
the games for a reason, and it’s 
not just to experience technology. 
I hope the industry doesn’t lose 
sight of the fact that technology, in 
and of itself, will not create a good 
game. To prove my point, I'll leave 
you with these two words: “laser 
disc.” | 
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COMMENTARY 


Match score out, 
mystery score in 


How many times have you seen 
players, especially novice players, 
win a free game on a match score 
and walk away from the game 
without realizing what they won? 
How about a mystery score 
instead? 


mystery score system. 

Why call it a mystery score? 
Simply because the player can 
only solve the mystery of what his 
particular score might be by acti- 
vating the game with coins or by 
playing a free play. Whether the 


“The mystery score would be entirely 


separate from the regular ‘score to beat."” 


First, a little history. The match 
score common on pinball games 
was developed at the Gottlieb fac- 
tory in the early days of flipper 
games. Even then free plays were 
frowned upon. The free play 
awarded by matching one num- 
ber with another was a 100 per- 
cent luck feature, or “lottery fea- 
ture,” and it was criticized. The 
Gottlieb factory dismissed critics 
by stating that the match play 
gave uninitiated or unskilled 
players a chance to win a free 
play. 

I suggest that all pinball manu- 
facturers substitute a mystery 
score for the usual match score. 
The mystery score would be 
entirely separate from the regu- 
lar “score to beat.” It would be a 
fluctuating, changing score 
appearing on the backboard or 
on the readouts when the player 
inserts his coin(s) and before he 
shoots the first ball. 

The mystery score would vary 
with every game, from easy to 
hard and in-between. Such a vast 
deviation in scores would give all 
players, both beginners and 
experts, an opportunity to win a 
free play by using skill instead of 
relying on the luck of match play. 


Louis Boasberg The thrill of accomplishment 


New Orleans Novelty Co. would be much greater with a 


PLAY METER 


51 





score comes up easy or hard, the 
Challenge and thrill are in- 
creased. 

It is bewildering why manufac- 
turers did not substitute a mys- 
tery score for the match score 
long ago. There is something fas- 
cinating about beating the mys- 
tery score, especially when it 
changes with every game. This 
feature would greatly enhance 
the play appeal of any pinball. 

For added play incentive, estab- 
lish a mystery score on a pinball 
with shortened legs and a ticket 
dispenser to make it a kiddie 
redemption game. Or leave the 
legs standard height and use it as 
an adult redemption game. 
Themes could range from sports 
to pool to business; it could be the 
game that taverns have been 
seeking for a long time. 

Taverns or sports bars could 
percentage the game to dispense 
a mystery score ticket worth 25 
cents, 50 cents, $1, or even $5, 
exchangeable for beer, cigarettes, 
or other merchandise sold at the 
location. 

It is my firm belief that the 
addition of a mystery score would 
enhance play on 100 percent 
amusement flipper games. [1 

Readers are invited to express - 
their thoughts on the subject. 
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At the Green Coin 
Machine booth, 
Premier Tech- 
nology president 
Gil Pollock (sec- 
ond from left) 
stands with three 
generations of 
Green: Royce 


Green (I), R.A. 
Green Ill, and R.A. 
Green IV. 
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STATE SHOW 


South Carolina: a date 
with destiny in November 


ne of the industry's unfortunate 
truisms is that it takes a potential 
crisis to get operators involved. 
Perhaps that explains why the 
South Carolina Coin Operators 
Association (SCCOA) drew a 
record number of operators— 
over 400—to its annual conven- 
tion and trade show, which took 
place Feb. 18-20 in Columbia. 

The crisis comes in the form of 
a Nov. 8 voter referendum that 
will determine whether Class III 
video gaming machines remain 
legal. That encompasses video 
poker machines, video craps 
machines, 8-liners—machines 
considered “gray area’ in other 
states but which are perfectly 
legal in South Carolina. There’s a 
twist to the referendum, however: 
the vote will be on a local option, 
county-by-county basis, not 
statewide. There are 46 counties 
in South Carolina. 

“If everybody in every county 
does all that they're supposed to, 
we ll win 46 out of 46 counties,” 
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said R.A. Green III of Rosemary 
Coin Machines, the current 
AMOA president. “That means 
identifying our customers, identi- 
fying who's registered to vote, 
seeing to it that those who aren't 
get registered, and seeing to it 
that they get to the polls on elec- 
tion day. We'll be able to tell the 
day after the election who 
worked and who didn t. 

“The opposition made it very 
tough on us when they made it a 
county-by-county race. Essen- 
tially we have to go out and win 
46 separate races. If it had been a 
statewide election, with the popu- 
lar vote deciding the question one 
way or another, we could've 
pooled our resources, identified 
the main media markets, and 
concentrated our efforts there. 
But as it stands we need to win 46 
different counties, which is a lot 
of work.” 

One of the larger operators in 
South Carolina said at the show, 
“We can sweep the state—win all 
46 counties—but only if all the 
operators in South Carolina get 
off their butts and help. So many 
of them have counted on the 25 
largest operators in the state to 
do everything, because they knew 
we would. But this time we won't; 
we can't.” Green echoed these 
sentiments. 

“As I told them on Sunday, this 
election is your responsibility,” he 
said. “It’s not the responsibility of 
your neighbor or some large enti- 
ty in the coin machine business. 
You can't do it all, but you can 
surely do your part. It’s going to 
take the efforts of everyone to 
pull this off. 

“A lot of coin machine owners 
and their accounts feel that we’re 
going to win without doing any 
work. If that perception holds 
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@® LOCATION TESTED WITH PROVEN 
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@® 100% PLYWOOD CABINET FOR LONG LIFE 
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Bruce Green (I) of Bruce’s Amusement 
with Micro Mfg.’s Ben Lloyd (c) and 
Dave Overcast by Magical Odds, which 
is housed in the company's new 
“Duraflect” cabinet. 








Palmetto State Distributing’'s Jay Clark 
(1) and Michael Mims (c) join NSM- 
America’s Mike Jablonski by a row of 
NSM CD wall jukeboxes. 


true from now until election day, 
there are going to be some really 
sad folks the day after. You can 
be sure that our opposition is 
going to get out and vote. I have a 
motto that needs to be adopted if 
we are to attain victory in Novem- 
ber: ‘If it is to be, it is up to me.’ 
That says it all.” 

On July 1, 1993, a law went into 
effect that limits locations to eight 
video gaming machines. The 
number is reduced to five as of 
July 1, 1994, though SCCOA pres- 
ident Hugh Andrews of Drew 
Distributing believes those who 
purchased licenses that don’t 
expire until July ‘95 or ‘96 can 
maintain eight machines then. 
(Operators pay a biannual license 
fee of $3,000 per machine.) 

Beginning July 1, 1995, each 
video gaming machine must be 
capable of downloading to a cen- 
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At the Kevin Sharp Enterprises booth, 
James Abdo of Winners’ Circle (r) with 
KSE’s Bill Turner, Linda DeBord, Richard 
DeBord, and Kevin Sharp (seated) by 
the company’s new line of metal cabi- 
nets. 





From left: Southeastern Distributors’ 
Chris Gardner, Jack Gardner, Kimberly 
Crum, and Steve Burns by the new 
Call Connect. 


tral computer in the state De- 
partment of Revenue for daily 
accounting. Operators will have 
to pay a one-time fee of $500 for 
“black boxes” to make the ma- 
chines central computer-compat- 
ible. But Michael Mims of Mims 
Amusement Co. says he doubts 
the law will be enforced any earli- 
er than 1996, due to various 


delays in the process. 


The black boxes and when 
they're necessary is the last thing 
on operators’ minds, however. 
The referendum will remain on 
center stage until the fall. Mims, 
chairman of the SCCOA’s Leg- 
islative Committee and a former 
association president, drafted the 
language that will appear on the 
referendum. In effect, it asks, 
“Are you in favor of the payouts 
remaining legal on coin-operated 
devices under the current regula- 
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Katie Heath of J.D.'s Music joins Steve 
Henderson (1) and Dickie McCannell of 
Operators Distributing by NSM’s 
Nostalgia Gold. 





Drew's Tim Caldwell (I) and U.S. Games’ 
Mort Ansky by the Pot-0-Gold machine. 


tions?” Mims, being the crafty 
lawyer that he is, was successful 
in his attempt to keep the words 
“coin-operated devices” in favor 
of the red-flag term “video gam- 
ing.” 
A massive grass-roots campaign 

When it comes to state associa- 
tions, the SCCOA is probably one 
of the most politically astute. Its 
leadership knows how the game 
is played, so to speak, and has 
shown that it can organize the 
membership to fight battles if 
needed. In the past few years, 
when the state General Assembly 
was on the verge of making video 
gaming illegal, the SCCOA put 
together exhaustive grass-roots 
campaigns to beat back the legis- 
lation. But the November referen- 
dum represents the biggest chal- 
lenge yet faced. 

The first thing the association 
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BETSON ENTERPRISES 

DIV. OF H. BETTI IND., INC. 

303 PATERSON PLANK RD., CARLSTADT, N.J. 07072-2307 
IN N.J. (201)438-1300 * TOLL FREE 1-800-524-2343 
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Data East’s Drew Maniscalco poses 
with the company's latest pinball, 
Tommy. 





CCOA president Hugh Andrews and sec- 
retary/treasurer Helen Sikes in front of 
Drew's six-player Live Video Craps. 


did was hire Tarrance & As- 
sociates, a Houston-based polling 
firm that handled George Bush’s 
last three elections. The company 
found that 47 percent of the state 
is in favor of video gaming, but.... 
“The number is deceiving, be- 
cause the polling also showed 
that that 47 percent isn’t likely to 
vote or is even registered to vote,” 
Mims explained. “The profile of 
those who play our machines is 
this: a male under 35 who has an 
annual income under $25,000 and 
attends church infrequently. 
(Note: The association's chief op- 
position is the Baptist Church.) 
“Since so many of our players 
aren't registered to vote, we ve 
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Southland Distributing’s Bob Huckabee 
(1) with Pioneer’s Tony Maniscalco by 
the Laser Juke CJC-99. 
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Brady Distributing’s Blair Norris (1) and 
Atari Games’ Jim Newlander flank the 
“Deluxe 33,” Atari's new cabinet with 
a 33-inch monitor. 


set a goal of 60,000 new registered 
voters. It’s the biggest voter regis- 
tration push ever attempted in 
South Carolina. But we have to do 
it to turn the numbers around in 
our favor.” The target areas are, 
of course, the places where video 
gaming players can be found: 
bars, taverns, bowling centers, 
sports-oriented locations, and so 
on. 

Mims believes most counties 
can be won—’if everyone works.” 
He fears complacency will set in 
and cause some counties to be 
lost. “The two areas that the polls 
show we have our biggest leads— 
Charleston and Columbia—are 
places where I sense overconfi- 
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Brady Distributing president Jon Brady 
in his booth with Rachel Davies of 
Williams Bally/Midway. 





Greater Southern Distributing’s Larry 
Brown (I) and Gray Stowers in front of 
Namco’s Ridge Racer. 


dence. We just can’t have that: 
there’s no room for being compla- 
cent.” 

Andrews agrees with Green 
that it would be easier to win the 
referendum if it were on a 
statewide basis, “but I don't think 
it's doable.” Mims pointed out 
that the legislative opposition 
wouldn't budge on its demands 
for a county-by-county election, 
and beyond that, “having it coun- 
ty by county means all operators 
will have to contribute, and we 
don't face losing an entire indus- 
try with one statewide vote.” 

Mims and Green predicted that 
operators in counties which lose 
video gaming will move their 
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rp | matter what business you are in. 

Hamilton currency systems give 
you the advantage you need. Only our bill 
acceptors and changers will accept 
currency AND direct marketing coupons 
called TOKENOTES®. You can target your 
customers DIRECTLY with discount or 
complimentary coupons designed to bring 
them into your business where they will first 
use the promotional coupon in the bill 
acceptor, then switch to cash. These 
TOKENOTE® coupons are printed with your 
ad copy, then distributed in direct mail 
Campaigns, inserted in newspapers, sold in 
vending spirals or by youth groups. You 
assign what value the TOKENOTE® coupon 
will have, and how many different coupons 
will be used for your promotions. Our — 





Competition is getting tougher no 


HAMILTON MFG. CORP. 

P.O. Box 963/1026 Hamilton Drive 
Holland, OH 43528 

Tel: 419-867-4858 

Fax: 419-867-4850 








patented design prevents counterfeits and 
competitors’ TOKENOTE® coupons from 
being accepted in your machine. Over one 
million TOKENOTE® coupons have been 
issued to car wash owners who know the 
value of building customer loyalty - to 
vendors who need to entice their customers 
to try anew product - to arcade owners and 
casino operators who know the importance LG 

of bringing customers into their 

establishments - to business people who 

know that a competitive edge increases 

profits. Call Hamilton today for your ry a 
competitive edge. | Bp z 
Form No. TN111792 : i” 
F.O.B. Toledo 
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machines to neighboring legal 
counties, which will make for 
some fierce competition. Opera- 
tors in losing counties will have to 
remove their machines by May 
1995. 

Hiring a firm like Tarrance to 
perform such a large undertaking 
doesn’t come cheap. Mims esti- 
mates that it will cost the associa- 
tion about $800,000, a figure that 
doesn't take into account any 
advertising that may be needed. 
“Besides monetary contributions 
from operators, we’re asking that 
the locations contribute $10 a 
week,’ Mims said. “When you 
consider how much they benefit, 
too, from video gaming, it’s a 
small price to pay. Our goal is to 
get $10 a week from one-third of 
them.” 

According to a report from the 
state Department of Revenue, 


video gaming has a $1.8 billion 
impact on the South Carolina 
economy each year. Sixty million 
dollars in annual license fees 
goes to the state's general fund, 
which is more than a lottery 
would bring in each year, based 
on the best projections. Why, 
then, would the General Assem- 
bly risk losing that much rev- 
enue? 


worry about a huge budget short- 
fall caused by lost gaming 
machine revenues only when 
they have to. Short-term thinking 
rules the day, not far-sighted 
forecasts. 

What sticks in the craw of Mims 
and Green is that all of the money 
from gaming machine license 
fees ends up in the general fund. 
“That means those counties 
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the South Carolina economy each year.” 





SCCOA lobbyist Fred Allen 
said that like most legislators, 
those in South Carolina will “take 
the ostrich approach and bury 
their heads in the sand,” i.e., 
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which vote out video gaming will 
still get the benefits of the tax rev- 
enue,” Green said. “It’s unfortu- 
nate, but there’s nothing we can 
do about it.” Added Mims, “If it 
happens we'll have to live with it, 
but it’s very unfair.” 


Other activities 

The SCCOA trade show wasn't 
all serious business, however. The 
weekend's activities also includ- 
ed a dinner buffet (what barbe- 
cue!) with musical entertainment, 
a luncheon for the ladies, two ser- 
vice schools hosted by Drew 
Distributing and Palmetto State 
Distributing, a banquet followed 
by a “Las Vegas Night” and an 
auction (the money raised went to 
the SCCOA Legal Fund), and a 
closing day brunch with Green as 
the speaker. 

Whether it took the November 
referendum to attract such a 
strong turnout is immaterial. 
With so many state associations 
struggling just to have a show, it’s 
laudable that South Carolina 
operators cared enough about 
their state association to travel to 
Columbia. “I’m so pleased with 
the turnout and all the events we 
had,” Green concluded. “I was a 
real happy camper as I headed 
home on Sunday.” (1 
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DUNGEONS & DRAGONS 


Video Game Works Its Magic 
On Your Cash Box. 


Introducing The | 
Dungeons & Dragons"-Tower of Doom" Video Jammoambente 
Game. The Ultimate Profit Weapon. = 
It's the world’s most popular role playing game, 

played by over 12 million enthusiasts for 20 years. 

And now, the popularity pays off — with the 

DUNGEONS & DRAGONS"— TOWER OF DOOM™ 


id from Capcom! 
video game from Cap System T 
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Dragons, Ghouls and Cash at Every Level. 
On their journey to the Tower of Doom, players 
choose their direction of play, leading them through 
hundreds of different paths to adventure. Around 
each corner lies more mystery, more adventure, 
more action. Which means more profits for you. 


“DUNGEONS & DRAGONS, D&D and TOWER OF DOOM are trademarks owned by TSR, Inc. 
and manufactured under a sublicense from Strategic Simulations, Inc” © 1994 TSR, Inc. All rights reserved. 
© 1994 CAPCOM USA, INC.,CAPCOM is a registered trademark of CAPCOM CO. Ltd. 
475 OAKMEAD PARKWAY, SUNNYVALE, CA 94086, (408) 774-0500. 












Featuring The 

New System II” A Magical New 
Development In Arcade Technology. 
System II means it’s easier to have more great 
games — like the DUNGEONS & DRAGONS™ 
video game — in your location. Once you're 
plugged into the system, changing software Is 
as easy as Snapping in a new board. New games 
are easier to install and they cost less too. 


To order the DUNGEONS & DRAGONS™ video 
game on the new System II, call your Capcom 
distributor or call Capcom at (408) 774-0500. 
With the DUNGEONS & DRAGONS™ video game, 
making money is no mystery. 
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Practical applications 
of soft play systems 


Soft modular play systems, 
which figured prominently in last 
month’s column, are an integral 
part of such diverse entertain- 
ment facilities as Enchanted 
Castle in Lombard, IJl., Jammin’ 
Gym in Birmingham, Ala., and 
Fun World in Southington, Conn. 

In all three cases soft play was 
a natural choice, considering the 
volume of families that cross the 
thresholds. Let’s take a closer 
look at these soft play applica- 
ae —— » % ea tions in the Midwest, Sun Belt, 
Li a EPR RE Pee and East Coast. 

Enchanted Castle 


"We are a family entertainment 
center; that’s always been our 
philosophy and it will never 
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re a ; change,” affirms Harold Skripsky 

Bute | ay eae scan of the Enchanted Castle Res- 

ae Sanaent jd | eas | taurant and Entertainment Cen- 

ibe eee pa * }aae ter, a 46,000-square-foot fantasy 
a erate Nad, een Pee S | | land in a suburb of Chicago. 

Sesear a eweren| eu ‘mod P The center recently celebrated 

S ie ce — its 10th year of operation. Not 
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FENN long ago, offerings included 250 
x as ‘Sis skill, redemption, and sports 
esas af : : 7 mae | #, games; Krazy Bumper Kars; the 
AWS a Ge A. ae Pe i SR-2 Simulator Ride; 18 holes of 
ae Te eae > S<OS$< 2 fet : miniature golf; indoor batting 
¥ ae. ae ™ cages; Bowlingo lanes; sing-the- 
hits karaoke; and themed dining 
rooms that seat up to 600 patrons. 
In November 1992, the configu- 
ration of the center changed, fol- 
lowing a major remodeling that 
removed two batting cages and 
nine holes of golf to make room 
for 3,000 square feet of soft play 
and related activities on two lev- 
els, 1,000 square feet of additional 
games, and a larger redemption 
center. The soft play area, de- 
signed exclusively for children 
aged 12 and under, is called 
One of three trolley slides at the Enchanted Castle in Lombard, Ill. ImaGYMnation Station. Parents_ 
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Welcome to Laser Storm, the revolutionary inter- 
active multi-player adventure game that is drawing 
huge crowds at sites throughout North America. 
With a relatively small up-front investment (start- 
ing at just $29,950) and as little as 1,500 sq. ft. of 
space, you can open a Laser Storm Arena. Either as 
an added attraction to an existing entertainment 
facility, or a free-standing operation, Laser Storm 


offers an incredibly fast ROI opportunity. 


Laser Storm is the fastest growing game of its type 
on the market today, because it’s great fun for play- 
ers of all ages, which keeps them coming back for 
more. Laser Storm is easy to operate, and we pro- 
vide complete planning support to help you get 
your Laser Storm Arena up-and-running fast. 


7 


re bringing Cash! 


Laser Storm® Galactic Marauders 


ey AG AMEE AE 


=] 
= 
Fa 
=| 
ra] 
ime 
ree 
=) 
Wi 
i 


SALI) SSG, ANNONA FARRIS AA 





Laser Storm allows for many variations and unique 
themed games, so there is always a fresh appeal and 
long-term drawing power. Laser Storm equipment 
is light-years ahead of the competition. It is lighter, 
more durable and more fun than any other laser 
game on the market. 


There’s nothing like an invasion of Galactic 
Marauders to improve your cash flow. Call today 
for further information. 





Get out of the norm, 
Get into the STORM!" § 


1°800°YA*PHASER 


Space Sport, Inc. * 999 18" Street + Suite 1000 - Denver, CO, USA * 80202 « (303) 291-9541 


© Copyright 1994 - Space Sport, Inc. Laser Storm and the Laser Storm logo are registered trademarks of Space Sport, Inc. 
“Galactic Marauders” and “Get out of the norm, Get into the STORM!” are trademarks of Space Sport, Inc. 
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are encouraged to join in the fun. 

What precipitated the change? 
Skripsky explains: “We watched 
the development of soft play 
closely. We strive to attract the 
entire family in our facility and 
wanted to offer the younger child 
market more things to do. Soft 
play also addressed one of our 
concerns—security.” 

Enchanted Castle uses wrist- 
bands as an extra security mea- 
sure and keeps a close eye on its 
youngest customers. Parents then 
feel comfortable leaving the little 
ones enjoying ImaGYMnation 
Station while they participate in 
activities with older children. 

A lot of research went into 
ImaGYMnation Station. Skripsky 
didn’t just look at a lot of different 
soft play systems, he literally 
crawled around in them himself. 
He settled on a Pentes system 
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Video Lottery Printer 


| © Easiest Paper Handling 
System Available 


e Meets All the Video Lottery 
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Today and Tomorrow 
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that includes a V-ball slog, three 
trolley slides (one for the smallest 
children), a fireman's pole, a 
monkey maze, foam forest, bum- 
per bridges, an air hop, a tree 
slide, and lots and lots of balls. 

ImaGYMnation Station fea- 
tures creatively suspended tubes 
that pass through walls so young- 
sters can look out over the prize 
redemption center or crawl over 
to the food area to watch the ani- 
mated floor shows. 

“There’s not a lot of wasted 
space in our center,” adds Skrip- 
sky. “It’s not one-directional. 
Children can go in as many direc- 
tions as they want. Every tunnel 
enters another play area; all have 
quick releases from the outside 
for speedy evacuation if needed.” 

Further expansion has allowed 
the installation of the Q-Zar Laser 
Tag Arena that, in Skripsky’s 


words, “rounds out what I consid- 
er to be an excellent group of 
attractions for our teenagers.” 

Enchanted Castle merged with 
Discovery Zone on Dec. 1, 1998, 
with the intent of growing the 
concept beyond its current 
boundary. The center opened in 
1983 and enlarged three more 
times to become the family enter- 
tainment complex it is today. 
Birthday parties, corporate 
events, and theme parties can be 
scheduled; group packages are 
available. 

A side note: Skripsky and Gary 
Isner, owners of the Enchanted 
Castle and officers of the En- 
chanted Castle subsidiary of 
Discovery Zone, received the 1993 
U.S. Small Business Adminis- 
tration’s Entrepreneur Success 
Award. 
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Batter Up! Our exclusive line of licensed 
major league baseball products is now 
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Coin Concepts Inc. 

16 Edgeboro Road, Unit 5 

East Brunswick, N.J. 08816 
908-390-9009 _ 1-800-462-COIN 
Fax: 908-390-3373 





coin concepts, inc. 


Profit from the Fun 





© Coin Concepts, Inc. 1994 pat pend. 
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Jammin’ Gym 


Sidney Green, Michael Klaus- 
man, and Scott Green have 
achieved what few small busi- 
nessmen have accomplished: 
opened two family entertainment 
centers in the same year in the 
same city. They ve been so suc- 
cessful with Birmingham's two 
Jammin’ Gym locations (south- 
west and northeast parts of town) 
that they are considering fran- 
chising the concept. In addition, a 
third location will open later this 
year. 

The trio were in the retail busi- 
ness when they visited a child- 
inspired fun center in Philadel- 
phia and said, “There’s nothing 
like this in Birmingham; let’s do 
it. 

The result: two 10,000-square- 
foot locations with birthday party 
rooms (three at one location, four 
at the second), Pentes soft modu- 
lar play systems, redemption 
games, pinball games, kiddie 
rides, and a food area stocked 
with homemade pizza, gourmet 
yogurt, hot dogs, and nachos. 

The first location, which 
opened in February 1993, boasts a 
4,000-square-foot soft play area. 
The second Jammin’ Gym open- 
ed in November 1993 with 3,500 
square feet devoted to soft play 
activities. Components include 
three trolley slides (one for small 
children) at each store, ball baths, 
slides, an air bounce, and more. 
The second Jammin’ Gym has a 
special spiral slide that’s nothing 
short of “cool” where kids are 
concerned. 

According to Scott Green, “We 
had been contemplating a center 
for a little over a year and spent 
from eight to 10 months formulat- 
ing our business plan.” 

The response? “It’s a very posi- 
tive thing for the parents and the 
kids,” notes Green. “Twenty-five 
to 35 percent of the time parents 
join their kids in the soft play 
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area.” 

Jammin’ Gym’s customers are 
mostly families with children in 
the two- to 12-year-old age brack- 
Cl: 

The first location was a learn- 
ing experience; nine months later 
there were subtle changes in the 
design of the second outlet. 
Green explains, “We wanted 
things done a little differently in a 
few areas. There were small 
details we learned and imple- 
mented in the second store that 
helped us open a workable, good- 
looking, well-thought-out loca- 
tion, from the flow at the front 
entrance to the layout of the 
kitchen.” 

The Jammin’ Gym staff num- 
bers 32 per store, a blend of part- 
time and full-time employees. 
Large private birthday parties 
and seasonal parties can be 


SPECIAL NOTICE! 


Purchase your used Equipment 
from: 


New Or.eEANS 
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3030 No. Arnoult Road 
Metairie, LA 70002 


(504) 888-3500 
FAX: (504) 888-3506 





arranged. Parents particularly 
like the short wall by the food 
area, which allows for close 
supervision of the children at 


play. 
Fun World 


Walter Kaczynski considers his 
center different from most. “It’s 
not actually a family entertain- 
ment center,” he says, “because 
those are geared to appeal to all 
ages. We’re geared more to chil- 
dren aged 12 and under.” 

Fun World opened its doors in 
the fall of 1993, offering 15,000 
square feet of fun activities: 50 
redemption games, five videos, a 
Mini-Himalaya iron ride from 
Designs International, a Clown 
Around and Jeep ride from 
Zamperla, and birthday party 
rooms. The soft play area occu- 
pies 2,000 square feet of space. 

“We've tried to mix and match 
everything,” says Kaczynski. 

“We pack as many different 
activities as we can into that area. 
The more variety the more inter- 
esting it is for the kids.” 

The soft play system from Play 
Kingdom includes ball crawls, 
swings, ropes, and a bouncing 
area. It can handle adults, 
although they only venture forth 
when it’s not crowded. 

During the winter months Fun 
World provides an indoor space 
where kids can go and let out 
their pent-up energy. At the same 
time they can enjoy the games, the 
climbing and crawling fun of the 
soft play area, and earn tickets for 
prizes at a counter with a wide 
range of merchandise, from low- 
end slum items to high-end items 
such as TVs and home game sys- 
tems. Fun World is located in a 
suburb of Hartford, Conn. [| 
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LET HER 
MAKE A 
FORTUNE 
FOR YOU 






FEATURES 


* Life size Fortune Teller 

* Arms and Hands Move 

* Breaths 

* Eyes Move 

* Crystal Ball glows Bright and Dim 

* Slides out a Lucky Fortune Card 

* Fully Electromechanical 

* All Oak Quality Construction 

* Upper and Lower Mechanics Slide 
Out for Easy Service 

* Vends from 25¢ to $1 

* Comes in Light or Dark Oak 

* NEW! Attraction Mode—Hands Run 


Every Few Minutes | 


OPTIONS 
* Lighted Marquee 


* Custom Print on Reverse Side of 
Fortune Card for Advertising or 
Redemption Purposes 


WARRANTY-—ONE YEAR ON UPPER 
AND LOWER MECHANICS. 


Madame Tarra’s robotics are fully 
coordinated and sequenced on all of 

her movements. 

It creates a look like she’s really alive O 
and reading your fortune! 





Madame Tarra has much wisdom 
and lots of good fortunes 
also available in some 


other languages. O 


Christopher 
Caire 
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AMOA set to launch 
game network 


"AMOA members are about to 
open their own on-ramp to the 
information superhighway.” That 
statement sums up the anticipa- 
tion felt by the parties involved in 
a project that will link the coun- 
trys coin-op games via a net- 
work—and give operators a 
chance to compete in an increas- 
ingly competitive marketplace. 
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Listening intently 
to the NANI/EDS 
presentation, 
(front row, I-r): 
Jerry Christenson, 
TVphone; John 
Klayh, TVphone; 
and Ted Furkin, 
AMOA; (back row, 
I-r): AMOA’s R.A. 
Green Ill, Bill 
Stone, and Randy 
Chilton. 


The aforementioned parties— 
the National Amusement Net- 
work Inc. (a recently established 
entity by AMOA and TVphone 
Inc.) and Electronic Data Systems 
(EDS) Corp.—explained the pro- 
ject at a March 24 press briefing 
at EDS’s Plano, Texas, headquar- 
ters (near Dallas). Representing 
AMOA were officers and board 
members Craig Johnson, R.A. 
Green III, Tami Norberg-Paulsen, 
Randy Chilton, Jerry Derrick, 
Gene Urso, Bill Stone, Ted 
Furkin, Bob Correa, and Ross 
Todaro, as well as executive vice 
president John Schumacher, 
executive director Marian Griffin, 
and staffer Kathleen Keenan. 
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The coin-op industry has been 
guessing what was in the plan for 
the past two years, but AMOA 
wasn't able to lift the shroud of 
secrecy until all the details had 
been worked out. Needless to say, 
there were plenty of questions to 
be answered. Among them: 

Who are the players? 

NANI, owned by AMOA and 
Canadian-based TVphone Inc., 
was established to manage the 
interactive network’s business 
activities. TVphone owns patents 
and other intellectual property, 
including the specifications for 
electronic games of skill. 

EDS, formed 30 years ago by 
Ross Perot (who’s since left the 
corporation), is a global leader in 
the application of information 
technology. It has operations in 
more than 30 countries and 
employs about 70,000 people. EDS 
had reported revenues in 1993 of 
$8.6 billion. 

In a nutshell, what’s the agree- 
ment between NANI and EDS? 

The two have signed a 10-year 
agreement that “creates a strate- 
gic relationship designed to 
accelerate and expand the devel- 
opment and implementation of a 
nationwide interactive, digital 
multimedia network.” The net- 
work will link more than 100,000 
game terminals throughout the 
United States—and, later, Can- 
ada and Mexico—within three to 
five years. This gives operators 
the ability to expand their busi- 
nesses to include networked 
games for local, state, regional, 
and national tournaments. The 
project will start with video 
games, but NANI envisions the 
inclusion of pinballs, darts, and 
pool tables down the road. 

In four months the network will 
be started in the pilot states of 
Ohio and Kansas; between 30 and 
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45 test sites will be established. 
After three months of testing, 
game operators will be ready to 
“roll the machines out,’ as 
Johnson put it. 

What are the new machines— 
the “game terminals”—going to 
look like? 

NANI is still in the process of 
formulating the protocol, or the 
specifications that the manufac- 
turers will have to follow to make 
the games network-compatible. 
But this much is known: the game 
terminals will be outfitted with 
some mechanism—a “black box,” 
a chip, or whatever it may be— 
that makes them network-aware. 
They will also have a device for 
the player to “swipe” his ID card 
through. Finally, the location will 
need a validation box to issue a 
receipt to the player. 

What’s this business of ID cards 
and receipts? 

When the player walks up to a 
game—for example, NBA JAM— 
he can do as he always does: put 
in 50 cents and play against the 
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game. But he can forgo “casual” 
mode and choose from the net- 
work menu. If it’s his first time he 
will select “registration” and join 
the network. He will give his 
name, address, age, sex, equip- 
ment preferences, and other 
demographical data and receive 
a temporary ID card to begin net- 
work play (a permanent ID card 
will be mailed to him). 

OK, let’s jump to the player 
with his permanent ID card. He 
Swipes his card through NBA JAM 
and selects “instant win” or 
“redemption” mode. This means 
he will play against the game and, 
depending on his score, receive 
the accompanying prize. He 
retrieves his receipt and either 
turns it in at the location for his 
prize or redeems it somewhere 
else (say, at Joe’s Sporting Goods 
for a basketball). 

If the player selects “tourna- 
ment” mode, he can participate 
in a local, state, regional, or 
national tournament. Let’s as- 
Sume there's a national NBA JAM 
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tournament this Friday from 6-10 
p.m, and the player, who's in New 
Orleans, wants to participate. He 
lets the terminal know his wishes 
and off he goes. When he’s fin- 
ished he will get a receipt show- 
ing his score and where he stands 
in relation to players in, say, Fort 
Lauderdale and Cleveland. 

Does the player have to pay 
more to participate in tourna- 
ments? 

That’s essentially up to the 
operator. If he can command 50 
cents, 75 cents, $1, etc., to play, so 
be it. It’s up to the local operator, 
not NANI. 

Wait a minute, wait a minute. 
The chance to run these tourna- 
ments sounds good, but how 
much more are the games going 
to cost me, Mr. Operator? 

It isn’t certain yet, but NANI fig- 
ures it won't cost the manufac- 
turers more than an additional 
$1,000 to make their games 
network-aware. The protocol 
wont be proprietary, so that all 
equipment manufacturers will be 
able to comply. 

Williams Bally/Midway will be 
the first manufacturer to build 
network-aware games, and that’s 
because, as Johnson said, “they 
were the only ones who saw the 
potential of this and embraced it. 
It's not that we chose Williams at 
the exclusion of everyone else; all 
the manufacturers were ap- 
proached, but only Williams 
wasn t cool to the idea. As their 
game sales increase, the other 
manufacturers will, I’m sure, 
come aboard to give operators a 
broader selection.” 

Might not operators balk at 
having to pay an extra $900 to 
$1,000 for these games? 

“Certainly any time prices go 
up there's balking,” Johnson said. 
“But if operators remember that 
we re in essence building a com- 
bination game piece/redemption 
piece/tournament piece, they’ll 
realize that they're getting a lot 
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Craig Johnson answers questions at the press briefing. 


more for their dollar. We don't 
see cost as being a problem.” 

Will operators be able to retro- 
fit existing games on location to 
make them network-compatible? 

NANI is working on that now, 
but there are some difficulties. If 
possible it will be done. 

Will all future equipment be 
made network-compatible? 

Johnson says no, that manufac- 
turers will make some games 
with the ability to be networked 
and some without it. 

Will there be generic network- 
able cabinets in the future? 

Yes, but initially it'll be a pack- 
age: the game in a network-com- 
patible cabinet. “We’re not asking 
the manufacturers to stop pro- 
ducing games with unique cabi- 
nets,’ Johnson said. “There’s no 
reason not to have the cabinet of 
a Daytona USA, for example. We 
just want them to be network- 
aware.” 

What if I, as an operator, don’t 
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run tournaments now and don’t 
plan to in the future? Are there 
any benefits to joining NANI, 
then? 

Yes, there are many. The first is 
security. EDS will monitor all of 
the networked games from its 
headquarters in Plano, Texas. Say 
one of my games in Spokane, 
Wash., has its coin door tampered 
with. EDS will know about it 
immediately and contact the 
operator. 

Second, say the data shows that 
from 2-5 p.m. on weekdays, my 
games are practically dormant. 
From my office, with the use of a 
computer, I can institute special 
pricing during those hours to 
boost play—without having to 
send a technician to the location 
to change the pricing. 

Third, remember that the game 
now functions as a terminal, 
which gives it myriad capabilities. 
One of them is advertising. As we 
said before, the player is issued 
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R.A. Green makes a few opening remarks at the press 
briefing. 
Eee 


an ID card, but that card also con- 
tains demographical informa- 
tion—the kind of information that 
advertisers crave. 

For example, an operator can 
contact a local sporting goods 
store and say, “Look, I have X- 
number of 13- to 18-year-old boys 
who play my sports videos. Why 
don’t you tailor an ad to reach 
them?” The store can then create 
an ad for, say, tennis shoes, which 
will appear only when that demo- 
graphic audience swipes their ID 
card in the game terminal. Or 
maybe a beauty salon wants to 
target female players and adver- 
tise $3 off a manicure. It can be 
done. Who gets the ad revenues? 
The operator. (NANI would coor- 
dinate national ads with Nike, 
Coca-Cola, etc., and share the 
revenue with NANI members.) 

“I realize that operators will be 
nervous and intimidated by all of 
this, but I think they’re already 
nervous about outside forces 
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chasing the cash box,” Johnson 
said. “They’re looking for some- 
thing to help them keep their 
markets—and even expand them. 
This network will do that.” 

Is NANI non-profit? 

Yes. It’s based in Chicago and 
has Johnson as its president. He’s 
joined on the board by AMOA 
president R.A. Green III and 
TVphone president John Klayh. A 
full-time executive director will 
be brought aboard in the near 
future. 

Though part of a non-profit 
entity, TVphone, as a for-profit 
company, must derive revenue 
from this partnership (how it will 
do so wasn’t specifically addres- 
sed). EDS, meanwhile, will earn 
money every time there’s a trans- 
action on the network. 

Do you have to be an AMOA 
member to join NANI? 

Yes, in the same way that oper- 


ators must be AMOA members to 
participate in AMOA-NDA, AMOA- 
IFPA, etc. 

Does AMOA plan to get into 
distribution and/or manufactur- 
ing? 

“No, and I can’t stress that 
enough,” Johnson said. “AMOA is 
involved so that operators can 
better compete for the entertain- 
ment dollar and become more 
profitable. This network will allow 
them to do that.” 

What’s to stop manufacturers 
who operate arcades from mak- 
ing network-compatible games 
and placing them themselves, 
thereby circumventing NANI? 

“We believe quite strongly that 
we control certain patents; the 
only way youre going to be able 
to do this is through NANI,” 
Johnson said. “That means you're 
going to have to live by the NANI 
rules, which are obviously set up 


KIDDIE RIDES & MORE INC. 


2739 W. 79th St., Bay 10 © Hialeah, Florida 33016 


1-800-676-0231 or 1-800-255-6559 
FAX: 305-558-5694 


For More Information, 
Prices and List of 


in the operator’s favor.” 

What if operators don’t want to 
get involved in all of this? 

“Then they’re going to be left 
behind and ultimately be put out 
of business,” Johnson concluded. 
“That may sound harsh, but it’s 
the reality. Operators cannot con- 
tinue to do business as they have 
in the past and expect to com- 
pete. There are a lot of big com- 
panies with the technology neces- 
sary to come in and put pressure 
on the cash box. NANI gives oper- 
ators the tool to fight back.” (!) 

(Note: Obviously, there is much 
more to be learned about this 
project. Readers have undoubt- 
edly come up with questions not 
answered here. But be assured 
that those questions will be 
addressed in these pages as time 
goes on.) 


ACME Show Special 
Any Ride 
In This Ad 


$1725 


Other Rides...Call NOW! 
— Ask for David Vega — 


VOLUME DISCOUNTS 
ALSO: Call for USED Kiddie Rides 


PLAY METER 66D 





APRIL 1994 





ICME '9 


Arachnid’'s Sam Zammuto (1) and Marcio Bonilla by the 
I. Chuck-A-Luck promotional spinning dart wheel. 


From left: Roland Berrios, Arnold Kaminkow, Enrique Garcia, By the New Image booth and Photo Play, (I-r): Don 
and Ron Halliburton by the Roll for Gold. Donahue, Jack Sullivan, Eric Minemier, and Bob Whitehead. 


oa By CCI’s Home Run Hitter, (I-r): Andy Datesman, Jeff 
Roger Williams’ Kelly-Erin Kilmartin (I) and Sheila Dellacona Lanciewicz, Bob Schneider, Alan Newell, Gary Warner, and 
flank Dina Carey of Computer Software. Art Warner. 


PLAY METER iCMt-2 APRIL 1994 





Celebrating St. Patrick's day, (I-r): Ace/Acme’s Rorie Keller, Lori Treankler (c) of Bay Tek welcomes the Show Biz crowd, 
Just Games’ Charles Gillman, and Ace/Acme’s Linda Ohlsen (clockwise): Gene Cramm, Paul Teneyuca, Farshid 
and Jack Kelly. Khoshgam, and Tom Ward. 


a ail 3 

By Speedy Mouse, (I-r): Damon Siskin of Here's Pizza, Jerry 
Dynamo's Mark Struhs beside the company’s popular new Monday of Century Vending, and Rich Babich of the 
game, Solitaire Challenge. Colorado Game Exchange. 
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At Dan Brechner/Cloud 9 are Beavis and Butt-Head fans Bob Rhonda Fletcher of ARMS International greets A.P. Moore of 
Tortorici (1) and Clifford Brechner. Wizard Amusements. 
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ERDALE, FLORIDA 





Bob Nims of A.M.A. Distributors samples Konami's Lethal (I) of Candy Concepts and AG’s David Hodge (c) and J.R. 
Enforcers II. Fishman. 





a - eS 
Zamperla’'s David Martin stands next to the company's lat- 
est kiddie ride, Rock-O-Saurus. 





American Laser Games’ Stan Jarocki (r) with world champi- By Premier's Rescue 911, (I-r): Jeanine Mitchell, “Rescue 911” 


on gunfighter Wesley Flowers and Merlin Symes of producer Jim Milio, artist Connie Mitchell, and game design- 
Mountain Coin. er Bill Parker. 
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Mid-game SUPER HIGH TECH GAME 


buy-in O.K.! 


Point value depends on where you 
place your goal! 


eves —-A CPerHITS 4 


Check out the bonus stages! Six different “courts to play on! Secret Maneuver:""Lightning Wave"! 


©1994 DATA EAST CORP. 


Data East USA, Inc. cosyzseruso 





Merit’s Bob Wiles (I) and Paul Chilopoulos by 
Darts. 


Brad Weiss (second from left) of Canadian Amusement 
Game Supply joins the Valley gang, (I-r): Bob Corrigan, Chuck 
Milhem, Melody Sutkowi, Dave Kristal, James Griffiths, and 
Gary Connelly. 
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At the Tornado Table Soccer booth, (I-r): Larry Davis 
(Tornado), Chris Forsyth (Variety Dist.), Don Smith (Tornado), 
Shellie Ballard (Moss Dist.), and Dave Courington and Mick 


White (Tornado). 
PLAY METER 
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Betson’'s Neal Rosenberg by the company’s new Rage in the 
Cage basketball game, which dispenses mini-basketballs. 


Ps e8 , 
Lolla Crilly (I) and Brian Carasik of Kiddie Rides USA join this 


family by its new dinosaur ride. If you have a suggested 
name for the dinosaur, call (800) 448-6888. 


SNK’s Tom Keil (I) and Bruce Tomiyama beside World Heroes 
2 Jet. 
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Bob Snyder (1), Ron Yaffe (c), and a cus- 
tomer at the GaMCO booth. 


Glenn Streeter, Frank Schultz, and 
Dennis Johnson of Antique 


From left: Reggie Moultrie of Skee-Ball; Doug Valentino, John Coble, and Kurt Apparatus/Rock-Ola and Jim Wittler of 
Halter of SunBelt; and Mark Kane of Skee-Ball. Betson Pittsburgh. 


f \ 
Williams Bally/Midway designer John Popadiuk joins Danny Yonan (c) and Victor 
Fernandez, members of the Chicago Power pro soccer team, by the pinball World Steve Kaufman (I) of 3-DO and Jerry 
Cup Soccer. Marcus Of Atlas Dist. 
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By Classic's Treasure Chest, (I-r): Bernadette Kennedy of Next to Arrow Alley, (I-r): Joe Tunney (I) and Bob Keelyn (r) 
Classic and Nadine and James Bukovic of Lakeshore Coin of Coastal with Jeff Greene and Craig and Carol Boyd of 
Amusement. Franco Dist. 


HOFFMAN & HOFFMAN 





From left: Ron Bolger, Frank Gumma Jr., and Frank Gumma Michael Hoffman (c) greets Don Caron (I) and Ray Blondeau 
Sr. of American Vending Sales and Bill Kraft of Shaffer Dist. Of Happy House Amusement. 


ce 


ts "s = \ ’ 
By Super Mario World, (I-r): Steve Ward of Fabtek, Lou — ) : 
Larson and Jim Wittler of Betson Pittsburgh, and Frank Edgar Phinney of Sun City Vending checks out the 
Ballouz of Fabtek. Intercard Teller debit card system. 
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SUPER MARIO, the most famous video character in the world, is lending his name and earning power to FABTEK for 
their new redemption game, SUPER MARIO WORLD. This fantastic new game features two proven money-making 
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8434 154TH AVENUE N.E. 


concepts. By combining the skill of throwing and the fun of the roll-down, this game is destined to make big money! REDMOND, WASHINGTON 98052 


Mom and Dad will enjoy this game along with the kids, promoting family entertainment. FABTEK has designed this 
cabinet with the operator in mind — it’s made of durable plywood and features a Deltronic ticket dispenser. 


FITS ALL REDEMPTION LOCATIONS—2912" WIDE /8012" LONG /79" TALL 


PHONE (206) 881-0900 FAX (206) 881-6503 


™ & © 1993 NINTENDO. ALL RIGHTS RESERVED. 











Williams Bally/Midway design team Thumper Bumper’s Max Freedman (I) is smiling because the Madame Tarra 


member Larry DeMar with the fuzzy speech module is now available. Next to him are Illinois Sen. Walter Dudycz and 
World Cup mascot. TB's Andy Slachter. 





Operator Mark Hurlbut (1) pictured with This is the gang from Multi Products in Racine, Wis., who drove down to enjoy the 
Mark Castellano of Compuline. show. 


“You need plush?!, | got plush!”, says 
Best Mfg.’'s Jim Possi (far right) to Al 
and Karen Schartz of Al's Vending 
Service. In front are John and Ann At Micro Mfg., (I-r): Kendra Robichaud, Andy Wilkerson, David Overcast, Terry 
Possi. Edge, Dave Beasley, and Karen Duke with their new Duraflect line cabinet. 
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Paul Weideraenders brought his 
adorable son Jacob to the show. 


Data's East's Jim Gorman (1) with Simon At the Kaneko booth, (I-r): Ralph Orlowski, Jesus Cid Lopez Torres (Tecno Games), 
Deith. 


and Shirley Vega. 


RMC 


Gordon Smart of Smart Industries joins 
model Denise Hewitt in front of the 


new Redenpption Center. Glenn Streeter and Scott Smith with the new Antique Apparatus/Rock-Ola Legend. 
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Al Toranto of Birmingham Vending joins Phyllis Seidel by By Intel's Golf-Poker game, (I-r): Stuart Hoffman, Juan 
Seidel's Lite A Line roll down. Vazquez (Source Distributors), and Doron Hamer. 


John McEwan of Meltec (I) and Jack Campbell of Campbell 
From Mexico, Olaf and Victor Juarez. Inc. by the Pot 0’ Gold. 
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Todd Cravens of Bulldog Amusements by three IVM prod- 
ucts. 


Williams’ Demolition Man. 
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SHOOTOUT AT 


OLD TUCSON is THE FIRST 


CD-ROM ARCADE 
GAME SYSTEM IN 
THE INDUSTRY 


Game conversion 
is aS easy as 
changing your 
jukebox CDs 


Created with 
street locations 
in mind. 

e 25" monitor, 

e 2-player cabinet 

e Factory set at 50¢ play, 


50¢ continue 
¢ Dollar bill acceptor option 


Convertibility 
designed in. 


¢ Get a new game on location by 
changing only the CD and controls 


Advanced technology. 


¢ High speed 32-bit RISC processor 
¢ Digital signal processor for CD audio quality 
e Advanced graphics processor moves 
64 million pixels per second 

e Video special effects and full 


motion video capability 


system. 
MERICAN haem et 


FOR DISTRIBUTION REFERRAL LASER GAMES « Full diagnostics with 
CALL 505/880-1718 operator-adjustable options. 
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_— Ae Machine-O-Matic’s father and son team, Bernie (I) and Joe 
Atari's Mary Fujihara and Nova Apparate’s Hans Rosenzweig Schwarzli (r), talk with French attendee Wolfgang Reile of 
by Atari's new video, T-MEK. Mobilo. 
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Jaleco USA's Jolly Backer (I) and Nancy Hardt flank Terry 
Moss of Moss Dist. 


Uy i , ” G 
From Wisconsin, (I-r): Roger Westmont and his son Gordon A wall of Looney Toon T-shirts surround Classic's Brian 
with Sue and Fred Weigel. Petaccio (I), Bernadette Kennedy, and Joe Crilly. 
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Ed Link of Kalamazoo Amusement (I) joins VLC’s Brent 


At the JCM booth, (I-r): Wayne Bozeman, William Douba of 
Reissig by the company’s Deuces Wild VLT. 


James Industries, Paul Beshenich, and Steve Kinder. 


OPTIO 
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aot hel ICE’s Greg Kania (I) and Gene Brogowski by the company’s 
Surrounding Williams’ Demolition Man, (I-r): Tracee Cocco, Full Court Frenzy Il. 
Roger Sharpe, Dennis Nordman, Ted Estes, and Bill Grupp. 


At the “World Summit” photo-op, (back row, I-r): Shunji Iki 
(JAMMA), Bob Fay (AAMA), Frank Ballouz (AAMA), and Paul 
Modica (AMOA-Australia); (front row, I-r): Masaya Nakamura 
(JAMMA), Steve Koenigsberg (AAMA), Eduardo Morales 
Hermo (Euromat), and Roger Withers (BACTA). and John Nicastro Sr. 


Pictured by WMS Gaming's new Multi-Poker Slant Top, (I-r): 
John (also) Nicastro Il, David Goudeau of Southland Dist., 


PLAY METER ICME15 APRIL 1994 





Carousel's Steven Veatch (I) and Brad Veatch show the Sky 
Copter to Jamel Sexton and Christine Williams. 
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Bill OWen (I) and John Conway of National Ticket sport two 
of the most unique ties at the show (Tabasco and tickets). 


George Macek (I) does business with Colin Horniak of 
Deltronic. 


PLAY METER 


IME-10 


Brian Lee (I) and David Swan of XCP watch as Staci Swan 
demonstrates how easy it is to work the new redemption 
center. 


From left: Aldo Andreu and Debbie Rios of James Industries 
pick up information from Dan Berry of Eagle Lift. 


” 


Operators Tom Oxtoby and John Henske flank Frank 
Minnella of L.A.1. while checking out the giant gumball 
machine. 
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SNK CORPORATION 

SNK BLDG., 18-12 TOYOTSU-CHO, 

SUITA-SHI, OSAKA, 564, JAPAN 

TELEPHONE : (06)339-5577 FAX : (06)338-7175 
SNK CORPORATION OF AMERICA ’ 
20603 EARL STREET, TORRANCE. CA90503. U.S.A : _ |epancarebeaterencr. 
TELEPHONE : (310)371-7100 FAX : (310)371-0969 y & SS en ee 
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. Definitely into the spirit of things are, (I-r): Robert 
The Chicago Lock staff, (I-r): Peter Zach, Xoe Rodriguez, and Sundstrom, Dina Janke, Doreen Ban, and Bob Thomas of 
Bob Lovell. Nortech. 





Kary Head (I) and Rick Parsons of Auction Game Sales 
showed videos from past auctions in the Quartermaster From left: David Broyles, Claudia Broyles, and Robert 
booth. Broyles of Muncie Novelty. 
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Pictured with their new theft-proof door are A-1 Products’ Brian Riddle (1), Debra Russell, and Troy Stacy of Wholesale 
Faith and Stan Pearson. Games with the Motherlode. 
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From left: operators Jack Murray and Gard Simpson with 


Alex Chacheux (r) of Picmatic explains his new game (in the the Ultimate Pool Table staff: Scott Wray, Mike Sales, 
upright version) to Stefan Farkasfabry. Marjorie Sales, and Reid Sales. 





James Nesmith (r) demonstrates the Hamilton Changer to 
operators Richard Saylor and Laurie Steinberg. Circuit Board Sales. 





At the Great American Billiards booth, (I-r): James King and 
Tony Guglielmo of Great American and Lynn Ruber of D&R Chad Anderson of Perfect 360 answers operator questions 
industries. at his booth. 
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Mike and Darlene Zappa (far right) of Lorrain Music join the 


Leisure Entertainment's Jed Forman (Il) and David Levy show Plush-4-Play group, (I-r): Georgia Orozco, Alex Cornett, 
off their selection of bill validators. Connie McGeary, and Joe and Kathy Bates. 
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From left: Caprile Marketing's Barb Caprile, Play Meter’s Ron 
Kogos, and Great Lake Darts’ Marylin Hemple, Nick Voden, Pictured at Games of Tennessee with the Motherlode, (I-r): 
Justin Voden, and Jay Wendel Bergen. Jim Brown, Russell Elliott, and Leslie Warren. 


At the Coin Controls booth, (I-r): Dick Gilreath, Summit 
Amusement's Todd Erickson, lan McCormick, and James British visitor Dave Chapman (Crompton’'s) is flanked by 
industries’ Bill Douba. Asahi Seiko’s Pamela Schaffer and Rick Mines. 
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New from 


LAZER-TRON 


Players will tremble with delight when playing Aftershock. 

The player deposits his coin on the vibrating playfield and tries 
to skillfully guide the coin into the target holes as it slides 
down the playfield. Players tip the playfield to the left or right 
to guide the coin into the high point target holes which are 
worth up to 100 tickets. 
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Bonus Jackpots ! Innovators in Redemption ! Aftershock” Features 
To win thousands of tickets on the Aftershock” is the new top earning ticket » Skill dominant coin sliding game _—* Quality heavy 


Progressive Jackpot on Aftershock, the redemption game by Lazer-Tron, the same  * Progressive Bonus Jackpot Display duty construction 
player must navigate his coin down the people who brought you such great games as_ * San Francisco themed art & sounds * Stool optional 


playfield, across the bridge and into the Spin to Win’, Jungle Rama’, Slugger's Alley, * Fully operator adjustable * Made with pride 
bonus hole on the 5th coin played. Hop-A-Tic-Tac-Toe” and Super Bank-It" —* Size: 26"W x 60"L x 96"H in the U.S.A. 

_ Weight 350 Ibs. 
Call Lazer-Tron today for the distributor 
ae aie distributed inhOvators in Piedemption = Pet Pag 9 a 
y Capcom USA. ; 
ty Da Est USA Phone: (510) 460-0873 


Patented & Patents applied for Fax: (51 0) 460-0365 


®HOANET«@ 


gy fe Tracy Morrison of Strata rides Theisen 
ae Vending’s Popeye. Standing, (I-r): Tom 
The stunning graphics of Sega's Daytona USA kept the company’s booth packed _— Theisen, Scott Morrison, and Roger 
for three days. Newborough. 


Candis and Mike Smith of Premier 
Technology. 


’ 
“ 


At Kevin Sharp Enterprises, (I-r): Richard DeBord, Bill Turner, Kevin Sharp, and 
Linda DeBord by their new metal cabinet with Super Seven. 


From left: Sal DeBruno of Betson 
Phoenix, Ed Kucharski of A & A, and 
Lennie Olofson of Betson Pacific. 
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Capcom USA's Joe Morici is flanked by 
these lovely ladies, who worked the 
company’s booth for the show. 


CONTROLS 


imagination Leisure’s Richard Simon (I) 
and Jim Fish in front of the Neon Aire 


table. The Happ Controls crew by the company's vast line of accessories. 


Debbie and Mark Gavett of Summit 
Amusement with sons Scott, Steven, Mike Pacak of Fun-N-Games (c) joins Data East’s Paul Jacobs (I) and Drew 


and an impressed Shawn. Maniscalco by The Who's Tommy Pinball Wizard. 
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Save Ur To GO% On . Save Ur To.GO% 
LONG Distance CAs - ee On LONG DISTANCE 
CALS 


Kim Crum (1) and Jack Gardner of SED Inc. with their new Sharp Image’s Fabin Espinosa (lI) shows the company’s 33” 
Call Connect unit. monitor to Video Connection’s Pete Thomson. 


Great America/Six Flag’s Roy Dennis, Jr. (I) and Tim 
Checking out the stickers are Steiner Mfg.’s Marty Anderson (r) flank Nancy Sales’ (NANCO) Bob Bauer (second 
Glucksman (I) and Raceway USA's Michael Kelly. from left) and company president Stephen Lipkin. 


ORS wit - 
Service Calls ? i 


At the Tekbilt booth, (I-r): Buzz Bruner, Sue Bruner, Dawn 
Andrews, and Jeff Gress. All are proud to be Mars “gold 
level” distributors. John and Michelle Villard. 
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Introducing the 





Contemporary 


| An all new line of designer, | Sees ” 
2 coin-operated pool tables | VEY 
_ from Valley. 

i Distinctive appearance and 

i aVdliare mele (ehmaatmilalhiallaremuoluran Ne a gy 

4 to special locations. re, 





Commitment To Excellence x 


333 Morton Street, P.O. Box 656 ¢ Bay City, MI 48707 Toll Free: 1*¢800¢248¢2837 Phone: 517°892¢4536 FAX: 517989296513 
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At the Bulldog booth, (I-r): Floyd Taylor (H.A. Franz), Jerry 
Johnston (H.A. Franz), LeRoy Hancuff (Bulldog), and Arthur 


From left: Mike Paziora, Ginger Ray, and Bill Ray of 
Gage (H.A. Franz). 


Competitive Products with operator Susan Bagwell. 
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From left: Bill Guler of Hot Hits with NSM’'s John Margold, 
Pat Kaufman, and George Haydocy. 
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At the R.H. Belam booth, (I-r): Bob LeBlanc, Bob Haim, and 


Lauran and Marty Bromley flank SunBelt's Dave Patterson. Vic Haim. 
APRIL 1994 
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—_ ; Smart Industries’ Pete Walton (I) and Larry Berke (r) flank 
U.S. Toy’s Anthony Geraci and Rula Viahakis flank visitor Arkansas distributors Lester and Tim Godwin in front of 
Michael Hoberman and daughter Sarah. Smart's new Redemption Center. 


Virgil “The Token King” Vance (I) and Jack Spence of Van 
Brook of Lexington show tokens to Peninsula Vending's Scan Coin’s Per Lundin (r) chats with Wizards’ Al Belmont (1) 
Amy Applebaum. and his distributor, Larry Baird of Accuracy Counts. 


At the American Changer booth, Barry Frankel (r) shows Prizes! Tom Portale (r) and Mickie Priess show soccer balls 
Changers to Automatic Music & Game's Sal Lazura. to Karl Keller (Super Fun Family Entertainment). 
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From left: Digital Disc’s Tahli Ozturk and Dave » Loethen At the Laramie Interests booth, (I-r): Theresa King, Joe 


demonstrate their new karaoke add-on to Welsh Zuckerman (Games People Play), Gina Massaria, Stephen 
Amusements’ David Welsh as singer Laura wails. Chernin, and Route 66 Entertainment's Rick Connally. 
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Hockey happens to be the subject at Rebecca's, with 


S&A’'s Mike Silverstein (c) shows a Majestic Bear to Fantasy Spectrum Partner's Bob Robbins (r) and Rebecca's Debora 
Zone’s Abbe Hankin (I) and Ron Robbins. Cherry and Joe Nazzaro. 
J ~ 1 APPCAL 
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At Plush Appeal, (I-r): Darleen Hansen, Daryl Fletchinger, C&P At the Good Stuff booth, (I-r): Camp Snoopy’s Dan Phoenzke 
Vending’s Charles Preston, South West Amusement’s Pat and Dawn Tandy, Melissa Estrada, Knott's Berry Farm's 
Fasolino, and Catherine Fletchinger. Randall Fricke and Fred Wagner, and Hank Mackin. 
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SEVEN OF THE WORLD'S MOST POWERFUL BOXERS HAVE COME TOGETHER FOR THE 
ULTIMATE BOXING MATCH. SELECT ONE OF SEVEN BOXERS AND CHALLENGE THE 
REMAINING SIX CONTENDERS IN A 3-ROUND FREE KNOCKDOWN MATCH. IT'S A 
RUTHLESS, BLOODY ELIMINATION TOURNAMENT DESIGNED TO FIND A CHALLENGER 


FOR THE FINAL MATCH AGAINST THE WORLD CHAMPION, DRAEF VARONA. 


¢ 2-PLAYER INTERACTIVE — 
© PLAYER CONTROLS ONE Jom arte. 


BUTTONS: JAB, BODY P chy nifp py 
PUNCH. EACH BOXER HAS DIFFEREN] 


COMBINATION PUNCHES | FOR, MORE, 


© 2ND PLAYER CAN BUY AN AT AN 
M deciene: af HGF 3 





AND _— 






JALECO LTD. JALECO USA, INC. JALECO EUROPE 
2-19-7 YOHGA, SETAGAYA-KU, TOKYO 158, JAPAN 685 CHADDICK DRIVE, WHEELING, IL 60090. U.S.A. ‘188 BRENT CRESCENT, NORTH CIRCULAR ROAD 
TEL. 03-3708-4830 FAX. 03:3708-4822 TEL. 708-215-1811 FAX. 708-215-2642 LONDON NW10 OOT, ENGLAND. 


TEL. 081-838-4600 FAX. 081-838-4515 
JALECO AND BEST BOUT BOXING ARE REGISTERED TRADEMARKS OF JALECO USA, INC. © 1994. 


From left: NSM's John Tracy, Michael Jablonski, Charlotte 
Cooney, and John Margold. With them is Shiveni Mafi, a From left: U.S. Game’s Dan Smith, Marty Glazman, Mort 
Sumo wrestler. Ansky and Bob Berry with their new Countertop Champion. 
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By Strata's BloodStorm, (I-r): Elaine Ditton with designers 
and artists Ralph Melgosa, Bob Nagel, and Alan Noon. 


Tim Cook and Paul Wild of Bob's Space Racers. 


INSERT 1-7 COINS 
pick #7 LANES 
receive UP TO 


800 fICKETS D 


At the Merit booth, (I-r): Peter Feuer, Bob Wiles, Lennie 
Olofson (Betson Pacific), Adrianne Feuer, Pat Harper (J&J), 


and dart pro Lane Helgeson. Leroy Hancuff (I) and Joe Bundra with Bromley’s Dino Rally. 
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Susan Jessee and Matt Kelly of Lazer-Tron show Shake, 
Rattie & Roll to Tom Dunn (I) of Entertainment Sales. 
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From left: Marc Mandeltort (Marco Specialties), Martin Murin 
(Rainbow Falls Amusement), and Don Bosworth 
(Entertainment Systems) with Nancy Smart Singh by Purple 
Star's Strike Zone. 





By Striker, (I-r): Norman Barlitz of Randy Intl., Virginia 
Kauffman of Exidy, and Mike Seibert and Monte Booth of 
Design Plus. 
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Paul Scribner of Planet Earth Entertainment shows 
Dinoscore to Pat Gordon of Putt-Putt Golf and Games. 


i ) Y TICKETS 


Natalie Kulig of American Sammy and David Kinzinger of 
K.A.T. Amusements by Magic Mr. X. 


, 


From left: Bud Johnston of Fun Industries, Gary Schamper 
of Castile Entertainment, Mel LaForce of Fun Industries, and 
Dan Schamper. 
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By the Lady in Red Rowe jukebox, (I-r): Juan Fonseca, Carlos 


Rivera Cotto, Enrique Calderon, Joel Friedman, Rex From left: Capcom's Dennis Sable, Sam Ohta, and Ron 
Yanneral, and Johnny Leanos. Malinowski. 
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Steven Dolus (I) and Steven Brittner of Data Eye Inc. were With Pioneer's concept products: Tony Maniscalco (I) and’ 
proud to exhibit at ACME. Mark Makaba. 





Namco’s adorable Godzilla character appeared on two of The American Vending Sales group, (I-r): Vince Gumma, Dan 
the company’s games. Clarton, Dave Irwin, and Nick Cosentino. 
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CAVCH Une DINOSCORE CRAZE 


. ALL GLASS AND STEEL CONSTRUCTION 
PROVEN DEPENDABILITY / RELIABILITY 
: BUILT SUPER TOUGH 
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Holds Six Thensand Tickets 

Gver 28 Different Skill Shots te Hit 
Acenrate Bookkeeping and Diagnostics 
Fantastie Realistic Dinesaur Sounds 

, Easy Adjustability of Percentages of 
Tickets / Tokens per Coin 


Can be Set te Give an Instant Ticket / Token 
Guee Player Inserts a Coin 









116 6P 226 Volt 

Fast Ticket Pay Gut 

Very Low Maintenance 

Easy to Change Target Settings 
Aim at Gne of the Many Life 
Like Dinesaurs or Shoot 


inte the Active Red Het 
Erupting Veleanc 
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Ticket or Token Dispenser 

ELD Neon Cabinet Lights 

22. Se Large Prize Redemption Unit 
: | Bulk Prize Redemption Unit 
Combination 

Mi 














Treret / Token 
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; MONTH WARR/ eT Ss 324 MIRA LOMA AVENUE, GCLENDALE cA g1264 oe” 
AVAILABLE IN YELLOW, RED or PURPLE CABINET _ TELEPHGNE- (818) 247-6655 FAX (818) 247-2363 
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Pete Schwartz and Jeff Wirsing of Space Sport in their Laser 
Storm display. 
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Quick Silver's Alex Malavazos (r) shows the new Big Top 
Fiddle Stix to Richard Bromberg of Malibu Grand Prix. 
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The Bundra clan at the Bundra Games booth: Frank and 


wife Mary with Matthew, Ryan, Nicholas, Kyle, Joshua, Erin, 
and Christopher. 


Brett Slater of International Laser explains features of the 
Kid's Adventure Dome to Bill Johnson of Tennessee Games. 


The Riquier b At the Machine-O-Matic booth, (I-r): Josie Schwarzli, Ken 
“Tom?" McPhail of Actionmatic, and Leonie Breeze. 
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Pre-historic times are ahead at Play-by-Play (I-r): Leslye 


Hillman, Bill Eich of Aladdin's Castle, Mark Gawlik and Barry Kent Silk (r) of Dynamic Technologies talks computer with 
Lederman. 


Charlie Jones and Donna Salvatore of Kid's Playworld. 





At the Rowe music distributor meeting, (I-r): Lou Larson 
: .  (Betson Pittsburgh), Phil Sternberg and Kenneth 

A&A Co.'s Virginia Hayslett (1) and Steve Kovens (far right) Kavalkovich (Eastern Dist.), and Jim Wittler (Betson 

surround Grand Prix’s Jim Riolo and Ron Mogerman. Pittsburgh). 
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At HMS Monaco, (I-r): Bruce Haber, Steve Shulman, Game 
Exchange's Bob Rothman, Johnston General Store’s Bill From left: Oriental Trading’s Tim Jones and Steve Fortson, 
Johnston, David Rubinstein, and Action Vending's Mark It's Your Quarter’s Debbie and Jack Turner, Aaron Graves, 
Whitelaw. and Gary Lauber. 
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At Arachnid, (I-r): Arachnid’s Marcio Bonilla, Bill Ward, John 
Dehler (Fleetwood Dist.), Chris Kanellakis (C.K. Gaming) and 
Arachnid’s John Sousa. 


UccEe22 


Plush, Inc. 


a 


The Success Plush group, (I-r): SP’s John Sullivan, Reba 
Collins, Good Stuff’s Patricia Witcosky, GS’'s Rick Korns, SP’s 
Brent Collins and GS's Jim McLeod. 


Laser Video Network’s Chuck Arnold (r) talks laser mecha- 
nisms with Xytek’s Phil Cornick. 
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From left: Tim Jackson, Bill Pfutzenreuter, Renee Lopez, and 
Manny Torriente of Romstar in front of their latest fun 
game, Goofy Hoops. 


At the Seeburg booth, (I-r): Atlas Dist.’s Mark lorfida talks 
shop with Seeburg’s Shusa Haque, Jack Kapala, and Emrah 
Kasar. 


At the Just Kiddie Rides/Kiddie'’s Mfg. booth Fred Flintstone 
poses with Kiddie’s Mfg.’s Eric Torres (I), Just Kiddie Ride’s 
Jerry Reda, and Strata's Alicia Sadoff and Alison Dees Quant. 


APRIL 1994 
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Now you can give your customers the faster speed 
they want and need, for profits that increase right 
along with it. Because Super Street Fighter |I Turbo 
is far faster than Street Fighter Il — you can even 
Set the speed to increase the excitement! 


7° 


System IF 
Players will find all the great features of the original 

and new moves that only happen using standard 

fighting techniques. With every character powered-up 


from their predecessors and a new secret boss, 
players will be back day after day. 


system Il means you get Super Street Fighter II 
Turbo installed fast, easy and inexpensively. 

Once you're plugged into the system, changing 
Software Is aS easy as Snapping in a new board. 


To order the Super Street Fighter I! Turbo on 
system II, call your Capcom distributor or 
Capcom at (408) 774-0500. Do it fast to make 
sure your Turbo profits are a sure thing. 


CAPCOM 


©1994 CAPCOM. Super Street Fighter |! Turbo-is a registered trademark of CAPEOM. System Il is a trademark of CAPCOM 
Capcom is a registered trademark of Capcom Co., Ltd. 475-Oakmead Parkway, Sunnyvale, CA 94086. Q-SOUND is a registered trademark of Archer Communications, Inc. 








At the Star Trek booth, (I-r): Star Trek's Frank Santos, Bob 
ingenito, Allen Justice, Cindy Fasone, Danny Wilinson, Mel 
Erstling, and Wizard Amusement’s A.P. Moore. 





Terry Hayes (I) of Quartermaster shows operator Carl 
Lawson the Progressive Bonus Spin. 


Bob Jones (I) of Arjay with Phil Cornick of Xytek by the new 
Texas Fruits and Bells. 





From left: Julia Moore and Craig Barry of KIC Products with 
operators Bart Jahn and John Malan. 


oS 





Mayoni Enterprise's Oscar Robins (I) welcomes Pete and 
“Sam” Martelli of Texas Amusement Machines. 


THE GUiw 
STANDARD™ 





Coin Connexion's Dave Jensen (c) talks computer manage- 
ment systems with Aladdin's Castle’s Ron Stevens as model 
Melissa Miller looks on. 
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J. Ranulfo Corona A (I) and Gabriel de la Torre Martin are 
new Play Meter subscribers from Mexico. 


Brad Brown (I) of Higbee Enterprises and John Curry 
Quarter Time Amusements. 


Larry Treankler and son Lance by Rock N’ Roll 4 at the Bay 
Tek booth. 
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Bonita Marie's David Katz (r) and Shelly Fernandez-Katz talk 


redemption with American Amusement Arcade’s Norman Stephanie Mitchell, Sarah Timmer, and Christopher Mitchell 
Pink. 


sample Premier Technology's Nudge It and Bell Ringer. 
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Simple Simon is an easy 
redemption game that all ages 
will have fun playing. Simple Simon 
talks to the player coaching him how 
to play the game and encouraging 
the player to "try again"! 

A "Simple Simon" jingle plays during 
the attract mode and gives the 
game real personality! 
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The game simulates the rules of 
tic tac toe. The player tosses 3 balls 
onto the play field and trys to match 

the lit squares on the backglass. 

lf the ball lands in the lit square, 

the player scores a higher ticket 

value. If all three squares are 
matched, the player gets a 
ticket bonus! 


Up to 4 coins or tokens per game 
can be inserted - Each coin 
increases the ticket values of 
each square. 
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Game Features: “LED Display for number of coins in play 
Cabinet Quality built with tongue and groove construction Payout percentages and Bonus Levels Dip Switch Settable 
< Metal Ticket Door and Deltronics ticket dispenser Drain hole provided in front of cabinet 
Ticket reset button on ticket door Game shipped with 5 balls, 3 for game play, 2 for Back Up 
Diagnostics and Volume Control located in Coin Door “ Game has casters to make the game easy to move 
LED Ticket bank counts down tickets as they are paid out Game shipped in 1 carton with skid for forklift accessibility 






@ we me Game Specs: 80" H x 87"Lx 31.5"W = Weight: 600 lbs. | Shipping Weight: 700 Ibs. 


American Sammy Corporation 
e ae. ae 901 Cambridge Drive Elk Grove Village, IL 60007 (708)364-9787 Fax:(708)364-9831 
® 


© 1993 American Sammy Corporation. All Rights Reserved. 
SIMPLE SIMON" is a trademark of American Sammy Corporation 





Magic Mr.X is the easiest way 
to play tic tac toe in an arcade! 


Just toss the balls into the playfield 
and watch the X mark the spot! 


Throw the balls into a horizontal, 
cametets. AUN ac, call Sel vertical, or diagonal configuration 
raagae| |" us or connect 2 balls and win tickets! 
sce Sire es, er ) ¥ 
i Nall ee | Then, watch as the Magical Mr. X 
dances around the backglass- 
lf Mr. X matches one of your X's, 
the player wins bonus tickets! 
Never before has this matching 
magical X appeared on any 
redemption game... 
you may have seen it on pinball... 
now American Sammy incorporates 
this digital technology into 
Magic Mr. X'! 


Add up to 4 coins and increase your 
ticket value! 


we 
Prat 


Plus, Magic Mr. X incorporates these proven features: Different levels of payout percentages are operator 


| ie 
Metal ticket door for durability and operating ease. adjustable as are the bonus levels for the magic X! 


Ticket Dispenser either resets or finishes payout after Drain hole provided in front of cabinet, in case of spills. 


new tickets are fed in- it's up to the Operator! Game shipped with 5 Balls- 3 for Game Play, 
Game shipped with Deltronics Ticket Dispenser, but is 2 for Back Up! 

pacily ehangapre 1o-any HenehUispenser. Game shipped in 1 Carton with skid for forklift 
LED Display shows number of coins played- up to 4 coins. | accessiblity- Uncrate and place on location! 
Colorful, easy to read instruction panel. (@) LISTED 


¢ &é C Game Specs: 80" H x 87"L x 31.5"W — Weight: 600 Ibs. | Shipping Weight: 700 Ibs. 
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“What happened to the virtual 
reality companies?” asked one 
operator. “They were all at the 
AMOA show but didn’t exhibit 
at ACME. What happened?” 

That’s just one comment 
heard from operators canvass- 
ing the aisles at ACME ‘94 in 
Rosemont, IIl., for equipment to 
revitalize their routes. “Where 
are the surprises?” another 
operator asked. “That's why the 
shows aren't as exciting as they 
used to be. The manufacturers 


“This is scary. 
Where's the prod- 
uct for street oper- 


ators? Where are 
the kits?” 


are trying to beat each other by 
releasing games ahead of time, 
so consequently, by the time the 
show comes around, I already 
have most of the games on my 
route. What’s the point, then, of 
traveling all this way for a 
show?” 

Street operators seemed a lit- 
tle perplexed. “This is scary. 
Where's the product for street 
operators? Where are the kits? 
It gets worse and worse at the 
shows. Sega’s Daytona USA is 
great, but I can’t afford a $20,000 
game. Thank God we have video 
poker in Louisiana, or I’d have 
to mortgage the house,” said a 
street operator. 

Why so little for street opera- 
tors? Because as one operator 
explained: “In a nutshell, this 
was a redemption show. Why 
look at video games? I can't 
make any money with them.” 

Another street operator, see- 
ing booth after booth of redemp- 
tion equipment, summed up, 
“There's just too much redemp- 
tion. I’d guess that over 80 per- 
cent of the equipment here is 
redemption. How many games 
can be made using a coin rolling 
or sliding down a playfield?” 

Another added, “To those who 
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Candid comments heard 


at ACME ‘94 


complain that there’s too much 
redemption, they d better get 
used to it.” While still another 
said, “It’s good to see all the 
redemption. Most of it isn’t any 
good, but there’s plenty of it.” 

To the operators who claimed 
that there was nothing to buy, one 
operator had this to say: “If you 
can't find something to buy at this 
show, you must be blind.” Ano- 
ther added, “My heart is still 
pounding after driving Sega's 
Daytona USA. The graphics and 
overall game play are just stun- 
ning. It’s the game of the show.” 

But redemption vs. video was 
not the only controversy. Vio- 


“If you can't find 
something to buy at 


this show, you must 
be blind.” 





lence in video games continues to 
draw battle lines from all seg- 
ments of the industry. “There’s 
been an outcry over violence in 
video games, and what do we get 
at ACME? Lethal Enforcers II, 
Revolution-X, BloodStorm. It 
makes you wonder what the man- 
ufacturers are thinking,” said an 
unhappy attendee. 

But another operator feels he 
has a grip on just what the manu- 
facturers are thinking: “Sure, 
we re all aware of the violence 
issue being made even bigger by 
the media. The manufacturers 
may talk about doing something 
about it, but let’s face it, they are 
out to make money, and making 
violent video games is the way 
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right now.” 

“IT simply will not buy any game 
with violent content,” claimed an 
operator, looking at Capcom's 
Eco Fighters. “You see this game? 
Its theme is fighting the people 
who are destroying the environ- 
ment. I like this game, but I guess 
there’s not enough blood and guts 
for most. Still, I’m buying it.” 

For every operator touting his 
outrage at the violent video offer- 
ings, there was another saying it 
wasn't an issue. For example, “I’m 
sick of hearing that video is too 
violent. The world is too violent 
and that’s why these games 
appeal to players. Until we do 
something about the violence in 
society in general, we'll see vio- 
lent video games being played.” 

Another operator had a few 
comments on the violence rating 
systems being discussed: “What a 
bunch of bull. I can’t see why our 
industry is so willing to cast its lot 
with the home games. They are 
two completely separate indus- 
tries. We're taking a lot of heat 
because of what people can buy 
for the home.” 

And last but not least, we heard 
some comments from exhibitors 
about the show. “This is a slow 
show. Where are the operators?” 
Another comment seemed to 
answer that question: “Operators 
that would normally drive to the 
show have been bombarded with 
snow and blizzards. I think they 
had other things on their minds 
besides driving to the show.” 

Another exhibitor probably 
said it all when he noted, “If you 
have good product, you have a 
good show. If you don’t, you don't. 
It’s that simple.” 1 
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The Carousel Stand: A colorful 
unit that holds 10 different prize- 
vending machines. Choose from 
the company’s PM Series, 2001 
Series (mini, standard, and 
jumbo) and PO-89 Series. 

Jack’s Giant: Gumball vending 
on a big scale. Features include a 
one-piece, unbreakable 22” wide 
globe with a 24” wide base. The 
unit stands 60” tall and holds 
3,600 600 ct. gumballs or 5,100 850 
ct. gumballs. Custom colors and 
decals available on request. 
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Snack Attacker: This is a joy- 
stick-controlled, winner-every- 
time crane that dispenses candy. 
Features include an all-steel 
claw, steel and acrylic construc- 
tion, multiple pricing, a T-handle 
front door lock, adjustable timing, 
dual coin mechs, and front prod- 
uct loading. 


AMERICAN LASER GAMES 


The Last Bounty Hunter: The 
question, in this two-player shoot- 
ing game, is this: Can you collect 
the bounty on all four of the most 
cunning outlaws in the territory? 
It’s the first live-action game that 
automatically adjusts the difficul- 
ty level to the player’s skills. 
Three monitor sizes available. 

Also shown: the shooting video 
Shootout at Old Tucson. 


AMERICAN SAMMY 


Coin Circus: A circus-themed, 
coin-drop redemption game, fea- 
turing a bright, colorful 3-D clown 
in a mirror-lined cabinet. He has 
four arms that rotate around in a 
circle and move up and down. 
Arms are set at different difficulty 
levels and represent different 
ticket values. Players drop coins 
or tokens and try to have the 
arms “catch” them to score. 

Magic Mr. X: This redemption 
piece, complete with a ticket dis- 
penser, is a fun, easy-to-play tic- 
tac-toe in an arcade. Players toss 
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A look at the games 


balls into the playfield and watch 
the “X” mark the spot. Throw 
balls into a horizontal, vertical, or 
diagonal configuration or connect 
two balls and win tickets. 

Kero Kero Keroppi: A one-but- 
ton operation ticket and prize 
redemption game with a video 
screen in the middle of the char- 
acter, Kero Kero Keroppi, licens- 
ed from the Sanrio Co. Young 
players make their characters 
Jump over obstacles and go trea- 
sure hunting for prizes. The game 
gives out tickets every time, even 
if a high score is not achieved. 

Simple Simon: Still a favorite 
redemption piece for all ages. 
The game simulates the rules of 
tic-tac-toe. Players toss three 
balls onto the playfield and try to 
match the lit squares on the back- 
glass. 


AMERICAN SHUFFLEBOARD 


Royal Shuffleboards: Both the 
9° Equal Bank Shot and 12’ 
American Royal Cushion were on 
display, available with or without 
pin-gate control. Other features 
include the dura-lak finish, cli- 
matic adjusters, digital score- 
boards, and sparkler weights. 
Tournament kits are available. 

Also shown: Bumpa Pool. 


AMUSEMENT 
EQUIPMENT EXCHANGE 


Rodeo Roper: Test your skill in 
calf roping while riding a life-size 
mechanical horse. The calf moves 
down a 15 track (speed is ad- 
justable). Both coin and non-coin 
versions are available with adjus- 
table timer. 

Supertable: A weather-resis- 
tant, 36” x 7’ pool table designed 
to withstand the rigors of outdoor 
operation. 
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Features include powder-coat- 
ed steel construction, stainless 
steel fittings, and marine-grade 
blue acrylic playfield covering 
over a resin-impregnated milled 
composite that is impervious to 
moisture and changes in temper- 
ature. Both coin and non-coin 
models are available. 

Titan kiddie rides: A new line of 
26 rides constructed of heavy- 
gauge steel and fiberglass with 
powder-coated bases and high- 
quality bearings. On display: the 
two-passenger truck. 

Also shown: remanufactured 
arcade games and kiddie rides. 


ANTIQUE APPARATUS/ROCK-OLA 


Legend: This new CD jukebox 
is the first full-sized, contempo- 
rary-style jukebox developed 
since Rock-Ola came under the 
ownership of Antique Apparatus. 
It features a four-high title page 
display and a mesmerizing full- 
view mechanism. Holds 100 CDs 
with a six-speaker system. A 
kaleidoscope of colors cascade 
from the crown, through the title 
display, and down onto the mech- 
anism. 

Series III Bubbler: A nostalgia 
jukebox featuring a Phillips CD 
player with self-adjusting laser 
and a magazine for 100 CDs. 
Bubbles of air perk to the top of 
its eight bubble tubes. 

Rocket: This compact CD juke- 
box features a 100-CD mecha- 
nism and a logical mechanical 
layout and simple operation. 


ARACHNID 


Wild Card Cricket: A soft- 
tipped dart game that plays like 
cricket except the numbers 
change. Any unmarked number 
will become wild and change 
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between rounds. What was a 20 
might now be a 12 and will stay 
wild and change as long as no 
marks have been put on it. 

Chuck A Luck: A novelty dart 
game featuring four dart boards 
on a spinning base. 


ASLAN TECHNOLOGIES 


This game was shown in the 
Bulldog booth: 

SU1000: You could hardly 
miss this game spinning around. 
It’s a two-passenger unit con- 
sisting of two single seat, pneu- 
matically positioned pods 
mounted on a rotating platform. 
Each pod contains a 27” video 
monitor, full stereo audio sys- 
tem, and an interactive control 
panel. The gravimetric theatre's 
free-flowing force lets you feel 
freedom of the body, versus the 
vibration forces felt by hydraulic 
action. 


ATARI GAMES 


T-MEK: This new multi-player, 
interactive video is designed to 
appeal to both beginners and 
experts. The goal is to annihilate 
everything in the arena (there are 
six) to progress up the tourna- 
ment ladder. Features include 
Atari’s new proprietary digital 
sound system, which completely 
immerses the player, and a 
“RumbleSeat.” 


BAY TEK 


Jungle Picnic, Kiddie Clown 
Rolldown: Child-size games that 
are the newest products in the 
company’s lineup, with jungle 
animal and clown theme, respec- 
tively. 

Also shown: Rock N Roll 4, a 
roll down with a ‘50s theme; 
Fielder’s Choice, a baseball- 
inspired roll down; Pizza Roll, roll 
for points and pizza ingredients; 
and the original Roll Down. 


PLAY METER 


BENCHMARK BUNDRA GAMES 


Roll for Gold: Skill redemp- 
tion game that involves rolling a 
coin or token down curved 
chutes to a moving wheel to hit 
targets and gain tickets. Fea- 
tures: all-plywood cabinet, full 
bookkeeping and diagnostics, 
sound and music, dual coin 
chutes, and winner light. A pro- 
gressive linked display unit is 
optional. 
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Rage in the Cage: The twist in 
this coin-op basketball game is 
that small, multi-colored, logoed 
basketballs can be dispensed 
along with tickets (choice). Fea- 
tures include a rim that moves 
back and forth and four quarters 
of play. 

Candy Man: For those with a 
sweet tooth, this crane dispenses 
an assortment of candies. It’s 
made by the manufacturer of the 
Big Choice crane. 

Super Marksman: This shoot- 
ing game has been upgraded; it 
comes with a 20” monitor and a 
choice of seven games. 


BROMLEY 


Dino Rally: A colorful redemp- 
tion game based on a racing 
theme. Players select their pre- 
historic racing car, hit start, and 
off they go. Players can select 
from one to seven cars and play 
up to seven coins or tokens at a 
time with a maximum payout of 
1,000 tickets. 

Also shown: Super Wheel ‘em 
In and Clay Shoot. 


BULLDOG AMUSEMENTS 


Thrash Trax: This novelty piece 
was developed by K.M. Disney. It 
challenges players to steer a car 
up a vertical playfield. Shown as a 
prototype. 
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Action 33 Cabinet: A universal 
cabinet with 33” horizontal-mount 
monitor, four-player control 
panel standard, drawer system, 
plywood back and bottom, steel 
reinforced bottom, scratch-resis- 
tant laminate-covered front and 
Sides, double speakers, and 
optional coin door configurations. 

9-Ball Shootout: Video kit 
designed for tavern locations. 
One or two players can enjoy 9- 
ball, 8-ball, or straight pool, and 
rules “by the book.” 

Also shown: Neck-N-Neck 
horse racing redemption game 
and the Mini-Champ Hockey 
game for youngsters. 


CAPCOM 


Dungeons & Dragons: This soft- 
ware, for Capcom’s new System 
II, features action in caverns, cas- 
tles, swamps, and shadows. 
Players have to contend with 
trolls and tricks in an attempt to 
defeat the beasts, but magic 
weapons reward them with 
increased power along the way. 
This role-playing game has been 
enjoyed by millions for 20 years. 

Super Street Fighter II Turbo: 
Another System II game. It’s far 
faster than Street Fighter II, and 
every character has more power, 
including a new “Super Combo” 
move. The move is activated only 
when the meter at the bottom of 
the screen is fully charged. 
Before players can charge the 
meter, they must use standard 
fighting techniques on their oppo- 
nent. Also available: the System II 
video Eco Fighters. 

Eco Fighters: A non-violent 
video where players battle evil 
eco-criminals who are destroying 
the earth. The challenge is to 
save the planet and all its life 
forms from extinction. Made for 
the System II. 
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Tired of getting stuck with equipment that 
doesn’t perform the way they said it 
would? Then make your next purchase a 
cabinet from M.H. Associates, Ltd. The 
MHA cabinet performs as great as it 
looks. Our pride in craftsmanship and 
rugged construction create a low 
maintenance design which protects your 
kit investment and provides years of 
profitable performance. We guarantee it. 
Try our cabinet. You must be satisfied 
with your MHA cabinet purchase, or 
return it within 30 days for a full refund. 
Call today to order... 


Features 

e Narrow 24 7/16" wide plywood cabinet 

e Hard-baked plastic finish with wrap- 
around T-molding 

e Vertical or Horizontal rotation of 25" 
monitor with 1/4" tempered glass 

¢ Choice of pre-punched steel control panel 
layouts 

e ‘‘Works-in-a-drawer’’ with Quickit® 
wiring system 

© 75° & 24 T/16"W X 32 5/18"D 

e 285 Ibs. with 25" monitor 


Options 

e Extra large cash box 

e 3 & 4 player control panels 

e 3 & 4 slot coin door 

¢ Nevamar® or Formica® laminate finishes 





M.H. ASSOCIATES, LTD 
/i2 356 St. N. 
Fargo, ND 58102 
(701) 282-7877 
(701) 282-7779 FAX 


1-800-843-5487 


A truly secure “ works-in- 
a-drawer’’ is standard in 
the MHA cabinet. Monitor 
and service controls are 
front-mounted for easy 
access. Our 2-part Quickit® 
Wiring System makes it 
super easy for kit 
installation. You may 
never have to move 
another cabinet again! 





P 


Westerberg Creative Photography 


Wrap around T-molding 


Our cabinet adds is available in a variety of 


longer life to your kits 
by keeping them cool. 
We use a 15 watt 
fluorescent light fixture 
and have two cooling 
vents in each cabinet. 








A choice of 4 standard pre-punched steel control panel 
configurations insure that joystick-button layouts are 
designed for maximum playability and fast kit 
installation. LEXAN® Shield covers the complete 
control panel exterior to protect your kit investment. 
Optional 3 and 4 player control panels fit the same 
cabinet, and can be ordered, along with 3 and 4 slot 
coin doors. Orders yours with an extra large cash box 
for those high-volume locations. 








colors with only one well 
hidden seam. Cooling 
vents double as power 
cord storage. Hard-baked 
plastic finish on plywood 
construction. Available 
with 19” or 25” monitor, 
horizontal or vertical 
mount, in the same, slim 
24 7/16" wide cabinet. 
The narrowest 25" 
monitor cabinet on the 
market! 


MH’s indestructible leg 
leveler mount insures 
lasting stability. 





M.H. ASSOCIATES, LTD 
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Polaroid Instant Memories: An 
instant photo booth that delivers 
color 3” x 4” Polaroid photos 
instantly. The booth and the pho- 
tos can be customized to feature 
your logo or a seasonal promo- 
tion. 


CAROUSEL INTERNATIONAL 


Kiddie Rides: Sammy-Saurus, 
Sky Copter, Speedster, and the 
Toon-A-Bout Town Van are the 
newest in this company’s lineup, 
which includes a carousel, train, 
horses, and the popular dolphin 
ride, Willie. There are over 30 
models from which to choose. 


CENTURY VENDING 


Round the Bend: Use robotics 
to gain a prize via buttons and a 
joystick control. Features include 
an attract mode with voice-over 
game commands, multi-coin ac- 
ceptance, and adjustable price 
per play. 

Speedy Mouse: Be faster than 
the mice that pop up at random. 
Gain points and a small prize 
every time; go over a Set point 
value and win a larger prize dis- 
pensed directly from the ma- 
chine. Tokens or coins can be 
used in this electromechanical 
game. 

Wizard’s Cork Shoot: Two play- 
ers use low-pressure, pump-and- 
Shoot air guns to track and hit 
animated targets with safe, round 
corks. The game comes with dual 
coin boxes, coin mechs, and tick- 
et dispensers with low-ticket sen- 
sor. 

Also shown: Paint ‘N Puzzle, a 
touch screen video that asks kids 
to solve a puzzle or paint a pic- 
ture using buttons on the control 
panel and the touch screen moni- 
LOr, 


CHAMELEON GROUP 


Improv Gutbuster: Over 100 
PLAY METER 


stand-up comedians deliver one- 
liners for a mini-comedy night- 
club housed in a countertop or 
wall-mount unit measuring 17” x 
17° x 12”. Inside is a 386 mother- 
board, CD player, sound card, 
and Pioneer speakers. 

Also shown: The Collector 
three-column sticker machine 
and a flat product vendor with 
adjustable stainless-steel push- 
plates. 


CIRCUIT BOARD SALES 


Lucky 8-Lines: New 8-lines 
available with or without ticket 
dispensers in single or progres- 
Sive units. 

Also shown: Super Max Poker 
and Texas Twister Pokers. 


CLASSIC CREATIONS 


Hoparoo: Hopscotch on a 36” x 
72” floor pad with a separate 16” 
x 16” side pedestal. Features 
include illuminated squares, non- 
skid surface, solid-state electron- 
ics, and flexible ticket payout. 

Zultar: An electronic antique 
fortune teller in an oak finish cab- 
inet with a solid-state sound sys- 
tem. Fortunes are indicated by 
flashing lights. Select from three 
different categories: man, wo- 
man, or couple. 
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Low Boy Crane: Exceptional 
prize viewing is afforded in this 
unit, which can be outfitted with a 
claw designed to pick up delicate 
watches, or one geared to pick up 
rolled T-shirt prizes. 

Sweet Shoppe: A prize-every- 
time crane that can be filled with 
candy or prizes. Features include 
adjustable coin setting, dual coin 
mechs, decorative running lights, 
joystick control, and optional bill 
validator. 

Watch Crane: Attractive watch 
display shelves highlight this 
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crane with running lights, joy- 
stick control, dual coin mechs, 
and bill validator. Also available 
for the international market: the 
Treasure Chest double-width 
jewelry crane. 

Also shown: Classic Toy 
Shoppe, a 5’ wide crane with a 
jumbo claw, and the Giant Gum- 
ball Machine. 


CLEVER DEVICES 


Playano: Animal sounds or 
crazy percussion sounds are 
emitted from this 4’ x 8’ piano 
keyboard that invites little kids 
and big kids to literally take a 
hands-on approach to music. A 
protective covering of heavy vinyl 
can be easily cleaned; individual 
keys can be replaced. 


COASTAL AMUSEMENTS 


Arrow Alley: Roll a ball down 
one of six lanes and watch the 13” 
monitor as an arrow is launched 
toward targets on a split-rail 
fence. This Western-themed roll 
down is only 18” wide. Features 
include progressive bonus and 
easy access to components. 

Feed Fido: Strike launch pads 
with a soft mallet to send Fido a 
bone. The more bones he catches 
the higher the score. Features 
include sound track, flashing 
lights, and ticket dispenser. 

Hollywood: A coin pusher avail- 
able in one-, two-, or four-player 
units. Features include movable 
skill coin entry, double-stack tick- 
et capacity, sound track, anti- 
cheat package, playfield divert- 
ers, and ticket-every-time option. 

Jolly Pop: Players bounce six 
balls onto a playfield of 25 smiling 
faces. Tickets are gained for 
matching faces in various lineups. 
Features include family graphics, 
progressive bonus, double coin 
entries, and sound track. 

Penalty Shoot Out: Test your 
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soccer skills with a full-size soc- 
cer ball; kick to get past the mov- 
ing goalie. The more goals the 
higher the score and ticket 
awards. 

Pirate’s Treasure: A new Self- 
loading, programmable rotary 
available in one- or two-player 
units. Features include a mir- 
rored playfield, sound track, and 
bill acceptor option. 

ShowTime: Sing along with life- 
size puppets. Choose from 12 
children’s songs, using the 
attached microphone. A ticket 
dispenser is optional. 

Ten-Pin Bowling: Drop ping 
pong balls to score strikes and 
splits in this sports-themed game 
for one or two players. Features 
include multi-coin acceptors, 
tuneful attract mode, state-of-the 
art photo optics, and optional 
ticket dispenser. 

Also shown: Noah's Ark and 
Jungle Jive coin pushers, Robo 
Bop and Trash Can Alley novelty 
games, and Whittaker Bros. kid- 
die rides: School Bus, Sea Hawk, 
and Turbo Racer, among others. 


COIN CONCEPTS 


Home Run Hitter: Roll coins 
down a stadium playfield for 
scores, advancing a runner 
around the diamond. A fast 
action coin game with baseball 
sound package and double-stack 
ticket holder. Options: second 
ticket or baseball card dispenser, 
or progressive jackpot. 

Splat-A-Rat: Players strive to 
keep street rats from climbing up 
pipes by pressing buttons to 
launch a mallet that whacks 
them. Up to four players can join 
in. Humorous sounds and en- 
closed animation are highlights; a 
bench seat is optional. 

Also shown: The Dealer and 
Five Card Draw skill-stop games, 
Watch Shoppe Crane, Mirage 
rotary, Dream Boat and Gold 


PLAY METER 


Rush coin pushers, and several 
novelty games: Froggy Jr., Ol’ 
McDonald, and Jungle Tumble. 


DATA EAST 


Carousel: This new roll down 
features a rotating carousel tar- 
get, carousel music, a dot-matrix 
display on the backglass, pro- 
gressive jackpot, and multiple 
ways to score points. 

Fighter’s History Dynamite: 
This is the third Neo-Geo car- 
tridge from Data East (the sec- 
ond, Windjammers, was also 
shown). It’s an update of the com- 
pany’s earlier video game, Fight- 
er’s History. 

The Who’s Tommy Pinball 
Wizard: The Tony Award-winning 
hit comes to the world of pinball. 
It features 21 songs sung by the 
original Broadway cast, a dot- 
matrix display, and more than 
two dozen play modes. The com- 
pany will sample-ship its first 
wide-body pinball, WWF, in mid- 
May. 


DESIGN PLUS 


Striker: Real bowling action 
that awards tickets for strikes 
using a 4” ball. Features include 
interactive sound, neon color 
graphics, all-plywood construc- 
tion, and air cylinders that pick 
up the pins. 

Also shown: Exidy’s Troll and 
Critter novelty shooting games. 


DIGITAL DISC AMERICA 


DDK kit: A karaoke kit conver- 
sion available for any Phillips 
player CD jukebox. The DDA 
dedicated jukebox is available 
with the karaoke kit already 
installed. 

1812 Deluxe: This jukebox fea- 
tures a Slim, classy cabinet 
designed to accommodate 100 CD 
selections. It has the karaoke 
option installed. 
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Panther: This CD jukebox has 
modern-day stylings with 100 CD 
selections and the optional 
karaoke kit installed. 


DIVERSIFIED BUSINESS 
SYSTEMS 


LaserVend Software Center: 
Software vending unit the same 
size as a standard cold drink ma- 
chine. Features include motion 
sensor and theft deterrent, 486SX 
motherboard, visual and audio 
program explanations, and capaci- 
ty of over 2,000 software programs. 


DOYLE 


Li’l] Piggy Pass: Mini-football 
toss game for children with little 
piggies dressed as football play- 
ers. Features a larger football- 
shaped hole so kids have a better 
chance of scoring. 

Razzle Dazzle: A basketball 
toss game with a moving hoop. 
Also available in a child-size ver- 
sion called Li'l Razzle Dazzle. 

Dump the Ump: Kids love 
knocking over umpire figures 
appearing in three rows on the 
back of the game. Tickets are dis- 
pensed according to which tar- 
gets get dropped. 

Hoop Shot: Popular basketball 
game using regulation- size balls 
and dispensing tickets for high 
scores. Also in a smaller version 
called Li'l Hoop Shot for kids (in 
single and double hoop). 

Hoop Shot Rally: An adult two- 
player competition basketball 
game with new programmable 
jackpot scoring. Players race 
against the clock to accumulate 
the highest score possible. 

Also shown: An assortment of 
games designed for children 
including Li'l Panda Pitch, Hump- 
ty Dumpty, Old Woman in a Shoe, 
Jack and The Beanstalk, Jack ‘n’ 
Jill, 3 Lil Pigs, and Mother 
Hubbard. 
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It runs and runs and runs... 
For the money, nothing can catch it. 


The Black Stallion 
DBA-O1 PB Series 


Now there’s a full range of low-cost bill validators designed exclusively for gaming, 
lottery and amusement applications. The Black Stallion DBA-01 PB Series from JC. 
They lead the pack in performance. With Black Siallion bill validators, you can expect: 


For More Information. 
Call JCM at: 
610-631-9191 


¢ Long product life 

¢ Consistent performance 

¢ Highest acceptance rate of good bills 
e Anti-pull back cheat device 

¢ The best value for your investment 


JCM is the acknowledged leader in world currency recognition. We have high 
performance Gaming, Lottery and Amusement products meeting the needs 
of customers worldwide. 
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Solitaire Challenge: This video 
game is equally suited for bar 
locations and arcades. It’s based 
on the favorite card game. The 
player must play out the hand 
while competing against the 
clock. An interactive voice com- 
ments on play. The player can 
select from 24 card decks and 12 
playfield colors. It comes with a 
13” VGA monitor and is accepted 
in all 50 states (not a gambling 
game). 

Also shown: a new, junior-sized 
air hockey table for kids, featur- 
ing a net cover. 
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Karate Challenge: Developed 
by martial arts experts. It is an 
upright cabinet, featuring an 
adjustable striking pad that play- 
ers hit when lit to test martial arts 
skills. The pad is designed to 
receive the hardest blows, mak- 
ing every practice as close to the 
real thing as possible. Also avail- 
able: Tae Kwon Do Challenge. 

TESTS: The initials stand for 
Tactical Electronic Shooting 
Target System. It’s a system of 
computerized, multiple targets 
designed to give shooters precise 
recording of their speed and 
accuracy. 


EMT KIDDIE RIDES 


Kiddie Rides: A complete line 
of kiddie rides including a 
Ferrari, Mercedes, Black Rider, 
Bulldozer, Skywolf Helicopter, 
Mustang, Crocky, and Bear. 
Represented by FunTecnic in the 
United States. 
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Raiden II: An action-packed, 
vertically scrolling, flying, shoot 
‘em up video kit for one or two 
players. The game features fight- 


PLAY METER 


er plane action with self-adjust- 
ing difficulty levels, continuous 
buy-in, and eight stages. 

Also shown: Super Mario World 
novelty game and a roulette- 
themed countertop. 


FUN INDUSTRIES 


Copy Cat: A memory tester and 
prize vendor all in one. Players 
hit four buttons in the same order 
as they light up to score points. 
Flashing lights, sound effects, and 
digital scoring are included. The 
unit can vend toy capsules, candy, 
gum, and superballs. 

Also shown: Kick ‘N Catch nov- 
elty skill game, Silver Dollar 
Saloon target shooting game, and 
Cash Cube and The Grabber traf- 
fic-building machines. 


GAMCO INTERNATIONAL 


Tiddly Dinks: You'll love this 
novelty piece based on the child- 
hood favorite Tiddly Winks. In 
this version, you “shoot” a coin (or 
token) and try to make it land in 
any of a number of transparent 
tubes for points. 

Dino Shoot: This novelty “pre- 
historic” rifle shooting gallery has 
three tiers of dinosaurs all mov- 
ing in different directions. Hit 
them for high scores and tickets. 

Dream Team: In this novelty 
basketball game, players shoot 
miniature “basketballs” at moving 
baskets on a colorful backboard. 

Also shown: Fuddy Duddies, 
The Crown Jewels, and Boogie 
Men. 


GAMES OF TENNESSEE 


Kids Only Cartoon Theater: De- 
signed for children between the 
ages of one and 11, this unit has a 
13” color monitor, a cartoon tape, 
a printed circuit board, and timed 
play settings (increments of one 
minute). It’s VCR-operated with 
automatic rewind. 
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Also shown: the company’s line 
of pokers and 8-line machines, in 
kit and dedicated. 


Super Solitaire: A video kit 
based on a time-honored card 
game. It comes complete with 
either a 13” or 19” monitor, power 
boards, and wiring harness. 

Also shown: Cops ‘N Robbers 
novelty game with a humorous 
bank-heist theme. 


GRAYHOUND 


Candy Shop: A crane designed 
for patrons to play until they win 
for a prize each time. Features 
include attention-grabbing chas- 
er lights, a specially designed 
claw, a colorfully decorated child- 
sized cabinet, and adjustable 
pricing. 

Soccer: Players stand in front of 
a net-enclosed playfield and kick 
a real soccer ball toward a back- 
board aiming at targets for score. 

Dynasty: A 16-line adult video 
game with a pair bonus, cherry 
bonus, one bar bonus in a 13- or 
19-inch cabinet. Conversion kit 
available. 

Double Player Basketball: One 
or two players simultaneously 
compete in this basketball-throw- 
ing game. Features programma- 
ble price per play, points, and 
playing time. Options include 
sports card dispenser, ticket dis- 
penser, bill acceptor, and netted 
dome. 

High Roller: A multi-game sys- 
tem featuring casino games, triv- 
ia challenge, and action games. 
Many operator-selectable op- 
tions. 

Debit Card Dispenser: A 
unique concept for making phone 
calls on public phones while sav- 
ing money. The customer puts 
money in and receives a “calling 
card” with that amount on it. 
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When it is placed in the phone, 
the appropriate amount is de- 
ducted. Saves money on long dis- 
tance calls. 


ie = 


1/2 Pint Frenzy: This is Full 
Court Frenzy downsized for kids. 
Features include a hoop that 
moves “just enough,” child- 
friendly score and time indica- 
tors, and various operator con- 
trols. 

Also shown: Full Court Frenzy 
Il, Hungry Hungry Hippos, Super 
Chexx Hockey, and Super Kixx 
Soccer. 


IMAGINATION LEISURE 


Neon Aire: This air hockey 
game with stainless-steel top fea- 
tures attention-grabbing neon— 
hot pink and green—neon light- 
ing on the chrome-plated top 
scorer and both goals, and 
durable construction. Dimensions 
are 103” x 50”. 


INTEL 


This game was shown in the 
Bulldog booth: 

Golf Poker: This novelty piece 
combines golf and poker for one 
to four players at four skill levels. 
With a putter, hit a golf ball into 
holes that match up to cards on 
the backboard. Hit the right holes 
for the best hand. 


INTERNATIONAL LASER 


Kid’s Adventure Dome: A com- 
puter-animated video ride that 
takes children on journeys into 
Space, dinosaur land, and a 
haunted canyon. Players interact 
with the programs, which are dig- 
itized, animated mini-movies. 


IVM 


All of these games were shown 
in the Bulldog booth: 


PLAY METER 


Jump-N-Jam: A redemption 
game in which the player is 
allowed to shoot a basketball into 
any of five moving baskets to 
score points while being blocked 
by the game’s figurines. The 
object is to get as many points as 
possible in the allotted time. 

Shot Clock 21: A basketball nov- 
elty game in which the player 
pulls a trigger to shoot basketballs 
as many times as possible ina 
pre-set time. If 21 points or more 
are reached the machine vends a 
5” vinyl basketball or similarly 
sized prize. 

Grand Slam 21: A baseball- 
themed novelty game with the 
same features as the Shot Clock 
21. In this version players are 
asked to shoot mini-baseballs at a 
playing field for points. Winners 
receive a vinyl baseball. 

Pro Kick 21: A football-themed 
novelty game with the same fea- 
tures as Shot Clock 21. In this 
version the player shoots mini- 
footballs through the goalposts. 
Winners receive a viny] football. 


JALECO 


Jr. Grand Prix Star II: This 
scaled-down version of Grand 
Prix Star II uses that game's 
software, but it accommodates 
kids by placing the pedals, 
shifter, and steering wheel at 
their lower level. Comes with a 
bench to sit on and a 19” moni- 
tor. Recommended for kids 
aged 3-9. 

Also shown: Alien Command, 
Best Bout Boxing, Basket Bull, 
Captain Flag, and Arm Champs 
fi. 


J & J PRECISION MACHINE 


Circus Merry-Go-Round: All 
new design featuring an alu- 
minum base and a low-to-the- 
ground styling. 

Surfin’ Safari Jeep: Attractive, 
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bright colors for indoor or out- 
door use. 

Indy Car: The company’s best 
seller this year. New styling; cus- 
tom logo available for any ac- 
count. 

Wal-Mart Semi Truck: Shown 
with the Wal-Mart logo but it can 
have any custom logo for other 
accounts. 

Super Cycle: A newly designed 
racing cycle with bright, attrac- 
tive colors. 


JUST KIDDIE RIDES 


The Flintstones rides: These 
rides are licensed from Hanna- 
Barbera. Three to choose from, 
including Fred's Flintmobile, 
Barney's Loggin Continental, and 
Dino the Dinosaur. 


Great 1000 Mile Rally: An excit- 
ing road rally driving video game. 
Player chooses one of nine supe- 
rior, classic cars and 12 selectable 
track challenges. If you have 
Kaneko’s system board, you can 
have this game by buying only a 
sub-board. 

Blood Warrior: A horizontal kit 
with a deadly martial arts combat 
theme. Digitized images of fight- 
ers for super realistic action. With 
Kaneko’s system board, you only 
need a sub-board. 

Bonk’s Adventure: A video 
game with ticket dispenser. Play- 
ers defeat enemies by head 
butting; smile bumpers stick to 
your head after each defeat. This 
video kit is available as a sub- 
board if you have Kaneko’s sys- 
tem board. 

Also shown: Gals Panic II; com- 
ing soon: Packin’ Bang Bang. 





KIDDIE RIDES USA 


Dinosaur: The company’s new- 
est dinosaur (a name hasn't been 
settled on as of yet) has a powder- 
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Reliable, cost efficient solution 
to money management. 


FEATURES 
e Total remote accounting for all coin operated machines. 
e Complete computerized access via phone line. 
e No external modem. 
e Printer port. 
e Security for machine and access to computer. 
e 40 machine input. 
e Easy hook-up. 
e Simple operation. 
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coated frame and comes in pur- 
ple and green. Other rides in- 
clude the Renault Convertible, 
Rocking Clown, and Sky Fox. 


Lethal Enforcers II, Gun Fight- 
ers: This sequel is set in the Wild 
West. It’s an upright, two-player 
gun game that features realistic 
gun recoil, six special Western 
weapons, a horizontal monitor, 
enhanced digitized graphics, 
standard and street versions, and 
an optional carnage mode. 

Racin’ Force: This driving game 
comes with 3-D graphics and 
sound, four grand prix tracks to 
choose from, automatic or manu- 
al transmission, racing simulation 
with accelerator and brake, day 
and night driving, and the capa- 
bility of linking up to eight play- 
ers. 





Call 614/888-9772 or Fax 614/888-9767 for an advertiser/sponsor/exhibitor kit TODAY! 
OPERATORS — Dont miss Expo '94! Take that short drive to Columbus and join your colleagues. 


Also shown: the prototype of a 
redemption game, Funky Mon- 
key, in which five monkeys race 
to see which one can climb its 
pole the fastest. 





LAD ENTERPRISES 


The Boss: The time has come 
for a ball washing unit to service 
all the “ball baths” at family 
entertainment centers. This ball 
cleaner delivers germ-free balls 
for play areas. It sanitizes and 
lightly waxes the balls before they 
enter the drying area. 


LAZER-TRON 


Shake, Rattle & Roll: Players 
roll three balls down the playfield 
using a handlebar to guide them 
into target slots. Finish the game 
and avoid the bankrupt slot, 
which moves. Progressive bonus 


jackpots are available. 

Wild Thing: A fast-paced, base- 
ball-themed game that awards 50 
tickets at the start. Players must 
preserve aS many tickets as they 
can by knocking over the targets 
that spell W-I-L-D T-H-I-N-G, 
then move up for more game 
action via a ramp and additional 
Challenges on the second level. 
Progressive bonus jackpots are 
available. 

Also shown: Aftershock, Awe- 
some Toss ‘Em, and Ribbit 
Racin novelty games and Jun- 
gle Rama, Spin To Win, and 
Spin A 21 roll down games. 
Slugger’s Alley, a real baseball 
hitting game, was displayed in 
Redemption City. 


LEISURE ENTERTAINMENT 


The company showed its line of 
8-line games and video pokers. 


"20 Years of Education & 


Service to Ohios 
Amus 


* Suppliers %* Support Firms 


May 20-21 — Ramada University Inn 
3110 Olentangy River Rd., Columbus, Ohio 


Have YOU reserved YOUR ad and/or exhibit space for OCMA’Ss 20th Anniversary Expo? 


See the latest in equipment, supplier goods and services and participate in timely seminars. 
Call or Fax OCMA today for your registration kit! 


PLAY METER 
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Tri Tower: This tri-tiered bulk 
vendor holds nine different items 
arranged at three different 
heights. It can vend any capsules, 
gum, and candy items. 

Beaver Bulk Vendor: More 
than a dozen models are avail- 
able. This one includes gumball, 
toy, and candy vending available 
in various configurations. 

Beaver Treasure Island: This 
multi-vend bulk vendor can 
accommodate up to 64 individual 
machines vending gum, candy, 
and capsules. 


MAYONI 


Dinovend: This versatile toy 
vendor features every design 
requirement needed by operators 
for today’s competitive market. It 
adapts to any location because it 
vends any size egg/capsule or 
gumball. 

Also shown: Big Top Mini-Pin- 
ball, Fun Shuttle, Memory King, 
and Zord. 


See 


Pot O’ Gold: Players roll balls 
up the right side of the playfield, 
around a curved ramp, and back 
down the left side into a 16-hole 
scoring matrix to earn tickets. 
There's a jackpot ticket bonus 
and a several operator-adjustable 
features. 

Also shown: Knock Down and 
Big Mouth, classic shooting 
games. 


MERIT 


Power Darts: This eight-player 
(four-team) feature, available 
exclusively on Merit’s Scorpion 
Stinger dart machine, promotes 
competition between players of 
different skill levels. Handi- 
capping is automatic. The kit 
installs in minutes, with no tools 





PLAY METER 


required. 

Run 21: Players can play five 
hands at one time with this new 
skill-based game. The cards can 
be hit on any hand in any order; 
the combined score of five hands 
wins awards. The touch screen 
action comes in countertop or 
upright versions. 

Skill 21: A card game imported 
from England from Coin Master. 
Available in a sit-down version 
for tickets or token play. 

Crazy Cards and Quingo: Two 
games from a Dutch company. 
The amusement versions are 
geared toward location promo- 
tions. Quingo is similar to Bingo— 
players must get numbers across, 
diagonally or vertically. 

Also shown: the Pit Boss Super- 
touch 30, with 35 games in one. 


MICRO MANUFACTURING 


Grippit Crane: A one-player 
upright crane with several ad- 
justable features: length of play, 
level of difficulty, and price per 
play. Options: sound, lighting, 
and dollar bill acceptor. 

Lucky Bank: An 8-line with the 
latest style bonus game and three 
types of double-up games. Many 
operator-adjustable features are 
included. 

Micro Mustang: Economy mod- 
el 7 pool table with 3/4” one- 
piece slate, magnetic cue ball, 
one-piece ball return system, and 
adjustable pricing up to $1 per 
game. Included: four pool cues, 
ball rack, and Belgian balls. 

Also shown: The new Major 
Poker game and Magical Odds 
and Magical Tonic 8-line games. 


MOLONEY 


Redemption Shoppe: Literally 
an unmanned redemption coun- 
ter. Unique circuitry allows link- 
ing novelty games that dispense 
tickets. Scores from the games 
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are recorded in the machine, 
which allows players to select a 
prize of the proper value. 

Also shown: Tap-A-Tune chil- 
dren’s memory/reflex game. 


NAMCO 


Cybersled: This polygon tech- 
nology, dedicated video features 
head-to-head combat in 3-D. 
Players choose from two different 
perspectives: beginners can view 
the battlefield from behind the 
Cybersled; more advanced play- 
ers can surround themselves with 
first-person excitement. Plenty of 
action. 

Ridge Racer: This dedicated 
video driving game features 
Namco’s System II hardware and 
polygon graphics with texture 
mapping. It’s a realistic driving 
game in which players experi- 
ence the sensation of high-speed 
driving with turns that require 
counter steering and all the dri- 
ving savvy they can muster. 
Available in stand-up, three-mon- 
itor, or 50” screen. 

Nebulas Ray: A vertically 
scrolling video game kit with a 
space adventure theme. 

Galaxian 3 Theater 6 (Project 
Dragoon): Six players enter a the- 
ater in this multi-player video 
game playing experience. Each 
player has his own battle station 
complete with gunner control, 
seat, and coin chute. The multi- 
channel sound system surrounds 
players with superb music and 
sound effects, and the 3-D com- 
puter generated graphics give 
players the sensation of a real 
space battle. 

Shoot Away II: This classic rifle 
shooting game features either a 
102” or 66” screen for one or two 
players. Players select from three 
difficulty levels, which affect clay 
pigeon patterns, release timing, 
and target speed. There’s a new 
type of gun that puts a realistic 
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San Jose, CA 95112 
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FREE THROWS 
Catching ball through 
free throw lanes earns a 
“Free Throw Shoot-Out’— 
1 or 2 extra balls played 
after ten balls. 


S*L°A°M LANES 
Increase SLAM ticket value 
with multiple coins—collect 
SLAM ticket value by catch- 
ing balls through S*L‘A'M 
lanes. Ticket values are 
“OPERATOR ADJUSTABLE.” 


VERSATILITY 


Catch balls through lit lanes 
and collect ticket values 
which are “OPERATOR 
ADJUSTABLE.” 


MOVABLE BASKET 


Move left or right to score 
baskets and win tickets. 


RONSTAR 
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kick into each shot. 

Suzuka 8 Hours 2: A motorcy- 
cle racing-themed video game 
with four racing circuits to choose 
from (the original and three 
more); new graphics; and an 
upgrade kit for the original. 
Available in two- or four-player. 

Shark Attack: A redemption 
piece featuring sharks popping 
out on one level of play; players 
must pound them before they pop 
back. Games can be linked to 
interface for more competitive 
action. Based on time or points. 

Godzilla Wars: The three-foot 
high Godzilla will captivate you in 
this redemption piece licensed 
from Toho Co. Players shoot 
Godzilla’s hands, legs, or chest 
and every accurate hit makes 
him open his mouth and roar. Hit 
the target in his mouth for more 
points. Keep Godzilla from 
smashing through the gate before 
your time runs out. 

Godzilla Wars Jr.: A child-sized 
redemption piece with a prize 
capsule or ticket dispenser. 
Players press the fire button to 
launch bombs into Godzilla’s 
mouth as it opens and closes 
while he sways back and forth. 
Authentic movie music and 
Godzilla’s roar are irresistible. 

Monster Castle: Kids will love 
this one- or two-player simultane- 
ous redemption game. First 
Shown at AMOA, it now has an 
improved cabinet configuration. 
Players shoot ping-pong balls at 
critters, trying to keep the mon- 
ster’s hand from getting the 
princess. 

Air Combat: An authentic 
arcade flight simulator with 3-D 
polygon imaging and great sound. 
Players select from three difficul- 
ty levels. The mission is to shoot 
down enemy planes. 


NATIONAL SPORTS GAMES 


High Tops: Unique configura- 


PLAY METER 


tion (actual high-top fiberglass 
shoe) for a child-size basketball 
game measuring 7'1” long x 34” 
wide x 6 high. Features include a 
multi-color display and operator- 
programmable options. 

Tot Shot: Traditional style bas- 
ketball game designed especially 
for children with the same fea- 
tures as High Tops. 

Also shown: Super Shot Deluxe 
Basketball, Pitch Hitter, and UB- 
QB Football Challenge. 


NEW IMAGE TECHNOLOGIES 


Street Games II: Touch screen 
unit housing 35 games in one 
compact countertop with 14” 
screen, 18 trivia categories, “for 
fun” casino-style games, word 
games, memory tests, bar action 
games, and more. Also available 
in a kiosk model with 19” screen. 

Photoplay: The first in a new 
series of CD-ROM games, includ- 
ing Jigsaw Mania, Photo Break- 
out, Photo Concentration, Mem- 
ory Master, Visual Trivia, and 
others. There are 18 categories 
with thousands of questions and 
matching photos. Features in- 
clude on-screen controls, book- 
keeping and diagnostics, and 16 
programmable screens of adveri- 
tisng. Available in kiosk or coun- 
tertop models. 





NSM-AMERICA 


The Performer-Grand: A full 
100-CD capacity jukebox. Fea- 
tures ultra-high speed and 
microprocessor-controlled tech- 
nology. 

Firebird II & Old Fashion Wiz- 
ard: 100-CD “quick change artist” 
changer jukeboxes with unique 
eye-catching graphics to hang on 
the wall. 

Performer Wall: A 100-CD 
jukebox that hangs on the wall. 

Put Ons: Jukebox dress-up kits 
to match location decor. For 
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example, the Cruiser, Sneaker, 
and Hauler fit around the Per- 
former Wall model for a unique 
look. 


Play Equipment: Multi-dimen- 
sional play equipment for chil- 
dren, including slides, ball pits, 
climbing tubes, and observation 
spheres. 


PENINSULA VENDING 


Sticker Mania: One of the mod- 
els includes a six-column sticker 
vendor, three Eagle candy or gum 
vendors, and a custom stand. The 
other is smaller, with a four-col- 
umn sticker vendor and two 
Eagle candy or gum vendors. The 
company was recently awarded 
the license for the World Cup and 
has stickers featuring the soccer 
event. 


PICMATIC S.A. 


Marbella Vice: This laser disc 
game features all the elements 
that sell: sexy women, violence, 
and plenty of action aboard the 
high seas. Two players fire ma- 
chine guns in this version; other 
types of guns are used in the 
Western-themed games. The 
company is based in Spain. 


PIONEER ENTERTAINMENT 


Concept Product: The company 
showed the following concept 
products in a suite: CD-G, a coin 
karaoke unit; a redesigned CD 
changer; and a commercial laser 
player. 





PLANET EARTH 
ENTERTAINMENT 


Dinoworld: Two Dinoscore 
games side-by-side. When the 
player of either game hits the 
special target, a monster dino- 
saur comes to life and swings 
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back and forth between the two 
games to become a special pro- 
gressive jackpot target. The first 
player to land a coin in his mov- 
ing head wins the jackpot. 

Boll-N-Win: A neon-accented 
game with a horizontal playfield. 
Players to choose a gate, then 
launch a ball and guide it through 
amaze to possibly match the cho- 
sen gate. Players can take the 
tickets won or play again, double 
or nothing. 

Super-60 Stand Alone Vendor: 
A prize-dispensing unit that 
accepts bills and coins or tokens. 
It dispenses up to 60 different 
items of varied shapes and sizes. 
Features include pull-out vend 
trays for easy loading of inventory 
and cabinet construction of all- 
metal and tempered glass. 

Super-60 Integrated Vendor: 
Similar to the stand-alone vendor 
but made to be integrated with 
one or two separate redemption 
games. Games are connected by 
a cable to the ticket dispenser 
output. Instead of dispensing 
tickets, the game sends its ticket 
pulses to the vendor, which 
records and displays them. 

Super-60 Dinoscore and Su- 
per-60 Flingshot: Two machines 
that combine the Super-60 
Vendor with Planet Earth 
games, all in one cabinet. A 
complete redemption center in 
one machine. Players are en- 
couraged to play more when 
prizes are in plain view. 

Also shown: Dinoscore and 
Flingshot novelty/redemption 
games. 


PLAYPAL 


Soft Play: Soft-style, compo- 
nent-part play equipment for 
children. Mazes of tunnels and 
tubes and mountains of balls for 
youngsters enjoyment and exer- 
cise. 


PLAY METER 


Rescue 911: Gottlieb has recre- 
ated the excitement of the widely 
watched TV series in this pinball. 
Players combat raging fires, 
chase down speeding cars, free 
trapped victims—in other words, 
they’re quite heroic. The playfield 
features a moving helicopter that 
swoops down and picks up the 
ball. It’s the only UL-listed pinball 
machine available. 


PURPLE STAR 


Strike Zone: A baseball pitch- 
ing game with state-of-the-art 
curtain technology that accurate- 
ly scores position and speed. One 
to four players can enjoy the chal- 
lenge. Features include interac- 
tive voice and music module, 
operator-defined pricing, and 
dual coin mechs. 

Dinosaur Park: Players pull the 
plunger to launch a ball and 
maneuver it on an elevated play- 
field with prehistoric cartoon 
graphics. 

Also shown: Winning Inning 
and Chase the Rainbow redemp- 
tion games and the LAX Jr. one- 
player rotary and LAX four-play- 
er rotary. 





QUARTERMASTER 


Pot O Silver: A single coin 
pusher available in coins in/coins 
out with tickets; coins in/coins 
out with sports cards; coins 
in/sports cards only out; or coins 
in/tickets only out. Optional lit 
merchandise display case and 
winner light. 


QUICK SILVER 


Big Top Fiddle Stix: Circus- 
themed redemption game ina 
cabinet of solid-plywood con- 
struction with state-of-the art 
electronics, full security system, 
circus graphics and music, and 
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ticket or capsule dispensing 
capability. 

Kiddie Rides: Quick Silver is 
the exclusive U.S. distributor of 
Great Britain’s Amutec small- 
and medium-sized kiddie rides. 
Displayed were the Beach Bike, 
Rio Grande Train, Jeep, Fire 
Engine, Circus Van, and Heli- 
copter. 

Mini-Golf Hole-In-1: A mini- 
golf-themed kit for the Quick 
Change series of games that fea- 
ture a tilting playfield. Players roll 
a silver ball from “start” to “finish” 
without it leaving the field. Tic- 
kets are awarded for success. 

Power Hockey: Novelty ice 
hockey table game available in 
bar or ticket redemption models. 
Features include operator-ad- 
justable options, electronic coin 
validator, and live-action sounds. 
Also available in a cocktail cabi- 
net. 

Jukeboxes: The complete line 
from Sound Leisure, including 
The Americana and Mardi Gras 
CD units, the golden era-style 
Gazelle and Manhattan in either 
vinyl or CD models, and nostalgia 
wall boxes. 

Also shown: Turbo Pusher, the 
coin pusher with Captain Turbo 
spinning on the playfield; 8-lines, 
Magical Odds, Skill Chance, sin- 
gle-game progressive bonus, and 
new P-10. 


RAINBOW CRANE 


Animal House (Classic Series): 
This 60-inch crane features 
adjustable pricing and play time, 
joystick or button controls, LED 
game time and credit display, 
and easy-access components with 
a single computer board design. 
It also comes in the bright Neon 
Series. 

Fun Shoppe: A candy/toy crane 
that features a play-until-you-win 
option and large drop chute. Like 
the Treasure Shoppe watch/jewel- 
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ry crane, it’s available for interna- 
tional sale only. 

Toy House (Classic Series): This 
upscale, 42” skill crane comes 
with microprocessor electronics, 
tangle-resistant claw design, tam- 
per-resistant door design, and 
tempered and scratch-resistant 
safety glass. It’s also available in 
the Neon Series. 


ROMSTAR 


Goofy Hoops: A new redemp- 
tion piece that challenges players 
to shoot ping-pong balls up a ver- 
tical playfield for points and tick- 
ets. Hit the movable basket for 
more points. Catch the ball in the 
free throw lanes for extra balls or 
the SLAM lanes for higher ticket 
value. 


ROWE INTERNATIONAL 


Lady in Red: Beautiful rendi- 
tion of the LaserStar CD-100. The 
red, eye-catching beauty is sure 
to appeal to customers. Atop the 
multi-reflective enclosure, three 
CDs rotate in a rainbow of chang- 
ing colors. 

Black Magic: All the features of 
the Lady in Red with an appeal- 
ing black finish. 

Wallette: A wall-mount CD 
jukebox, compatible with the par- 
ent series: LaserStar, CD-51, CD 
Hideaway, or CD Bubbler. Polar 
gray and black to fit any decor. 

Nostalgia CD: A nostalgic CD 
jukebox with timeless appeal. 
Features chrome-plated metal 
castings and hand-rubbed wood, 
inset with rainbows of colorful 
highlights and bubbling tubes. 

CD-MMI: This CD jukebox fea- 
tures a blocker kit that can be 
removed to show 100 CD titles. If 
left in, 64 titles can be reviewed. 

Karaoke Add-On: A karaoke 
add-on kit compatible with the 
LaserStar. Will be available at the 
end of the year. 
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Glass-front vendor: A cold 
drink vending machine with a 
brightly lit display window. 
Designed with interchangeable 
front panels to fit into vending 
banks. 


SED INC. 


Card Dispensing Unit: Vending 
unit for debit cards, lotto tickets, 
and pull-tabs, it includes a motion 
sensor activator, thank-you pur- 
chase message, and optional 
voice-delivered instructions. It 
can be pedestal- or wall-mounted 
and is available in two sizes. 

Winners Choice: A cabinet that 
accommodates up to four games 
(one poker and any three 8-line 
games), each set on individual 
coin amounts from pennies to 
quarters. Available in either a 
casino-style or upright configura- 
tion with an optional jackpot 
bonus. 


Wall-Mount: A CD jukebox 
designed to hang on the wall. 
Completely self contained except 
for the speakers. Will be available 
in May. 

Blast Effect: Seeburg’s CD juke- 
box with some cosmetic changes 
to the title display and some new 
artwork. 





Daytona USA: This one-player, 
deluxe racing simulator in real- 
time 3-D features “virtual reality” 
graphics the likes of which 
haven't been seen before. Players 
experience a detailed represen- 
tation of the actual Daytona Oval 
Race Track Course for the begin- 
ner, Grand Canyon Course for 
the intermediate, and Seaside 
Course for the expert. 

Jurassic Park: This one- or two- 
player sit-down is based on the 
hit movie. It features a 50” projec- 
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tion television, a high-powered 
tranquilizer gun, a motion-based 
seating system that responds to 
dinosaur attacks, and realistically 
produced movie graphics and 
sound. 

Sonic the Hedgehog: This re- 
demption piece features three 
dedicated, interchangeable play- 
field options for diverse game 
play and ticket awards—in less 
than 10 minutes; digital stereo 
sound and music; an advanced, 
tri-color dot-matrix display; and 
operator-adjustable attract modes. 

Star Wars: 3-D shooting action 
takes place in this one- or two- 
player sit-down. A “Model 1” CG 
board lets players enjoy the battle 
scenes like those in the movie. 
Features include a 50” projection 
TV, a V.R. button for two different 
perspectives, a throttle lever for 
adjustable speed, and a joystick 
to control the fighter. 

Also shown: Virtua Fighter. 


SEIDEL AMUSEMENT 


Apple-Jack: A new generation 
family game of 21 in which play- 
ers count apples to win tickets. 
Look for multiple play, bonus 
hole, ticket and coin meters, 
rotating beacons, tempered glass 
enclosures, modular steel game 
stand and matching bench seat, 
and many operator-programma- 
ble features. Option: a hit-the- 
jackpot progressive jackpot dis- 
play. 

Lite A Line: New version of 
Bing-O-Reno. Included are multi- 
ple coin play, bonus hole, ticket- 
every-time option, and operator- 
programmable scoring, tickets, 
pricing, game features, and 
bonuses. Option: a hit-the-jackpot 
progressive jackpot display. 


SELECTRA 


Selectron 400 and 600: Four-col- 
umn and six-column plastic lami- 
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nating/decal vending units. Also 
available: the Selectron 3000, a 
three-column postage stamp ven- 
dor, and the Selectron 2000, a 
two-column postage stamp 
model. Prism decals and a wide 
selection of stickers are available 
from the company. 


KEVIN SHARP 
ENTERPRISES 


Lucky Bank: An 8-line game 
with the latest style bonus game 
and three types of double-up 
games. Many operator-adjustable 
features are included. 

Super Cherry Master: Sixteen 
lines of play with a center cherry 
hold bonus, cherry jackpot bonus, 
respin bonus, and the same 
bonuses as the original. An 
enhanced model of the popular 
Cherry Master series. 

P-10: A 10-line game instead of 
an 8-line unit (the Wing W-17 
board with seven bonuses). 

Also shown: Double-Up Double 
Draw and the company’s line of 
upright wood cabinets and the 
casino-style metal cabinet. 


SKEE-BALL 


Merlin’s Mirror: A winner- 
every-time redemption game. 
Children watch the “magic” mov- 
ing mirror distort their image, 
making them grow taller and 
then shorter, thinner then fatter. 
The game features a creative 
medieval castle and characters. 

Also shown: A line of progres- 
sive jackpot signs for Skee-Balls; 
Tic-Tac-Toe; Barnyard Babies; 
Circus Hi-Rise; BC Bash; and 
Danger Mine. 


SMART INDUSTRIES 


The Redemption Center: This 
totally self-contained unit breaks 
ground by eliminating the need 
for a redemption attendant, 
thereby giving any location the 
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chance to expand into redemp- 
tion. Features include a bar code 
reader, a ticket acceptor and dis- 
penser, two bulk vendors and a 
vending unit, and a fluorescent 
digital display. 

Smart Toss Em: Among the fea- 
tures are anew audit program for 
external printer, a 64 x 128 gas 
plasma display, a six or nine ball 
count, a 100-point scoring range, 
adjustable coinage and ticket lev- 
els, and double coin mechs with 
locking cash box. 

Also shown: the company’s 
extensive line of cranes, basket- 
balls, and redemption games, 
including Killer T-Rex, Big 
Bertha, and Buddy Bear. 


Top Hunter: In this two-player 
game for the Neo-Geo 100-Mega 
Shock Series, bounty hunters 
Roddy and Cathy are out to 
remove pirates from a distant 
star system. 

Super Sidekicks 2: Another 
100-Mega Shock title featuring 
two-player soccer action. Choose 
from 48 countries or the same 
team for inter-squad matches. 

World Heroes 2 Jet: This sequel 
features speeded-up action, 
added characters, four types of 
competition modes, new battle 
rounds, and a new end boss to 
fight. 

Also shown: Art of Fighting II. 


| J Yo) i) 10) a 


Laser Storm: An interactive 
laser game of teams. The object of 
the game is to blast your oppo- 
nents with a beam of light to 
deactivate them. Games last 
about 10 minutes; charges per 
play are $3 to $5. No bulky vests 
or battery packs required, just a 
belt, headset, and hand-held 
blaster that accommodates al- 
most any hand size. 
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STANDARD METAL TYPER 


Rock & Roll: A machine that 
vends silver anodized discs for 25 
cents. The cabinet design fea- 
tures a tailfin top sign and the 
look of the ‘50s. Also available: 
the Classical Model (antique 
reproduction cabinet) that vends 
color anodized discs for 50 cents. 


STEINER MFG. 


Sports Card Center: Two basic 
models come in two-, three-, four-, 
and six-column versions. It vends 
two to seven cards per sale in the 
folderless model or one to five 
cards with folders. Constructed of 
high-quality steel with two locks 
and a personal key code. Can 
either be a countertop, wall 
mount, or floor stand. 

Also available: Fun Sticker 
Vendor, Kidstop, and Stamp 
Machine. 


Siw | 


BloodStorm: A two-player hori- 
zontal video kit with operator- 
adjustable violence settings. The 
Mega War, fought centuries ago, 
left the world in ruins. Now a new 
ruler is needed from one of the 
provinces. The champions from 
these provinces meet in battle for 
victory. 

Driver’s Edge: A dedicated 
video with exciting Indy-style rac- 
ing. Players can select various 
transmissions and race courses. 
Up to eight cabinets can be linked 
for head-to-head racing. 


 -‘TAITO 


Jungle Zookeeper: This ball- 
toss redemption game features 
animatronics—all six of the play- 
ful animals open their mouths 
wide and beg to be fed. Features 
include jungle sounds, capsule 
dispenser capability, and U.S. 
design and manufacture. 
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Super Cup Finals: The latest in 
the company’s video soccer 
games. Features include special 
animation, zoom-in, an assort- 
ment of World Cup teams, special 
attacks and kicks, and two- or 
four-player capable. 

Under Fire: Players use the dig- 
itized power of their machine 
guns to protect a citizenry under 
siege by a violent gang. Features 
include two-player cooperative 
play, a vibrating gun controller 
that simulates a gun’s “kick,” and 
mid-game entry/continuation. 

Also shown: Lucky Carnival, 
Animal Land, Two-Minute Drill. 





TECMO 


Tecmo Cup ‘94: Players can 
choose from 16 World Cup soccer 
teams in this two-player video 
game. Features include a zoom-in 
special effect, standard JAMMA 
harness, continuation, and a vari- 
able time-per-credit mode. 


THEISEN VENDING 


Popeye: The first in a series of 
rides based on the classic cartoon 
character (under exclusive world- 
wide license). 

Rides range from boats to trac- 
tors and trains to planes. Fea- 
tures include all-steel chassis, a 
belt-driven mechanism for quiet 
running, adjustable timers, self- 
colored fiberglass bodies, and 
castors. Options: multiple coin 
and credit system, speech and 
attract mode. 


- THUMPER BUMPER 


Madame Tarra: She knows all 
and tells all! This life-size fortune 
teller has moving arms, hands, 
and eyes and a crystal ball that 
glows. She slides out lucky for- 
tune cards to patrons from an 
oak-quality cabinet. Options: 
lighted marquee and custom 
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print on the reverse side of the 
fortune card. 


U.S. GAMES 


Pot-O-Gold: A new 13-inch, 
push button model of the popular 
Pot-O-Gold video poker game. 

Countertop Champion: A coun- 
tertop with all the popular 
amusement casino, trivia, and 
action games. Over 40 completely 
different categories of trivia ques- 
tions and new countertop themes 
including 3-D Bowling, Quick 
Draw, Shooting Gallery, and 
Memory Master. 


VALLEY RECREATION 
PRODUCTS 


Image Series: This new line of 
Valley pool tables is designed to 
give locations just the right table 
to suit their needs. There are 
three to choose from: Traditional, 
Country, and Contemporary. The 
accessory package with each 
table includes 16 Belgium balls, a 
molded triangle with the Cougar 
logo, four Valley cues, a box of 
chalk, and official rules. 

Cougar ZD-6: This updated 
Cougar model features summit 
ash laminate, a reinforced ball 
trap, more chalk drop holes in 
the ball return (and optional 
extra cut-out holes), and new dec- 
orative corners. 

Also shown: Valley’s line of 
electronic dart machines. 


WHOLESALE GAMES 


Motherlode: A coin pusher 
housed in an all-plywood cabinet 
with anti-theft and alarm sys- 
tems. It operates on coins or 
tokens; a ticket dispenser is avail- 
able. 

Also shown: Magical Odds and 
Magical Tonic 8-line games, 
Super 8-Line, GTI Poker and 
Turbo Poker II, plus the Cherry 
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Bonus III. Complete kits, boards, 
and cabinets are available. 


WILLIAMS BALLY/MIDWAY 


Demolition Man: This pinball 
features innovative two-button 
gun handle grips for flippers 
(conventional flippers on the 
game, too). There’s also an actual 
mini-car crash, shooting in the 
eyeball for Explode Mode, and 
custom dialogue from Sylvester 
Stallone and Wesley Snipes, the 
stars of the movie “Demolition 
Man.” 

Flying Saucer: In this new 
redemption game, players shoot 
tokens into playfield targets using 
the swiveling “saucer launcher.” 
Features include bright cabinet 
graphics, lively sound effects, dia- 
logue and music, and operator- 
adjustable target sizes and 
redemption values. 

NBA JAM Tournament Edition: 
This sequel to the smash hit fea- 
tures more players and special 
guests, more NBA moves and sta- 
tistics, a faster pace, and updated 
sound and graphics. Three ver- 
sions: dedicated, conversion kits, 
or ROM update kits for the origi- 
nal game. 

Revolution-X: This video’s non- 
linear playing system transports 
players to a high level of interac- 
tivity. The game features original 
speech and digitized footage of 
the rock band Aerosmith. Music 
is the weapon of the world’s youth 
against the corrupt New Order 
Nation. 

World Cup Soccer: This licens- 
ed World Cup pinball features a 
stadium-shaped playfield, a mov- 
ing goalie, a rotating soccer ball 
diverter, magnetic ball lock, and 
magnetic power flipper. Players 
create a team, buy souvenirs and 
tickets, travel to World Cup host 
cities, and actually compete in 
soccer matches. 
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Also shown: Addams Family 
Values, Mortal Kombat II (kit), 
and Strike Master. 


WMS GAMING 


Multi-Poker Slant Top: Fea- 
tures include a 19” touch screen 
monitor with imbedded bill val- 
idator and the capability of hop- 
pers and/or printers where it’s 
legal. 


WURLITZER 


Casino: New CD jukebox with 
the right combination of high- 
tech engineering and eye-catch- 
ing design. Features hand-crafted 
cabinetry and quality internal 
components. 

One More Time: A nostalgic 
jukebox available in both 45 rpm 
and CD models. A realistic ver- 
sion of the infamous 1015 intro- 





duced in 1946 complete with 
pulsating bubbles rising in the 
side tubes and the visible mech- 
anism. 

New York New York: An eye- 
catching modern design juke- 
box combining sparkling mir- 
rors and glittering chrome trim 
with clear CD sound. Features 
an attractive glass etching of the 
Big Apple. 


XYTEK 


High Score 8: An 8-line game in 
which players try to reach high 
scores. Game play is the same as 
that found in the Texas Fruits and 
Bells. The game does not accu- 
mulate any credits. 

Texas Fruits and Bells: An 8- 
line redemption game ruled legal 
in Texas. It includes three skill 
stops and automatically dispens- 





Here's More For '94 


HMS MONACO 


IS YOUR ONE STOP SHOP FOR: 
ALL YOUR REDEMPTION NEEDS 


¢ Sparkling Jewelry 
¢ Watch Crane Kits 
« Plush Pre-packs 

¢ Licensed Products 


Mighty Morphin 
Power Rangers 





Call for our New 


* Redemption Prizes 

¢ Unique Novelties 

¢ Jackpot Rotary Mdse. 
¢ Crane Capsule Kits 


¢ Sports Caps 

¢ Looney Tunes 

¢ World Cup Soccer 
¢ Velvet Box Jewelry 
¢ MLBB 

¢ Holgram Watches 

¢ Way Cool Jewelry 


es tickets when the required 
points are reached. There is a 
maximum win of $5 in prizes. 
Each ticket is worth $1 of mer- 
chandise. It comes with a $1-$5- 
$10-$20 bill acceptor, ticket dis- 
penser, and 2000 special pre- 
printed tickets. 

Also shown: a variety of 
poker-themed games and 8-line 
games. 


ZAMPERLA 


Rock-O-Saurus: This neon 
green dinosaur kiddie ride 
comes with a neon pink guitar. A 
polka dot base tops off the whim- 
sical theme of this new kiddie 
ride. Other rides include the 
Rhino-Saurus, Stego-Saurus, and 
Fish. 





We have 
what our 


¢ Mortal Kombat 
¢ Licensed T-Shirts 


1-800-777-0901 


HMS MONACO 
135 W. 20TH Street » New York, NY 10011 


FAX ORDERS: 212-727-1382 


24 Page Color catalogue 


GREAT AMERICAN BILLIARDS 
800/ 831-2011 


FAX: (401)/463-6673 
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FEATURED ATTRACTIONS! 




















ey . Noah's Ark 


73 1/2"x 26 1/4"x 30" 
Weight: 375 Ibs 


93" x 56" x 39" 


Weight: 495 Ibs 
* ee a a a ee 
Dinosaur 
66" x 27" x 61" 
Weight: 195 Ibs. 


Jungle 
Jive 


82 1/2"x 24 1/2"x 29 1/2" 
Weight: 275 Ibs 


Jungle 
Jive 


88" x 49" x 45" 
Weight: 850 Ibs 


AVAILABLE IN 
2 or 4-PLAYER 


Trash net 


Can Weight: 195 Ibs. 
Alley 


27 1/2"x 44"x78" 
Weight: 295 Ibs 


Melody 
Mouse 


79 1/4"x 29 1/4"x 24 1/4" 
Weight: 325 Ibs 








Bing-O-Pop 2 
73's" x26'%"x30" ff 
Weight: 375 Ibs. 


— SEES g 7 
ee 








COASTAL a. ic seep eait 
ewood, NJ 08701 
AMUSEMENTS INC. 908-905-6662 » FAX 908-905-6815 


« ..manufacturers & distributors of coin-op redemption games...” 
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Picks from the real experts 


All of us pace the show floor 
during any convention trying to 
come up with some formula for 
picking the “hits.” As we are 
painfully aware, many times our 
“gut feelings” are grossly inade- 
quate when it comes to deciding 
what kids will like to play. 

Instead of asking operators, 
distributors, or even manufactur- 
ers which games were appealing 
to kids, we went straight to the 
source—kids themselves. We cor- 
nered a few of the girls and boys 
the first day of the show and 
asked them to keep a list of what 
they liked. Here’s what they had 
to say: 





Joey Novak 
W.T. Glasgow & Co. 
No. Holland, IL 

Mortal Kombat II (Midway): 
Good graphics and lots of action. 
It sure wasn't easy to play, howev- 
er. 

Raiden II (Fabtek): Awesome 
game; good graphics; lots of 
action; easy to play. 

Dina Gear (American Sammy): 
Good graphics; lots of action; easy 
to play. 

Shoot Away II (Namco): Fun to 
play; just like the real thing. I like 
the big screen. 

Monster Castle (Namco): Good 
graphics; lots of action; easy to 
play. 
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Nebulas Ray (Namco): Liked 
the theme and the action; good 
graphics; easy to play. 

Zoo Keeper (Taito): Fun game; 
does not take a lot of skill to play. 

Jr. Grand Prix Star II (Jaleco): 
Nice driving game with good 
action. 

Demolition Man (Williams 
Bally/Midway): Great pinball; lots 
of action. 

Jurassic Park (Sega): Another 
great driving game; great graph- 
ics; good action. 

Whac-A-Mole (Bob’s Space 
Racers): This is a really fun game! 





Michal Sieben 
M.H. Associates 
Fargo, ND 

All of the games were impres- 
sive, but these seemed to be the 
highlights: 

Racing Force (Konami): A fast- 
track racing game that can be 
played as a single or as a group. 
The graphics weren’t too good, 
but to make up for it they added 
splashes of bright, bold color. It is 
a very entertaining game for 
everyone. 

Daytona USA (Sega): The 
graphics were great. It really 
intrigued me because of the 
Sharp picture. This one is worth 
your money. 

And last but not least is 
BloodStorm (Strata): I really liked 
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this one because of its reality 
check on life. The graphics on 
this one are awesome. It really 
surprised me that they didn't 
take for granted the fact that we 
do die. This was my personal 
favorite. 





Alex & Adam Virgadamo 
Southeast Amusement 
& Vending 
Tampa, FL 
Mortal Kombat II (Midway): Still 
the best; best graphics, sound, 
game play, and fatalities. 
Daytona USA (Sega): Favorite 
driving game; incredible graph- 
ics, sound, and control; totally 
awesome! 


“| really liked 
BloodStorm 
because of its 


reality check on 
life.” 


Revolution-X (Midway): Most 
original shooting game; great 
characters and effects. 

Lethal Enforcers II (Konami): A 
close second in shooting games. 

Roll for Gold (Benchmark): This 
was the best new redemption 
game; easy and fun. 

Star Wars (Sega): Very chal- 
lenging and lots of fun. 

Dungeons & Dragons (Cap- 
com): Pretty good; secret pas- 
sages add to game play. 
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BloodStorm (Strata): Great 
game; we liked that you could do 
fatalities at the start of the game. 
It's pretty violent. 

Strike Zone (Purple Star): This 
was our favorite sports game. 

Virtua Fighters (Sega): Fun but 
just not enough excitement. 

Other redemption pieces we 
liked: LAX 4-Player (Noel), Sim- 
ple Simon and Coin Circus 
(American Sammy); Dino Score 
(Planet Earth). We also liked the 
Flintstones kiddie rides (Just 
Kiddie Rides) and the Mighty 
Morphin Power Rangers (Ace/ 
Acme). If you don’t order a lot of 
them, you ll be sorry. 






Sarah & Jeremy Zimmer 
NAMA 
Chicago, IL 

Sarah loved playing Skee-Ball, 
while her brother loved Namco’s 
Suzuka 8 Hours and all of the 
speed pitching games. 


Megan Sherro 
NAMA 
Chicago, IL 

My favorites were Taito’s Lucky 
Carnival; Smart’s Toss ‘Em; and 
Namco’s Shark Bashing and 
Junior Grand Prix Star II from 
Jaleco. | 
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Hi. My name is Ryan Cravens. 
A few people know who I am and 
usually introduce me as Bill’s son 
or Todd’s little brother. Yes, there 
is another Cravens boy; hide the 
women, children, and small farm 
animals, I have arrived. Enough 
of the introductions. I am here to 
give a brief overview of what I 
thought was hot and what wasn’t 
at the recent ACME ‘94. 





There wasn't a game that really 
jumped out and grabbed you by 
the throat, even though there 
were some good games. A good 
example is Midway’s Revolution- 
X, areally good gun game. There 
hasn't been a good gun game like 
it since T2. The main reason I like 
it is because it features my 
favorite rock band, Aerosmith. 
The graphics are awesome and 
four of the group’s songs play 
during the game. It was pretty 
cool. 
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He knows what he likes 


Midway also had its new NBA 
JAM Tournament Edition, but a 
lot of operators have gotten hold 
of it already. If you haven’t gotten 
one yet, what are you waiting for? 
It is a really good game. It has 
updated the teams and added 
new moves and new secret play- 
ers. It’s asolid game. 

Capcom showed a new Street 
Fighter II—surprise, surprise! 
Let's see, I think it’s called Super 
Duper Hyper Turbo Really Really 
Fast Street Fighter 3. I’m sorry, 
but no matter how many program 
changes you do, it’s still the same 
game. This version—Super Street 
Fighter IIT Turbo—is a little better, 
I'll admit, but it’s getting a little 
old. 


“If you walked the 
aoe) anil <om mellem man 
sure you noticed 


redemption games 


ee) o) o)iate RUT ek 
over.” 





I did see a trend of games pat- 
terned after movies. I saw Sega’s 
Jurassic Park and Star Wars and 
Midway’s Demolition Man, the 
Pinball. What next? Schindler’s 
List, the Video Game? Seriously, 
Star Wars was OK and Jurassic 
Park was even better. 
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The other trend I saw was 
music groups: The Who's Tommy 
and Aerosmith’s Revolution-X. 
Where was the Peter Frampton 
pinball? How about a Milli Vanilli 
video game? The Who’s Tommy 
was one of the best pinballs I have 
ever seen. I'll just tell you this, I 
saw it, I felt it, I touched it, I 
healed it. That is one fantastic 
pinball. Nice work, Data East. 
Revolution-X kicked butt; I 
already said that. 

Still another trend was big and 
expensive. Sega and Namco 
make great games, but not great 
prices. Hello, the prices of some 
of these racing games could real- 
ly buy you a car—a couple of 
them, in fact. Ridge Racer and 
Daytona USA are fantastic 
games, don't get me wrong, but 
the cost would buy me that pony 
I've always wanted. 

If you walked the floor like I 
did, I’m sure you noticed redemp- 
tion games popping up all over. 
Sega even had a redemption 
piece called Sonic the Hedgehog. 
There were many types of re- 
demption games covering the 
show. This is one sign that people 
can't ignore redemption any- 
more. It’s here to stay. 

This is what I saw. Although I 
may not be an expert on games 
and wouldn't recommend that 
you bet the farm on my choices, I 
do like playing games and know 
what I like. See you in San 
Antonio in the fall. By the way, if 
the guy who won the Mustang is 
reading this, I'll trade you. 


— Ryan Cravens 


APRIL 1994 
















Ve sbony Awards 
Weng one Ussac 
Mas ienc \ol@stetsy 

Wi Cal SCOR 


me 
5 et 
bow Im the history of 
roars ~ 


entlyesiage nationwid 
oldie llaregH c exciemeny 
Broad Watiekemeier gate’) 


TOMI 











-~ 


oo. poo Sigemelial erste 


PLAY METER 


GICME 94 





The power of redemption 


The next few months will be 
remembered in redemption as 
the season of the Mighty Morphin 
Power Ranger. These cartoon 
heroes will be the lead theme of 
many redemption suppliers, as 
evidenced by ACME ‘94 ex- 
hibitors HMS Monaco, Play-by- 
Play, Star Track, Ace/Acme, 
Laramie Interests, and others. 
Items such as buttons, key chains, 
stickers, pins, pencil tops, pos- 
ters, super balls, cups, PVC fig- 
ures, squeeze bottles, plush, and 
tattoos are available from these 
companies. 

Licensed goods still remain 
strong. Play-by-Play and Laramie 
Interests will feature Flintstones 
plush and PVC. HMS Monaco 
has the exclusive license for 
Mortal Kombat T-shirts and 
NASCAR trading cards, squeeze 
bottles, and “coozies” (foam cup 
holders). Looney Toons plush is 
being handled by Success Plush 
and Plush-4-Play. Walt Disney 
items are hot at Laramie In- 
terests and Prizes! 

Sports items also dominate the 
“must” list for most cranes and 
redemption centers. Classic’s Joe 
Crilly reports that the company 
has a huge selection of sports T- 
shirts and Looney Toons shirts. 
Plush-4-Play has licensed Spauld- 
ing basketballs, while Prizes! con- 
tinues to carry a large selection of 
licensed pro and college soft 
baseballs, footballs, basketballs, 
and soccer balls. Plush Appeal 
has licensed sports balls and 
baseball caps. S&A’s Mike Sil- 
verstein is happy with his compa- 
ny's selection of licensed college 
basketballs. Success Plush has 
baseball cups, plush, and fig- 
urines, and HMS Monaco offers 
the exclusive on World Cup 


GICKE-72 


Soccer key chains, pins, squeeze 
bottles, and T-shirts. 

What about the different, the 
unusual? Each redemption sup- 
plier has something unique to 
keep those redemption counters 
and cranes from becoming stale. 
Star Track’s Danny Wilinson 
Showed us an electronic, hand- 
held poker game, while Ace/ 
Acme’s Jack Kelly displayed 
“grunge” jewelry. For the socially 
and politically incorrect crowd, 
Success Plush has Ren & Stimpey 
plush (along with reptile T-shirts). 
Dan Brechner and Laramie 
Interests have MTV's Beavis & 
Butt-Head items. For the unusual, 
try Oriental Trading Co.'s “Fan- 
tasy Animals’—PVC figurines of 
tiger-like animals with wings, etc. 
Plush-4-Play will have Trekkies 
playing for months to win a Star 
Trek Enterprise model that’s 
actually a working telephone. 

For other different items, check 
out Rebbecca’s laser disc spin- 
ners and “Bill of Writes” ink pens 
(with $100 bills encased), or laser 
pens with iridescent tops. 
Deborah Cherry of Rebecca’s also 
Showed us the company’s “per- 
son-ali-T’s’. These are T-shirts 
with stock or custom designs out- 
lined. They come with special 
paints for the kids to draw and 
create; Mom then irons on the 
finished design for a one-of-a- 
kind T-shirt. “They’re great for 
birthday parties,’ Deborah said. 
(Not at my house!) 
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Play Meter, AAMA salute 
best games 


Midway Mfg. again dominated 
Play Meter’s Awards of Excel- 
lence, which were presented at 
the All-Show Cocktail Party on 
Thursday, March 17. The maga- 
zine bestows the awards to the 
manufacturers who get the most 
votes from readers. 

Midway was deemed the best in 
three categories for 1993: Best 
Dedicated Video Game—NBA 
JAM; Best Kit Video Game— 
Mortal Kombat; and Best Pinball 
Game—Addam’s Family. The 
other winners were Rowe 
International for Best Jukebox— 
CD-100; Skee-Ball Inc. for Best 
Redemption/Novelty Game— 
Skee-Ball; and Valley Recreation 
Products for Best Other Game— 


Williams Bally/Midway captured three Play Meter awards. Pictured with valerie Cougar pool table. 
Cognevich, (I-r): Larry DeMar, Pat Lawlor, and Ken Fedesna. Play Meter also presented the 
Ralph C. Lally II Award, which 


goes to an operator who's shown 
outstanding dedication and ser- 
vice to the coin-op industry. This 
year’s honoree was Gary Benson 
of High Country Games in Fort 
Collins, Colo., who, unlike past 
winners, was unaware of the 
award he was about to receive. 
After accepting it, a surprised 
and touched Benson said, “I’m 
very proud to accept this honor. 
I’ve been an operator for 25 years 
and will probably be one for 
another 25 years.” 

Benson began his industry 
career in the late ‘60s with D& R 
Star in Rochester, Minn. He was 
involved in the formation of the 
Valley National 8-Ball League 
Association (VNEA) in 1980 and 








In recognition of Play Meter’s 20th anniversary, the magazine's staff was present- 

ed a birthday cake at the party. Pictured from left are Ron Kogos, Bonnie Theard, as received the VNEA Meritor- 
Valerie Cognevich, Carol Lally, Carol Ann Lally Durand, Carol Lea LeBell, and Chris ious Service Award and awards 
Caire. from the Billiard Congress of 


PLAY METER GICME-73 APRIL 1994 





Rowe's Joel Friedman beside the company’s Play Meter award for having the best 
jukebox of 1993. 





Play Meter’'s Valerie Cognevich (r) and Carol Ann Lally Durand flank Gary Benson of 
High Country Games and Music, who won the magazine's “Operator of the Year” 


America. He currently serves as 
tournament director of the VNEA 
and the National Dart Association 
(NDA). 

“Gary is the world’s premier 
tournament director,” said Valley 
president Chuck Milhem. “He's 
well liked by all the players and is 
willing to do anything asked of 
him.” 

Meanwhile, AAMA president 
Steve Koenigsberg presented the 
association's Sales Achievement 
Awards, which are given to man- 
ufacturers at four different lev- 
els—silver, gold, platinum, and 
diamond—the ultimate honor. 

In the video game category, 
American Laser Games won a sil- 
ver award for Mad Dog II—The 
Lost Gold and Crime Patrol. A 
gold award went to Strata for 
Time Killers and to Sega for 
OutRunners. Sega also captured 
a platinum award for Virtua 
Racing. Two companies won dia- 
mond awards: Williams Bally/ 
Midway for Mortal Kombat (kit), 
Mortal Kombat II (dedicated), and 
NBA JAM in both formats; and 
SNK for the Neo-Geo system. 

Williams Bally/Midway pocket- 
ed six awards in the pinball cate- 
gory. Receiving platinum status 
were Bram Stoker's Dracula, 
White Water, Judge Dredd, and 
Creature from the Black Lagoon. 
Two games—lIndiana Jones and 
Twilight Zone garnered diamond 
honors. Data East took home four 
pinball awards: Tales from the 
Crypt, gold; Rocky & Bullwinkle 
and Last Action Hero, platinum; 
and Jurassic Park, diamond. 
Premier won a Silver award for 
Teed Off and a gold award for 
Street Fighter. 

In the area of redemption, 
Bromley’s Wheel ‘M In and Data 
East's Wacky Gator captured gold 
awards, while Lazer-Tron’s Spin 
to Win grabbed a platinum. [_ 
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A night to remember for 
an unforgettable man 


Surrounded by his family and 
friends, Steve Lieberman of 
Lieberman Music Co. graciously 
accepted the title of “Man of the 
Year” from the American Amuse- 
ment Machine Charitable Foun- 
dation at a banquet held in his 
honor on Friday night. 

Steve’s brother David gave a 
loving, and sometimes funny, trib- 
ute to his “little brother.” David 
recalled the day in 1950 when 


all decisions are always unani- 
mous. The employees are a part 
of the extended family and are 
treated as such. Customers are 
the blood of the business, so treat 
them with respect.” 

Lieberman Music Co. was start- 
ed by Steve, David, and their sis- 
ter Sandra's grandfather, Sam- 
uel, in 1907. Samuel’s son Harold 
(Steve's father) took over the 
reigns when Samuel died in 1938. 
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Left: Steve and 
Sheila share a 
moment with 

their youngest 

daughter Ellen. 


Right: Steve (r) 
hugs his older 
brother David. 


Steve suddenly was not so easy to 
beat in wrestling. “I think that’s 
when I realized I could not call 
him my little brother any more,’ 
David said. 

On a more serious note, David 
outlined Steve's philosophies on 
family and business: “The family 
always comes first. Give them a 
double portion of understanding 
and don't look at them too hard 
under a microscope. In business, 
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When Harold passed away in 1967 
David, Steve, and Sandra's hus- 
band, Harold Okinow, became 
the third generation to run the 
company. The fourth generation 
is now entering the business. 

Steve modestly accepted the 
honor with these poignant words: 
“This honor recognizes all the 
Liebermans, our employees, and 
our customers. Thank you from 
our whole team.” 
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“Distributor of the Year” winner Leah (last year’s honoree) and Adrea Bettelman 
(r) flank Leah's sister Bernice, who joined them for the occasion. 
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Play Meter’s “Operator of the Year,” Gary Benson, surprised 
his wife Jo with a birthday cake. Their son Corey looks on. 
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AAMA's Dick Trindle and his lovely wife enjoyed the festivi- 





Sega's Ken Anderson looked like he 
was having a great time. 








Steve introduced his wife Shei- 
la, who he described as “the key 
ingredient to my success.” He 
added, “I'll remember this night 
always.” 

Other awards 

A highlight of the banquet is 
the announcement of distributor 
and manufacturer of the year. 
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C.A. Robinson & Co. was named 
“Distributor of the Year” and the 
award was accepted by the fami- 
ly: Ira, Leah, Sandy, and Adrea 
Bettelman. Ira spoke for the 
whole family when he thanked 
everyone and told the group how 
much the award meant to them 
all. 
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Not surprisingly, Williams 
Bally/Midway was named “Man- 
ufacturer of the Year.” In accept- 
ing the award, Joe Dillon said, 
“Thanks to our distributors, oper- 
ators, and especially the players. 
Without them all we would not be 
up here tonight.” [ 
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Coin-Op Olympics: a 
lesson in promotion 


Who could pass up the opportu- 
nity for a little friendly competi- 
tion in pinball, darts, air hockey, 
and basketball, with a bonus of 
possibly winning one of the 
games? That's what motivated 
nearly 154 ACME attendees who 
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Scorekeepers (standing, I-r): Steve Epstein, Joe Camarota, Mark Innis, Susan 
Jacobs, and Joe Schick; (seated, I-r): Sondra Epstein, Charlotte Camarota. 





Randy Fromm of Randy Fromm’s Arcade School competes on Dynamo Hockey. 
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signed up for the second annual 
Coin-Op Olympics. 

The event, designed as positive 
reinforcement for industry pro- 
motions, attracted entrants from 
Minnesota to Texas and Cali- 
fornia to Massachusetts, plus four 
foreign countries: Canada, Mex- 
ico, Italy, and Venezuela. 


On hand for the action was 
Bowen Kerins, the Stanford 
University student who captured 
the men’s title at the recent 
Professional and Amateur Pinball 
Association 4 International 
Championships in New York City. 

Arachnid, Data East Pinball, 
Dynamo Corp., Merit Industries, 
Premier Technology, Smart 
Industries, Williams Bally/Mid- 
way, and Valley Recreation 
Products generously donated 
games for the competition. 

When all the scores were tal- 
lied, Bruce McCaskill of Bannock 
Music in Pocatello, Idaho; Wey- 
man Moon Jr. of Variety Dis- 
tributing and Amusement Co. in 
Atlanta; and Chris Grey of Two- 
Bit Pinballs in Norwalk, Iowa, 
came away big winners. 
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State of the art technology in leaves the 
competition in the dust! Namco's new system 22 
hardware employs polygon graphics with the first ever 
Texture Mapping in a coin-operated videogame! 


is the most realistic driving game ever! 
Players experience the sensation of high-speed driving 
with turns that requires counter steering and all the 
driving savvy they can muster! Scenery and terrain 
includes hairpin curves, long sweeping 
tunnels, seaside conditions, steep 
mountainous cliffs, tight winding turns 
and the beckoning straight-aways 
of Formula racing. 
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Dimensions: 
Height: 82.5" (39.8 cm) 
Width: 46" (116.8 cm) 
Depth: 71.5" (181:6 cm) 
Weight: 637 Ibs. (287 kg) 

Power Consumption: 301 Watts 
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McCaskill took home Star Trek: 
The Next Generation, Moon chose 
Shoot to Win!, and Grey selected 
The Who’s Tommy Pinball Wizard. 

The Coin-Op Olympics is run 
on a point system, with tie-break- 
ers decided by pinball game 
points. Steve Epstein of The 
Broadway Arcade coordinated 
the event. He was assisted by 
Alice Metrowe, Mark Innis, Joe 
and Charlotte Camarota, Susan 
Jacobs, Sondra Epstein, and Joe 
Schick. 

Said Epstein: “The operators 
who understand what this repre- 
sents get excited about it asa 
promotion. It helps when more 
people get involved in seeing how 
this actually works. The future is 
in the promotion of our products 
(equipment). Promotions are a 
way to increase your player base 
because you bring another level 
of interest to already existing 
equipment, which increases the 
coin drop.” 

As if three major prizes were 
not enough, the other 151 com- 
petitor’s names were entered into 
a raffle for a final prize drawing. 


From left: Joe Camarota, Steve Epstein, Gary Stern, Dick Shelton, Chris Grey, Doug 





Blair, Bruce McCaskill, Roger Sharpe, Weyman Moon Jr., Ken Fedesna, Marcio 
Bonilla, Joe Schick, Bill Ward, and Bob Wiles. 





Little Katie Bro of GTE in 
Bloomington, Ill., drew the win- 
ning name: Dave Schwartz of 
Sportsworld in Paramus, N.J. 
Schwartz gets to choose a game 
from the remaining equipment. 


Congratulations to the winners 
and all the participants. May they 
bring home the important mes- 
sage that promotions generate 
excitement and are a valuable 
tool of the industry. || 








Steve Epstein (Il) and Bowen Kerins, PAPA champion. 
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Katie Bro of Illinois draws the winning 
name for the final prize. 
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We sell the 


Complete 
Package! 















Oriental Trading 
Company, Inc. 


At Oriental Trading Company, we understand that you're 
Not just buying products, you’re buying the complete 
package...prompt friendly service, competitive pricing, fast 
order turnaround, availability and variety of merchandise, 
and flexibility in meeting your requirements. 


Call 1-800-228-8884 today for more information. 











From left: Hank Ross, Paul Calamari, 
Sol Lipkin, Bob Jones, and Jim McNeely. 





Louis Boasberg (I) shares a few tall 
tales with Don Moloney, whose father 
was industry legend Ray Moloney. 





Steve Kordek takes suggestions for 
changing the name to The Century 
Club. 
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A century of memories 


jhe 





4 7. he ws f 
: ba &e, 


These men have hundreds of years of experience. From left (sitting): Paul 
Calamari, Bob Jones, Jim McNeely, Steve Kordek, Bob Nims, and Frank Rizzo. From 
left (standing): Sol Lipkin, Tiny Weintraub, Hank Ross, Don Moloney, Louis 


Boasberg, and Alvin Gottlieb. 





The Half Century Club Inter- 
national met Friday afternoon for 
a few drinks, some munchies, and 
lots of good stories from the past 
among old friends. 

The first order of business was 
to officially rename the organiza- 
tion The Century Club and open 
the membership to those with at 
least 25 years of experience. “The 
coin-op business is 100 years old, 
so why not call it The Century 
Club? Obviously, no one has been 
in the business that long, but 
there are quite a few who have 
been in during the past century, 
so it’ ll be an appropriate name. 
The purpose of this club is to 
keep history alive,” noted one 
member. 

While the club originally ac- 
cepted only members with 40 to 
50 years in the business, those in 
attendance realized that to per- 
petuate the history of the indus- 
try, those who have 25 years 
invested could be a valuable 
asset. 

Alvin Gottlieb got to the heart 


GICME-62 


of the meeting when he said that 
the old stories are what everyone 
wants to hear. He then brought a 
flood of memories as he rattled 
off some of the familiar names 
from the past. “Remember Lou 
Walsh?” was one example; every- 
one nodded with a smile as they 
recalled some special story, 
which many shared. 

Other names were bandied 
about and stories flowed for the 
remainder of the meeting. “This 
is what it’s all about,” was echoed 
by all. 

A gathering is being planned 
for San Antonio in the fall—the 
first to invite the 25-year industry 
veterans. Steve Kordek of Wil- 
liams will be looking to add to his 
mailing list all of those with 25 
years in the business. If anyone 
would like to become a special 
member of this select group, sim- 
ply send Steve your name, ad- 
dress, and phone number c/o 
Williams Electronics, 3401 North 
California Ave., Chicago, IL 60618. (1 
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TO OUR READERS 


DUE TO A PRINTER’S ERROR THIS SECTION 
WAS NOT BOUND INTO THIS ISSUE. IT HAS BEEN 
BOUND SEPARATELY AND INSERTED INTO ITS CORRECT 
SEQUENCE IN THE MAGAZINE. PLEASE EXCUSE THIS 


INCONVENIENCE. THANK YOU. 
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REDEMPTION 


REPORT 


TO whom do we 
entrust our children? 


hat is a family entertainment cen- 
ter without a secure feeling while 
enjoying the fun and games? 
Well, often it just isn’t fun any- 
more. Security must be an inte- 
gral part of any arcade, especially 
those frequented by small chil- 
dren, or the customers will find 
other ways to entertain them- 
selves elsewhere. 

There are many steps you can 
take to make your center more 
comfortable and enjoyable, while 
at the same time reducing your 
risk of loss or damage to your 
store or merchandise. Aside from 
merchandise control, “slippery 
floor” signs, and the city police’s 
task force, there are simple yet 
very important ways to let your 
customers know that you are 
doing everything you can to 
ensure that they have a reward- 
ing experience once they enter 
your place. Put on your hard hat 
and let’s take a tour of a location 
that is all we don’t want to be. 

Center X has quite a few prob- 
lems, some major, some not. One 
problem is rowdy teenagers dis- 
turbing parents and young chil- 
dren who are trying to have a 
good time. These troublemakers 
are loud, intimidating, and rude. 
One experience with them and 
parents will decide they don’t 
want to bring their children to 
this environment. Center X is los- 
ing customers fast. 

A simple solution is to shoot all 
of the offenders on sight, but that 
isn't going to get customers back 
in the store! The second, more 
practical solution is to post rules 
that are clear and easy to read 
and to make sure those rules are 
enforced. Here’s a sample list of 
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rules you could include. However, 

keep in mind that each location 

will have its own special needs. 

e No one under 16 allowed 
during school hours 

¢ No swearing or abusive 
language 

¢ No food or drinks near the 

games 

No smoking 

No loitering 

No colors 

No clothing with a sports motif 

No hats 

No gum 

No graffiti 

No weapons 

No hand grenades 

No nuclear missiles 

No Jimmy Carter supporters 

OK, so we got a bit carried 

away, but as you can see, you can 

customize your own list of rules. 

Some of the ones listed—no col- 

ors, no clothing with a sports 

motif, no hats—are primarily for 

locations where gangs are a prob- 

lem. One location in a big city 

does not allow baseball caps worn 

backwards because it denotes 

gang membership. But whichever 

rules you choose, you will need at 

least one employee walking 

around your center at all times to 

enforce them and help anyone 

who has a problem. There is no 

use wasting your time with rules 

if you are not going to properly 

enforce them. Your customers— 

especially the problem ones—will 

check you out and know early on 

whether you mean business or 

not. 

Center X has a problem with its 
soft play games getting punc- 
tures. When these deflate, they 
are nothing more than glorified 
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CROMPTON PUSHERS 
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Call the amusement, arcade and redemption specialists-at 1-800-524-2343 for more 
information or the name of your authorized Betson distributor 


Redemption games BETSON ENTERPRISES BETSON 
have lasting appeal- BETTI IND... INC 
adi ve Bale 303 PATERSON PLANK RD.. CARLSTADT NJ. 07 072-2307 
so Duy products IN N.J. (201)438-1300 TOLL FREE 1-800-524-2343 
that are built to last FAX (201)438-4837 





REDEMPTION REPORT 


painters’ tarps. To date there are 
14 kids missing in the heaps of 
inflatable fun. One measure that 
can be taken to correct this prob- 
lem is to install a metal detector. 
The soft play can’t be popped if 
kids have nothing to pop it with. 
Plus it will stop any weapons 
from entering your nest of securi- 
ty. 

Center X has still more prob- 
lems—they keep losing children, 
people are scared, and there are 
at least three muggings a day in 
their back room. Security cam- 
eras may be the answer—they 
would help locate the toddlers, 
catch on film what your employ- 
ees might miss, and deter would- 
be criminals who are camera shy. 

Another good way to keep 
track of people in your location is 
to install turnstiles. One at the 
front door ensures that people 
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PROGRESSIVE 


WELCOME 
TO THE 
FUN ARCADE 


THE FOLLOWING RULES WILL BE ENFORCED, 


) No smoking allowed 
YO Ie, OM iclee Me Mets tie 6.) 16, 


3.) No improper behavior allowed. 


) No student under the age of 18 
allowed to play these games 
while their school is in session. 


5.) No minors under 17 allowed 
in the fun arcade after LOO p.m. 


Jefferson Parish ordinance prohibits 
any person under 12 years of 

age fo be in the fun is fete le!) 

after 7,00 p.m. unless accompanied 
by their parents Or an adult 


‘) No refunds will be allowed 


if any money 


iS lost in 
chin Our 


pone machines please give your 
iy © and phone number to our 
anager. We will notify you if 


we find Seite 
“=e 3 money in th 
F © Machine 


HAVE FUN! 


NEW 
W ORLEANS NOVELTY COMPANY 
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enter one at a time, so you know 
how many are in your store; 
another at the exit helps keep it 
straight. 

Drop-A-Tot in Seattle has taken 
family security to a new extreme. 
They take a Polaroid picture of 
each child and his parents upon 
entering the store. No child can 
leave with anyone other than 
who's in the photo. They also give 
parents a beeper so they can 
walk around the mall, but still be 
notified if there is a problem with 
their child. 

Security guards—undercover 
and uniformed—can make a big 
difference in your security levels. 
If you are in a mall location, the 
mall security stops at your front 
door. Uniformed security send a 
message of serious security, while 
the undercover guards keep your 
store relaxed, yet safe. Another 
measure of security is to have 
your location on tokens. Fewer 
people are mugged for tokens. 

Center X has one more prob- 
lem. They posted rules; shot 
offenders; have metal detectors; 
installed turnstiles; use incredibly 
bright lights; hired uniformed 
and undercover security; use 
cameras, beepers, surveillance; 
and have one surface to air mis- 
Sile they bought from Israel. 
Unfortunately, only ex-Marines 
and CIA agents like to go there 
now. They overdid their security 
measures, and though they 
scared off would-be criminals, 
they also scared away would-be 
customers. 

There is a happy medium in 
security at every location, but 
each one is different and requires 
specialized attention. Remember, 
“fun” is the operative word in 
family entertainment center. OK, 
so it doesn’t actually say “fun,” but 
would if it could! ) 


APRIL 1994 


eA Oe OMPLETE ALL LI ‘SW <0 


-A-MA-JIG 





ar Wan 


ry 
< 
wa =, 


y 
4 { 


a 


¥ 





In the novelty and redemption business, you need a strong team to VALUES; FLYING SAUCER; HOT SHOT; DOUBLE CHEESE” and STRIKE MAS- 
Stay ahead of the game. TER: When you choose Midway, you choose the novelties that play longer and 
That’s Midway. Our designers incorporate imagination and detail into pay stronger. And that’s the smartest move you can make. 


every game element. Our engineers construct rock-solid reliability into every 


component. And as an industry leader we have the manufacturing and ‘ ‘ Q WM ° f 
distributing abilities, sales and service support you need to be a winner. “_ NOW) 





| | id\ nufacturins ¥ | 
That’s the team you get with every Midway novelty-ADDAMS FAMILY Steg rere rat ee ee Williams Electronics Games, Inc 
A subsidiary fe) A subsidiary of 
im: LL 


Talelehieal aw ale r 
Industries Inc 


3401 N. California Avenue ¢ Chicago, IL 60618 ¢ (312) 961-1000 ¢ (312) 961-1000 


® & © 1993 Paramount Pictures. All Rights Reserved. “THE ADDAMS FAMILY ®” is a Registered Trademark of Paramount Pictures. “Midway® HOT SHOT® Basketball” © 1991 Artwork and Game Concept Rare Coin-lt Toys & Games, Inc.; 
© 1992 Coin-Operated version Midway Manufacturing Company. HOT SHOT®, WILSON® and W® are Registered Trademarks distinguishing the fine products of Wilson Sporting Goods Co.; Used by Midway Manufacturing Company Under 
License. All Rights Reserved. © 1994 “DOUBLE CHEESE” and “FLYING SAUCER’ are registered trademarks of Midway Manufacturing Company and H. A. R. Management Company. Manufacturer of Bally/Midway Amusement Games. All 
rights reserved. © 1991 Williams Electronics Games, Inc. NOTICE: “STRIKE MASTER’ is a trademark of Williams Electronics Games, Inc. Patent Pending. 
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DOLLARS & SENSE 


The bottom line 
of commission splits 


t's amazing how often location 
owners are duped into believing 
that getting a greater percentage 
of their location’s game gross 
receipts will automatically mean 
more revenue at the end of the 
year. In most cases, it’s just not so 
and I'll explain why. 

Most games are placed ina 
location on some sort of split-the- 
revenue basis. The operator pur- 
chases, places, and services the 
games in return for a percentage 
of the games’ gross revenue. The 
location owner's contribution 
consists essentially of providing 
the real estate, electricity, and 
customers. The most common 
arrangement is an equal share of 
the revenue produced by the 
games. 

However, there may be many 
variations of this theme, where 
one or the other receives a 
greater percentage. No matter 
what the arrangement, it is 
important that it is a win/win sit- 
uation for all involved or it will 
not succeed. Both parties must be 
satisfied with the arrangement. 
The joint venture is a marriage 
between the location owner and 
the operator. If either is short- 
changed, divorce is imminent. 

Determining the best arrange- 
ment—money-wise—for both par- 
ties can be very deceiving. On 
more than one occasion over the 
past 13 years, I have had a 
prospective client gloat that one 
of my competitors was offering 
him a higher percentage of rev- 
enue than I was. 

My response was and always 
will be the same: “As a result of 
this higher percentage offered, 
will the actual dollars you receive 
really be higher?” The answer I 
get from naive location owners is 


Paul Virgadamo always: “Of course it will!” 
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However, in reality, this is rarely 
the case. Here’s an example: 

Several years ago, I was asked 
to bid on placing games in a loca- 
tion I knew to be a very high-traf- 
fic one. Although the current 
operator was giving the location 
60 percent of the revenue gener- 
ated on its 10 games, the location 
was disenchanted with the opera- 
tor. The reasons were pre- 
dictable: poor equipment quality 
and slow service. 

I learned that the location's 
gross amusement vending rev- 
enue for the prior year was about 
$30,000—$18,000 for the location, 
$12,000 for the operator. It was no 
wonder that the equipment was 
not current and the service poor. 

Based on his arrangement, 
there was no way this operator 
could remain profitable. Conse- 
quently, he could not re-invest in 
new equipment. With no new 
equipment to generate higher 
revenue, he could not afford to 
provide prompt, quality service. 
As the games got older and more 
and more out-of-order signs 
began to appear, revenue began 
to plummet. 

This was most definitely not a 
win/win situation for anyone 
involved. The operator was not 
making enough to run a viable 
business and the location was dis- 
satisfied with the equipment and 
service. Even the customers suf- 
fered because they were not 
being offered quality entertain- 
ment. 

This agreement should never 
have been entered into in the first 
place. When I made my bid on 
this account, I explained to the 
location owner that in return for 
a satisfactory long-term contract I 
was willing to guarantee—in writ- 
ing—annual game revenue to the 
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COW OPERATED KIDDIE RIDES 


Made in the USA 








Loggin Continental® 


Flintmobile® 


For sales 
information and 
distributor referral 
Please call 


800-858-RIDE 





Dino® 


Manufactured and Marketed by Pr hiss jade Rides inc. / KIDDIE’S 


©1994 Hanna-Barbera Productions, Inc. All Rights Reserved, Flintstones®, Dino®, The Flintmobile®, Loggin Continental® 


DOLLARS & SENSE 


location of no less than $25,000 
per year. 

Now remember, he had settled 
for $18,000 the year before. I was 
offering a 39 percent increase in 
real dollars. The catch? My com- 
pany would receive 60 percent of 
the revenue; the location 40 per- 
cent. I explained that this split 
would give me the ability to re- 
invest in new equipment for the 
location and to provide the quali- 
ty of service necessary to produce 
the revenue | guaranteed. 

The location most readily 
agreed to these terms, feeling 
that it could not lose. The result? 
The location generates approxi- 
mately $100,000 per year today 
and has done so consistently for 
the last five years. 

The location’s share is $40,000 
and my company’s is $60,000. I 
can afford to re-invest and, as a 


result, stay profitable. The loca- 
tion earns 122 percent per year 
more than it did with the prior 
operator, even though the loca- 
tion was getting 60 percent of the 
game revenue. Most of all, the 
location’s customers enjoy cur- 
rent equipment kept in top shape 
thanks to impeccable service. It’s 
certainly a win/win situation for 
everyone. 

This example is not an isolated 
case, nor is it farfetched. There 
are examples like this all the 
time. In reality it’s nothing more 
than both parties demonstrating 
the use of sound business prac- 
tices. 

One final analogy: suppose you 
had a considerable sum of money 
to invest. With all factors being 
equal, would you invest in a CD 
paying a rate of three percent or 
one paying 10 percent? The 


choice is obvious. 

For the operator about to place 
his games in a location, the 
Choice is no different. He will 
invest where he is getting the 
best rate of return. The location 
Should be considering one and 
only one thing: what is the bottom 
line in real dollars, not what per- 
centage has been negotiated. 

Unfortunately, we have all 
experienced cases where the 
owner simply cannot overlook 
that percentage. As in my exam- 
ple, if you are confident enough 
to guarantee him at least what he 
was getting with his old vendor, 
he will have nothing to lose. 

If you are not comfortable mak- 
ing that sort of commitment, 
think of other inventive ways to 
put emphasis on other things you 
have to offer. Make that win/win 
situation possible for you both. (| 


THE CONVENIENCE OF VARIETY — THE QUALITY OF batone 
SELECT ANY COMBINATION OF LOCKS AND KEY PROFILES 


BRASS PADLOCK STAINLESS STEEL SPACE LOCK 


#695-F00 


#698-H20 “hy 
&#694-21 


#694-28 


#697-F11,F17,F25 


BATON LOCK AND HARDWARE COMPANY 
14275 COMMERCE DR. * GARDEN GROVE, CA 92643 
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#695-10 
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#697-B12,B16,B24 


#697-GO7 


1-800-395-8880 
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Blown Away 


When the air gets pumping on a Dynamo hockey game, so do the 
players. It's fast-paced action that blows them away, game after 
game. 

We ought to know. Dynamo hockey tables are the world’s 
most popular. They're designed by champions and played by the 
pros in every U.S. and international tournament. 

This kind of popularity means profitability that'll blow you 
away, too, year after year. 

Quality construction and durable components keep all 
Dynamo hockey models blowing and going with low maintenance and high return. 

And now, Dynamo has added extra excitement with unique new features to attract more players than 
ever. Attention-getting ideas include digital electronic scoring, overhead lighted scoreboards, creative new 
graphics, high-speed and quiet-play pucks, even the thrill of day-glow and black lights. 

Contact your operator or distributor about all the new Dynamo game tables, like 
Table Hockey, Striker Soccer, Bull's Eye Shuffleboard and Dynamo pool tables. 
Call us free in the United States and Canada at 1-800-723-2923 and receive 
an instant FAX with more ps > about Dynamo products | T\ 


The Power of Quality. 

















Voted : 2525 Handley-Ederville Road 
“Most Popular Other Game” North Richland Hills, TX 76118 
award from AMOA (817) 284-0114 


1991, -92, -93. (817) 284-7606 FAX 


aS. ict 


OF RR SEREES EG ra nee eee 


ch a wee i 













Paul’s kids 


Mortal Kombat may be 
talked about by adults 
bent on eliminating vio- 
lent games, but don't tell 
these two that it’s not 
fun. Paul Virgadamo, 
author of our “Dollars & 
Sense” column and pres- 





Here comes 
the bride 


Sue and Frank Happ of 
Happ Controls are now 
happy in-laws. Their son 
Tom and his bride Nina 
were married last year 
and spent a fun-filled 
honeymoon on the Royal 
Caribbean’s Majesty of 
the Seas. Congratula- 
tions to all. 
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ident of Southeast 
Amusement and Vend- 
ing Corp., sent us this 
photo of his kids, Alex- 
ander and older brother 
Adam, doing what they 
love best—accepting a 
video challenge. 





A clean sweep 


If you don't think 
salesmen will do just 
about anything for that 
sale, you don't know 
Dynamo’s Chris Brady. 
Mondial’s Chris Vec- 


chione told Brady that if 
he visited them in Phil- 
adelphia, he could really 
“clean up.” “I think he 
misunderstood!” noted 
Vecchione. 


_ —— aw TRALEE 





Proud parents 


Jan and Royce Green 
of Green Games in Ten- 
nessee sent us this photo 
of their daughter Jayna 
along with a little note 
about Jayna’s plans. 

She is graduating from 
The Hutchinson School 
in Memphis, where she 
is a member of the 
National Honor Society, 
the Latin Honor Society, 
and the Acensus Society. 
She has been accepted 
to Columbia University 
in New York City to 
study political science 
and sociology. 
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simple Hy Choice 
Heliable By Uesign. 





Introducing GLASCU. The new name in dependable vending. 


At GLASCU, we've gone back to basics to bring you a 
new level of reliability in vending. Specifically designed 
for simplicity and dependable operation, our machines 
give you all the features you need, including many 
standard items other manufacturers offer as options. 

Advantages like quick and easy loading, simple 
servicing, contemporary styling and affordable pricing 
make GLASCU the best value in the industry...letting 
you Maximize protits in any size location. 


Jur complete line includes large and small snack 
units, plus cold can, hot drink and a combination cold 
food/snack model. GLASCO can be your single source 
for servicing all your customers’ vending needs. 

To find out more, call 
your nearest GLASCU 


distributor. 









GLASCO’ 





Serving the needs of vending operators through the independent GLASCO distributor network. 
12271 Natural Bridge Road, Suite 798 * Bridgeton, MO 63044 * 314/298-3510 * FAX: 314/298-1309 





Greg Reeves 


PLAYER'S 


PERSPECTIVE 


Fly and drive into 
adventurous territory 


When I moved to San Antonio, 
Texas, two months ago I| started 
looking for game rooms with the 
latest titles. In New Orleans, one 
of my favorite locations was the 
Fun Arcade. Here I’ve discovered 
Diversions, Aladdin’s Castle, Tilt, 
and the Gold Mine mall arcade. 

A popular kit and deluxe simu- 
lator captured my attention while 
checking out the local game 
emporiums. 





PLAY METER 


The vertically 
scrolling Raiden Il 
from Fabtek. 


Raiden Il 


Theme: This is one aspect of the 
game that does not change much 
from the original Raiden. The 
popular vertical scrolling format 
is once again used to allow the 
player to fly his futuristic fighter 
plane into enemy territory. 

The mission begins as the jet 
lifts off from a flying aircraft carri- 
er and enters the war zone to bat- 
tle tanks, choppers, hovercrafts, 
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and huge walking fortresses. The 
player’s ship is equipped with sin- 
gle shots and limited bombs; 
power-ups can be collected to 
enhance the weapons. Eight 
stages must be traversed to 
destroy the enemy and finish the 
game. 

The main objectives are to 
eliminate targets and collect flags 
for points. This theme, although 
often over-used, is one of the old- 
est and most lasting of game for- 
mats. Early games using it includ- 
ed Capcom’s 1942 and 1943, and 
Atari's Xevious. 

The first Raiden is considered 
the definitive scrolling game; this 
sequel is a good choice for those 
who had success with the original 
and those who missed it the first 
time around. 


Graphics: The Raiden games 
are known for detail in land- 
scapes and the design of enemy 
vessels. The terrain often changes 
from hill country to lakes and 
rivers, through rural farmlands, 
and into damaged cities. Build- 
ings and land masses are detailed 
and clean and never interfere 
with game play. In other words, 
the plane is visibly separated and 
above the terrain, not part of it. 


The tanks have rotating turrets, 
which track the player and 
require two hits to be destroyed. 
The huge bosses are incredibly 
detailed, resembling large me- 
chanical spiders or tanks. The 
player’s bomb effects are neat, 
especially the cluster bomb that 
sprays out dozens of tiny missiles 
in a large circle. 

Finally, when a vehicle ex- 
plodes, little metal fragments 
scatter all over and land in clouds 
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"IT AIN'T OVER 'TIL IT'S OVER" _...voci BERRA 


Was Yogi referring to '01 DARTS??? We don't know, but his immortal words ring true when 
the game is played on the new SCORPION STINGER '94. Our exclusive player selectable '01 
EQUAL DARTS™ feature adds an entirely new element to the game ~ STRATEGY = and 
keeps the tension mounting ‘til the last player throws the very last dart. 


THE GAME DOESN'T END WITH THE FIRST PLAYER TO REACH "O". 
INSTEAD, EACH REMAINING PLAYER IN THAT ROUND HAS A FINAL 
TURN TO GO OUT, IF POSSIBLE. THE PLAYER WHO FINISHES WITH 
THE LEAST DARTS THROWN IS THE WINNER. 





It's now stricly a game of skill — the disadvantage of unfavorable throwing order is 
eliminated. With '01 EQUALTM, players sharpen their skills by setting up the most strategic 
"out" shots, and then going for the win with the fewest darts. The feature opens up a 
completely new form of league competition. 


'01 EQUAL™ is part of the STINGER '94 expanded game menu - the widest choice ever 
available. We've added the entire range of '01 games, 301 thru 1001, with the touch of a 
single button. Check out all the new features that continue to make SCORPION the BEST 
game in town... right, YOGI ?! 


USER FRIENDLY OPERATION - EASY ACCESS TO ALL GAMES 


PRLoscore my imros orm 


Se Es 
301/501/701/801/901/1001 - Plus all options. 
SHANGHAI/ New. BASEBALL - An American Favorite. 





HI-SCORE/ New. LO-SCORE - A new twist - 
Low score wins, but missed darts count 50! 


CRICKET /CUT-THROAT CRICKET and 
New NO-SCORE CRICKET - Fast paced, marks only. 


The ORIGINAL Computer Challenge Player 





© 


* PATENT PENDING 





STINGER 3'94 


ar SOON = 20/19 18/7 16 | 15 Bail 
RC toe ab lt 
SAN Cae EBS el 


OPTS! CURIE EENRETTIN 
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SOLID BULL 50/50 
BULL 25/50 


G60 BL<“ SieR” 


SOUND SYSTEM 


OMUS SHIN 3° 


MATCH FEATURE AFTER EVERY GAME 
ATTRACTS MORE PLAY 


PLAYER'S PERSPECTIVE 





Futuristic sequences abound in Namco’'s Cybersled. 





of dust. In general, the graphics 
are enhanced; the only other 
visuals worth noting are in the 
attract mode sequence. In attrac- 
tive polygon forms, the player's 
ship lifts off vertically and con- 
verts into a sky-bound jet. 

Controls: The control panel 
remains the same and is compati- 
ble with any cabinet providing 
space for two joysticks, two fire 
buttons, and two bomb buttons. 
The eight-way joystick controls 
the ship’s movements, the fire 
button shoots bullets or lasers, 
and the bomb button fires either 
a cluster or a nuclear bomb. 

Game Play: As in the original 
Raiden, game play can be difficult 
due to the accuracy of enemy 
weapons and the amount of activ- 
ity occurring on the screen at one 
time. The player often must con- 
centrate on dodging, rather than 
aiming, because bullets are 
sprayed in all directions. 

The third weapon power-up is 
an interesting new feature. The 
red shield enhances the jet’s bul- 
lets, the blue one improves the 
lasers, and the purple one has a 
lock-on feature that focuses a 
laser on one enemy, while 
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snaking out and destroying oth- 
ers. 


Kiddie Games are hot. 
We’ve got the best! 


We’ve got Kiddie Whac-A-Mole® 
Kiddie Can-Alley™ 
and Kiddie Pattie Cakes™ . 
When you think kiddie games 
think of us. 


Call us for all of your 
Family Center needs. 
We have Modular Redemption Centers, 
redemptions systems, cash control systems 
and complete design services. 


Bob’s Space Racers. Inc. 
427 15th Street 
Daytona Beach, Florida 32117 
Telephone. 409-677-0761 
Fax 904-677-0794 


Since 1970 © Bob's Space Racers. 1993 
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Cybersled 


Theme: The setting of the 
newest polygon game release 
from Namco is a futuristic metro- 
polis where violent game shows 
are aired for the public. Players 
choose from one of six hovertank 
“sleds” and compete against the 
computer or another player in an 
arena filled with small obstacles. 
The object is simple: destroy 
other competitors and win the 
tournament. 


Graphics: Top polygon technol- 
ogy was used to enhance the 
graphics, making the screen 
image seem 3-D. The game has a 
look and feel similar to Sega's 
Virtua Racing and Jaleco's 
B.O.T.T.S., allowing a clear per- 
ception of distance between 
objects thanks to computer-gen- 
erated geometric shapes. 

The tanks are well designed 
and feature pivoting cannons and 
rotating gattling guns. A detailed 


iB al-me l=] eal (ecme| <— 
this game one step 


closer to virtual 
AarcA A idaleleimual= 
‘al=ycleme [=] ome 


cityscape appears above the 
arena, adding to the futuristic set- 
ting. 

There is also a viewpoint 
change button on the console that 
allows either a first-person per- 
spective (as if the player was sit- 
ting in the vehicle), or a third-per- 
son perspective (as if the player 
was right behind the vehicle). 

No matter which view is select- 
ed, look for on-screen radar and 
a gunsight/missile-lock in the 
center. In general, the graphics 
take this game one step closer to 
virtual reality without the head 
gear. 
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CON 46 ANOS DE EXPERIENCIA 
PODEMOS OCUPARNOS DE TODOS 
DETALLES DE EXPORTACION 





_ AMERICA’S LARGEST 


EXPORTERS AND 

DISTRIBUTORS OF 

COIN OPERATED 
MACHINES. 


e VIDEO GAMES 

e PINBALL MACHINES 

¢ DRIVING SIMULATORS 

e JUKE BOXES 

¢ POOL TABLES 

¢ REDEMPTION MACHINES 


And The Famous BELITA 
e KIDDIE RIDES 

e FOOSBALL TABLES 

¢ COIN COUNTERS 


Representing All Major Manufacturers. . . 


¢ AMER LASER e MELTEC 

¢ AMER TECHNOS ¢ NAMCO 

e ATARI ¢ NINTENDO 
¢ BOB’S SPACE RACER ¢ ROCKOLA 
¢ CAPCOM ¢ ROWE-AMI 
e DATA EAST e SEGA 

¢ DYNAMO e SKEEBALL 
e FABTEK e SMART 

¢ GRAYHOUND e SMS 

° LC.E. e SNK 

e IREM e TECMO 

e JALECO ¢ VALLEY 

¢ KONAMI ¢ WURLITZER 


BELAM 





R.H. BELAM COMPANY, INC. 
Nassau Plaza ¢ 1 Fulton Ave. e Hempstead, New York 11550 
Tel: (516) 292-2670 © Fax: 516-486-0957 


PLEASE CONTACT US FOR 
CATALOGS AND PRICES 
FOR ALL MACHINES. 


PLAYER'S PERSPECTIVE 


Controls: As with most simula- 
tors, the cabinet is quite large, 
incorporating two screens and 
two consoles in one side-by-side 
unit. Two seats are molded into a 
comfortable shape; speakers built 
into the headrest help keep the 
player’s attention focused on the 
game. 

Each set of controls consists of 
two grip-like joysticks to manipu- 
late the forward/reverse or rotat- 
ing action of the hovertanks, trig- 
gers to fire the machine guns, 
and top-mounted buttons to 
launch a limited supply of mis- 
siles. The viewpoint change but- 
ton mentioned earlier is nestled 
in-between the joysticks. 

Game Play: Cybersled is basi- 
cally a futuristic form of the game 
“Tag.” The appeal lies in the fact 
that it is more a sports simulation 
game than a “mission.” The game 


has a head-to-head feature that 
allows two players to compete 
against each other. This is the 
best way to play the game. In the 
one-player mode, the computer- 
controlled enemy tanks are much 
harder to defeat. 


moving into regular competition. 
To get the most time on the game 
I suggest skipping the training 
mode. 

As impressive as the graphics 
and game play are, I wonder 
about the price per play. I can 


‘The player's bomb effects are neat, 


especially the cluster bomb that sprays out 
dozens of tiny missiles in a large circle.” 


When credits are given, the 
player can select either a training 
game or actual competition. If the 
training mode is chosen, the play- 
er must test his guns against 
moving targets. Once all the tar- 
gets are destroyed the game 
abruptly ends, with no chance of 





understand 50 cents, but the loca- 
tion where I sampled this game 
charged 75 cents. It was one of 
the few games not occupied by 
players. 





DEBIT CARD SYSTEMS ATTRACT CUSTOMERS 


This 
could be 
the scene 

in your 
location! 


The t#tercara brand debit card system was designed 
with your operation in mind. It brings benefits both to 
you and to your customers. Your customers will love the 
convenience of the card. No more carrying dozens of 
tokens, they simply place their funds on the card. Parents 
will love the concept, especially during birthday party 


time. Plus, you get added store traffic! 


It's so simple 


Cards are purchased and revalued from a "teller" 
machine. The customer simply inserts the card into any 
game equipped with a reader and they're ready to play. 





To play again, they simply press "Replay". 





We take care of redemption games and rides too! 


Not only does the card store credits to play, but it stores 
redemption points as well--no more tickets to buy, store, 
count and destroy! Readers can also be fitted to "kiddie" 
rides for added usage. 


Need to control access to areas--like miniature golf? 


We can do that too. We have reader-equipped turnstiles 
that make it easier to control access to certain areas. 


Cards make playing fun. 
The t#tercard system 
makes playing fun. With 
custom cards, your location 
becomes the only game in 
town. Customers return over 
and over because that card 
carries a value, both in 
money and in points, that 
can only be redeemed at 
your location. Contact us 
today to learn more about 
implementing debit card 
systems. 

1-800-732-3770. 


NAW ONTO OROLOINUE CO) PRCA ACH DAVICIIR on 7, Mee 


45-B Progress Parkway « Maryland Heights, MO 63043-3701 





314-275-8066 * 800-732-3770 * FAX 314-275-4998 


PLAY METER 


82 


APRIL 1994 























BullShooter regional 
qualifiers underway 





in Georgia, (I-r): J.D. Fako of Arachnid, Susie Swisher, Marcio 
Bonilla of Arachnid, and Laurie Gilley. Swisher and Gilley 


won Women's Doubles. 





Tom Wesselin of Arachnid (c) congratulates J.P. Polvinen and 
Randy Goins, Pro Singles first and second, respectively. 





Dave Schultz (c) of Arachnid with Colorado's Open Doubles 
Cricket winners Pete Willson and Doug Martin. 


Bradley Requet and Vic Martin, winners of Men's Doubles 
and Open Doubles Cricket in Georgia, with Tom Wesseln of 
Arachnid. 
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Arachnid recently traveled the 
electronic dart circuit for a series 
of regional qualifiers leading up 
to the English Mark Darts 
BullShooter finals on Memorial 
Day weekend. All first, second, 
and third place finishers win 
qualifying certificates. 
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Atlanta, Ga.: Players from 
Alabama, North Carolina, South 
Carolina, Tennessee, and Geor- 
gia turned out for this competi- 
tion, held Jan. 8-10. Greater 
Southern Distributing co-spon- 
sored the regional, which fea- 
tured eight main events. 
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Bradley Requet and Vic Martin 
captured first place in both Men’s 
Doubles and Open Doubles Cric- 
ket. The prestigious Pro Singles 
event was won by J.P. Polvinen of 
Riverdale, Ga., with Randy Goins 
of Kingsby, Ga., taking second 
place. 

Notable women players includ- 
ed Laurie Gilley of Taylors, S.C., 
who took first place in Women’s 
Doubles with her partner Susie 
Swisher of Bessimer, Ala. In 
Mixed Triples Gilley teamed with 
Roger Carter of Warner Robins, 
Ga., and Britt Whitley of Aiken, 
S.C., for another first place. Gilley 
then placed second in the 
Women’s Singles event, which 
was won by Debbie Sharp of 
Birmingham. 

Denver, Colo.: The mile-high 
city was the site of the Jan. 14-16 





Tammy Legan, Women's Singles’ win- 
ner in Colorado, with Joe Campos of 


Arachnid. 
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Colorado qualifier, co-sponsored 
by Mountain Coin Machine Dis- 
tributing and the Colorado Game 
Exchange. 

Players from Arizona, Cali- 
fornia, and Colorado competed 
for $6,000 in cash and prizes. Pete 
Willson and Doug Martin of 
Pueblo, Colo., took first place in 
Open Doubles Cricket and sec- 
ond place in Men’s Doubles. They 
teamed with Tammy Legan, also 
of Pueblo, to take first place in 
Mixed Triples. 

Legan also won first place in 
Women’s Singles and fourth place 
in Women’s Doubles with partner 
Laurie Pfannenschmid, another 
Pueblo player. 

Tim Cherven of Golden, Colo., 
won Pro Singles; Patrick Lee of 
Citrus Heights, Calif., placed sec- 
ond. [| 

















@ on Heit HE Ast 


COUPON 


TAKE STOCK! 


Redemption Game Tickets 















IMMEDIATE SHIPPING 


1 Box 20,000 $ 47.00 
2 Boxes 40,000 $ 77.00 


Choice of Copy- 
“ONE COUPON” or 
“REDEMPTION” 








3 Boxes 60,000 $107.00 
4 Boxes 80,000 $137.00 





¢ 15/32” X 2” Machine- 
Issued 









We have the right redemption tickets for your arcade 
machines. Available in 12 different colors, in stock or 





custom-printed. 


“TICKET EATER” Counter/Shredder 


Count & shred 13 tickets per 
second. Available with Extra- 
Large number display! 


TOLL FREE — 800-223-6468 
NEW YORK— 212-475-4960 
FAX — 212-533-8169 


The Henry W.T. Mali & Co., Inc. = 
257 Park Ave, South ¢ New York, N.Y. 10010 TICKET CO 


National Ticket Company e P.O. Box 547 e Shamokin, PA 17872 
ORDER DEPT. 1-800-829-0829 « TOLL FREE FAX 1-800-829-0888 
? 72.2999 


OTHER INFORMATION 1-717-672-2900 @ INTERNATIONAL FAX 1-717-6 
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GAMING & WAGERING BUSINESS PRESENTS THE 8TH ANNUAL 


WORLD GAMING | 
CONGRESS & EXPO. 


September 26-28, 1994 + Las Vegas USA 


xhibit at the World Gaming Congress & Expo’ and meet 12,000 executives and 
buyers from every corner of the world and every part of the gaming business. It’s the 
world’s largest gathering of gaming professionals and the No. 1 showcase of gaming 
products and services. (pit PASM ER Seba eekiesndeseincennwein 
Sixty-eight percent of our exhibitors left 
with 21 or more sales leads last year. Forty- 
one percent left with more than 50 leads. 


|_| Send me information on exhibiting at the PM 
World Gaming Congress & Expo.’ 


On a scale of one-to-five, exhibitors _ 
gave the World Gaming Congress & Expo fT 
more than four stars on quality of attendees, 
number of attendees, and responsiveness of | 
show management. ADDRESS 


And here’s the best endorsement-—nine 
out of ten 1993 exhibitors plan to return this 
year. To learn how to join them, complete 
and return the coupon. But hurry, exhibit 
spaces at the greatest gaming show on earth 
are going fast. 


CITY/STATE-PROVINCE/ZIP-POSTAL CODI 
COUNTRY 


PELEPHONI FAX 


Fax to (INT+) 212 714-0514. 
Mail to The World Gaming Congress & Expo 
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Seven Penn Plaza, New York, NY 10001-3900. 
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TOURNAMENTS & 


MOMA welcomes crowd 


to state championship 





First place Men's Masters, (I-r): Gene Lowe, Johnny Williams, 
Scott Campbell, Ty Wilson, and Mario Parayno. Scott 
Campbell's dad (r) holds the sponsor plaque. Rose Lee. 


First place Women's Masters, (I-r): Pam Facchin, Carol 
Graham, Jolene Herum, Janene Hague, Tracy D'Andrea, and 
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On Feb. 4 the Minnesota Oper- 
ators of Music and Amusements 
opened the doors of the Sheraton 
Park West Hotel in St. Louis Park, 
Minn., to over 750 amateur pool 
players and hundreds of specta- 
tors. 

The occasion was the annual 
state championship. Tournament 
director Rick Poling of American 
Amusement Arcades in Minnea- 
polis said, “It was a very intense 
level of competition with a lot of 
dedicated players. For some of 
them this is their only vacation, so 
they really look forward to play- 
ing year after year.” 

The tournament was conducted 
double elimination-style, with 
five-person teams. Players were 
sanctioned through the Valley 
National Eight Ball League 
Association. Sixty Valley pool 
tables were used in the competi- 
tion, which boasted $10,000 in 
prize money and trophies for first 
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through sixth place. 

According to Poling, “It’s not 
the money players are after; it’s 
the recognition. To be the best in 
the state.” VNEA director Gregg 
Elliott commented, “The MOMA 
state team championship is an 
amazing display of talented 
shooters, many of whom perform 
extremely well on the interna- 
tional level. It was an honor and a 
pleasure to be associated with 
such a fine group of charter hold- 
ers and players.” 

MOMA president Les Smith 
received an appreciation award 
from Elliott and the VNEA at the 
close of the tournament. Some of 
the winning players will advance 
to the international open, set for 
May 28-June 4 at the Riviera 
Hotel Casino in Las Vegas. 

Winners in the major cate- 
gories were: 

First place Men’s Masters: 
University Billiards of Min- 
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MAKING CHANGE 
SHOULD NOT COST 
A BUNDLE! !!! 

















Measures only 
8%'w xX 26"h x 13"d 


Coinco BA30 bill acceptor. Can 
be set to accept $1, $2, $5, $10, 
or $20's and carries a 2 year 
warranty on parts and labor. 
Also has the option of using an 
Ardac, Maka, Rowe, Mars, JCM, 
or CBV validator. 


Scratch resistant graphic 
front 





High security 3 point 


Locking system Recessed saftey coin cup 


1,600 quarter / token capacity 
hopper loaded with options 
to 2,800 quarter / tokens 


Optional payout of nickels or 
dimes 





*Optional base and header available 
*Rear loaded model also available 


$1095." 


Six other models from which to choose 
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1-800-741-9840 








Call for your local Distributor 
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neapolis—Ty Wilson (captain), 
Gene Lowe, Johnny Williams, 
Scott Campbell, and Mario 
Parayno. Operator sponsor: 
American Amusement Arcades. 

First place Men’s Regular: 
Momma G’s of Bloomington— 
Brad Boltz (captain), Mick Reiter, 
C.R. Hamilton, Gene Eckstein, 
and Jim Milless. Operator spon- 
sor: C.D.L. Co. 

First place Women’s Masters: 
Fabulous Ferns of St. Paul— 
Janene Hague (captain), Jolene 


Herum, Carol Graham, Pam Ca) Pass , 
Facchin, Tracy D’ Andrea, and 7 oe 
4a 3 


et 


Rose Lee. Operator sponsor: 

Dahlco Vending. : a 
First place Women’s Regular: CA es z 

Shirley's Place of Virginia—Val 

Leciejewski (captain), Mary Kay . 

Riendeau, Ryna Erjavec, Mary Jo First place Women's Regular, (I-r): Val Leciejewski, Mary Kay Riendeau, Ryna 


Gonzales, and Rhonda Lam erjayec, mary Jo Gonzales, and Rhonda Lamprecht. 
precht. Operator sponsor: Liberty 


Com, 


i 














Choose the “industry stand 


Don't take chances! Dependable 
performance, on time delivery, and 
outstanding service have made us the Ticket Dispenser 


" for ticket dispensers 


Redemption Machine 















preferred choice of manufacturers, ¢ Push button loading 

operators and distributors for over e Validation 

10 years. * Quick release ticket 
suide for easy 

“We very much appreciate all the servicing 

effort that you have put forth to 


meet our unscheduled needs.” 
Jack Mendes, Jr. Bob’s Space Racers, Inc. 







“You certainly deserve your status as 
the leader. Keep up the good work.” 
John S. Mc Ewan, MELTEC Inc. 


“The quality of your product is excellent. 
It has truly withstood the test of time.” 
Joseph W. Sladek, SKEE BALL Inc. 


“In our business where service is the key 
.. everyone in your organization excels.” 


Gene Cramm, ShowBiz Pizza Time, Inc. 
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¢ Counts and destroys 
redeemed tickets 






Deltronic 


Labs inc. 120 Liberty Lane, Chalfont, PA 18914 ¢ 215 997-8616 « FAX# 215-997-9506 











ROWE INTERNATIONAL 


AND 
ROWE'S PARTICIPATING DISTRIBUTORS 


PROUDLY ANNOUNCE 









$250 


FACTORY REBATE 








LaserStar* CD-100D Lady in Red/Black Magic 


* Effective on purchases made from March 1 through April 30, 1994. 
Good while supply lasts. Not valid in conjunction with any other promotion offered 
during the same period. See your local participating Rowe distributor (U.S. only) for 
payment terms, qualifications and details. 


SROWE (= 


since 1927, Making Great Jukeboxes in America 
75 Troy Hills Road Whippany, NJ U.S.A.07981 
(201) 887-0400 Fax (201) 887-2851 





Tommy Adkisson 
(Il) battles Johnny 
Horton during the 
Open Singles final. 
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Tornado kicks off tour 
in San Francisco area 
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Tornado brought foosball ex- 
citement to the San Francisco Bay 
area for the first leg of its 1994 
tour. Players came from as far 
away as Luxembourg and Ger- 
many to stake a claim on the 
$35,000 in cash and prizes, plus 
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six home tables, that were up for 
grabs. 

The 20 events drew 1,196 en- 
tries to the San Francisco Airport 
Hilton on Feb. 11-13. Competitors 
hailed from Maine, Florida, New 
York, Georgia, Louisiana, Mis- 
souri, lowa, Minnesota, Wiscon- 
sin, Illinois, Michigan, Indiana, 
and Ohio. 

James Tomei of San Francisco 
distributor C.A. Robinson, a co- 
sponsor of the event, was sur- 
prised and pleased at the turn- 
out. “I didn’t think there would be 
half this many players here. I was 
very impressed,” said Tomei. 

The next stop on the tour will 
be the U.S. Open at the Minne- 
apolis Hilton & Towers, April 1-3. 
For more details, contact Steve 
Murray, (817) 483-6646. 

Winners in the major events 
were: 

Open Doubles: Ist—Johnny 
Horton and Bob Diaz of Florida; 
2nd—Gregg Perrie of California 
and Shan Coffey of Louisiana; 
3rd—Frank Kronkowski of Illinois 
and Adrian Zamora of California. 

Women’s Doubles: 1st—April 
Devito of New York and Gena 
Murray of Texas; 2nd—Lotus 
Leong of Washington and 
Stephanie Dean of Louisiana; 
3rd—Liz Hill of Texas and 
Melanee Tosh of Oklahoma. 

Open Singles: lst—Johnny 
Horton; 2nd—Tommy Adkisson of 
Oklahoma; 3rd—Bill Partridge of 
California; 4th—Terry Moore of 
California. 

Open Mixed: 1st—Stephanie 
Dean and Terry Moore; 2nd— 
Shelley Langley and Todd 
Loffredo of Colorado; 3rd—Kelly 
Masuda and Ron Sipiora of 
California. 
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LA EAST CEILING SYSTEMS 


LUE om @] oX=1 fo} Co) 5 
Take Note! 


Perfect for jukebox stops 
such as: Restaurants, 
Bowling Centers, Billiard 
Halls, Arcades, Fast Food 
© avo|ia\sme) mela ae)iai=is 
Indoor Site where 
iiceleliiteyate|Mu\ellm\urelelayl 
Speakers are either 
Aesthetically undesireable 
o) me |= m0| ale] @)(- men e)ce)/(e\> 
smooth, even coverage 
over wide areas. 


The Original 
Super Dispersion 
Series 

Mol Ufeky of) (as 


¢ Patented Design Fits Into 
Standard T-Bar Ceiling Grids 


¢ 180 x 360 Omni-Directional 
Dispersion Pattern 

¢ Engineered for Background/ 
Foreground Systems 

¢ Simplified Cost Saving 
Installation 

¢ Uniform High-Tech Modular 
Disiela 

¢ Nine Models to fit any 
Za\0) 8) [era] t[e) a) 

¢ System Expansion/Retrofit 
Flexability 

ms DY =AV(<1 (6) 016 (0) GO) ©) OR OAM)’, 
(@o)/a Oem La alele) as 


¢ Thousands Sold To Satisfied 
510] .<a1 010), @) 0) a1 f= 100) 





y’ SEA for more details, call your local distributor or LA East 


127 Union Street = Hatfield, PA 19440 #8 (215) 362-2890 =#= FAX (215) 368-7272 
Oistributor inquiries invited 


J.R. Black, men’s winner in Snowflake, 


Ariz. 
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TOURNAMENTS & 


LEAGUES 


Valley Cup qualifiers 
cover five states 





Cindy Strong, women's winner in 
Snowflake, Ariz. 





In Effingham, Ill., (I-r): Gerald Purcell, 
Rick Henkelman, and Tom Ronan. 
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February was a busy month for 
dart enthusiasts seeking a berth 
at the Valley Gold Cup competi- 
tion. Six tournaments netted a 
list of winners from Indiana, 
Illinois, Florida, Arizona, and 
Wisconsin. 

Lafayette, Ind.: Reid Sales 
Music Co.’s tournament on Feb. 5 
at the Holiday Inn North drew 
nearly 100 dart players. Trophies 
and Olympic-style medallions 
went to the top players in Men’s 
and Women’s Singles. 

Men’s Singles was played best- 
of-three; Women’s Singles fol- 
lowed double elimination rules. 
The 20-board tournament includ- 
ed a blind draw for bracket part- 
ners. 

Keith Rishel of Delphi won first 
place in Men’s Singles, Bill Brun- 
son of Lafayette took second, and 
Scott Childs of Lafayette captured 
third. 

Bonnie Nacke of Lafayette 
came out first in the Women’s 
Singles, with Susan Barley of 
Lafayette in second place and 
Gennie Dewees of Renselear 
holding third. 
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Springfield, I[ll.: Northgate 
Amusement hosted a tournament 
on Feb. 5 at the VFW 10302. Fifty- 
three players competed in 301, 
501 (double-in, double-out), and 
double-bull-activated Cricket. 
Games were played two-out-of- 
three in both the Men’s and 
Women’s Open and Handicap. 

Northgate’s Brian McDonald 
said, “We were very pleased. We 
were able to split it up so that 
everyone had a chance at win- 
ning.” 

Winners in the Women’s Open 
were Springfield’s Vicki Schmidt, 
first, and Mary Margaret McGrath, 
second. Men’s Open winners 
were Rod Porter of Springfield, 
first, and Kevin Logan of Buffalo, 
second. 

Orlando, Fla.: On Feb. 5, King’s 
Row Ltd. welcomed 44 dart play- 
ers to the Michael J. Peter's 
Sports and Grill. Competition 
took place on six machines in 301 
hard way out, with a tie-breaker 
Cricket. 

Rich Celenza, owner of the host 
facility, said, “The tournament 
was a great party, just fabulous. 
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People are out of their minds for 
darts down here. We opened it up 
to the public and had a great 
response. We had the top 16 
women shooters and probably the 
top five men.” 

Players from central Florida 
and the west coast side played for 
prize money, door prizes, shirts, 
hats, and dart paraphernalia. 
According to Celenza, almost 
everyone went away with a prize. 


Innual Valley Gup 
ayette Regiona! 





In Lafayette, Ind., (I-r): Bill Brunson, 
Reid Sales, Keith Rishel, and Scott 
Childs. 


Among the winners were 
Debbie Shutt of Largo and Jerry 
Driskill of Altamonte Springs. 
Shutt is ranked first in Florida; 
Driskill also holds state ranking. 

Greenfield, Wis.: Sneakers 
Sports Bar played host to a tour- 
nament sponsored by Hastings 
Distributing of Milwaukee on Feb. 
6. There were 110 players vying 
for $2,000 in prize money. 

It was 301 best-of-five for the 
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WANMUAL wancy 
safayette Regiona! 








In Lafayette, Ind., (I-r): Jennie Dewees, 
Bonnie Nacke, Reid Sales, and Susan 
Barley. 





In Effingham, Ill., (I-r): Dawn Scoggins, Rick Henkelman, and Tammy Burgess. 
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four singles and two doubles 
events, played on 16 Valley dart 
machines. Dave Dzick of St. 
Francis and Kristine Conklin of 
Milwaukee were first place win- 
ners; Dave Kramer and Sharon 
Sonntag of Milwaukee took sec- 
ond place honors. 

Snowflake, Ariz.: Silvercreek 
Vending and Amusements of 
Taylor organized its first Valley 
Gold tournaments, holding sepa- 
rate events for men and women. 
Men competed on Feb. 5 at the 
Ranch House Saloon; women 
competed on Feb. 6 at the 
Showflake Inn. 

The men matched skills in 301, 
501, and Cricket, played ona 
point system with each shooter 
playing all others in their bracket. 
The lowest point players were 
dropped until a single winner 
emerged, and that was J.R. Black 
of Snowflake. 

The women played 301, 501, 
and Cricket in a round robin- 
style with all shooters playing 
each other. The top cumulative 
scorer won, and that was Cindy 
Strong of Overguard. 

Effingham, Ill.: J & J Ventures 
held its Feb. 6 tournament at the 
Effingham Knights of Columbus. 
Thirty-six men and 14 women 
played Cricket and 301 double-in, 
double-out for cash prizes, Valley 
home dart boards, darts, hats, 
and shirts. 

Director Rick Henkelman set 
up 10 Valley tournament ma- 
chines and three practice units. 
Henkelman explained that the 
small south central town has 
responded well to darts: “They 
wanted to have another tourna- 
ment but we had to get out of the 
building!” 

Winners were Dawn Scoggins 
of Watson and Gerald Purcell of 
Effingham in first place and 
Tammy Burgess of Effingham and 
Tom Ronan of Louisville in sec- 
ond place. | 
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Irving 
Blackman 








TAX 
TIPS 


Phone deductions 


and gifts 


or many business people—own- 
ers and employees alike—doing 
business doesn’t end after leaving 
the office. It follows millions of 
people into their homes and 
cars—homes and cars with tele- 
phones for business purposes. 
The IRS has its eyes on those 
phones and a strict set of rules to 
limit your deductions. 

In general, the business use of a 
telephone in the home (or car) is 
deductible. But here are the 
unwelcome and little-known 
rules: no deduction is allowed for 
the cost of obtaining local tele- 
phone service on the first tele- 
phone line in your home. It 
makes no difference how much 
you use the telephone for busi- 
ness, you can't write off this basic 
charge or any taxes imposed on 
it; 

The rules do not apply to extra 
services you buy for business pur- 
poses (for example, call forward- 
ing) or for long distance business 
calls. Additional charges for busi- 
ness-connected “message units” 
also escape the rules. 

Is there a safe way to avoid 
these rules? Yes. Get a second 
line or more lines, if necessary. 
Use the second line only for busi- 
ness. Use the first line only for 
personal calls. Not only will the 
entire cost of the second line be 
deductible, but your record-keep- 
ing will be simplified. Car phones 
are treated like a second line. 

Saving taxes is only the begin- 
ning when it comes to reducing 
your telephone costs. If your long 
distance bill (including 800 ser- 
vice) runs more than $100 per 
month, learn how informed busi- 
ness owners are Slashing their 
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phone bills. (Special report: “The 

Easy Way To Cut Your Long 

Distance Bills By 18 To 36 

Percent—Without Risk Or Cost.) 
Gifts for tax benefits 

Readers of this column know 
that my favorite pastime is taking 
money out of the IRS’s pocket— 
legally and by the rules. 

Lifetime gifts—usually to 
younger family members—are 
one way to guarantee cutting the 
IRS’s share of your wealth. 
Remember, the estate tax can go 
as high as 55 percent. 

Here are the five most asked 
questions about gift giving, with 
their respective answers. 

Q: How much can I give to any 
one person tax free? 

A: The first $10,000 (called the 
“annual exclusion”) of gifts made 
each year by the donor (the per- 
son giving the gift) to each donee 
(the one getting it) is gift-tax free. 
A gift by one spouse can be treat- 
ed for gift tax purposes as if it 
were made one-half by each 
spouse. This is called “gift-split- 
ting” and doubles the annual 
exclusion to $20,000 for married 
couples. 

For example, Sam gives $20,000 
to his son Jam. But Sam and his 
wife Tam elect gift-splitting, 
which means that the gift is treat- 
ed as if Sam and Tam each made 
a separate $10,000 gift to Jam. 
Both gifts are entitled to the 
$10,000 annual exclusion and are 
tax free. 

Q: Are all gifts of $10,000 or less 
tax free? 

A: No. To quality for tax-free 
treatment, the gift must be a gift 
of a “present interest.” A “future 
interest” blows the annual exclu- 
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A Fully Integrated MANAGEMENT SYSTEM 
for Family Fun Centers 





TAMS —- a management system 
specifically designed for family fun 
centers, will put you light years ahead 
of your competition. TAMS gives you 
absolute control of each and every 
operation of your business at your 
fingertips. From party booking to 
complete cash control, TAMS is your 
all inclusive management system. 

Designed by experienced program- 
mers at Dynamic Technologies, 
TAMS is backed by 24 hr. round the 
clock service and support. At last a 
management system you can count on 
— Just look at some of the features... 


TIME & ATTENDANCE 

Employees scheduling; time clock functions; 
employee identification/security cards; labor 
and wage reports; plus integration to payroll 
services, 


GENERAL LEDGER 

By pulling information from each module in 
the system, real time balance sheets, 
operating statements and comparative 
operating statements are available with 
minimal operator input. 


REDEMPTION 

Inventory control; usage reports of prizes and 
recommended purchase orders; interactive 
with membership club. 


PARTY BOOKING 

Time and date booking, party details, 
payment details; scheduling reports by day, 
week, room #, etc.; and itemized reports, by 
department, detailing food, cakes, tokens, 
etc. needed for each party. 


GAME CONTROL 

Allows you to track usage and payouts of 
games, rides and attractions; maintains 
annual history of such information; keeps 
maintenance and down time history of each 
machine. 


MEMBERSHIP CLUB 

With membership cards get a handle on who 
your customers are; frequency of visits; how 
many points they have redeemed; allows 
customers to keep bank accounts of points so 
they keep coming back; Print reports by 
birthday for direct mailings advertising party 
rooms, very strong marketing tool. 


POINT OF SALE 

Kitchen - merchandise capabilities; 
inventory control; Z\X totals; sales history and 
recommended purchase orders. 


BILLIARD ROOM CONTROL 

Assigns pool tables; applies applicable rates; 
controls table lighting; table usage history 
and Z\X totals. 





P.O. Box 7289 « Newburgh, NY 12550 
(914) 566-4077 © Fax: (914) 566-7652 


TAX TIPS 


sion. I have two examples of this. 

One: Bob has three children. 
Every year Bob gives each child 
$10,000 in cash. These are gifts of 
a present interest (the kids can 
spend, save, or squander the 
money now), so Bob is entitled to 
the annual exclusion. 

Two: The facts are the same as 
in the example above, except that 
the cash is given to a trustee with 
instructions to accumulate the 
income and give each child 
everything in the trust in five 
years. This is a future interest, so 
there is no annual exclusion. All 
the gifts are subject to gift tax. 

Q: Must I pay the gift tax in 
cash? 

A: No. You can make up to 
$600,000 in lifetime gifts (all the 
gifts you make during your life, in 
excess of the $10,000 annual 
exclusions are added together) 
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Watch Your 
s Profits Climb 


ag = JACK 


Height: 60" 
Base: 24" Wide 


Globe: 22" Wide 
1 Pc. Unbreakable Globe 


Le Capacity: 3,600 (600 ct.) 
or 5, 100 (850 ct.) 


A&A Co. / Parkway Machine Corp. 
MAILING ADDRESS: 
P.O. BOX 277, DEPT PM, TIMONIUM, MD 21094-0277, USA 
STREET ADDRESS: 
2301 YORK ROAD, TIMONIUM, MD 21093, USA 


[410] 252-1020 © 1-800-638-6000 © FAY: (410) 252-7137 © 1-800-800-1110 


that can be paid with a special 
credit created by the law. If 
you're married, double the fig- 
ures. 


“Remember, the 
estate tax Can go as 


high as 55 percent.” 





Q: What can I give away? 

A: Anything you own—the fami- 
ly business, bonds, real estate, an 
interest in a partnership, etc. The 
amount of the gift is based on the 
fair market value of the property 
on the date of the gift. Your cost, 
or how you acquired the proper- 
ty, is immaterial. 

Q: Can I deduct the gift? 

A: No, no, no, in spite of what 
you may hear elsewhere. Nor is 





- Parts 
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the gift considered income to the 
recipient. Gift giving is a superb 
tax-planning tool. Use it. But to 
maximize your tax savings, it 
Should be coordinated with an 
overall lifetime tax plan and a 
separate estate plan. 

(Special reports: “Pay Zero 
Estate Tax,” “The Secret Of How 
The Rich Create Wealth And 
Income Without Risk,” and “How 
To Triple Your Pension, Profit- 
Sharing Or IRA Value.” 

Irving Blackman is a senior tax 
partner in Blackman Kallick 
Bartelstein, a CPA firm specializ- 
ing in closely held businesses. He 
has agreed to consult with read- 
ers of this column. His tax hotline 
number is (312) 207-1040. The 
address to send for the special 
reports (at a nominal cost) is 
Book Division, 300 South River- 
side Plaza, Chicago, IL 60606. 


BEST QUALITY 
& LOWEST PRICE 


- Original New and Used PC 
Boards, Cartridges For Video 
Games 

- Ticket Dispenser 

- Power Supplies With Display 


Why Not Earn More? 


Cheapest In Taiwan 
Contact Us Now. 
Compare And We Win! 


CLE-lectronic Co., Ltd. 


P.O. Box 20-146 


886-6-2895901 (Rep.) 
FAX: 886-6-2896575 


APRIL 1994 


Users’ Reports 


“We really liked our first Token Tech, 
which is why we ordered our second. 
I’m calling now to order our third.” 


“The Token Tech eliminates the need to 
spend hours making up rolls of 20 and 
40 Tokens. We are saving enough 
labor cost to more than pay for it in 
less than two months.” 


“The best investment since we bought 
our fax machine. | can’t ever imagine 
doing business without either one.” 


“We have good employees... The 
Token Tech removes the temptation 
for them to become “silent partners” by 
skimming the till.” 


‘It’s great! You should have come out 
with it 10 years ago.” 


“After using our Token Tech for 
Quarters, we are switching over to 
Tokens. Thanks to the dispenser, we 
got acquainted with your Token 
Systems.” 


“The Token Tech eliminates long lines at 
our cashier's cage. Our customers like 
it, too!” 


“Our Batting Cage Tokens are valued at 
$1 each. Anyone with a high-value 
Token should be using a Token Tech.” 


“We use a larger size Token for our 
Carwash. All Tokens are sold through 
the Token Tech. It’s accurate, and 
much faster, and it keeps our people 
honest.” 


“The first two Token Techs are excellent. 
We are sending our purchase order for 
six additional units.” 


“It’s working just perfect. We love it!” 


“For a $3 Cigarette Token, it’s the only 
way to do business.” 


“We were using a system which had the 
“illusion of control”. . . The first shift 
manager counted all our Tokens. The 
third shift manager emptied all the 
cashboxes, and did a day-end count.” 


“The Token Tech has simplified our 
whole operation, and we know exactly 
where we stand every hour.” 


“We bought a similar item, made in 
Europe. It cost a lot more, but it never 
worked right, so we sent it back. Your 
Token Tech is far superior.” 


If you want to take more of these 
to the Bank every week... 


Just Push the Right Buttons, 


Token Tech™ #2000 


High Security Token Dispenser 


© Control, Accuracy, Security & Dependability. 


© Non-Resettable Counter. Vended Token or Coin 
counts can be taken on a daily, hourly, 
or work-shift basis . . . or Anytime. 


Changeable Display Signs. (Stock or Custom) 


Ideal for Amusement, Vending, Carwash, Casinos, 
. or Anywhere Tokens or Coins are used. 


Full Refund 
on 30 Day Trial. . .41295” 


FOB LEXINGTON 


cy Phone or Fax for 
Free Brochure 


LARGE HOPPER CAPACITY 
Token Size Capacity Token Size Capacity 


OW ug wwca age wee 7,500 
M000. ccavavawens 7,900 
RNC nakaeenwa dt 6,000 





Specify Size 
of Coin or Token 
When Ordering 


Capacity Coin Capacity 
US Quarter............ 7,000 Brazilian 20 Cruzados..... 4500 
Canadian 25¢ ......... 8,000 Venezuela 1 Bolivar....... 5,000 
Australian 20¢......... 5,000 Chile 1 Peso ............ 4,500 
Canadian Dollar........ 6,000 Ecuador 1 Sucre ........ 4,000 


VAN BROOK OF LEXINGTON, INC. 


P.O. BOX 5044 ¢ LEXINGTON, KY 40555 e U.S.A. 
PHONE (606) 231-7100 ¢ FAX (606) 231-7108 


= TOLL FREE 1-800-553-3134 


Call Us and Talk to Real People — Not a Machine 


VENDING VENDING 

MACHINE i 

TOKENS MAS VENTA AVAILABLE 
__-- alll,” HERE 


AVAILABLE PROOF OF AGE 
TOKENS HERE TOKENS REQUIRED 








VIDEO 
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SNACKS 
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TOKENS 


Many Stock Signs available. Custom Signs (black & white or color) designed to order. 
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Frank Seninsky (1) 
opens PAPA by 
playing the first 
game on Bally's 
Twilight Zone. 
Lyman Sheats is 
at right. 


FRANK'S 
CRANKS 


PAPA 4: the best 
coin-op media event 


The Park Central Hotel in New 
York City was home to this year’s 
Professional and Amateur Pinball 
Association Championships on 
Feb. 4-6. As each year sees anoth- 
er PAPA, the popularity of orga- 
nized pinball play continues to 
snowball. 

Each championship surpasses 
the previous year in terms of 
player participation and media 
hype. This year was no exception. 
With the help of the Fall Flipoffs 
(regional events leading to 
PAPA), which took place in 
Atlanta, Chicago, and San Fran- 
cisco, PAPA 4 pushed coin-op 
promotions to new heights to 
become the best coin-op media 
event ever, at least until next 
year. 





The success of PAPA 4 was fur- 
ther proof that big-time coin-op 
promotional events can and will 
work. These events only make the 
coin-op industry stronger in all 
areas. 

More than 650 players turned 
out, translating to 1,300 entries in 
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six divisions. Stepping into the 
convention hall brought a sense 
of awe to all pinball enthusiasts. 
Sixty pinball machines lined the 
walls, each with its own distinc- 
tive look and sound. 

Pinball fans played, watched, 
and talked among themselves in 
an atmosphere that was like no 
other. It was as close as possible to 
heaven on earth for die-hard pin- 
ball enthusiasts. There was never 
a dull moment; some qualifying 
rounds ran as late as 4:30 a.m. 

The extensive media coverage 
proved that the world is once 
again embracing pinball as part 
of today’s culture. The extrava- 
gance of the PAPA champi- 
onships provides an attractive 
target for the media; each year 
the coverage is more intense and 
far-reaching. 

Not only is the media drawn to 
the various celebrities who 
always turn out, such as Sports 
Illustrated swimsuit supermodel 
Elle MacPherson, the players 
themselves provide colorful per- 
sonalities that make easy stories 
for reporters. 


There is also a hierarchy within 
the sub-culture of the PAPA play- 
ers themselves. The elite players 
are known and respected by 
other players. A great player who 
spends most of his life in relative 
obscurity is an instant celebrity 
when he enters the halls of the 
PAPA championships. 

Special thanks are extended to 
the people who put so much time 
into PAPA 4. The staff of techni- 
cians included Jim Gorman and 
Lonnie Ropp of Data's East, 
Ramon Vivar of Alpha-Omega, 
Greg McKay and Tom Cahill of 
Williams Bally/Midway, Jim of 
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Amusement Consultants, and Jeff 
of Mondial Distributing. All 
worked non-stop through the 
entire weekend. 

Also lending a hand were: 
Michelle Piazza of AAMA; Ilyssa 
Getlan of Amusement Con- 
sultants; Joe and Charlotte 
Camarota, Karen Nagel, Ada 
Vivar, Dave Lohr, and Mike 
Spillane of Alpha-Omega; Sondi, 
Dale, and Erica Epstein; Ellen and 
Roger Sharpe; Joe Schick; L.J. 
Greene of Premier; Rachel 
Davies of Williams Bally/Midway; 
and the staff of Mayfair Amuse- 
ments (sellers of pinball darts, 
antiques, and related goodies). 

Rich Babich of the Colorado 
Game Exchange and AAMA’s 
public relations committee 
helped hand out awards. Joe 
Kaminkow of Data East brought 
his family and Bob Boals of 
Betson brought his wife Darby 
and daughter Morgan, all of 
whom gave generously of their 
time. 

The surprise of the weekend 
came out of the A Division, in the 
form of 18-year-old Stanford 
University student Bowen Kerins 
of Newport, R.I., who became 
$4,000 richer and the new PAPA 
champion. 

PAPA veterans Dave “Three 
Rivers” Stewart of Pittsburgh and 
Lyman “Silk” Sheats Jr. took sec- 
ond and third place, respectively. 
Hal Erickson, “The Tower of 
Power’ from San Francisco, 
placed fourth. Former champion 
Rick Stetta had a strong showing 
in the semifinals but did not 
place; the same thing happened 
to Mike Gottlieb and Dave “The 
Ice Man” Hegge. 


The B Division was won by 
Kevin Kulek of Pinconning, Minn. 
Sam Ryan of New Jersey took 
first place in the C Division. In the 
Doubles Division, sponsored by 
Ampex Software, Sheats and 
Hegge took top honors. Ellen 
“Nails” Frankel of Pittsburgh 
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All-Collegiate winners and Alpha-Omega staff, (I-r) Frank Seninsky (A-O), Michael 
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Krill, Joe Camarota (A-O), Paul Chan, George Dusichka, Mike Spillane (A-O), and 


Sanjay Shah. 


bested 30 other competitors for a 
first place finish in the Women’s 
Division. 

In a special PAPA Champions 
Division, open only to those who 


had won PAPA league play in the 
past, Sheats won first place, Sean 
Grant of Rutgers second, and 
Erickson third. 

The Junior Division (16 and 


= ' Leaves Kids Hungry For More 


“* Sa A A A 2 


OR 


Pulaski Industrial Park 
1077 €. Glenbrook Dr. v Pulaski, Wi 54162 U.S.A. 
(414) 822-3951 w FAX (414) 822-8936 


99 





| Tried and tested, kids go ape over this new game 


as they roll balls into the lighted animal's mouth. 
It's Food for fun and it's a game that's easy to 
play and easy to win. To their delight, kids are 
fed winning tickets in quantities programmable 
by you. Get your place swinging for the whole 
family with Jungle Picnic. 


gropuics! 


r 


Also available from BayTek are: Clown Rolldown, 
Kiddie Clown Rolldown, Fielder's Choice, Pizza Roll, 
Rock N' Roll 4, and the “Original” Rolldown. 


For distributor and sales contact: 


WW 
BAY 7 TEK 


Manufacturer of Amusement Skill Games Since 1977. 
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under), sponsored by “Pinball 
Warrior,” was full. Vincent Chas- 
mer of New Jersey captured first 
place, Zack Sharpe of Chicago 
second, Ritchie Truxillo of Wil- 
mington, N.C., third, and Joshua 
Sharpe of Chicago fourth. Zack 
and Joshua are the sons of Roger 
Sharpe. 

A new category was added this 
year: the Alpha-Omega All- 
Collegiate Pinball Champion- 
Ships. Interest started building in 
late 1993 with qualifying tourna- 
ments held on 60 college campus- 
es. Growing enthusiasm for pin- 
ball play at the university level 
was evident by the large turnout 
of good players from 40 schools 
along the East Coast. 


The first place trophy, and an | 


all-expense-paid, seven-day vaca- 
tion for two at the American 
Coral Beach Resort in Cancun, 
went to Michael Krill of Rutgers 
University. Paul Chan of SUNY at 
Stony Brook University took sec- 
ond place and a seven-day vaca- 
tion for two at the Sands Hotel in 
San Juan, Puerto Rico. George 
Dusichka of Rutgers University 
won third place and a seven-day 
vacation for two at the Paradise 
Island Hotel and Casino. 

New collegiate players with 
pinball league experience gener- 
ally had a better showing than 
players from schools without 
leagues. College students usually 
have to be highly motivated to 
leave their beds on a Saturday 
morning, much less travel to New 
York City. The large turnout 
proved that pinball play is strong 
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Phone (606) 231-7100 » FAX (606) 231-7108 
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on today’s college campuses and 
shows no signs of slowing down. 

U.S. pinball manufacturers 
Williams Bally/Midway, Data 
East, and Premier Technology 
sponsored the event. Other sup- 
porting companies included 
Ampex Software, Alpha-Omega 
Amusements, Amusement Con- 
sultants, Betson Enterprises, 
Mondial Distributing, Laval Water 
Co., Toy Biz (makers of “Pinball 
Warriors’), AAMA, IBO Inter- 
active Software, Tristan, 8-Ball 
Deluxe PC, and the national 
headquarters of Subway Sand- 
wiches. 

The championship party was 
called Flippermania and benefit- 
ed this year’s charity, Broadway 
Cares/Equity Fights AIDS. Nearly 
$18,000 was raised for this worthy 
cause. 

The future of organized coin-op 
promotions is boundless. There’s 
no reason why the trend set with 
PAPA won't continue. With that 
in mind, I can't wait until next 
year. 

As always, keep cranking. [| 
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TECHNICAL 


TOPICS 


Introduction to digital 
electronics: part two 


By combining gates into more 
complex circuits, it’s possible to 
design a digital circuit that will do 
almost anything. In fact, just 
about all of the digital integrated 
circuits in use today are simply 
combinations of the basic gates 
we have already examined. 

As we have seen, the gates can 
only respond to a certain set of 
input conditions. When the input 
conditions are met, the output 
responds accordingly. But the 
gates function only as transient 
circuits; they cannot store any 
information. 


Q 


The most basic of all flip-flops is the 
KS flip-flop. KS stands for "reset/set." 
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Figure 1 





A flip-flop is a type of circuit 
that can store a single bit of data. 
There are several different types 
of flip-flops. The simplest is 
known as an RS flip-flop. The RS 
stands for “RESET/SET.” 

We can make an RS flip-flop 
with two NAND gates connected 
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as shown in figure 1. R and S are 
the two inputs to the flip-flop. The 
flip-flop also has two outputs. 
Both are labeled with the letter 
“Q” but one has a bar over the top 
of it. The bar indicates a comple- 
mentary function and is read 
“NOT Q” or “Q NOT.” That is to 
say, if the Q output is high, the Q 
NOT output will be low and vice- 
versa. Integrated circuits will 
often sport complementary out- 
puts if for no other reason than 
the extra pins are available in the 
IC package, so they might as well 
be used for something. 

When inputs R and S are both 
high, the flip-flop is in a steady 
state. For the sake of discussion, 
let’s say that the flip-flop is “set” 
with its Q output high. Naturally, 
the “Q NOT” output will be low. 

If the R input is momentarily 
brought low, the Q output will go 
low. The flip-flop is now in its 
“reset” condition and will stay 
that way, even when the R input 
goes high again. Only a brief 
pulse is needed to reset the flip- 
flop. Subsequent toggling of the R 
input will have no effect on the 
outputs. Once the flip-flop is in 
the reset condition it will stay that 
way, storing its single “bit” of 
data. 

In order to “set” the flip-flop, 
the S input is momentarily 
brought low. This brings the Q 
output high again. As I said, sub- 
sequent high/low transitions on 
the S input will have no effect on 
the outputs. Once the flip-flop is 
set, it’s set. 

Bringing both inputs low is a 
disallowed condition for the RS 
flip-flop, since this would force 
both outputs high simultaneously. 

You can easily make an RS flip- 
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Figure 2 


DESCRIPTION — The '74 devices are dual D-type flip-flops with Direct Clear 
and Set inputs and complementary (Q, Q) outputs. Information at the input is 
transferred to the outputs on the positive edge of the clock pulse. Clock trig- 
gering occurs at a voltage level of the clock pulse and is not directly related 
to the transition time of the positive going pulse. After the Clock Pulse input 
threshold voltage has been passed, the Data input is locked out and informa- 
tion present will not be transferred to the outputs until the next rising edge of 
the Clock Pulse input. 


TRUTH TABLE Asynchronous Inputs: 
(Each Half LOW input to Sp sets Q to HIGH level 


LOW input to Cp sets Q to LOW level 
we eer tS Clear and Set are independent of clock 











Simultaneous LOW on Cp and Sp 
makes both Q and Q HIGH 


H = HIGH Voitage Level 

L = LOW Voltage Level 

tn = Bit time before clock pulse. 
tn + 1 = Bit time after clock pulse. 


LOGIC SYMBOL 





Vcc = Pin 14 (4) 
GNO = Pin 7 (11) 





Function Table 





* = This configuration is nonstabie; that is, it will not persist when either the preset 
and/or clear inputs return to their inactive (high) level. 


Qo = The output logic level of O betore the indicated input conditions were established. 
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flop yourself out of a single 7400 
IC. In fact, since the 7400 is a 
“quad” NAND gate, you can make 
two RS flip-flops out of one IC! 

Can you imagine where we 
might use an RS flip-flop? Think 
about a redemption game with its 
ticket dispenser. When a player 
earns a ticket, the game might 
send a momentary pulse that 
“sets” an RS flip-flop, activating 
the motor in the ticket dispenser. 
The motor continues to run until 
the ticket notch sensor sends a 
low-going pulse that “resets” the 
flip-flop and shuts off the motor. 

Clocked logic 

With the RS flip-flop, the out- 
puts change as soon as the appro- 
priate input conditions are met. 
This is known as “asynchronous” 
operation. However, in a comput- 
er system we often need things to 
happen simultaneously or se- 
quentially. A computer “clock” is 
used to make sure that things 
happen exactly when they’re sup- 
posed to. An integrated circuit 
that uses a clock signal to initiate 
a function is known as having a 
“synchronous” operation. This is 
also known as “clocked logic.” 

A good example of clocked 
logic is the “type D” flip-flop. The 
“D” stands for data. The most 
common type D flip-flop is the 
7474. This is a “Dual D Flip-Flop’ 
with two completely independent 
devices in one, 14-pin package 
(see figure 2). 

As with the RS flip-flop, the 
type D flip-flop has complemen- 
tary outputs. Remember the little 
bubble on the end of the inverter, 
NOR and NAND gates? Here we 
see it again on the Q NOT output 
of the flip-flop. Remember, the 
bubble means “active low.” 


The remaining four connec- 
tions are all inputs to the flip-flop. 
“D” is the “data” input of the flip- 
flop; “C” stands for “clock.” The 
other two inputs are “set” and 
“clear.” 
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TOPIC = Revenue sharing/leasing 


1. Should manufacturers offer alternate ways to buy qames? 
YES NO 


2. Would you lease equipment directly from manufacturers? 
YES NO 


5. Would you lease equipment through your distributor? 
YES NO 


4, Is revenue sharing increasing in your area? 
YES NO 


Comments & suggestions for getting around the climbing costs of 
equipment: 





Continue on a separate page if needed. 


Cut out and FAX to: 
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LOGIC DIAGRAM (one half shown) 





Figure 3 


Figure 4 


Connecting the Q output to the D input puts 
the type D flip-flop into a "toggle" mode. 








Here’s how the type D flip-flop 
works: 

When the flip-flop is “set,” the Q 
output is high. The Q NOT output 
is, of course, low. If the data input 
is brought low, the outputs do not 
immediately change state. The 
logic low at the data input is 
transferred to the Q output only 
when the flip-flop receives a 
clock pulse. Specifically, the data 
is transferred on the positive 
edge of the clock pulse, when the 
clock pulse makes a low-to-high 
transition. Once the clock pulse is 
high, the data input is “locked- 
out” and any changes are ig- 
nored. Any information present 
at the D input will not be trans- 
ferred until the next rising edge 
of the clock pulse input. 

If the condition of the D input 
remains low, subsequent clocking 
of the flip-flop will not produce 
any change in state at the out- 
puts. The flip-flop will remain 
“reset” with the Q output low. If 
the D input is brought high, the Q 
output will go high with the next 
low-to-high transition of the clock 
pulse. In other words, any change 
in the outputs is “synchronized” 
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with the clock pulse. This is 
reflected in the truth table (figure 
2). 

So what about the other two 
inputs? Notice that they both 
have the bubble on them (active 
low, remember?) The “set” input 
does just what the name implies. 
A logic low on the set input “sets” 
the flip-flop, making Q high. A 
logic low on the “clear” input has 
just the opposite effect, making 
the Q output a logic low. Both the 
set and clear are asynchronous 
inputs that are independent of 
the clock and data inputs. When 
set goes low, Q goes high immedi- 
ately, regardless of what is hap- 
pening at the D and clock inputs. 
When clear goes low, Q follows no 
matter what’s going on with the 
clock and data inputs. A simulta- 
neous low on both set and clear 
will force both outputs high. In 
this case, the outputs are obvious- 
ly not complementary. 

The logic diagram for the type 
D flip-flop is shown in figure 3. 
You will not need to follow this 
schematic in the course of your 
normal work as a technician, but 
it’s interesting to see how the 
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basic gates are combined to make 
a new type of IC. 

Here’s a neat way to hook up a 
type D flip-flop. Connect the Q 
NOT output to the D input. What 
will this do? Let’s think about it. 
Start with the flip-flop “set.” The 
Q output is high and the Q NOT 
output is low. This puts a logic low 
on the D input, doesn't it? What 
will happen when the next clock 
pulse occurs? The low at the D 
input will be transferred to the Q 
output and Q NOT will go high. 
Since the D input is connected to 
the Q NOT output, the D input is 
also high now, isn’t it? What hap- 
pens at the next clock pulse? The 
flip-flop changes state again, 
doesn’t it? Each subsequent clock 
pulse “flips” or “flops” the circuit 
to the opposite condition. This is 
called “toggling.” 

Since it takes two clock pulses 
to cycle the toggle circuit from 
one state to another and back 
again, a toggle circuit is very use- 
ful for dividing the frequency of a 
signal. For example, if a clock 
pulse of 1000 Hertz (1000 cycles 
per second) is applied to the cir- 
cuit, the outputs will change at a 
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General Description 

This device contains two independent negative-edge-trig- 
gered J-K flip-flops with complementary outputs. The J and 
K data is processed by the flip-flops on the falling edge of 
tne clock pulse. The clock tnggering occurs at a voltage 
level and is not directly related to the transition time of the 
negative going edge of the clock pulse. The data on the J 


Connection Diagram 


Figure 5 


and K inputs may change while the clock is high or low 
without affecting the outputs as long as setup and hold 
times are not violated. A low logic level on the clear input 
will reset the outputs regardless of the logic levels of the 
other inputs. 


Duat-in-Line Package 


CLA 


CLKI K2 


CLR2 


CLK2 42 





a a ai 


a2 a GNo 


TL/F/6367-1 


Order Number DM54LS107AJ, DM54LS107AW, DM74LS107AM or OM74LS107AN 
See NS Package Number J14A, M14A, N14A or W148 


Function Table 


TrirTTwiTwe 


H = High Logic Level 

X = Either Low or High Logic Level 
L = Low Logic Level 

4 = Negative going edge of pulse. 





Qo = The output logic level before the indicated input conditions were established. 
Toggle = Each output changes to the complement of its previous level on each falling edge of the clock pulse. 


LOGIC DIAGRAM (one half shown) 
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rate of 500 Hertz. It’s not unusual 
to see this circuit in video games 
where a crystal-controlled clock 
frequency of more than 14 mega- 
hertz (14 million cycles per sec- 
ond) is divided in half by a type D 
flip-flop connected in a toggle cir- 
cuit. 
JK flip-flop 

Another popular type of flip- 
flop is the JK flip-flop. A common 
part is a 74107. The JK flip-flop 
works in much the same way as a 
type D flip-flop with a few en- 
hancements and minor changes 
in the way it operates. 

Like the type D flip-flop, the JK 
flip-flop has two, complementary 
outputs, Q and Q NOT. It has four 
inputs as well. The “clear” input 
works the same way as it did in 
the type D flip-flop. The clock 
input works in a slightly different 
way, transferring data to the out- 
puts on the falling edge of the 
clock pulse rather than the low to 
high transition of the clock as it 
did in the type D flip-flop. 

The truth table for the JK flip- 
flop shows you the difference 
between the two. When J and K 
are both low, the clock pulse has 
no effect on the outputs. 

When J and K are set to oppo- 
site states, the state of the inputs 
is transferred directly to the asso- 
ciated outputs. If J is high and K 
is low, clocking the flip-flop 
makes Q high and Q NOT low. 
Conversely, a low on J and a high 
on K will cause the Q output to go 
low and the Q NOT output to go 
high, following the falling or neg- 
ative-going edge of the clock 
pulse. 

Making both J and K inputs 
high puts the JK flip-flop into the 
“toggle” mode. When a clock 
pulse is applied, the outputs 
change to the opposite state from 
what they were before the clock 
pulse. In other words, the first 
clock pulse “flips” the device 
while the following pulse “flops” 
it. 
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Fresh industry 
“Flashes” from 
Washington, D.C. 





._..Every Month 


---Only to Members 
of ANIOA 


Dollar Coin 

Graphic Content of Videogames 

New Technolo Issues 

Each month — generally the last SY 

week — AMOA members receive Jukebox Licensing 

either by FAX or mail a report on 
issues impacting the coin-op 

pereceieae The report’, called AMOA Gaming issues 


“News Flash,” is compiled jointly by : : 
AMOA’s Washington office and Machine Vending of Tobacco 


AMOA’s Government Relations Pending Regulations 
Committee. 
And Much More 


Tax Issues 


Insightful and informative, AMOA 
“News Flash” updates members on 
the status of legislation and regula- 
ths : Aa z in’’” 
tions impacting the industry. In Pad a ariay os, ca aS 


short, a monthly insider hotline to 


a or -|7 4 : ; > nats Bex 
eden 2 workings of the nation’s _.. Another Benefit of 
capital! 
ANMOA Membership! 





Want to Join ANIOA? Need More Information? 
Piease fill out the coupon below. 


Pranveches 


Amusement & Music Operators Association 


Please send me information on: AMOA membership Becoming an AMOA director 


Please type or print 


Name: Company: 
Address: City/State/Zip: 
Phone: ( ) Fax: ( ) 


Return to: Jill Mateja, AMOA, 401 North Michigan Ave., Chicago, IL 60611-4267 — 312.245.1021 or FAX 312.245.1085 
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Digital troubleshooting 

Here's a troubleshooting tip 
that can be a real timesaver. In 
general, the output of one inte- 
grated circuit will be connected 
to the inputs of a number of other 
ICs. This common connection 
between circuits is called a 
“node.” The most common IC fail- 
ure is a shorted input. The input 
shorts almost directly to ground, 
bringing anything connected to it 
down to a logic low or, in some 
cases, dragging logic levels down 
into the gray area. The shorted 
input prevents that node from 
ever achieving a logic high. 

It’s generally pretty easy to find 
the shorted node, but how can 
you tell which IC is actually bad? 
All of the IC pins connected to 
the bad node will have identical 
signals on them when examined 
with an oscilloscope or logic 





me 
LOY Att 
34 | il gee 


| 
a / 4 


Wag | 
a 





| 

| 
" os 
e murtVEN? \ 





probe. Likewise, if you try to use 
an ohmeter to find the short, all 
pins on that node will show the 
exact same short circuit. 

Most technicians use a tech- 
nique called “clip and lift” to pin- 
point the cause of the shorted 
node. First, the output pin is cut 
and lifted slightly off the surface 
of the printed circuit board. This 
isolates the output IC from all the 
inputs that it’s driving. If the out- 
put pin now tests good (goes to a 
logic high when it’s supposed to) 
the problem lies in one of the 
other ICs on the shorted node. 
Each input pin on the node is 
then clipped and lifted one at a 
time until the shorted input is 
located. Once the bad IC has 
been replaced, the lifted pins are 
pushed back down and soldered 
to the PCB. 

Even if you're armed with a 
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schematic diagram, locating, clip- 
ping and lifting all the pins ona 
node can be a time-consuming 
process. Without a schematic, it 
can be very frustrating as well, 
following traces all over the 
board in an effort to track down 
the shorted chip. 

I discovered this trick by acci- 
dent as I was trying to develop a 
fast way to find a single shorted 
IC on a common node without 
having to have a detailed knowl- 
edge of digital electronics. My 
original idea was to inject a DC 
voltage into the shorted node and 
use a digital multimeter to mea- 
sure tiny differences in voltage at 
each pin on the node. The lowest 
voltage was to have indicated the 
location of the shorted pin. 

I used a 6-volt battery as my DC 
source. To limit the current, I 
used a 10 ohm, 5-watt resistor in 
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Operators! Mechanics! 


Here's my new schedule for 1994. As you can gee, I've planned classes nationwide. 
Hopefully, you'll be able to attend an Arcade School in a city near you. 


This practical, hands-on repair clas9 is designed . 
for operators, route mechanics and shop SErvice Randy Fromm's Arcade School 


techs that are looking for a quick and painless CLASS SCHEDULE 
way to slash downtime by making a dramatic 
improvement in their repair skills. 

You'll get the most out of the class if you already have abit | Las Vegas, NY - For Arcade School Grads! 





Randy Fromm 


of experience working with games. | don't waste valuable classroom | Advanced class — April 25 - 29, 1994 
time covering simple things like joysticks, buttons or coin mecha- Orlando, FL —————_ May 16 - 20, 1994 
hisms. However, you do not need any previous electronics training. | Reno, NY —————— June 27 - July 1, 1994 
The main thrusts of the class are: How to use a digital multimeter San Francisco, CA— August 22 - 26,1994 


to test circuits and components, step-by-step amusement game San Antouls. (x Sept. 26 - 30, 1994 
troubleshooting, power supply repair and video display monitor New York, NY October 17 - 21, 1994 


repair. we 
You'll be amazed how interesting and eagay it io to fix most Atlanta, GA November 7 - Il, 1994 
San Diego, CA ——— December 5 - 9, 1994 


power supplies and monitors. You'll learn to perform repairs down to 

the component level and you'll work on monitors and power supplies Keno, NY —————_ March 27 - 31, 1995 

during the “hands-on” portions of the class. I'll even show you a few | New Orleans, LA—— Sept. 25 - 29, 1995 

tricky things you can do to get some bad logic boards up and running! 
This ig NOT an advanced class that will be over your head 


This class teaches you to quickly identify the problem in a game, Educating “The Cocn-Op Industry 


repair it and get on to your next location or repair assignment. Scace 1950 


Can’t attend? Randy Fromm’s Arcade School 
is available in a book and videotape series. 























































For RUSH Randy Fromm’s Big Blue Book of 
Delivery ora |Really Great Technical Information = __ 75. 20.9 
FREE info All-You-Need Beginning Clectronics for Operators 2 Tapes _ ss gf 79.95 
Basic Videogame Troubleshooting =. 49.95 
package, Diodes, Transistors and Other Semiconductors 2 Tapes ——_____._ ¢ 79. 9, 
call: Easy Pinball PC Board Repair gg 49.95 
619.593.6131 Conventional Power Supplies (used in pinballs and monitors) $49.95 
i ; Videogame monitor repair made simple 3 Tapes aoe. IO OG 
FAX.593.6132 Switching Regulator Power Supplies (Peter Chou style) $49.95 
C.0.D. orders |Videogame Conversions $49.95 
accepted. Using a Digital Multimeter (an Arcade School classic) jj | 2005 
Sorry, no * NEW! How to Use an Oscilloscope ———_____ ggg 95 


Special Package Deal - All videotapes in this box = =________ g55qq@9 


credit cards. and the Big Blue Book of Really Great Technical Information 
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More Videotapes! 

Servicing Bill Acceptors - Mars VF M4 - JCM - Ardac 
Servicing Video Lottery Printers Vol. 1 NCR $49.95 
Keenan Video Lottery Printers Vol. 2 TDC each ) 


RANBY ARCMMS 


ARCADE 


Randy Fromm's Arcade School 1944 Falmouth Dr. El Cajon, CA 92020 











Remember to add $5.00 Shipping & handling to all USA orders. 
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series with the battery. I prefer to 
use a battery for this test because 
it has a limited output current 
and it’s a completely isolated 
source. However, I have no doubt 
that the 5-volt output of a video 
game power supply would work 
fine as well. 

I found the bad IC all right, but 
not by measuring the voltage as 
planned. I found the bad IC 
because the damned thing nearly 
burned my hand when it touched 
it. It was hot, hot, HOT! Since cur- 
rent will only flow through the 
Short and not through any other 
connection on the node, the other 
integrated circuits will remain 
cold. Only the bad chip will get 
hot. 

Just use some clip leads to con- 
nect the battery as shown in the 
illustration. Radio Shack has 
some clip leads that will enable 
you to connect directly to one of 


6 volt battery 


GND Test Point 


To locate the bad Integrated circult, connect a 6 volt battery as shown. 
Connect the negative terminal of the battery fo any convenient ground 
point on the board. Connect the positive terminal of the battery through a 
10Q, 5 watt resistor to the shorted node. Use your finger to feel each chip that 
shares the common node. The IC with the shorted Input or output will get hot! 


Figure 6 


the pins on the shorted node. It 
does not matter which pin you 
connect. Any pin on the shorted 
node will do nicely. Remember, 
only the shorted pin will actually 
draw current and get hot. | 

If you're interested in learning 
more about digital electronics, 
Randy Fromm will be holding an 





Advanced Arcade School in Las 
Vegas on April 25-29. This is a 
one-shot deal, and he does not 
expect a large class. For informa- 
tion, contact Randy as soon as 
possible at Randy Fromm’s 
Arcade School, 1944 Falmouth 
Drive, El Cajon, CA 92020; (619) 
593-6131 or FAX (619) 593-6132. 
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TECHNOLOGIES INC. 


> HERE’S HOW <= 


¢ Large variety of 
fast moving, 
contemporary 
sticker designs 


¢ Competitive 
pricing with 
frequent 
monthly specials 


SOFTWARE DEVELOPMENT 
FOR THE AMUSEMENT INDUSTRY 


WE GREATE 
EXCITEMENT 


FROM CONCEPT 
TO COMPLETION 


Hot licensed 
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NFL, Hanna 

Barbera, and 
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reliable sales 


and service 


¢ Attention-getting, 
reliable, easy- 
handling machines 


support in 





the industry 


Your BEST choice is 
Peninsula Vending Products! 


CALL FOR A FREE PROPOSAL AND CONSULTATION 
(214) 517-3377 
PO BOX 515764 e DALLAS, TX 75251 ¢ FAX: (214) 517-1616 


Peninsula Vending Products, Inc. 


1-800-266-3589 


” North American Headquarters: 3801 Charter Park Court, Suite C 
San Jose, California 95136 Fax (408) 978-9694 
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Godzilla Wars Jr. 
Stop Godzilla in his 


tracks with Namco- 
America’s compact nov- 
elty/redemption game, 
Godzilla Wars Jr. 

Players launch bombs 
into the creature's 
mouth, attempting to 
land six shots to win 
either tickets or prize 
capsules. Godzilla moves 
back and forth at a quic- 
kening pace, becoming a 
difficult target to hit. 

Authentic movie mu- 
sic and appropriate 
roars from Godzilla 
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complete the game, 
which has been designed 
for both arcade and 
street locations (conve- 
nience stores, bowling 
centers, and retail out- 
lets are suggested). 
Game dimensions are 
25” wide x 29” deep x 64” 
high. 

For more information, 
or distributor referral, 
write Namco-America 
Inc., P.O. Box 641630, 
San Jose, CA 95164; (408) 
383-3900; FAX (408) 383- 
0128 or 0129. 


WHAT'S 


NEW 





Texas Fruits and Bells 


Xytek introduces an 8- 
line-themed redemption 
game that fully complies 
with new Texas law. The 
program for the Texas 
Fruits and Bells was 
developed by Wing/Eagle; 
Xytek is the exclusive 
distributor for the prod- 
uct. 

Texas Fruits and Bells 
should not be confused 
with any other 8-line 
games that do not com- 
ply with Texas regula- 
tions. 

The game is available 
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as a dedicated piece in 
the works-in-a-drawer 
upright cabinet with 19” 
monitor, high-security 
bill acceptor, and ticket 
dispenser. It is also 
offered as a conversion 
kit, the change-over 
made easy with the com- 
pany ’s adapter board 
CX AB). 

For more information, 
or distributor referral, 
write Xytek, P.O. Box 
518, Wall, NJ 07719; (908) 
919-7878; FAX (908) 919- 
7880. 
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GSC-8 Snack/Cold Can Combo 


Glasco introduces the 
GSC-8, a vending unit 
that accommodates both 
refrigerated cold cans 
and three shelves of 
snacks or candy items. 

The can module offers 
eight product selections 
and a total capacity of 
144 12-0z. cans. The ma- 
chine can be equipped 
with the standard five- 
select, 120-capacity gum 
and mint unit and is 
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capable of individual 
multi-price selections for 
all snack, can, and gum 
and mint offerings. Glas- 
co's Slogan is “simple by 
choice—reliable by de- 
sign.” 

For more information, 
or distributor referral, 
write Glasco, 12271 
Natural Bridge Road, 
Suite 798, Bridgeton, MO 
63044; (800) 245-2726; 
FAX (314) 298-1309. 


Desk-top Phone Dollar Program 


Turn your desk-top 
pay phone into a long- 
distance-capable phone 
with a new service from 
Pay Phone Industries. 
Termed the “dollar pro- 
gram,’ it pays $1 per call 
to desk-top phone own- 
ers who use special 1-800 
calls. 

Desk-top phones have 
been able to reduce 
phone abuse on business 
phones when customers 
tie-up business lines. 
Most of such phones in 
the field only offer local 
phone service. 

Occasionally, a cus- 
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tomer needs to make a 
long-distance call. Pay 
Phone's program makes 
it possible for the phone 
owner to offer long-dis- 
tance calls without 
charges on his phone 
bill. 

This service works on 
any pay phone. A special 
site survey and stickers 
are free to place on the 
phones. 

For more information, 
contact Pay Phone In- 
dustries, 241 W. Am- 
herst, Bloomington, IN 
47404; (812) 333-9939; 
FAX (812) 333-8951. 
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Alien Command, Captain Flag 


Jaleco debuts a re- 
demption duo with Alien 
Command and Captain 
Flag. Both games feature 
mechanical movement 
and video animation, 
solid cabinet construc- 
tion, and operator-ad- 
justable settings. 

In Alien Command, 
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players use hand-held 
laser pistols to fire at 
animated on-screen 
bosses who are trying to 
kidnap and capture 
astronauts. All five alien 
commanders must be 
destroyed, along with 
their armies of UFOs. 
The game can be used in 


a one- or two-player 
mode. 

In Captain Flag, play- 
ers use colorful joysticks 
to raise and lower flags 
as the pirate captain 
commands. Flag’s arms 
move for emphasis as 
players win points that 
translate into prizes. 
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For more information, 
or distributor referral, 
write Jaleco USA Inc., 
685 Chaddick Drive, 
Wheeling, IL 60090; (708) 
215-1811; FAX (708) 215- 
2642. 
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Arrow Alley, Bing-O-Pop 


Coastal Amusements 
introduces an economi- 
cally priced roll down 
game in Arrow Alley and 
a new ball-popping 
game in Bing-O-Pop. 

Arrow Alley asks play- 
ers to roll balls into one 
of six lanes, each corre- 
sponding to six Western- 
themed targets pictured 
on a 13” color monitor. 

Once a ball registers 
in a lane, the video por- 
tion of the game takes 
over. An arrow is 
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launched, aiming for tar- 
gets atop a split-rail 
fence. When the player 
reaches the operator- 
programmed score, he 
enters the bonus round. 
The game offers an 
individual progressive 
bonus, which is display- 
ed on the video screen, 
or multiple units can be 
interlinked with a pro- 
gressive bonus sign. Hit- 
ting a predetermined 
number of bull’s eyes 
wins the progressive 


bonus. Dimensions are 
18” wide x 96” deep x 61” 
high. 

Bing-O-Pop invites 
players to pop six balls 
onto a playfield that 
resembles a bingo game 
card. There are endless 
possibilities to win: 
three, four, or five in a 
row and four corners. 

Features include total 
video bookkeeping and 
game adjustments, an 
individual progressive 
bonus, and _ interlinking 
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multiple games with a 
progressive jackpot sign. 
The game is simple to 
play and the bingo 
theme is universally rec- 
ognized. Dimensions are 
26-1/4” wide x 30” deep x 
73-1/8” high. 

For more information, 
or distributor referral, 
write Coastal Amuse- 
ments Inc., 601 Prospect 
St., Lakewood, NJ 08701; 
(908) 905-6662; FAX (908) 
905-6815. 
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Tiddly Dinks 


GaMCO debuts Tiddly 
Dinks, a novelty/re- 
demption game based 
on an old-fashioned clas- 
sic. The game is housed 
in an upright cabinet 
with six layers of lacquer 
in a hot fluorescent 
green. 

Players skillfully aim 
and flip coins into mov- 
ing day-glo- colored tubes 
for tickets. The playfield 
includes 19 tubes: the 
smaller the tube the 
greater the ticket re- 
ward. A rotating red 
beacon and bells an- 
nounce winners. 
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Features include a 
music package with full- 
range speaker, tri-doors 
with a locking cash box, 
keypad-programmable 
CPU technology, ticket 
dispenser, and coin 
mech. Dimensions are 
35” wide x 24” wide x 72” 
high. 

For more information, 
or distributor referral, 
write GaMCO Interna- 
tional Inc., 2153 Tenth 
St., Sarasota, FL 34237; 
(800) 642-7263 or (813) 
366-1133; FAX (813) 366- 
1134. 








Dino Rally 


Bromley brings a rac- 
ing-themed redemption 
game to market with the 
whimsical Dino Rally. 
Players choose from one 
of seven prehistoric cars 
that travel a playfield 
filled with dinosaurs and 
turtles. Up to seven coins 
can be used for the 
game. 

Touted as “player 
friendly,” Dino Rally is 
easy to understand and 
offers bright lights and 
colors, cute characters, 
and the possibility of 
earning up to 1,000 tick- 
ets. 

Other features include 
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double coin mechs, a 
low-ticket light indica- 
tor, display board audits, 
coin meter audits, four 
ticket adjustments, and 
a double-stacked ticket 
holder. 

The cabinet is con- 
structed of tongue-in- 
groove plywood and 
topped off with BSP- 
quality stereo sound and 
solid-state electronics. 

For more information, 
or distributor referral, 
write Bromley Sales, 136 
Forest Ave., Lake Zurich, 
IL 60047; (708) 438-3834; 
FAX (708) 438-5252. 
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WHAT'S NEW 


ee 
Converter board 


Two-Bit Score Amuse- 
ments introduces a new 
RGB to NTSC converter 
board. It uses any televi- 
sion set—25-, 31-, or 50- 
inch—as your game 
monitor. Just connect 
the red, green, blue, 
ground, synch, and +12 
volts from any coin-op 
video game board. 

Then run ordinary 
RCA-style cables from 
the output plugs to the 
video input plug of any 
television set. The pic- 
ture is sharp, bright, and 
crystal clear. It works 
without affecting the pic- 
ture on the original 
game monitor, which 
allows you to run more 


than one monitor on 
each game. 

This board can also be 
used to get the video 
output of a coin-op game 
into a VCR or a PC home 
computer that has a 
video board or frame 
grabber. The instruc- 
tions are easy to follow 
and installation is a 
snap. The board sells for 
$199 and comes com- 
plete with monaural or 
stereo audio inputs and 
outputs and convenient 
RCA plugs on all out- 
puts. 

For more information, 
contact Two-Bit Score at 
(512) 447-8888 or FAX 
(512) 447-8895. 


sound board 





Eletech Inc. introduces 
a voice board that’s 
designed to play back up 
to 64 seconds of digitized 
sounds stored in its 
EPROM chip, plus two 
short sound effects trig- 
gered by external fire 
buttons. 

The DM2020 sound 
board operates directly 
from 110 volts AC power 
supply and delivers up to 
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three watts of power into 
an external speaker. 
Typical applications in- 
clude kiddie rides, ar- 


cade games, robots, 
message announce- 
ments, etc. 


For more information, 
contact Eletech Elec- 
tronics, 16019 Kaplan 
Ave., Industry, CA 91744; 
(818) 333-6394 or FAX 
(818) 333-6494. 
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XCP Inc. introduces 
the new redemption 
ticket credit VendaCard. 
The card eliminates the 
need for paper, hand- 
written receipts issued 
for tickets run through a 
ticket eater or ticket 
weigh scale system. The 
VendaCard is issued in 
lieu of receipts. 

The redemption ticket 
holder inserts his Ven- 
daCard into the en- 
coder, then streams tick- 
ets into the ticket eater. 
The redemption points 


Ticket redemption card 


are displayed on a large 
display. When finished, 
the redemption player 
presses the button on 
the encoder and the 
VendaCard is written 
with the new redemp- 
tion value. 

To redeem redemp- 
tion points, the Venda- 
Card is inserted into a 
credo VendaCard en- 
coder connected to a 
personal computer. The 
value of the points are 
read and the amount of 
redemption points are 
debited from the card. 
The PC issues a receipt 
to the customer and a 
copy for the operator to 
control inventory. 

For more information, 
contact David Swan, 
XCP Inc., 213 West 
Wesley St., Wheaton, IL 
60187; (708) 752-4153 or 
FAX (708) 752-4159. 


Conversion kit 


J&L Enterprises is 
offering the Conversion 
25, a kit to change Bally/ 
Williams pinballs from 
50-cent to 25-cent play. 

The Conversion 25 is 
designed to be a boon to 
older games that are 
seeing sagging collec- 
tions and may not war- 
rant 50 cents per play 
anymore. Conversion 25 
is a complete kit and 
installs inside the game’s 
coin door by anyone in 
less than two minutes. 
No soldering is required. 
It has been tested for 
several months on loca- 
tion with complete suc- 
cess. Conversion 25 can 
also be easily removed 
from one pinball and 
used on another. 
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For more information, 
contact J&L at (201) 434- 
7263. 
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WHAT'S NEW 





Coin counters 


Scan Coin introduces 
two new additions to its 
300-series of coin coun- 
ters. The 303 and the 313 
are both microproces- 
sor-controlled with a 
non-volatile memory for 
storing data, with no bat- 
tery backup required. 

The unit features 
include electronic sen- 
sors for accurate count- 
ing and low noise level, 
seven pre-programma- 
ble stops with manual 
override from 1 to 10,999, 
automatic disc reverse 
for jam clearing and 
shutoff when no coins 
are detected, and small 
coin offsort that allows 
separation of mixed de- 
nominations. Both units 
count up to 2,700 coins 
per minute with an easy- 
to-read six-digit display. 

Model SC303 is a por- 


PLAY METER 


table machine and comes 
complete with a folding 
coin tray, built-in carry 
handle and, for off-sort- 
ed coins, both a side bag- 
ging attachment anda 
reject cup. 

The SC313 has a built- 
in motorized coin hop- 
per for bulk feeding; 
both the side bagging 
attachment and reject 
cup are included. 

Accessories include 
two types of packaging 
inserts, guides for filling 
small plastic or paper 
bags, and a large reject 
tray for convenient 
table-top sorting. 

For more information, 
contact Scan Coin, 21550 
Beaumeade Circle, Ash- 
burn, VA 22011; (703) 729- 
8600 or FAX (703) 729- 
8606. 


Coin tracker 


Compuline introduces 
an inexpensive, auto- 
mated collection system 
called the Coin Tracker. 
It’s an intelligent, elec- 
tronic coin-counting 
device that is simple to 
install and easy to use. 

The Coin Tracker 
retrofits to all types of 
coin-op equipment— 
video games, pinball, 
pool tables, redemption 


games, gaming ma- 
chines, and vending 
machines. 


Once the Coin Tracker 
is installed in the games, 
the collector simply aims 


the Micro-Wand at the 
Coin Tracker, presses a 
button, and the data 
transfer is complete in 
less than a second. 

The data is stored and 
calculated in the hand- 
held unit to produce a 
collection receipt. At the 
end of the day, the col- 
lection data is down- 
loaded to the home of- 
fice with a direct PC link 
or modem. 

For more information, 
contact Compuline, 5107 
Cass St., San Diego, CA 
92109; (619) 273-6270 or 
FAX (619) 273-0571. 


Battery bill acceptor 


Mars Electronics In- 
ternational introduces 
the LP1, a battery-pow- 
ered bill acceptor. Gam- 
ing and amusement 
operators can now place 
bill acceptors virtually 
anywhere, even in loca- 
tions without a nearby 
source of AC line power. 

The LPI is a stacker- 
less bill acceptor that 
can be powered by a 12- 
volt, 6.5 amp DC battery. 
A single battery can pro- 
vide power for up to 90 
days or up to 1,500 trans- 
actions. It’s perfect for 
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many applications, like 
pool tables, where a bill 
acceptor would not be 
used because of a lack of 
AC power. 

The LPI takes $1 bills 
and uses an advanced 
power-saving technology 
that shuts down power- 
using circuitry until a bill 
is inserted. 

For more information, 
contact Mars Electronics 
International, 1301 Wil- 
son Drive, West Chester, 
PA 19380; (215) 430-2500 
or FAX (215) 430-2694. 
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Un-jam bill acceptors 
and detect counterfeits 


Independent Techni- 
cal Service introduces 
two new products de- 
Signed to save amuse- 
ment and vending ma- 
chine operators time 
and money: the bill bus- 
ter and the counterfeit 
detector pen. 

The bill buster can be 
inserted into any bill 
acceptor to un-jam the 
unit, avoiding customer 
attempts to tamper with 
the bill acceptor. Service 
calls can be virtually 
eliminated with the use 
of the bill buster. It is 
available in lots of 10 for 
$18. 

The company also of- 
fers a counterfeit de- 
tector pen as an inex- 
pensive first line of 
defense against sophisti- 
cated photocopied or 
otherwise duplicated 


bills. It’s simple to use 
and 95 percent accurate. 

One stroke on the bill 
renders a chemical test 
of fiber content. An am- 
ber mark indicates gen- 
uine paper, a black mark 
means the bill is suspect. 
The mark evaporates 
from the genuine article. 

The pen (U.S. patent 
#5063163) can be used on 
international currency 
from 23 countries, in- 
cluding France, Ger- 
many, Switzerland, Bel- 
gium, and Great Britain. 
Item pricing is $3.75 
each for orders from one 
to 12; $3 each for orders 
of 13 and above. 

For more information, 
contact Independent 
Technical Service, 153 
Reynolds St., Plymouth, 
PA 18651, (800) 653-5897. 
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Color touch monitor 


MicroTouch Systems 
introduces the True- 
Point-DS17 touch moni- 
tor, the industry's first 
17-inch flat square touch 
monitor. It integrates the 
high-resolution Mitsu- 
bishi Diamond Scan 
17FS display with the 
MicroTouch capacitive 
touch screen and con- 
troller and all needed 
touch drivers. 

The screen was de- 
signed for larger moni- 
tors in kiosk, multime- 
dia, and business appli- 
cations. The 17-inch flat 


screen offers 1.5 times as 
much screen space as a 
14-inch model. For touch 
applications, the 17-inch 
screen size gives devel- 
opers more area for dis- 
playing graphics and 
touch buttons. It reduces 
image distortion, making 
it easier to view images 
found at the edge of the 
display. 

For more information, 
contact MicroTouch Sys- 
tems, 300 Griffin Park, 
Methuen, MA 01844; 
(508) 659-9000 or FAX 
(508) 659-9100. 


Sales associate book 


Evergreen Ventures 
Corp. has released a 
new version of the “Sales 
Associate Book,” de- 
signed for sales people 
who want to use a com- 
puter to increase their 
sales effectiveness. “The 
Sales Associate Book” 
Shows a sales person 
how a personal comput- 
er can help him become 
more productive and 
organized. 


The book includes 
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chapters on basic selling 
concepts, computerized 
mass-marketing tech- 
niques, and how to de- 
sign a computerized sys- 
tem. You can learn how 
to design your own com- 
puter applications, like 
mailing lists and reports, 
with easy instructions. 

For more information, 
contact Evergreen Ven- 
tures Corp., 1 Addington 
Ct., Voorhees, NJ 08043; 
(609) 753-0758. | 
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CLASSIFIED 


Play Meter's classified advertising is primarily intended for: buyers and sellers of used 
equipment, support and supply firms and employment opportunity ads. You may pay by check, 
money order, Visa or Mastercard. The deadline is usually the 15th of the month prior to issue 
(example: August ad must be in by July 15). Send ad orders to Play Meter Magazine / P.O. Box 
24970 / New Orleans, LA 70184 or FAX: (504) 488-7083. 
FOR MORE INFORMATION, CONTACT CAROL LEA: (504) 488-7003 

If you have problems with or questions about any advertiser, PLEASE CONTACT US. We keep 
a file on all complaints. 











° READERS/ KITS 
“Rebuild” Ponta SENTE KITS 










your old We do not knowingly accept GIMMIE A BREAK 16§ 
ads for copies or licensed MINI GOLF 125 
KLOPP. games involving a third party. STOCKER 125 






We do not print prices on 


at the factory games currently in production. 


MANUAL We encourage advertisers to in- 


NIGHT STOCKER 125 
SPIKER 99 

HAT TRICK 129 
TRIVIAL PURSUIT 99 







OR 
ELECTRIC 





clude their name, address, and 
phone/FAX numbers for the 
purpose of credibility. We do 
not accept ads from companies 
who consistently advertise pro- 
ducts they do not have or from 


Fast Service — Call For Details companies that we receive 
mutli-complaints about. 


CALL (813) 855-6789 PLAY METER 


KLOPP INTERNATIONAL, INC. 


225 Dunbar Court — Oldsmar, FL 34677 MAGAZINE 






C&P DISTRIBUTING 
TEL: 219-256-1138 
FAX: 219-256-1144 















hip coin-op locks 
"and accessories fast. 


Integrated production and assembly 
LAI's Locks can be ordered to 
operate on your current key Codes 
since, LAI's Locks are compatible 
with most High security, as well as, 
Tubular type system, ie: Baton, ESD, 
KD, Ace, etc. 
HM Choice of custom locks, common key 
systems or restricted key styles 
HM Manufacturer of a complete line of 
c 
























High secant | Padlock 
inside Protective Shield 





coin-op security accessories. 
Manufacturer of security products 
for laundry; also, bill and coin 
counting equipment. 


















For a full-color product catalog, call Toll Free from 
USA, Canada and Mexico: 
















7251 Garden Grove Bivd., Suite M 


1(800) 422-2866 


a of 
| NS LE Phone: (714) 373-2993 


G RO U P_ FAX: (714) 373-2998 





Full Metal Jacket 
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Who’s service makes you feel at home’? 


GAMES OF SHELBYVILLE 


1903 Cherokee Lane 
Shelbyville, TN 37160 
1-800-235-5487 -— 615-684-8093 


¢ Micro's Magical Tonic/Odds 

¢ New & Used 8 lines & Poker Machines 

¢ Remember to call Don’s Video Repair 
615-684-7332 


1-800-235-KITS 


Call Felicia Burk for the best prices! 
Call Leanna Clanton for the best service! 


AMUSEMENT 


Your Single Source for Nearly Everything New 


¢ Representing more than 30 Major Manufacturers of a 
New Redemption and Amusement Equipment a 
¢ We are the Largest Refurbisher in America with the 


Biggest Facilities, the Most On- Staff Technicians, 
and the Largest & Most Diverse Inventory 


¢ ]-1/2 Acres of Warehouse Full of Equipment 
(60,000 sq. feet) 




















¢ Full-Time Service & Parts Dept. Red em pti on 
¢ Save up to 50% on Freight pals 
using our Truck Fleet <@ : Games 
aL _ = © We Warrant | 
= . Everything We Sell 
Casino Equip. 


All New Calf Roping Ride 


You'"we Gotta See it to Believe it 





Spring Specials 
Bay Coin Distributors. Inc. 


132-10 Jamaica Ave. e Richmond Hill, NY 11418 
Office & Sales: (718)291-5757-8-9 e Parts/Service (718)526-8383 e Fax: (718)739-3805 
Welcome Export Customers...Se Habla Espanol 


UPRIGHTS 
Virtua Fighting 
Mortal Kombat Il 
NBA Jam Il 
Mortal Kombat 
Lethal Enforcer 


PINBALLS: 


Tommy 

Tales from Crypt 
Star Trek (WMS) 
Jurassic Park 
Twilight Zone 
Addams Family 
Creature Black Lagoon 
Teed Off 
Rocky/Bullwinkle 
Terminator Il 

Star Wars 

Cue Ball Wizard 
Fishtails 

Dr. Who 

Lethal Weapon Ill 
Fun House 
Getaway 


Kits/PCBs 


Run & Gun kit (new) 
Raiden Il kit (new) 
Super SF Il kit (new) 
NBA Jam (used) 

Knights of Round 

Mortal Kombat (used) 
Skins (PCB) 

Punisher (PCB) 

Martial Champion (PCB) 
Cadillacs & Dinosaurs (PCB) 
Slam Master kit (new) 
Warriors of Fate (PCB) 
SF Il CE (PCB) 

Fighters History (PCB) 
Time Killers (PCB) 
Shogun Warri 

SF Il (PCB) 

Guardians Hood 


Hook 

Star Trek 
Checkpoint 
Riverboat Gambler 


LARGE SELECTION OF $50 PCB.....CALL 
USED REDEMPTION Available--CALL 





USED SITDOWNS & DELUXE VIDEOS 


Lucky & Wild 

Road Riot 

Race Drivin’ Cockpit 
Star Blade 


Moto Frenzy Ride On 
X-Men 6 player 

Final Lap u/r 

Line of Fire 


MUSIC: 


Used Rockola Trilogy 

Used Rowe AMI CD-100 

UsedPioneer CJV-55 2 pl 

Used Rowe AMI Combo & Vinyl....Call 


"Brand New" 


Cabinet w/25" Monitor 
w/ sliding drawer, JAMMA 
harness and power supply 












¢ Free Consolidation of Containers for International Shipment 
¢ We'll Take Your Used Equipment on Trade 


¢ We Buy Any Used Amusement 
Equipment in Any Condition 
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Bubble Machine | 








Simply Come and See f 


SS a 


; ad ¢ 6 
. — r a 
iT ia es 
: ) 
7 % - € @ “ 6 
--  INIGGe RE 
- | 6 
y 7 ae 








2 aN 












Electric and Gas Trains 
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<—V_AMUSEMENT _ 
UIPMENT it) 
XCHANGE, INC, “kat? 


1203 5th Avenue @ Rock Island, Illinois 61201 
TEL (309) 788-0135 © FAX (309) 788-0148 
(800) 647-5060 


ry om (-1')  -) | 





We treat operators in unique ways. With commitment, trust, and reliability. 
og Great WesternTrading Post 


Guaranteed!!! We are committed to your 
100% satisfaction! 30 Day Warranty. No hassle, 
No Questions, 7 Day Return Policy 

Try it and like it, or send it back. 


480 Shelley St.,Suite E 
Springfield, OR 97477 

(800) 466-2424 (503) 726-1813 
FAX (503) 726-7413 


GUNFORCE 


LIGHTS CAMERA ACTION 


$799 


CALL NOW 
TO GET THE BEST 
PARALLEL BOARDS 
AND KITS! 
9091 qn Howes VIBES 
SKY ADVENTURE “$299 
Capt. Amer ' ‘Dedicated" pir ‘$1099 
WHEEL OF FORTUNE G39 
SPEED. BUGGY 
PITFIGHTER 
720°, 
GALLOP™:. *:.. 
SLICK SHOOT: "DEO POOL" 
ROLLERGAMES 
AMERIDARTS 


INBALLS 


CYCLONE 

TAXI 

CHECK POINT 
CACTUS JACK 
CYCLONE 

BONE BUSTERS 
OPERATION THUNDER 
SURFIN SAFARI 

THE GAME SHOW 


Liat 25 yr. 


TRANSPORTER’ =. *. 


{LEATHERMAN ROUTE SURVIVAL! 
‘TOOL! A must for all route aaa 


AEROFIGHTER 
ARCH RIVALS 


MORTAL COMBAT 2 & 4 
RIM ROCKIN B BALL 


GALAMEDES 


HEATED: BARREL 
RUN AND GUN 


$749 


MORTAL COMBAT 1 


MIDNIGHT RESISTANCE 


RAIDEN 2 FULL FACT. KITS 


SMASH TV 
STREET FIGHTER 1 
STREET FIGHTER 2 


SUNSET RIDERS 
WRESTLEFEST 
X MEN 
BAD DUDES 
TMNT 2 
CAPTAIN AMERICA 
RTYPE2 | 
SUPER, DODGE BALL 
LIFE FORCE 
POWER INSTINCT 
MYSTIC WARRIOR 
TANK FORCE. 
NBA JAM 
IN THE HUNT 
WORLD RALLY 


STREET FIGHTER C. ED 
SUPER ST. FIGHT. TURBO 


WIND JAMMERS 
WORLD HEROES 2, 
SAMURAI SHODOWN, 

SPINMASTER: 
FATAL FURY SPECIAL 
FATAL FURY 2, FOOTBALL 
FRENZY, SOCCER BRAWL. 
VIEW POINT 
and ALE THE NEWEST 
SOFTWARE! 
NEO GEO 1 SLOT WITH’ 
YOUR CHOIGE OF: 


CARTRIDGE! 
SPECIAL PRICE! 


(OF: 1] I Kole F=)¥ for The Best 
Price and Selection! 


The Game Exchange 


Used Games 


After Burner 

Art of Fighting Il.... 
Battleshark 

Capt. America(25") . 799 
Johnny Rock(33") ..4499 
Lethal Enforcer 2599 
Mortal Kombat 
N.B.A. Jam(25").... 
Pacman 

Samurai Showdown 1299 
Simpsons(25") 799 
Space Gun 

Space Pirates(33") .4499 
X-Man (6 Player) ....3299 


1299 


2499 


1590 Alum Creek Dr. - 


(614) 258-2933 


PLAY METER 


Sitdown(Used) 
Afterburner 
B.O.T.T.S. 
Choplifter 
Cisco Heat 
Galaxy Force 
Grand Prix Star 


Missile Commanzd .... 
Rad Mobile 

Spy Hunter 

Star Blade 

Star Wars 

Steel Talons 
Thunder Blade 


Redemption(Used) 


Bingo Reno (2P).... 1799 
Can Crusher 

Clown Around 

Cosmo Gangs 

Dump the Ump 

Ghost Town 

Lasertron (6P) 5999 
Neck -n- Neck (6P) ... Call 
Perfect Landing 
Pro Quarterback.... 
Rock-n-Bowl 
Shoot-to-win 
Starburst 

Super Shifter 


1999 


P.O. Box O9598 - Columbus, Ohio 4320¢ 
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ver 1700 
industry 
professionals 
can't be wrong. 





e Effective Government Relations Discover 

e Industry's #1 Trade Show The rey any 

e Jukebox Promotions = 
Benefits 


e Hesch Scholarships 


of AMIOA 
Membership 


e Educational Seminars 
e Increased Industry Professionalism 


e Notre Dame Program for 
Continuing Education 


| 
e Annual Membership Directory & Other We re 
Invaluable Communication Tools = £ 
e AMOA National Dart & International wor ing or 
Flipper Pinball Associations ... 2 eter 


Increased Income Through Organized 
League Play 


industry! 


e And Much More... 


y eanvectoe al 


The Amusement & Music Operators Association 
Be A Leader In Your State and At The National Level! SupportiJoin Your State Association and AMOA! 











ere eres a ee ee 2 SS = 
| Please send me information on: a AMOA membership | Becoming an AMOA director | 
Please type or print 
| | 
| Name: Company: | 
| | 
| | 
| Address: City/State/Zip: | 
| | 
| Phone: ( ) Fax: ( ) | 
| | 


Return to: Jill Mateja, AMOA, 401 North Michigan Ave., Chicago, IL 60611-4267 — 312.245.1021 or FAX 312.245.1085 


DOLLAR ELECTRONIC 
MASTER CREDIT UNIT 


1644 Homewood Ave. 
Springfield, IL 62704 


(217) 546-7060 


° Bolt on Bill Validator FAX: (217) 546-7086 ¢ Easy installation 


for present vending conversion for ACMR 
machine w/ electronic 


credit unit 


$525.00 Can be used together $195.00 
Combination Price For The Two Units is $695.00 





SPRING CLOSEOUTS 





PINBALLS 
Cue Ball Wizard USED csnsccssccssssisiivnssxecs $1995 
M.H. ASSOCIATES, INC Gladiator Pinball .c0...:cc00:cccieeccccsescecceieescs $2395 
712 38th Street North Last Action Hero Pinball ......................... $2495 
Fargo, ND 58102 Tales From The Crypt Pinball................. $2595 
(701) 282-7877 Wipeout FN AI IEA see cesses oe nat ccweceuaecaed ceeds: $2545 
FAX (701) 282-7779 DEDICATED 
CO GN iso case sscecoventriachanacchinsssneesoute $1995 
Hollywood Crane, Flash, 25¢ USED ..... $850 
‘ IIGKOIN GI csr e asses Giniaeinsateteasees $1995 
Lethal Enforcer s .......................ceeceeeeeees $2595 
Monkey Mole Panic ..........................++- $2395 
Run And Gun USED scccccccsssccccsnesisnccaees $3895 
Smart McDonald’s Basketball .............. $2295 
{ () 3-KOAM Cabinet .......2sscsssssssesseeeseeseneeee $995 
Change Maker SC5 ....................2.020000 $1595 
FACTORY KITS 
Gals Panic II Factory Kit ........................ $1395 
In The Hunt Factory Kit ............................ $795 
Martial Champion Econo Factory Kit ........ $595 
NFL Hard Yardage Factory Kit................ $1395 
Neo Geo — Samurai Shodown .................. $345 
Neo Geo — Spinmaster .....................2.0000 $345 
ae ’ Survival Arts Factory Kit scccscccsssscestaszciccases $895 
FE hl CALL 1-800-843-5487 


PLAY METER 124 APRIL 1994 





Mars VFM-5 $340 = ses 
Mars VFM-5 w/stacker.. $469 urbo Tan 


Top Draws 
Mars Gl-5 $399 Omega 903 and 905)| | Cooper Billiards 


Kramers Great American 


Grayhound Billiards 


Street Fighter II 

Q-Ball Wizard 

Lethal Weapons 
Riverboat Gambler 
Monday Night Football 


Buy 12 — Get 1 FREE 


Available with all Wings products also Treasure Island, Magical 
Odds, Dynasty, and all Cherry Games. 
19" Wells Gardner Monitor, HSV-300 DBV 
New 150 Watt computer Power Supply 
Complete Games Start at $1295 
1 YEAR FULL WARRANTY ON ALL PARTS 


ie ~ Advance Replacement On All Parts _ 


500-6 e bef =1999 
SOUTHLAND DISTRIBUTING 
1611 Castle Hayne Road ® Building B ¢ Wilmington, NC 28401 
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INC. 


“For all the Eastern European Countries" 
Hungary - Romania - Bulgaria - Poland - Prague 


“For all the Middle-Eastern Countries" 
Kuwait - Dubai - Abu Dhabi - Bahrain - Egypt 
Oman - Saudi Arabi - Qatar 


We can supply you with new and superb 
reconditioned video machines, gambling 
machines, simulators, pool tables, pinball 
machines, and lots more... 
PCB Used & New 
All kinds of spare parts 
Please contact our company of more than 20 
years of experience in you area 


FAX: 416-444-2137 


100 Rowena Dr. 
Gs} w. 


Suite #707 
Don Mills, Ontario 
Canada M3A-1P9 


KIDDIE RIDES USA 


ABSOLUTE 
AMUSEMENTS 


(305) 561-8285 
$49 MPU REPAIRS 


PACMAN TRON TAPPER KICKMAN 
WILLIAMS SERIES 4, 6, &7 
ALL BALLY PINBALL 
ALL STERN PINBALL 


$59 MPU REPAIRS 


DEFENDER SCRAMBLE 

QO* BERT DONKEY KONG 

WILLIAMS SERIES 9, 11, &13 
ALL DATA EAST PINBALL 
ALL GOTTLIEB SERIES 80 


ALL PRICES INCLUDE PARTS AND LABOR 


ABSOLUTE AMUSEMENTS 
3400 N.W. 9 AVENUE 
OAKLAND PARK, FL. 33309 


WORLD'S 
LEADER 


We represent the leading U.S. and European ride manufacturers, FIRST with hydraulics, and consistently First in the Children's Amusement Industry. We maintain the 
largest inventory of the latest, best money niaking rides in the marketplace. Our selection is unparalleled in the industry. Immediate delivery on most rides. Best in 
service. Largest parts inventory in the busiiess with 8 full time technicians to assist you. Call TOLL FREE for same day service and parts. We are NEVER UNDER- 
SOLD! Lowest prices in the country. Custom design planning. 20 years in the Children's Amusement Industry. 


SE HABLA ESPANOL 


PLAY METER 


1-800-448-6888 


SE HABLA ESPANOL 
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California Games, Inc. 


1235 E. Francis e Ontario, CA 91761 
(909) 930-5828 © s09-930-s824 


GUARANTEED BEST MARKET PRICE!!! scan 










NEW 25" VIDEO GAMES NEO GEO SYSTEMS: 
Neo Geo 1-Slot ..csscsscssssssseeenee $1390} The "CGlTurbo" 
NEOGEO 2*SIOU so ssicsscecccssecssitseres 1895.00 ” 
Mortal Kombat ........sccossscessesene 1850.00 Cabinet 
NEA GAME DD siicccccscessnssksvixwavedeve 2495.00 ifs 
Super SFU cscccccsscsocssessesseene 1850.00 complete with: | 
Mortal Kombat I ......scsscssscssensen CALL 1-Slol’Samural 
Street Fighter I CE ........ssccsseeeee 1185,00|  *Heattreatedmelamine 1-Slo/Fatal Fury 2..... 
Lethal Enforcer .o.....ceseseseseee. 2550.00 wood Call tor Today's Combo Deal 
World Rall 9195.00 _ NEO GEO CARTRIDGES: 
y ccdadeuabatadensscensessesoceses ; * 150WT Peter Chou power Art of Fighting ) $ 
Power Instinct sees sone desucecsesateserens 1450.00 supply Samarai Shodown 
REDEMPTION GAMES World Heros II 
' *& Super Jamma System Fatal Fury Special 
Best Buy This Month = as — 
* 25" Hitachi picture tube Fatal Fury II 
POWEF IASONCU 5.8 ciccncccescenctasaen 525.00 i ; a Ninja Combat 
%& Angle iron reinforced joints | wingiammer 
POp-A-SNOt u......cscessesssessessessessees 1495.00 * Easy Slide out drawer Art of Fighting 
Hungry Hipp0..........cesessesseseeseeees 3395.00 system Sengoku 
; ; World Heros 
Putting Challenge ..................00. 2995.00 * Stainless steel marquis Spin Master 
UGE CICK savsisn cszestencssetsscccecavetsncose 995.00 holder Robo Army 
GAME PCBs J. 4anr nalisand labor Magician Lord 
Super SFI W/raphics «cece. 96500] reek pile Super Side Kicks 
od | en 355.00 Game Conversions 
ap ee ineiakiansrecebannabecive Te After youhave tried the other $50-$100 
GIGS sccsanticsanwendacusaseeuseaseveveusswaces ; cabinets, aetareal cabinet! 
NN ot sccestns cerca 495.00] po 2 CGT Turbo Todavit| change your 19" game to 25" 
RUAN GUiiccisc eect ctrecseiied CALL Z a4 foronly-- 
| or only--$35.00 
PIGUET S PUSIONY cisistesisicncessasevaencan 435.00 - 
Martial Champion ......scssscssssssescee 550.00| | Coming this Month: New & Used Pinballs 
IVES IW Scsa ouch aecucteiaecacdcceavesevanes 1490.00 Turbo Cabinets in Sell--Service-- Trade 
IOO NICS ck cacnearssaeceera iene: 485.00 






27", 33" & 35" CALL US FOR 











Mortal Kombat Il Quantit 
oe a | anaes We will match or beat y 
Raider It Kit .........ccccccccsssccccssccce 7 any advertised price Discount 
POWER UISUNCE siisdccevcsvoncvecaccacdcceh 535.00 Absolutely the 
PARTS . 
25" Monitors (Hitachi)... 3325,00 | F ar-nsehrsvnie (909)930-5828 
IN Lots Of 5 ..ccasssscsssnsnsee 200,00: | HENS MIaSty =: MONDAY TO FRIDAY 
GON IOOES ois cis scdanvsdcdsevecesieavsveasinas 80.00 
Call for Quantity AFTER HOURS 
URANSIOMMENS cistiacrssabaascaadecacanctenen: 10.95 Pricing or a 
BUNS fdr ey eaietiueetotnadines 1.30 Distributor (909)949-3499 
=a eee Ren sdaldcteleiaabunticas ce Nearest You. 
e€rec AUACNMeNS .............000. ; i 
Bill changers $1,5,10,20 aid nee me WE TAKE TRADE-INS, 
w/$1300.00 capacity .......... 1800.00 dh Bao NATIONWIDE 


All prices subject tochange | United States of 
and availability America!!! 





FINANCING 
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JENNINGS SLOT 
MACHINE BOARD 
REPAIR 


A&B AMUSEMENT 


RT. 2 BOX 285 
SO. RANGE, WI 54874 


715-398-3677 











' EPROMS - 


C&P DISTRIBUTING 
TEL: 219-256-1138 
FAX: 219-256-1144 


ee 


pee] eS) EB") 


8-LINE/POKER 
BOARDS 


800-966-9873 


QUALITY CRANE COMPONENTS 


Make All Types of 
Cranes--Waftch, Candy, 
Jumbo, or Regular. 


Crane Mechanism Will 
Operate With Relay 
Type Control Boards 

& Sized To Fit 
Any Cabinet. 
Operators Don't Throw 
Away or Store Your Empty 


or Non Working Cranes Put 
Them To Work 





KIT INCLUDES: 


Joy Stick, LED Display, Crane Mech, Computer 
Board, Counters, Wire Harnesses, Power 


Supply and Transformer. 


Manufactured in the U.S.A. 


KC 


CRANE COILS 
175-180 OHM 
8.50/EACH 
7.85 IN LOTS OF 12 
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CRANE CLAW 


169.95/EACH 
154.95 IN LOTS OF 10 





Crane Mech. 
$299.00 


Nylon Gears 
Bronze Bush. 
Chrome Shafts 
Cabinet Top Rail 
Spacing is 21 5/8" 
Runs on 1/2" Rods or Metric Rods 


Look At These Features 


* Joystick or Two Button Operation +* 26Coin/Dollar Setting Options 

* 3 Game Types * 7 Time of Play Settings 

* 4 Ticket Dispenser Options * LED Display: 

* Micro Processor GameBoard Number of Games & Error Codes 


Crane Kits 
$649.95 


Switch Selectable For Joystick or 
Two Button Crane. Coin Up, Time of 
Play, Output for Ticket or Baseball 
Cards. Has Error Code Display. 


Call For Details and Pricing To Fit Your 
Specific Requirements 


OMNI PRODUCTS 
417-581-7505 


MINIMUM ORDER $25.00 


ILLUMINATED 
BUTTON 
WITH 


SWITCH 


9.00/EACH 
OR 
2 FOR 9.25 


4.95/EACH 
4.50 IN LOTS OF 12 
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M & P AMUSEMENT 


(Phil) Se Habla Espafiol (Terry) 
658 West Market St. - York, PA 17405 (Mike) 
(717)848-1846 Fax (717)854-6801 
$100.00 prepays freight on any video game in continental United States 
p 
Super Specials Neo Geo Cartridges = | Pindot nn nneceeerscenernercereeen 695 
After Burner sid ............................. 3500 | art of Fighting ................................... 50 PONCE POTCO cssccccccssesscccsserscceceseseosecesesse 995 
gnting a eee 1250 
5 alice hehe alld deg ld pean hel OC a, 30 | Road KINGS oecccssccsncssncsssesncevneevnevn 495 
ee aalier Seenenennsene mere erer ener eeerenee pe CV OTD sccnestecdcccsseveiecsecsssisctieianssesiniianecs 20 F Roller Games ......cccccecccccccccccececcccccceeeee 995 
en geen IIE END sccccccccceccecesoccacsocccsesscssssoscessess 0 ff] SPACO STUNG ccsececcccscscccsscsecccscsscsseccess 405 
Coin Scan Coin Counter ...............+. 495 
Dump The Ump witkt. 0. ttl [ eeridel ee eaeRRnenenan il eran SE 
a0 GIG cicsiscactcesesaccunccdsesccicscvedetases AS Oc ne area Terminator 2 | | a ne eaten 1895 
Final Lap I S/d .......ssssssesssesessesensssenes 4495 — she ac The SIMPSONS. ...........c.ccscscecessecsceeeeeees 895 
Final Lap Il SI .......ssscccssscossssensecensees BOGS Ferree ener prance weey scstetesbheenesesraceones WICK SUD seisssiccca st ciecacaesiecs 1250 
ils: Vo WU sss os 6995 | SEMGUIIY ............rneeccssecnseccnseenssssnssensesense 20 fF Turtles Pim .......cceseccsssccsecsoseeccneeesnseesone 895 
FOUP Trac SI .....cccccccccccscscseccsesesecesee 4995 | Super Baseball ................csssssssseeessess 20 | Twilight Zome ..........ccccsccccscscsceseseseeees 2395 
Galaxy FOrce Sl .........ccccccccccsessseees BOGS 0 SU ON SY sassscsccccccccctcletescicctcecccessecciets OO VTRIC IWIN sis vrsicccicccesccsacccncssecctacsncccaxsve 10S5 
GP es RYDGD sc cesscccconsnrcscssescisssetiencecoseons 4995 | Top Player Golf ..............ccccccssssssseesceeees 30 . 
Greyhound Triple Crane.............. 1995 | World Hero .........sscssscssssesnsesssssnessnssnnees 30 Videos For Sale 
Hoop Shot Basketball.................... 1295 TZ DOG ICS wisssscisiecicesssssctssiccsnccctscoeees 395 
URTINEN  CPAING scicsscccaicocsractncstcocccesrccns 895 Wanted AME FDUFMEL UIT -..--ceceseeeessnnnneeeeseeeeeeen 695 
Knock Downs (like New).............. 2500 Beast Busters « Gottlieb Pinballs PANN IN secotescecricttcccctsccdccccsencesetenessetewctaccetes 395 
Lethal Enforcer .........ssssccsssscsessseseens 2595 Big Choice Triple Crane - Lazer Alter Beast .....-ccsssssseeeecnnssseeseeeennnsssseee 395 
Mortal Kombat | Kit TTT 695 Ghost ° Batting Cages ° Carousel Assault eccccccccccsessccccccccescceceseccccccsccsccescces 395 
Mortal Kombat | Ded. Game ........ 1895 Merlin Magic - Park Rides Beast Buster ...............ccccccceeccccceeeeess 1295 
Moto Frenzy Sid 2 pll.cesccsssccccseseseone 4495 Road Riot s/d - Super Hang On sid - BONES FRUIT sisscscec ccs ceccccncatnaszescssnceensenseonicses 1395 
NBA JAM (dedicated) Rana AERTS 2795 Tin Can Alley SCOT ONG ii casstesnetnintaeticascrccocecceueteoces 395 
Rad Mobile S/d .asssssssssssssssssseseenee 5495 : : Champlonship Sprint na veecvweeorreo — 
Rowe MC-25 Changer ...cs..csseccsse-0e 1250 Redemption Equip.Specials Chase HQ scapiaenibavamecetneens<dckbuccuecaiubeiabataes 1295 
Rowe MC-35 Changer Kit Transport, }| COSMO Gamng.......ccccccssscssccssscesecsssssees 2995 conoid esrenbessenengsteeesvastencoreseeninesen ace 
Harness, Power Supply, CPA......595 | Cracky Crab (Like New) .........0.0.. A195 J CY OCT DAN -nsneresrnsonscncnrensensensencnconcsnvenccnses 
Skee Ball 10” Model H Se ca 2195 Dump the Ump witkt. Re OO 2495 Baten isa Secccccccccecccscececcecccesecsesssessses se 
Skee Ball 13° Model H...................... 0708 PUD: TS WU scccsicscceccsceectocrecscetccceccrinees 6995 ak. 395 
Skee Ball Model H Green .............. 995 | Hoop Shot Basketball ...........ss.css00. 1295 a PND issctescsidsasentannstnactdtebansiiitots : 
Sonic Blast Man (Like new) ........ 5250 | KOCK DOWM...........ccccccssssscssseseesssreoes 2500 aan Haregers soeeenecsccccssnscscnsscncnscncnens es 
Steel Talons S/d ...cccsssssscccccssesseeseee 3995 | Lotto Fun WiIhOoppel......rsessssccssessnssess 395 | neavywied Pen Seine 
Street Fighter C/E Kit 395 New York New York ............-..--...-.- 3500 | High WVU ACE ssccccctiscrcccccscsecontosnsetacconsoscecss 395 
Streak Fighter i cane 750 feels Erp tae de cuwonabeeeteeeceseeenc ie ah oe TITIIiiiiiiiiiiiiiiiiiiiiiiiitiiiiittit ttt titty 4 ae 
OME PRONE asco cecscicacictsatcccs UZOD . BUY HOM cssstncccccecsmeniconnecazicucssacaceeatounsn 
att Bs be Turbo Kit manera Twister Skee Balll cccccccsssssssscssssccccsse 595 | Lightning Fighter .........cssssssssssssccccsses 395 
nn ren ers. Sore vseteseiassroasseaionsieatons Wacky Gator (Like NeW) ..cssssscsss00. 4750 | Mortal Kombat ......sssccsssssssssscsssessseesees 1895 
Thunder blade $Id ....sscscssssssssseseee 1200 Operation Wolf .....ccssssssccccccsssssseesssesssees 495 
Twilight ZOME PIM sessssssssssseseeeeesseen 2395 Pinballs For Sale Out Rum eee chcectee ea ceceataaeta aie 1398 
: Adams Family .....cccccsssccosccsssseccseessess 2108 he einen 
Dedicated PC Boards | Big Guivcccccccccccccccnccocccce 695 ee M snoceeernrensenneonennrosennnee se 
with used accessories Black Knight 2000 evccccccccccvccceccessescsseses 995 R dbl t Le ee eT EE ee ere ge 95 
All Am. Football 4100 | Bride of Pinbot .....secscsscssseseneeee Dp beeeriplet eda llc caetaemaa aa . 
Alter Beast Be 100 Check PINE ...ccccccccoccccoccccocccccocccoceeeee 1295 SO TPIEUOD ON cicecessnssdacncecctessasersinentceouacdaciccaiuess 395 
Capt America Siege Set eee 175 AC OINN OU scsniaecicdeccstctcacecsceasaediseseazaceskacace 595 Sky SMAMK ....ssessseeseensseensenensenssnsneenesneonens 395 
Empire Cty wnwccccocorccncenccnees 100 | CFCREUEC LAGOON nnn tool | —nlon-- pe eneemenmae = 
GI Joe... em NTO OO scsi etecccpescccteeds 1350 | StUMTUNNETS SIC q........csseccnssecsnnseerene 1200 
Magic SWOPE cesses, DOR Te WMO rscecssitsiencscicecicecnscscanssnesisossiins 1595 J SUper Contra ........scecsecscecssssssenesessensees 395 
Mortal Kombat (kk... G95 | Earthshaker ........sssssssssssssssssessseseseenes 1350 | Super Off Road wiTrack Pack .......... 750 
Quarterback ee 100 | Eight Ball Champ..........cssscsssssssssssenes 495 | Super Sprint 0.00.0... ccssccccccssccsccsecccees 395 
Bei OCI cc a NN acces ceccrteae cer 1350 J Terminator Gum .....sssssssscssssssnnsnsee 1995 
SIMPSONS ccccssssssessssessssssscsssssssse. 195 | F-14 -sccsscssssssssssssssnsssncsssssessscseesssccsesssssnces 595 J Thunder Blade ule ..........s.cssssssssneenseene 395 
Super Street Fighter ceccccsssssssssssss.. 1395 GAO: SOW siscscetetsesicciscesiccnnecs 1095 | Thunder Blade Sid ...........ccccccsssseeeees 1200 
Team Quarterback ccccccccccccceccccec-c.e. 100 Judge PPO ccccocenccsccucccccnccccecscesccecece 2695 OWE Vciaccarscscdccteceuendassdndaveussescsececcsuveitcuseubh 395 
Time Killer .ccceccoceccececeosoccececcoceccececcecess 795 JUPASSIC PAK cccccccccccccccoccsecocccuccecceces 2195 WOO DIN ssisscstsiccscascaveasnsasdaisstivessasatutcecscend 395 
MMI ges cee cacahpapstamaacanccoces 100 | Lethal Weapon .........ccssssssssssssnsssees 1795 J UN Squadron ........ssccsssssessseeeesssesssnnnnseees 395 
W.W.F. Superstar .......cssccscccsscceecseeseee 100 MINION ALTO scccencascorscessseinscincescssascenteserss 595 | US Classic .........cceccccscccscccsessssecesessesesesss 395 
WOrId SOTICS coccccccecceccecceccecceocecceoceeceeeee MOUSIN ASroUund.........csccsssssscsccssesesseses O95 fF VOM SY Ball sceccscsnccscccossssccccssassossccesvseccacses 395 
WWE Superstal .........ccccccsccsssscsssceseees 395 
(717 )848- 1846 FAX (717)854-6801 
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MONITOR 
GET WELL KITS 


SAVES TIME AND MONEY 
ON MONITOR REPAIRS! 


Monitor repair kits take care of picture 
warping, blacking out, smearing, low 
brightness and brightness problems, poor 
regulation, jail bars, vertical shrinking, etc. 
Call for free technical help with your moni- 
tor problems. All kits come with instruc- 
tions and are easy to install. 


WICO DISTRIBUTES GET WELL KITS 


Kit #101: For Electrohome GO7-CBO 19” 
color monitor. 17 parts. $7.95 ea. Wico 
#36-0243 

Kit #102: For Electrohome GO7-FBO 13° 
color monitor. 16 parts. $7.95 ea. 

Kit #201: For Wells-Gardner K4600 Se- 
ries color monitors. 14 parts. $6.95 ea. 
Wico #36-0244 

Kit #202: For Wells-Gardner K4900 Se- 
ries color monitors. 15 parts. $7.95 ea. 
Wico #36-0248 

Kit #203: For Wells-Gardner K4800 Se- 
ries color monitors. 15 parts. $7.95 ea. 
Kit #204: For Wells Gardner 13", 19", 25° 
K7000 Series Color Monitor. 15 parts. $6.95 
ea. Wico #36-0249 

Kit #206: For Wells Gardener 19K6100 
Color XY monitor. Includes caps, resis- 
tors, diodes, and six power transistors. 30 
parts. $14.95 ea. 

Kit #301: For Nintendo Sanyo 19° color 
monitor. 15 parts. $6.95 ea. Wixo #36- 
0245 

Kit #401: for Atari Disco 19" color moni- 
tor. 17 parts. $6.95 ea. 

Kit #801: For Hantarex Color monitor 
model #MTC900. 21 parts. $7.95 ea. 
Kit #802: For Hantarex Color monitor 
model #MTC9000. 18 parts. $7.95 ea. 
Kit #910: Nintendo Sanyo color video 
inversion kit. Convert Nintendo cabinets 
with non-Nintendo game boards. 17 parts. 
$4.95 ea. 

Kit #920: For Pac Man, Ms. Pac Man 
logic boards. Eliminates hum bar in pic- 
ture. 4 parts. $6.95 ea. 


DISCOUNT! Buy ten kits and take 
$1.00 off each kit. Money back 
guarantee. We pay S&H. 


Electrohome GO7CBO Replacement 
Chassis (NEW) 

Electrohome 19° Flyback 
#A29951-B 


28C3039..:$1.39 -2$D1138.....1.22 
2$D1398....3.59 STR381........ 7.97 
AINST Viescscie 1.95. SIR3123......6.26 
ZNSE FZ seis 1.95 STR30130.....5.29 


VAN De Or (O) Le 


806-793-6337 
FAX 806-793-9136 
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Prestige Poker Cabinet 


WYLLLLL 





Ut 


Complete With 19" Monitor $995. 


Aero Fighter 

Art of Fighting II 
Mortal Kombat Kit 
Mortal Kombat II Kit 
NBA Jam 

NBA Jam II Update Kit 
Neo Geo 1 Slot pcb 

Neo Geo I Slot Kit 

Neo Geo 1 Slot Kit W/Samurai 
Neo Geo 2 Slot Kit 
Raiden II 

Run -n- Gun 

Samurai Showdown 
Street Fighter II Kit 
Street Fighter IIT CE Kit 
Sunset Rider Kit 

Super Street Fighter II Kit 
Time Killers Kit 

Virtua Fighter Game 
Violent Storm 

World Rally 

X-Men Kit 


495. 
300. 
1195. 
2295. 
1650. 
995. 
495. 
595. 
895. 
750. 
1395. 
1895. 
300. 
300. 
495. 
595. 
1195. 
495. 
Call 
795. 
1495. 
495. 


Challenge Us To Meet or Beat Any 
Legitimate Advertised Price! 
Call For Complete Inventory Listings 


1(300)456-7277 


International & Domestic Fax Line: 
(313)542-5452 






















C. Your independent source for all your 
coin-op needs. From individual equip- 
ment sales to full set-ups... 

Alpha Omega is your answer. 
Representing most manufacturers in 
equipment, money handling, tickets 

and token sales. 
Consulting is also available. 


ALPHA-OMEGA SALES, IN 


Exporters & Domestic Sales 
Call the Experts 


Frank "The Crank" Seninsky 
Ken Schwartz & Joe Camarota 


at 
6 Sutton Place, Edison, NJ 08817 


(908) 287-4990 
FAX # (908) 287-3079 


FINANCING AVAILABLE 





ofl os an ans - 
. “ Rp, 


Cisco Heat s/d (twin) ....3995 Holosseum Neo Geo 2 pl 
Cisco Heat s/d (deluxe) ..4995 Lethal Enforcer Punisher (ded. ) 
Lucky & Wild s/d Space Lords 
Fighter History Martial Champion (ded.)...1795 Steel Gunner 
Final Lap Ill u/r Mortal Kombat (ded.) ...1995 Steel Talonss/d 
Gun Buster Moto Frenzy s/d (deluxe) ..3795 Survival Arts (ded. ) 
Hard Driving s/d Moto Frenzy s/d(twin) ..2995 Terminator Il (v) 
Hard Yardage (ded.) ....2495 NBA Jam (ded.) 2595 Virtua Racing s/d 


VIDEO GAMES 
Aero Fighter Relief Pitcher (ded) PINBALLS 
Air Carrier Wing Rim Rockin’ (25") Addam's Family 
Afterbruner (s/d) Road Riot (s/d ded.) .......... 5395 Creature/Black Lagoon.... 
Beast Buster 995 Rowe BC 25 MC Cue Ball Wizard 
Bucky O'Hare Rowe BC 35 Dracula 
Captain America (ded.) ....... 895 Seibu Soccer (25") Big Bertha 
Captain Commando (ded.) ...895 Skins (25") Getaway Bozo Basketball 
Chase H/Q Space Ace Judge Dredd Buddy Bear 


Cowboy's/Moo Mesa Space Gun Jurassic Park Cop Capers 


Desert Assault Space Harrier (s/d) Last Action Hero 
Dragon's Lair Il Spiderman (ded) Lethal Weapon 
Final Fight Steel Gunner The Machine 

A. St. Fighter II (ded) Rocky & Bullwinkle 
G-Loc (u/r) St. Fighter Il CE (ded) Star Wars 
GP Rider (u/r) Strike Force Street Fighter II Full Court F 
Golden Axe II (ded) Sunset Rider Surf N' Safari valagorlagiress 
Grand Prix Star (s/d) Super Chase Kiddie Rides (New) 
Guardians/Hood (ded) Super High Impact i Klondike Pusher 
Hard Drivin (u/r) Super Off Road li Mad Dog McCree 27" 
High Impact (kit) Super System Power house 
Hit the Ice (kit) ji AUXILIARY PRODUCTS Quartermile 

i i Coin Counters/Sorters/Wrappers Silver Ski 
Indy Heat Title Fight Skee Toss 
In the Hunt Turbo Outrun (mini) Smart Candy Crane 
Knights of Round Turtles II Super Chexx 
Neo Geo 4 pl/6pl Vendetta Super Pro Q'Back Jr 
Wrestlefest Sweet Licks 

Painted Lady i Treasure Island 
Pit Fighter (ded) Peo MICS Ol cc vcccssccswavisiescceracs 2995 Lynde-Ordway Tug of War 
Quiz and Dragons Ticket Eaters 
Race Drivin (s/d) Ticket Scales 
Rad Mobile i 


ALL RECONDITIONED GAMES ARE GUARANTEED 60 DAYS - CALL FOR COMPLETE LIST 


Crane-Big Choice Single... 
Crane Double 

Crane Triple Betson 
Fantasy Island 

Five in Lines-Skill Bingo 
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High Performance, Security 
and Reliability From 
Kevin Sharp Enterprises. 


Authorized Distrioutor of Mars Dollar-Bill Acceptors 













Mars Electronics International Mars Electronics International 
GL5 Series Bill Acceptors | VFM5S Bill Acceptors 
> Heightened Security > Programmable 






> Superior Performance > Lighted Bezel 
> Fast Bill Transport > Builf-in Diagnostics 













Kevin Sharp 1-800-624-3779 


ENTERPRISES, INC. re eee 


264 River Rock Blvd., Suite B, Murfreesboro, IN 37129 Fax: (615) 895-9184 
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Printer Interface Kits 


"Best Solution On The Market" 


Prints Either Points or Dollar Amounts 
User Programmable Name & Address 
Supports Epson or Star Printers 
Time & Date Function 
Validation & Machine Number 
Maintains Last Two Tickets Printed 

~Complete Aczgunting Reports 








> \eSuper 


“Tcherry Ma: 


* Respin Bonus 

* 16 Lines To Play ie 

* Center Cherry Hold “ae 
Bonus ii 

* Cherry Jackpot Bonus 








—_—§ * Same Great Bonuses 
19" Wells-Gardner Monitor - Polished Chrome Door As Original 
JCM or Mars Bill Acceptor - 230W Power Supply Bee 
Printer Or Hopper Support Exclusive Distributor For 
Configurable Button Panel - Wiring Harness Grayhound-Dyna Games 


In The State Of Tennessee 


1-800-6-GiISRIY/ 
Authorized Distributor Of: 
WING Game Boards 
Mars Dollar Bill Acceptors 
Wells-Gardner Monitors 
JCM Dollar Bill Acceptors 


Conmtess Saad Games 








Kevin Sharp Enterprises, Inc. 1-800-624-3779 
964 River Rock Blvd., Suite B | (61 5) 895-9099 
Murfreesboro, IN 37129 : Fax: (615) 895-9184 
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* INTRODUCING THE "ECONOMY" ok 





LINE OF POKERS AND 8-LINES! 


COMPLETE GAMES W/ DBA 
STARTING AT: 
8-LINES= $1195 
POKERS= $1295 
8-Lines 
Official Wing Distributor 
(w7)Skill Chance (w8) BonusChance 
(w10)Lucky Gold (w11)Lucky Star 
Lucky Bingo#Lucky Gin ¢Lucky 75 


Many Others Available 


Cherries # Treasure Island 
Bank Robbery # Double 8 


etc... 
POKERS 
#Kramer¢SMS +¢ 
+ Blitz +BTR+¢Wing+ 


Xytek Adaptor Boards 
convert pokers to 8-lines 
in just seconds! 


PO BOX 518, 5033 INDUSTRIAL ROAD 
WALL, NJ 07719 


PHONE (908) 919-7878 FAX (908) 919-7880 
















MS. PAC ATTACK 
All new mazes for your 


| Pacman or Ms. Pacman $100. 
i Arkanoid PLUS for original Arkanoid $+60- $75. | 
i Yankee DOodle & speed-up for Mr. DO!-#5- 50. | 
i Supercharger ROMs for your 1942 $75. | 
1 Ducks targets for Centipede or Millipede 50. 
1 Heartburn for Pacman or Ms. Pacman 50, 
i Rapid-fire or Terrorist chip for Galaga 25. 
1 Speed-up for Pacman, Ms. Pac, or Jr. Pac 25. 
| Kit to convert Pacman to Ms. Pacman 100. 
1 PINBALL REPAIR DIAGNOSTIC AIDS | 
i Bally-Stern Pinball Test Fixture / last few $300. | 
) Williams pinball repair set with manuals = 200. 
i Data East pinball repair with manual $+6€; 75. | 
ij Manual & Schematics for any pinball game 40. 
i BRAND NEW Bally & Stern MPU boards 350. | 


=x 
Vy 





















jf OVERNIGHT REPAIRS ON ALL FLIPPER GAME | 
1 BOARDS ::: BALLY : WILLIAMS : DATA EAST ::: 


TWO-BIT SCORE 


mage Pack Saddle Pass Austin, TX 78745 


es AD 
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San Antonio 


San Antonio Convention Center 
San Antonio, Texas 


September 22-24 (Thurs-Sat) 
Contact: 
AMOA 
(312)245-1021 
FAX (312)321-6869 


The H HOTTEST 


_ Caan Pree hepa 
POINTS AWARDED ON! <CHERG 












Different Models Avarilalle! 

¢ Key Switch To Pay On Your Command 

* Automatic Award Available With Your Choice Of Trigger 
(All Fruit, Blank Screen, 5 -7’s, etc.) 

* Optional Flashing Dome Light, Bells, Sirens, Chase Lights 


Jackpot Award On Foxtronix & ElectroSport Pokers. 
Jackpot Pays On ANY Four Of A Kind - You Set Minimum Play. 


Made in Myrtle Beach, SC, USA 
by THE SERVICE DEPARTMENT 


803-448-8086 Fax: 803-448-8284 










803-448-7973 
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Serving the 
world's coin-op & 
billiards needs 
for over GO years 





: © 
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A Nuestros Estimados Clientes en 


PUERTO RICO 


Comunicamos que, Como siempre, estamos a vuestras ordenes 
Para proveerlos con todo tipo de: 


Maquinas de Entretenimiento - (Videos, Pinballs,Simuladores, Gruas) 


Kits de Conversion - (Originales, Completos) Cartuchos Neo-Geo 
Partes - (Repuestos - Components - Accessorios) 
Juke-Boxes - Rowe/AM II, (Belloneras) 


Maquinas Vendedoras Automaticas - (Cafe, Soda, Golosinas, Cigarrillos) 


Para mayor informacion; por favor llamar Co Enviar fax) 
**¥**\Muchas Gracias por la Continuidad de Vuestros Negocios **** 


W BETSON / IMPERIAL EXPORT 
303 PATERSON PLANK ROAD 


CARLSTADT, N.J. U.S.A. 07072-2307 JOE MIGUELES - (Ext. 374) 
IMPE RIAL 


Phone (201) 438-1300 Fax (201) 438-1811 CARLOS MOLINA - (Ext. 373) 
E XP BE 


CORPORATION, INC 
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Super Deals 
Super Plush 
Super Quality 
Call Now? 
CBMC>. Best Mfg. Co. 

1-800-962-4486 


414-547-5051 eFax 414-547-0905 





We have 
what our 
Competition 
Doesn’t... 


Coin-Op/ Home Pool Tables 
GREAT AMERICAN BILLIARDS 


800/ 831-2011 


FAX: (401)/463-6673 


PLAY METER 





Coin Machine Consignment 


AOCTIO 


- CIGARETTE MACHINES 





- JUKEBOXES 

- VIDEOS * PINBALLS 

* POOL TABLES * CRANES 

* MUCH MORE * MUCH MORE 


Saturday : April 23rd - Noon 


Jones Auction Service 
2800 S.W. Adams St. : Peoria, IL 61602 
Mike Jones - Auctioneer 
$10.00 per machine entry fee 
$10.00 per machine buy back fee 
2 free buy backs for every 10 machines entered in auction 

10% commission per machine 

Max of $100.00 per machine commission 


UPGRADE FOR YOUR SUMMER LOCATIONS-- 
SELL YOUR OLD MACHINES! 


TERMS - Full payment the day of auction 
Cash - Cashier's Check - Company check with letter of guarantee (no exceptions) 


EQUIPMENT MAY BE CHECKED IN: 


Friday - 9 am until 9 pm or Saturday - 9 am until 11 am 
In Advance by Appointment 


For Information Call: (309)674-3117 
** Toll Free 1-800-691-3117 ** 


LOW COST. HIGH RETURN 
DESK TOP COIN PHONES 


= « 
an = : : : Re < a 
z . beg. ere . 
P . ae. Cee: 
J Y SSS et 


BEST WHOLESALE PRICES IN THE US... 
WE WILL NOT BE UNDERSOLD! 
FORGET THE REST, CALL THE BEST! 


G-TEL 


Fax 713-550-1028 
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Coin Validating Equipment 


Introducing our newest manual 
coin acceptor for the arcade 
and video game industry 
that processes bent or 
damaged coins without 
electronics or cradles 








U.S. Models ¢ Dramatically reduce 

he for the service calls and machine 
cadastral Jae downtime. 

Configurations: 





—) 
eae Se 


e Undersize Token 

¢ Quarter and Undersize 
Token 

¢ Quarter Only 

¢ Quarter and Oversize 
Token 

¢ Oversize Tokens 

¢ Foreign Coins Available 
Call for Details 


e Made of durable 
materials-Built to last. 


aii 





= 


elncrease revenue and 
reduce vandalism with a 
more reliable machine. 





amas 













LK 


¢ No maintenance 
required. 










LA 





‘=== 


Contact Imonex 


Or Your 
Distributor 
Retrofits a Variety of Machines: 

e Arcade and Video Games 

°e Pinball and More 

e Car Washes 

e Kiddie Rides 
P.O. BOX 519 


KATY, TX 77492-0519 
PH. (713) 391-4704 
FAX (713) 391-4239 


FOR EXCEPTIONAL SAVINGS ON SERVICE 
AND EQUIPMENT DOWNTIME 





CALL 
1-800-446-2719 


THANK YOU FOR YOUR BUSINESS © 1994, IMONEX SERVICES, INC. 
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EAS VET 


ONE-PERSON POOL TABLE LIFT 






Sioa 


ST 
Sooo 


Bia. 









CONVENIENTLY STORES UNDER TABLE 


¢ 3" Lift ¢ Heavy Duty 5" Casters 
¢ Reduce Injury Claims ¢ Reduce Service Calls 
¢ Use With Pool Tables, Air Hockey, Foosball, etc. 

¢ UPS Shipping Weight 56 pounds 


Order Yours Today! 


800-521-6372 =VOR TE GIl 







218-741-6075 
Made in the USA 


Perfect 360... introduces our 


New Spill-Resistant 
Pushbutton 


Call 1-800-230-P360 
for Order 
Information 


PLAY METER 


SLOT MACHI 


Now Available... 


Skill Stop 
Slot Machines 


(where legal) 


** For Arcades and Fun Centers ** 
** Set up for Tokens or Ticket Dispenser ** 


Call for More Information and Pricing 


R & J SLOTS 


249 Blue Ridge Dr. * Orange, VA 22960 


(703) 672-4500 « Fax (703) 672-4563 
Hit the Jackpot with our S/ots 


Money Makers 
ConsignmentLiquidation 


AUCTION 


Wed., May 11 @ 10:00 AM 
"4TH AVENUE SOUTH" (Exhibitor Hall) 


NASHVILLE, TN STATE FAIRGROUNDS 


Antique to New/Sold As Is, Where Is. 

Pinball Machines, Pool Tables, Jukeboxes, Arcade 
Nite (To CF Tint-t-e-lale Maile (-t-mm ele] 11), @r-lare Ma A-lale le) come) m-] | 
Types Being Liquidated By Operators and Distributors 
For the Best Cash Bid -Silent Auction On Selected 
Equipment - (Write In Your Best Bid) 


Consignments Accepted Noon til 10 PM Tues., May 10 
Consignors Pay 10% with $10.00 Minimum & $100.00 
Maximum BB-1-10-$10.00 each $25.00 each for all above NS-$100.00 

SAME DAY SETTLEMENT! NO WAIT! 


Buyers Bring Your Sales Tax Number or Pay Sales Tax! 
Cash, Certified Funds or Good Check with Positive I.D. or Bank 
L.O.C. Made to Money Makers 


Organized by: Money Makers 


407 Gallatin Ave. - Nashville, TN 37206 - Local Phone 615-226-3826 
We buy, sell, trade money operated games, rides, 
amusement and laundry mat equipment of all types 
Out of Town Call Toll Free 1-800-972-3222 
You'll Make Money Buying or Selling W/Money Makers 
Because You Set the Price 


Conducted By: Dean Real Estate & Auction Sales Co. 
Firm# 716 Col. WaylanC. Dean, Auctioneer, Lic. #193 
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Wholesale Games, INc. 


519 Madison St. Shelbyville, TN 37160 
1-800-526-4723 or 615-684-2209 
Complete manufacturer of 8-Lines & Pokers 


We will build your 
game to meet your 


specifications. 
Complete line of: ° ° 
Boards Give us the opportunity Complete line of: 
Kits to work for you. Used Pool Tables 
Bill Acceptors Used Jukeboxes, 
and any We buy, sell or trade and 


miscellaneous part for We will not be Used Pinball Machines 
any 8-Line or Poker 


Wate(s mye) (a 


Call Brian, Troy, 
ro) a BT =o) = 


We sell new Rowe Boxes, new Valley and Dynamo 

If you are tired of being put 

off... give us atry. We can 

usually ship within 5 days to 

the following states: 
Kentucky, Illinois, Indiana, Wiscon- 
sin, North Carolina, South Carolina, 
Georgia, Ohio, Michigan plus others. 
Call for Details 








Used Equipment 
FROWIGS FAO? seceicccevuceckcccnuddedsskecsessintabievecs $1495 






















NSW CORGGIE iciicsscecisnissirorssatccrsseaccsteaanee $1195 
NSW Galaxy 45 si ivcceccssedsseccitasteriniaaciencs $1195 
Wurlitzer New York CD ..............ceeeeee eee $2995 
National Cig. Machines ................cceeeeeees $595 
Rowe BR 93 COMbDOsS wssisccisecesciinncccaaereiee $2095 
Grayhound Casino 5 10 1 siscsevsccecssssscseans $895 
IGT DRAW BO nasidocccccicicsttthnccasiveresndetocees $895 
GT PORES veccticvccsciincnntenenaniot: $895 
Used CM in late model cabinet............ $1095 
SMS Draw 80 W/ Mafs ...........:sceeeeeeeeees $1695 
Valley Pool Tables.................scccseees New/Used 

Try our Service Department. New Klondike Pusher..........:sccseseee $3995 


JOD IID DADA IIIA AAD A IAA 
This is only a partial list of our 
used equipment! Please Call 


We have 


3 Qualified Technicians 
available at all times 





OPERATORS & DISTRIBUTORS-COIN MACHINE CONSIGNMENT 
800 GAMES AT JANUARY AUCTION 


* JUKE BOXES * FLIPPERS 


: VIDEOS * PINBALLS 
BINGOS * CRANES 
* POOL TABLES * MUCH MORE 


SATURDAY, May 14, 1994 - 10:00 A.M. 


KNOXVILLE CONVENTION CENTER - KNOXVILLE, TN 
525 HENLEY STREET - TELEPHONE (615) 544-5371 


* TERMS - FULL PAYMENT DAY OF AUCTION - CASH, CASHIER'S CHECK, OR 
COMPANY CHECK WITH BANK LETTER OF GUARANTEE (No Exceptions) 
* MOTEL RESERVATIONS - WORLD'S FAIR HOLIDAY INN, (615) 522-2800 
* EQUIPMENT MAY BE CHECKED IN: 
Friday--Noon until 9 PM or Saturday--8AM until 10 AM 
* Applicable state & local sales taxes must be collected unless you provide a current copy of your 
Sales & Use Tax Permit 


FOR CONSIGNMENT INFORMATION CONTACT: 


AUCTION GAME SALES 


RICK PARSONS-OWNER & AUCTIONEER-LICENSE NO. 1623 


TO BE ADDED TO OUR MAILING LIST, CALL: 


x x *xx* TOLL FREE 1-800-551-0660 «xxx 


@ SkyCopler- 
- MATS Us —— 
_ THATS US _— 
- Creative Sound Effects - Gel Coated For Durability 
- Lights and Buttons We Are - High Grade Components 


- Smooth Motions e , - Service to Meet Your Needs 
America’s 





P, / ZEN 
, Ge 
Sop OA 
eer International Corporation 
P.O. Box 307 - Eldon, Missouri 65026 


Tel.: 1-800-325-3353 - FAX (314) 392-7125 
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WHAT THE Most SUCCESSFUL 
BUSINESS PEOPLE ARE 





WEARING fgatt’ THIS YEAR 





11th Annual 


BILLIARD CONGRESS 
OF AMERICA 
INT?’L. TRADE EXPO 
Sands Expo & Convention Center 


Las Vegas, Nevada 
July 21-23, 1994 


* Featuring Everything in Pool/Billiards, Accessories, Game Tables, Darts, Juke Boxes 
and many new Home Recreation Room Products. 
* Over 250 Exhibiting Companies, more than 600 Exhibit Booths, Educational Seminars. 


* This is the Expo for Retailers — Wholesalers — Room Proprietors — Amusement Operators — 


and Related Businesses. 


LEGITIMATE BUSINESSES ONLY 


NOT OPEN TO GENERAL PUBLIC. 
PRE-REGISTRATION MUST BE RECEIVED NO LATER THAN JULY 10 —————————— 





* TO QUALIFY FOR FREE PRE-REGISTRATION, 
ATTENDEES MUST ALREADY BE BCA BUSINESS 
MEMBERS IN CLASSIFICATION IN WHICH THEY REGISTER. 


EXPO PRE-REGISTRATION 





* BCA BUSINESS MEMBER: 
Retailer, Rm. Proprietor, Amusement Operator, 
Wholesaler/ Distributor (associate or voting), 
Mirs. Rep., College, Affiliated Association, 
League Operator. 

PRE-REGISTRATION: No Charge 
ON-SITE REGISTRATION: $25 per person. 


MAIL TO: > 


CONTINENTAL PRODUCTIONS, INT'L 
Company 


ce) 3943 Tambor Road 
San Diego, CA, U.S.A. 92124-3407 
TRADE EXPO HOTLINE) « 
(619) 278-3877 e (619) 278-6523 
FAX (619) 268-9372 


(J Check here to receive 
special reduced rate 
Hotel/Airline Information. 












Registrant 
1 


Registrant 
2 





PLAY METER 


If not U.S.A. 


Buyer Classifications (Check One) 


O Retailer 
O Chain Store Retailer 





%& NON-MEMBER: Include check with pre-registration. 
Note: After paying registration fee, Non-members 
will receive one coupon per registering company, 
worth $50 credit when applying for BCA 
membership at this year’s Expo. 
PRE-REGISTRATION: $50 per company. 
ON-SITE REGISTRATION: $60 per person. 









BCA 
Use company letterhead for additional personnel. Member 
Yes No 


Name 


Name 


Les he ee ay a | State Le Zip fg fy 
a ee ee Phone 
Fax ee ee ee ee ee 


Non-Buyer Classification 
(Check One) 

O Press 

O Non-Exhibiting Manufacturer 
O Other (Specify) 


O Amusement Operator 
O Wholesale/Distributor 


(2 or More Stores) O Other (Specify) 


0D Billiard Room Proprietor 
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Harness of Quality 
Amusement and Industrial 


CUSTOM, JAMMA, 8-LINE 
ADAPTOR BOARDS 
QUANTITY DISCOUNTS 


Louise’s Harness Shop, Inc. 
100 Spring Street 
Tuscumbia, Alabama 35674 


1-800-365-1941 
FAX 1-205-381-6180 


COIN-IT BOX 


INCREASE COLLECTIONS, ELIMINATE DOWNTIME 
KEEP LOCATIONS HAPPY! 






















The most versatile coin box on the market. 


® Kits available for all NSM wall mounts and 
Seeburg SCD 1 and 1A. Jukeboxes 


A necessity for all high volumes and distant 
locations 


* Easily adapted to any equipment that 
requires additional coin input 


®Solid steel construction with black splatter 
. finish and white screen lettering 


® Front panel illumination with interchange- 
able coin mech 


@ Large coin box capacity 
Standard size lock and key 
® Easy to install in field 


*Complete kit with instructions, mounting 
template, hardware, wire and connecters. 


® Dimensions 171/«" high 4° width, 7* depth. 


DESIGNED AND MANUFACTURED BY THE AMUSEMENT MANUFACTURING CO. 
STAMFORD, CONN. 203-329-3031 


PLAY METER 


142 


‘BILL CHANGERS | 


New & Reconditioned 
Rowe «Hamilton * Standard 
PRICES 

TOO 

LOW 

TO 

ai PRINT! | 

HAMILTON STANDARD 


7 800-338-7031 


F ¥eimARES 


Sa LOKENG: 





$1, $5, 
$10, & $20 
Acceptance 


88 


HAMILTON STANDARD 


COINTROL EC: 


“We Service” 
398 Commercial St., San Jose, CA 95112 





NEW 
CATALOG 


JUST 
COMPLETED 


Give us 
a Calls 


1-800-44 HOT-KITS 
1-800-444-6854 
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New. CIRCUIT BOARD © -2u- 
& S ALES - Sell. 


« Used . 335 Hill Ave. - Nashville, TN 37210 - Trade. 


- CALL - 1 (800) 535-8981 - TOLL FREE - 
Phone: (615) 256-7748 - FAX: 615-256-7523 
CALL ABOUT OUR FREE DELIVERY 


K KK * THIS MONTH'S SPECIALS!!! K KK * 
NEW LUCKY 8 LINES NEW 19" SMS 



















BOOST your profits with 






W/HSV-300 DRAW 80 all 21 
new 8-lines 
Coccccccccccccccccccecccce W/HSV-300 Single 
sasheanudundweauveva¥eets 1950.00 Pro gressive 
Co cccccccccocooes NEW 8-LINES Units 
CALL CALL CALL W/HSV-300 Call for Prices !! 
& TICKET DISPENSER 
Printers & Interface $1395.00 Super Max Poker 
Kits Available : w/ ticket dispenser 
For Most Programs NEW 19" GAMES Win points kept separately 


Big Tab Games W/HSV-300 


w/printer RIVIERA HI-SCORE 
Now Available $1895.00 


New Lucky 8-Line Kit Starting from 250.00 
Used Lucky 8-Line Boards Starting from 125.00 
All New Magical Tonic 

Foxtronic Printer-Adaptor CPU 

Used Foxtronic PCBs 

New HSV-400 w/Stacker 

Merit Riviera Kit 

SMS Draw 80 Kit 





Super 97 Kits 
Dual Happy Jacky Kits 
Lucky Girl Kit 


Treasure Island Kit 

Jolly Line Kit 

Dual 8-Line /Poker Kit 
Ticket Dispenser 

All Poker Kits Available 


* Alway s Available + Quantity Prices Available 


New & Used Pool Table/Dynamo & Valley .............. CALE —JSOIAUON “TRANSTONNIONS 3.5.5c.ccsssacssnsoashesescetaterovevtentes 
New & Used Jukeboxes/All makes .............ccccceeeeee CALL. EMPIY S-1ING CODING sss. cg cisarcacciardsecescesessacecnenencds 250.00 
New & Used Pokers/All makes ..........0......cccceeeeeee CALL JCM Bill Acceptors $1-$5-$10-$20 ........ 295.00 
Full Line of Pool Table Supplies ........................000. CALL Mars GL-5 DBA $1-9-10-20 555.0... cicccisssssevsdeccsscconen 399.00 
KIOD Dp COin  COURTCIS co cs ce scscscsdiosscodessicroserceesieadiics 650.00 Mars VFM-4 DBA $1-5-10-20 .00.. eee 325.00 
Tommy Gate w/7" extension .................000cccceeeeeeeee 950.00 Mars VFM-5 DBA $1-5-10-20 .0..... ee eeeeees 340.00 
1S” SUVAL WON oases ies ocessacveoesvenvatdacsevesieetics 215.00 Mars VFM-4 w/stacker 400.00... eeeeeeeees 399.00 
13" SMA MONMOF fase sccnresdaciacascccenecsccencsescowasdagiesde 205.00 Mars VFM-S wi/stacker 400 ............ eee eeeeeteeeeeeeeees 440.00 
19" Wells-Gardner monitor ...................cccseeeeeeeeees 235.00 DBV-$1-2-5-10-20-50-100 DBA.............. eee 299.00 
13" Wells-Gardner monitor ................cccccccceeeeeeceee 225.00. TSV-S00 $10 10-20 vivvcicciscsisaasesonssersasiedevvaceseneses 189.00 
Coin: Mech, & Channel visiscescciccedsesusertincsenenewsstevcuess 11.95 lekbilt DBV-35/$1-5-10-20 ............cccccccecesscssessescsee 299.00 
POWER SUD DNCS cis inscitecivectcsiaivvaraconcetiasssevacteacsnteceted. 32:95 AILUCKY 6 PIONS cn codecddsicciswccsciarasriccivonscasheontsenevere 25.00 
150 W Computer Power Supply ....................ccceeeee. A400.  VUCKY GO HAMCSS oiccciesisssasitatcinsnmersaiasoansralnquei 38.00 
TZVIGIGNS: snsearssanvencsacenteystclisvteigevinescetehcceviventdesckanase 6.50 LUCKY S BUNON SOU cosa ioscsavedsasitvecisenduncindacsienisneapens 24.00 
PC VANS PMO S seisictseatonseavas sncacertenedcneieesassmceaaiansan BOO: © Fe SPCR S aivccdics cxdenscceseiateastoasenssetetssansacnebiacseeseeee 4.00 


Phone (615)256-77 48 erax(615)256-7523 


8:30 AM to 5:30 PM(C.S.T.) 
* * CALL ABOUT OUR FREE DELIVERY x * 
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MICRO MANUFACTURING INC. 


N O FIC E 


MAGICAL ODDS,. BUYERS 


Micro Manufacturing Inc. holds the Trademark (name) and Copyright (symbols & software) on the Magical Odds @@ and 
Magical Odds Grand Prixio games. 


There is a copy board and plexi that have been circulating in the industry. This board and plexi infringe upon the Trademark 
and Copyright held by Micro Manufacturing Inc. 


The original board is 15" x 9 1/4" in size and blue. Also, on the board, there is a black sealed chip approximately 1" x 4" with the 
name Magical Odds @@ engraved on it. 


The copy board may or may not have our name, Micro Manufacturing Inc. written in the attract mode. The Double-Up 
game may have also been changed. In some versions there is a lady, but, she doesn’t strip, and the cards do not have graphics 
(Kings, Queens, Jacks, Etc.) 

We have found that these boards tend to malfunction often. Our service department will not repair copy boards. 
Don’t get caught with a copy game that your customers will not enjoy. 

Don’t get caught with a copy that may cause you legal problems. 

Don’t get caught with a copy that we will not repair. 

Don’t get caught with a copy that may cause you problems. 

Stay with the original board and plexi. 


Thank You, 
The Management and Employees Of Micro Manufacturing. 


MICRO MANUFACTURING BRINGS YOU 
TWO GREAT GAMES FROM PAL! 


MAGICAL |}Reeee Mm MAGICAL 
TONIC ¥ ODDS 





re! | : 





FEATURES 


NUMBER FEVER 
Get three of any 
symbol in a row 
and start the a 
Number Window 3g Se 
spinning! a | 


PAIR CHANCE 

If the Number 
Window stops with 
two pairs of numbers, 
a special win 

is awarded. 


—— re 
a 


ACCEPTS 





FEATURES 


RED JOKER BONUS 
Catch a Red Joker 
and win 

Bonus Points 


JOKER FEVER 
fever Spins are 
awarded when 

three Jokers 

appear in 
a row. 


BOTH GAMES FEATURE 
* Special Color Odds * Hi/Lo Double-Up Game * Superb Graphics and Sound * 


Mic RR & MAN U FA COT U RIN G iN ¢& 
535 Old Nashville Hwy. LaVergne, TN 37086 (615)793-5510 Fax: (615) 793-5512 


1-800-277-6136 DELIVERY AVAILABLE FOR ALL PRODUCTS 


For amusement only. Not for sale or use in States or Municipalities where prohibited by law. 











SPF NG : INTO SPRING WITH 
MICRO MANUFACTURING. 



































Skill Chance (W-7) 
Bonus Chance (W-8) 
Lucky Gold (W-10) 
Lucky Star (W-11) 
Lucky Bingo 
Lucky Girl 
Lucky 75 


AFTER HOURS 
TECHNICAL 
SUPPORT 
(615) 862-9224 
Wait for the three tones 
and from a touch tone phone, 
dial the number 
(including the area code) 
where you 
can be reached. 

A technician will return 

our call 
wi an hour. 


SIT DOWN 
CABINET 
Full Size 19" 
Plexi and Monitor 


Flip-Up Button 
P | 


LONE STAR DRAW 


Texas Redemption Game 









For amusement only. Not for sale or use in States or Municipalities where prohibited by law. 


SERVICES PROVIDED | | DYNA GAMES 
FOR THE SA-20. | Adin cenit GBBT ta ole 


CHERRY BONUS IIT 


PRINTERS 


These printers ! 
meet redemption [i 
regulations in A 
many states. 


FOR ALL GAMES 


*INCLUDE* HARDWARE AND 


and 
SOFTWARE CAN NOW | | CHERRY BONUS III 
PLEXI, HARNESS, BOARD 
BUTTONS, and MANUAL || BE UPDATED TOO. available 





MICRO MANUFACTURING INC. 


S35 OLD NASHVILLE HWY. LAVERGNE, TN 37086 < \ 
(615) 793-5510 FAX: (615) 793-5512 CRs r se oe 


oO vee Lip an ee aoe ee y aee . » CP enwie) AE é o 
= Papa BOW BeReceem gh” Sapatin We oenges Stina 
eae a < Sia BOON oy Lesa eer et Leen ® Pesgheee BPP ccs 
gg ¥, Bec Sree) eras CARRE IONE fo RN, ar Ngee 
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~, ew Ss rR ~ A 
£3 . = ss 


se a Swiet eee 
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Brand Name 


ADULT Birmingham Vending 
Trading Cards 


Your One Stop Shop For Coin-Op 















, SUPER SPECIAL Must Feat as ceneassocnsansecuas sce 
in bulk for vending USED COUNTEROPS Gate of DOOM ...c.cccscescsessesseeseeeeee $99 
1 C er ca ra MERIT SUPERSTAR Caddilacs and Dinosaur ............... Call 
D PITBOSS AND U.S. GAMES psec ete — ses tutlavaauedvawsbenss re 
1-800-843-9457 BARBRAINS One Slot Neo Geo... Call 
$595 AND UP Quiz & Dragon oidiesascsasescenvosssssers $295 
PRUIIY GIVE GUN ccc eccesiisecccccceccnecses Call 
N Kit S cal Dungeons and Dragons ............... Call 
Cw pecials FOUOW THANOEN ccisnscxcanssexenonmcatesseas $99 
INV xesencinecdeccenecscaceexnsseacseeereces 195 
x als bel eteeeeeeeeeeeeeseeeeseeeeeenees be TG: PUNISNGE vassccesrncesaniraiccareens : Call 
urviva S cesscecseserececseeseseeeseeees UE AN coe oxcccdnececauavinigesesntadiwaisansacies 99 
WANTED PIQItOl S: FUSIONY sspcenssteccessicssanasecs Call 
Sol |. | ee ete ener maa Call “~~ NEO-GEO CABARET 
A CNW sacs ceicentcccekadeapeaastonacs 195 ep ee ee eee 
Experienced DD NCW eee een ee ew : Neo-Geo 2-Slot cabaret w/2 games....$1425 
SPECIAL OF THE MONTH WIL NG GOINGS ic ccesisiescisccccscescsens $1300 
Technician Superstar Pitboss update Ribbit Racer 
Salary negotiable (15 games) $129 aoa tert Fendy Cress is ee 
@e2e20e00008000 Superstar 30 update FATAL FURY SPECIAL 
Send resume to: (30 games) $395 SNK Software 'n Hardware 
P. 0. Box 101271 NINTENDO PlayChoice Kits All Software Available 
Your Choice $59.99 World Heroes II 
Nashville, TN 372284 Samurai Showdown 
PARTS SPECIAL Fatal Fury Special 
Speakers.....CALL Art of Fighting Il 
Pool Balls...CALL 1 slot available 
USED JUKEBOXES Wind Jammer 
FIOCK=-Ole 496 o2 oc sccseccsvvssaveescevevens Call NEW & USED PINBALLS 
MHL/Public Pay ee Fa LOM (NEW) ormancntennsins Call 
Ph I Reo... Call Rocky 'N Bullwinkle ...................... Call 
one Inc. R85. Cal Tee'd Off (NEW) ........-.-c-cseseceeess Call 
resents PREG Faces sevccscatensdapcauctecxcsseacsseanswees Call Wipe Out (NEW).........seeseeeees Call 
P eee ea edodans Grud Gall: PASCO WAN scot etcaisstncencaee 495 
FOO acsearle ercuce, Call The SIMPSONS ......... eset 1095 
Fe eras audan cag veepeveusteennendeneneneenies Call Time MAGCIING cccccecscccctessicasccssvecces 695 
FO ovis ocsatrcnaaisucicsanerasaneomantasiaceans Cau. TOMOGO ACY scscsicasissscesnsaneeasdiacs 595 
PAPO2 COMO: ccc ciicasssccasustiaseneiesaces Call PIAVO OY icicscosccnsiuictcisnsavanvncicaavnsevoe. 695 
Fh) sivevabausinsuusasmucetstenreses exetionces Call Party Animal .........cccceceeeeeeeeeeee 495 
R-93 COMBO .........sssesseeseeeeeseeeens Call Checkpoint .......cccccceseccesecceseeeees 1295 
ee cae seeeeeeeaeeeescsececececceseeseeeeecs he The Game Show..............:ssssseeeee 895 
Mae Ohne gee tae en eer UNE cisicsstuaseseushensdeapsoceeesunnn 1795 
Other Models Arriving Daily = Wipe Out (NEW)........ccccececeeeeeees Call 
programmable desktop New Image Touch Screen Countertop. Call Cue Ball Wizard .....ccccseccseccsseeese 2095 
payphone Merit Super Touch 50 Countertop .......... Call Terminator Il ...........cccccsceccsesseeees 1975 
MRCS SCOPE TOR PANES MBER oiricstes 8 Call UPTICANE weececscscscscscsesescseseseseseees 1745 
* New black style w/metal pte at ala aS — Back to the Future ..................... 1095 
Faceplate & Lanyard Ce MOM Selig Last Action Hero (NEW)............. Call 
* Keypad programmable ete: : Gladiators (NEW) ....c.c.scsescsseseeeee. Call 
* Accepts nickles, dimes and Rowe Distributor in FAOON adccvassavasietsecevtaastaniesacdseveaien 1795 
quarters Florida and Alabama Teenage Mutant Ninja Turtles .... 1100 
® Local and long distance B h y Sharks sip Ledseudsaeaeee Cc samen 1000 
calling irmingham Vendin Oo. 
e Earn extra income & Established 1931 Florida iS * 
from 1+ and 0+ calling General Office 
540 Second Ave. N. @ Birmingham, AL 35204 4542 L.B. Mcleod Rd. @ Onando, FL 32811 


Call Now 


(205) 324-7526 @ SE-800-238-8363 (407) 425-1505 @ FL-800-330-1233 
1-800-326-3605 


Distributors wanted National Toll Free 800-2 88-7635 @ Fax (205)322-6639 
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MARS 
ELECTRONICS 
INTERNATIONAL 


GL 5 Bill Acceptors 


+ Highest Security + Up Stacker 


+ Mars Exceptional # Down Stacker 
Acceptance of Bills Poe eee ee 

+ Stacker Kits for VFM5S 
Now in Stock 


+ Instructions 
Included 


¢ Fast Turn-around 
Mars Repairs 


+ $1, $5, $10, and 
$20 Acceptance 





— Many Models In Stock - 
VFM2, VFM3, VFM4, VFM5, and GL5 


MARS Authorized Service Center 


DRY 


120 Southwest Drive * Spartanburg, South Carolina 29301 
Telephone (803) 574-0162 + Fax (803) 574-7680 


PRIZE WINNING TICKETS! 











1 5/32" x 2" MACHINE-ISSUED 
TICKETS FOR ALL REDEMPTION 
GAMES — IMMEDIATE SHIPPING 


X 


Tickets can also WE HAVE THEM! 
be CUSTOM-PRINTED 


mat ; “TIC 
to your specifications. Counter/Shre 


Call for details. Count & shred 43 Tkts. pe 


ATER” 
KET Eder 


, second 


ORDER DEPARTMENT 1-800-829-0829 


P.O. BOX 547 

SHAMOKIN, PA 17872 
Information 1-717-672-2900 
Int'l. Fax 1-717-672-2999 
Toll Free Fax 1-800-829-0888 


BELITA Il 


PORTABLE L 
COIN COUNTER 3 
A > tee 


Electric or 


e Automatic stop ¢ Inexpensive 

e Lightweight (only 10 Ibs.) 

¢ Counts up to 1500 coins per minute 

¢ Counts all sizes coins or tokens 

e Long lasting—requires very little 
maintenance 

e Bagholder included 

e Very useful—very convenient in 
all locations 


Write or Fax For Prices, 
Details and Catalog 


R.H. BELAM CO. INC. 
1 Fulton Ave. © Hempstead, NY 11550 
Tel.: (516) 292-2670 
Fax: (516) 486-0957 









NEW KIDDIE RIDES 
MADE IN THE U.S.A. 


Solid State Engineering * Lightweight * Durable Weatherproof * American 
made replacement parts °* Universal base for all rides 
High-security coinbox * Heat-treated strips for construction 


Wal-Mart Truck 


Your Wal-Mart managers will love 
to have this truck welcomin 
customers to their stores. Children 
will love to imagine they are 
"trucking" favorite toys to their local 
Wal-Mart store. It’s available only to 
authorized Wal-Mart vendors. 




















The foghorn’s roar will summon 
young riders to a magical voyage in 
the company’s newest piece. 
with other Dudley rides, it fits on a 
universal base and has a high- 

security coinbox and post. 


Kiddie Amusements 
P. O. Box 939 - Florence, MS 39073 


601-845-7501 - 800-647-6460 













4) American Lock Company 


MODEL 2000 
AS LOW AS $ 17.97 
SHOWN WITH 825 HASP 

















SERIES H10 
_ AS LOW AS $ 13.17 






5/8" CAMLOCK 
AS LOW AS $ 3.01 
7/8" CAMLOCK 
AS LOW AS $ 3.22 
1-1/8" CAMLOCK 
AS LOW AS $ 3.43 


SECURITY BAR HASPS 

4-1/2" AS LOW AS $ 1.27 
12" AS LOWAS $ 2.45 
16" AS LOWAS $ 2.69 
24" AS LOWAS $ 3.98 













HASPS 

825 AS LOW AS $ 

875 AS LOW AS $ 

885 AS LOW AS $ 
$ 
$ 





525 AS LOW AS 
535 AS LOW AS 


NO. | AS LOW AS $ 5.69 
NO. 3 AS LOW AS $ 4.83 
NO. 5 AS LOW AS §$ 7.17 
NO. 7 AS LOWAS §$ 4.13 








INNER CYLINDER LOCK 7 
MODEL 8300 =) 
AS LOW AS $ 5.39 


























SHROUDED PADLOCK SERIES 700 
MODEL 5300 AS LOW AS $ 14.54 
AS LOW AS $ 18.93 SERIES 702 






MODEL 5360 
AS LOW AS $ 22.05 


AS LOW AS $ 13.34 


usA 
maRDE NEO 






- SEND US A KEY - WE CAN KEY ANY - 99% OF ALL AMERICAN ORDERS ARE 
PADLOCK OR CAMLOCK TO YOUR # - SHIPPED WITHIN 24 HOURS - 


PATT CORPORATION 800-621-4418 
1335 S MICHIGAN AVE _CHICAGO IL 60605 312-939-7616 















NEW & USED 
Redemption Equipment 


Today They Are Working for Us ... 


Tomorrow They Can Be Working for You 


Dj ns A SkeeBall TicTacToe A Froggy A Fuddy Duddy 
A Circus Hi Rise A Crazy Clown A Cosmo Gang 





ie padi Ae aR Come A Lotto Fun A Around the World & Body Match 
an Le rae Se crsiah gta Siena einduellueia tani bd ca caoten diese anieetece ties A Chuckles A Bozo Basketball A Wacky Gator 
Gladiators (Like New) UE oy95 a Smart Cranes A Wheel Em In A Simple Simon 
sera Ff RR RS rr eR Ee nT cee OIE ae A Po, Minute DrillA Rock n BowlABouncin’ Bandit 

21 | CS | SER Ote eee TE Ce a Se eo ae ee ee ae ee 

RESCUC 911 cecccceccccosesesesessessssessetessevesececeesevetsesseeee. NEw A Full Court Frenzy A Clown Roll Downs 
RUNS dort tsat ey anaes caanacanesncacrinina uaabiacekoaatoanladeks 1450 “7 F oT, 
BAT Ue S.ccrcoadeceneaiinne celadecsndaniatskavartdeucusbunheateees 1650 New Games Arriving Daily --. Call for Pricing 
RTA VN NS se icereces dewdicarsecisi Seco bnce pamentaduc’ da deawenctawswebatedves 1900 
DINESL FIGMION Alc cscctensuossashicatlsadnnixdenvaanecinastaetacsvaceen’ 1850 
VAISS FIOM ING NV cnasvcwescatsceciscssdssvdencdsarteassteteonds 2685 0 ie & N 4 0 U S 
WOPINIY scctscexstiersinadseqeGdinendudanctmentaxonuarigaooetaieemscneeves NEW 
WARS: PAC PC woirciv since bewsrinneawnancdecercteeccshuiewiatlaawewcauacess 1475 7 is 
Twilight Zone (Like NOW) oocovvvccceeeecccceerecceeeeeeeeee 2275 Memphis Location 
Wipe Out (Like NEW) .......cseesssesesseessseesseessteesneeene 2685 Friday, April 22, 1994 


10:00 a.m - 5:00 p.m. 


Plus eee ANeon Light Air Hockeys 


A Dollar Bill Acceptors |A Money Counters 
A Pool Tables A Videos ACranes A Kits 


The New STANDARD Coin Changer is the 
“Fort Knox” of all changers—Runs like a Cadillac! 
Also, Used BC1, BC12, BC20’s & 25’s 


Nice Selection of Used Phonographs 
R-92’s, R-93’s, Very Nice CD-100’s & 88’s-91’s 


Rock-Ola Rocket & Bubblers Now Available 


HIDEAWAYS—WALL-STAR’S WITH UPDATES — $2,795 
Expert Technical Support ¢ Parts 


Generous Trade-In Allowances 


This is your chance to see 
the new equipment for spring 


and have factory representatives 
answer all of your questions. 


11:00 a.m. Juke Box School—By Rock Ola 


2:00 p.m. Pinball School—Jointly By 
Premier & Data East 


Memphis’ Finest BBQ Will Be Served 


Call Jan or Dot for More Information 
(901) 353-1000 





Green Coin Machine Distributors,Inc. 


We welcome trade-ins and have FREE DELIVERY east of the Mississippi on four or more items. 
150 Jet Port Industrial Park 2560 Overton Crossing 3701 I-55 South PEACH STATE 
Myrtle Beach, SC 29578 Memphis, TN 38127 Jackson, MS 39212 COIN MACHINE EXCHANGE 
(803) 626-1900 - FAX 448-9899 (901) 353-1000 FAX 353-1155 (601) 371-1000 FAX 371-1259 1040 Boulevard S.E. 
Ask for Royce or Ed Ask for Jan Ask for Jay Atlanta, GA 30312 


" u (404) 622-4401 * FAX 622-7972 
Large Enough to Serve, and Small Enough to Care Ask for Riley 


POSITIONS We are currently looking for a “few good men/women.”’ Positions available in sales and management as well as 
route collectors, parts and technical staff. We have several offices with different needs from the Mid-South to 
OPEN the East Coast. Send your resume to the office of your choice above, or call Royce or Jan at 800-426-3786. 
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Consignment 


AUCTION 


* Location: Route 30 Mall, White Horse Pike 
Rt. 30 Clementon, New Jersey 


500 + Games 


VIDEO - PINS : JUKES - REDEMPTION 
VENDING - ANTIQUES - KIDDIE RIDES 








POOL TABLES: CRANES & MORE 


* Date: Saturday April 30, 1994 
* Time: Inspection 8 a.m. Sale Starts 10 a.m. 


* Consignments welcome Fri. April 29th Noon til 10 p.m. Please no cigarettes, candy or 
vending older than 5 years Sellers pay 10%, $10.00 minimum and $100.00 maximum. 
No sale fee $15.00 


* Settlement night of Auction ***No Waiting*** Full payment day of auction, cash, cashiers 
check, travelers check only **No Exceptions** 
Buyers bring a current copy of your sales and use tax permit or sales tax must be collected. 
Buyers registration fee $5.00 
* Motel Information: 
Super 8 Motel 308 White Horse Pike, Barrington, N.J. (609) 547-8000 
Red Roof Inn 503 Fellowship Rd., Mt. Laurel, N.J. (609) 234-5569 
Sheraton Inn (609) 428-2300 1450 Route 70 East, Cherry Hill N.J. 


For more info call Rob Ritterhoff (609) 729-5371 


Tracy (609) 881-9115 - Day of Sale (609) 435-2700 





A few reasons why you should check it out: 


1. Summer is coming. 5. Philadelphia is 15 miles away 

2 Time's a wastin’. 6. Atlantic City is 45 miles away 

3. We will have equipment that you need. 7. New York 85, Baltimore 75, etc. etc. 
4. You have equipment that you don't need. 


"FROM ONE OPERATOR TOANOTHER...SAVE WITH US" 
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Coming Soon - The Mother Lode Pusher 
* Back By Popular Demand * 


CALL TOLL FREE: 


1-800-456-6882 
GAMES OF TENNESSEE 


1220 West Jackson St., Shelbyville, TN 37160 


Phone: (615) 684-0100 
= Fax: (615) 685-0144 


= Used Equipment List 
Starting At 
Wert Pit BOSS Gil. sscdesiscsccasavevssesccenccests 895.00 CALL TODAY FOR 
CALL TODAY FOR GTI Pokers FREE BROCHURE! 
FREE BROCHURE! Electra Sport 











Mortal Kombat 
sega Afterburner 
Rowe Jukebox 





Don's Video Renatr 
For Board And Video Repair Call: (615) 684-7332 
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TIL YOU 
SEE A-1’S NEW 
1994 RED 


A-1 PRODUCTS 
Phone TOLL FREE: 1-800-849-7763 
OR 800-THY-PRODucts 
PHONE OR FAX 1-919-728-5311 
Route 1, Box 654A, Hwy. 101, Beaufort, NC 28516 


“Someday you'll need us!” 





SA-20 PROGRAMER 


C&P DISTRIBUTING 
TEL: 219-256-1138 
FAX: 219-256-1144 
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IF YOU CAN FIND 


ANYTHING WE'VE OVERLOOKED, 
PLEASE SEND YOUR RESUME T0 ENGINEERING. 


1993 A NEW GENERATION RIDE BY: KIDDIE’S” 
New Features: 

¢ SAND BLASTED METAL 

¢ ANTI-RUST COATED METAL 

¢ EXTRA CLEAN COAT FINISH 

¢ DIGITAL SOUND EFFECTS 

¢ DIRECT DRIVE MOTOR & REDUCE » » 

* MACHINED C-BLOCKS ce ea 

¢ MANY OTHERS... ~ 


* COIN COUNT 1993 
SELECTION FERRARI REPLICA 

* DOUBLE COIN INSERT Cope: 1115 
BOX OPTION 

* FRONT END BALL BEARING “OPERATORS” 
PILLOW BLOCKS NATIONAL ACCOUNTS 

¢ ONE FULL YEAR BUMPER TO BUMPER WARRANTY AVAILABLE 

¢ 42 MODELS AVAILABLE 











HELP! 7 Old Game P Parts 


WE CAN REPAIR OR REPLACE MOST COMPONENTS FROM OLDER VIDEOS & 
PINBALLS. GIVE US THE OPPORTUNITY TO SUPPLY YOU WITH THE MISSING 
PART THAT KEEPS YOU FROM MAKING MONEY! 


WE BUY OLD P.C. BOARDS! 


Conversion Items--Video Game PCBs-Over 400 KInds-Call for price list--Electronic 
pinball parts-All makes-Used playfields--Backglasses & Electronic Components-- 
Laser Disck games-Players, disks & PCBs--Monitors-All sizes: color, B&W-all 
XYs--Manuals, --schematics and other service data--Tubes-New, rebuilt & used-- 
Multi-game Systems, 4-in-1--Video Arcade Analyzer: 

Test Fixture for Monitors-NOW ONLY $225 


25" Retrofit Kits -- $339.95 complete 


These kits give you everything you need to quickly turn your old Williams, Atari or 
other cabinet into hungy 25" money-grabbing quarter-gobblers! 
Kit includes patented steel mounting frame, 25" color monitor. 



















Also Monitor Bracket available separately. $29.50 


Eldorado Games Ltd. 


7031 Marcelle e Paramount, CA 90723 


310) 630-3300 e Fax: 310-630-1566 
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RED BARON BOARD EXCHANGE 


6540 West Central-Toledo, Ohio 43617 VALID IN ALL 50 STATES, MEXICO & CANADA 
800-331-3766 FAX (419) 841-6484 


When you think of buying a video game printed circuit board...think of RED BARON BOARD EXCHANGE. We don't 


handle dedicated games, pinballs, parts or jukeboxes, because of this specialization, we offer the largest selection of 
video game boards at the best prices! 


If the board you need is not listed, please call to see if it has become available. Our inven- 
tory changes daily. Please ask about our mailing list. 


GENERAL TITLES 




































Ck a ok ne ne 125 oats Tournament ......... 395 Lidl pi etibaahiacbuaatal these avait = Redemption 
PRGTONQINGE ascincisesenedsnveseses 395 SOK ON ss ssscandcnesdiscercinsccvesrn ZI TON novacosaccsasscssossosssasecesnconees ; 

AW BUSOl 5 ioiicscsccccenreceatic 95 _ King of Dragon ................. BAG). “TIUKIONY csc pctccsccrsccscanccsavcnees 180 Coin Pusher 3 pl. ..... 695 
Alien Storm .........ccsseesseeeee: 125 Knight of the Round ......... S25: TRUMONN iccssnsniincdesatersners 275 | Coin Pusher 5 pl. ..... 895 
Altered Beast... 75 Magic Sword(kit) .............. 195 TumblePop........................ 200 | Wac-A-Mole ........... 1895 
Bad DUGCS sveisicisceccsanctince SO. MANE VOI svesscieeiessecisesteixs 45 Twin Cobra seeeeeeeeeeeteeeeeeeees 195 Penny Falls-12 plvr.. 995 
Bank Panic ............ccccccceseeee- 25 Martial Champion ............... Cal VigiaiWe (KR) «.....5..0ssescnsec. 45 y lé plyt.. 
Battle Shark 0.0... 245 Metamorphic Force .......... FOS: N=BAN Sn tiiscsicccnaanhetsin 45 | Splashdown-8 plyr...1495 
Burning Force ...............0. 195 Midnight Resistance ............ 25 Warriors of Fate ............... 425 Fantasy Island ....... 

Cabal J/S Version ............... 95 Millepede wow. 7S“ WVIZAIG PUG ios ccvcnsnccisecsiasss 150 Rasniocan 
Cadillacs/Dinosaurs.......... 475 Moonwallker........escssssseeceeesee a) ee ee 395 SF ansnsenes 
Captain Commando ........... 475 Mutant Fighter...........00000.. 195 

Combatribes (kit) ................ 75 Nintendo VS Chips ........ CALL 

Cosmo Gang (The Video) 500 Operation Wolf .......0000... 225 SPEC IALS 

Crime Fighter ............e.ccsc0000- 75 PitFighter oo... cece 975 DYMBINO (PGCE TADS os chcielinctaciccccnsivecvnuicasuieencaninecteeeearmenns Call 
DION oo oooooooooooocceccecececceee. 495 _ Power Instinct .................. 645 SATAY POTS BIG icc scrasissnscasaacyunsaniesvenscodddseucssveay doxxasarcieisacceas 3995 
Dark Seal........................... 195 Punisher ............................ 845 Holoseum ........ sitsesesesesenenenesenesesenseesecesesssnenenssesesesesesesesasececeees Call 
DD Crew-4pl. bei dleh tans fat 145 Rastan Pee ee reer 50 ierirgtiate (kit) Sceedee ds bEeb0 bbe ecaeee secssecviveesvecdecssceessetosevccdocesseve pte 
DB ahe ntecrtenacts G5. R-T ype sscccssicessiveasssscscason OF Ne eae aa 
Double Dragoon .................... SO FRAIGONN oss sssssahncitecccecerecoveess 445 Mortal Kombat I (ded.) Peis pg the ee ee ae Call 
DOWMMOWN vsdscsscescdcardincsccsscs ZS FRODOCOD MME visccacecissccccisvcses 125 NBA Jam (ded.) Bema ea Yu at age ge NS a CALL 
ESE wvnanan nnn 150 Rush N Attack ron 25 | Night Slashers nnn eas 
Fighter & Attacker ............ 345 = Samurai AceS............ OAD: “PRegiann I NGE occas! coset cecesboniecaie caeinmee tao aiece 
Fighters History ................ 295 = Secret Agent ........... eee BD. ERROR Ni GUMY i ccscscucictsa usp cudzvgensstescisvsseusocuinasivesduesbisesessouxcdascses 
Fighting Fantasy ................. BO: SIMO si oiasntosnnnidnneiontsadserens ID SSCOLO UIE chan sa cdereecaaasvasds cts ciSioadlcc sien calwtolicauaamtene ui cide eatevcad: Call 
Final Fight (kit) ................... 245 Shogun Warriors.............. 225 SLEEP ice NE Oe aces cases: Soesasacccsnccnccausvesieevsesitevelediasiascncess 295 
POC ING waiecns xeacvitivicca dene: 345 DIO OUR i cads Gisecseacscssvenesicees Ps Soi ee PIVOT CUS sicaiss secs ccs ccs cesecavesanssdndsdacelaceasncceteskvcnsde 125.00 
SABO oiccccsisecesincunntavelensoote 195 Silkworm (kit).......0000000. to SUPOE SUOOl FIQMON 5 ccccccscs ccc seccacescencecevsséccnesscauencaniandecsediectas Call 
Gl Joe-4 pl. oo... 295 Sky Shark... 145 SIVAN PATER ysis fea vnlcs sid ceccceeecusevesucmaven eck esassanvatoeceasuewRecndensens 995 
Golden Axe Il .................... 725 Snow Brothers ................ 200 Me HUEY CO ois cass carcesadcancceadscanecnceaca tushausianiniveaesecaianreedibae Call 
Guerilla War ........................ 75 Spiderman UIA Se ee 195 NEUE FPIQIIROUS si ses eescsekcasccacaunaswinsdecasiesttcocedaenulalsatindeocaleeuns 

GU FOC accsivessisccdesstienivas 445 SUA FOICS i isccess sscossisndsesaces 25 

Halley's Comet .................. 175 Street Smart... 125 

Heated Barell .................... 360 Sunset Riders..........00000.... 595 NEO GEO PACKAGE OFFER 

Heavy Barell .................00... 75 Super Pac Man.............. CALL One Slot Board OMY icsisssiisccscsctscetssvccsicecse 495 

PWOONG Sissi scsucecsuduGes avetandicun’s ATS VG TONG vasssicrisisccteeetsstens 385 COINS SIC TI ood screctarts tetas casenseeasnzeseaivervecises 595 

Ikari Warriors ................00008 Zo — WAS FOGG ciccssccesciscssecicive WTS: Wh WO SOE I asa onccsvvn cca seecdostsseoveneceneiescx 

In The Hunt (kit)... F458. TRO DGCD oaoiiic hcsiscscctsccrecs TAS WU ONIG, FCTOGD ins css voccccaactesecceesinnsstseaiscnse 

IASB CION (K osccccdiscussscrcacceneds 95 Thundercade.................000. 2D ss |_ VVOFID FICTOCS WI .....ceeceseesetceeereesteeeeeeeeeees 

Karate Blazers-4 pl. ......... S60 TUMOKNGNS: sescsssscvicesscnsizsne 495  —=§ | | slot BIG. WIVVOrIG MePoes I .............e 









CABINETS ADULT GAMES 
DRIVING GAMES Angle System 19".................000. 475 Gals Panic I! (kit) .................. 


Afterburner 

















eee ee ee ee eee eee ee eee eee ee ee ee eee 


Jaleco Lowboy 25”................... 745 
DOO SVSISM: 19" esscsscevSecssicaeones 295 
Quantity Discounts Available 
Free Installation of Most Games poo en NON ores reoereee 


All American Football ....95 SPORTS GAMES. relief Pitcher (kit)............. 295 


BOGE FRIVEUG ciicindcddcciesisene 25 Hat Trick Hero (1993) ...1095 Rim Rockin...............000.... 125 
Big Event Golf............. 200 Hit The Ice ...............00.. DOO SMOG sw vescevesdessrrcccceorsissenses 875 
Bottom of the 9th (kit) ...95 Hi Impact ............000000000... ZED QUASI css sesccitsescvaccnss scenes 250 
Champion Wrestler (kit) 75 Matmania ..............0.000000000. 25 Super Hi Impact .............. 395 
Champ. Wrestler (brd.) 25 Numan Athletics. ............. 745 Top Ranking Stars ........... 550 





F-1 Grand Prix 
F-1 Grand Prix Il .... 325 
Lethal Crash Race 600 



























































Double Dribble............... 45 Paddle Mania .................... 25 US Classic ...................... 189.0 Dasran Gann a6... 45k Tele ick 
Final Blow ................... 360 Paddle Mania (kit)... 7a, | nn 75 haar ong ane eae ate SOA) «-------0.-. 195 
Golfing Greats ............. 350 Perfect Billiard ................ 175 World Cup '90........000000000. 95 Flashpoint... 730 Wheel of Fortune 
Herd Yardage (kit) ....... Call Punk Shot ....................0000. 95 Wrestlefest .............0000000.. 145 PacMania........ 330 seinkar 175 


We ship C.0.D. We also accept VISA, MASTERCARD & A.E. (please add 4%) 


30 day warranty on all boards @ Repair service available e Trade-ins welcome 
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' EPROMS * | 
4 Meg * 17.50 








~ KEEP ALz 5 p 
It’s Here &. 












I Me 3.95 
cian ..| aa S” —_-RB9-90-91.92-93-94 %, 
27ase , 225) [> CDCOMBOKIT 
poe an 10 Disc CD player added to your jukebox 
2732 1.6§ Kit includes: Sony CDPC 910 CD player/8 times oversampling 
2532 2.75 | * Kits Priced Right For Small Accounts * 
2716 1.35 ? * 2 types of label insert kits available * 
phone 219-256-1138 7 1 Call or Fax: 

Fax 219-256-1144 eo 


PROGRAMMER 
AVAILABLE 


19S 


c, _ 800-551-KITS PY 
he, 219-238-4028 R o 


Sion on jocat™™ 


%, C&C Games 3 


Qa 






Action Rails™ 


Quality Replacement Rails ASK FoR THE PUCK STOPS HERE sy name 
; The Original Air Hockey Safety Shield 
¢ Interchangeable with . 
© PRACTICALLY ELIMINATES TABLE- 1000’s IN USE THROUGHOUT 
Valley/Dynamo SIDE INJURIES & COSTLY THE USA, UK, CANADA, MEXICO 


¢ Pure gum rubber PROPERTY DAMAGE ] . AND AUSTRALIA 


: e ARCADE TESTED — 
¢ Solid poplar wood SISESITARECETRE: «a y CURRENTLY IN USE AT: 


, CEs ay "m= © PUTT-PUTT® GOLF ’N GAMES 
° Locking T-nuts e INSTALLS IN 15 MINUTES WITH ¢@9° 555 SRG gi Ms WATIBU CASTLE © GREAT AMERICA 
¢ 18-19 oz. cloth ONLY A SCREWDRIVER veneers” + FUN FACTORY © GREEN GAMES 


Order Dept. 


800-91 4-9] it ° Increased player appeal! © Ask your distributor for “THE PUCK STOPS 
¢ Demand the 9-inch shields with the angle! HERE”’ by name! 


¢ Made from virtually indestructible space age e Insist on the original or call direct and save the 


Free UPS Shp. on 5 sets - Cont. U.S. only material! sales tax! 
Wholesale Leisure Products e Increase Revenue ... Decrease lost pucks and e When your customers’ safety and your liability 


expense from downtime! are at stake. . .specify the quality product! 
PLASTITECH PRODUCTS, INC. 
(903) 757-0543 iongview 1x 75608 1-800-933-0145 





8-LINE/POKER 
BOARDS | FOR SALE 


USED KIDDIE RIDES 


800-966-9873 Bi | sos-790-0167 
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P-102 Jumbo 


AMUSEMENT RIDES, INC 
TOP QUALITY NEW KIDDIE RIDES 
AT LESS THAN THE PRICE 
OF REFURBISHED. 
FEATURING... 
@ Up & Down and Back & Forth 
Movement 
@ Maintenance Free Electronic Sound 
@ Fully Interchangeable Bodies 
@ Shear Pin Protection on Shaft and 
Motor 
@ Sturdy Construction for Street Use 
@ Full 90-day Warranty on Moving Parts 
@ Fully Stocked Domestic Parts Dept. 
@ Proven Customer Service Record 


ONE LOW PRICE FOR ALL UNITS 


$1495” 


F.O.B. PATERSON, NEW JERSEY 


P-112 Sea Dog 


& 
~ / 


P-123 Crocodile 





P-133 Pelican 


RAINBOW AMUSEMENT RIDES, INC. 
114 Roseville Road e Westport, Connecticut 06880 


203-454-2179 
FAX 203-454-2584 





P-120 Kangaroo 


P-110 Bell Horse 





P-119 Donkey P-107 Small Car P-132 Lovely Horse 
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y | 
P.C.B.’s 
10,000 BOARDS 
* CALL FOR LIST 


C&P DISTRIBUTING 
TEL: 219-256-1138 
FAX: 219-256-1144 










8-LINE/POKER 
BOARDS — 
800-966-9873 








COINS or BILLS 
Count/Sort/ Wrap 


PARTS—REPAIRS 


ABC COIN (214)377-7100 
8524 Fifth St. - Frisco, TX 75034 







LIGHTING SPECIALISTS 


Manufacturers of Chase Channel, 
Halogen Tape Light & Architectural 
Lighting. Direct Importers: Rope Lights, 
Belt Lighting, 24V Tapelight, Bendable 
Neon-Like Products-Solid State & 


Mechanical chasers. Bulbs all kinds. 
Quick Service with dependable 
continuing interest in our Customers. 
ACTION 
LIGHTING, INC. 
800-248-0076 
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P.O. Box 326 
Chatham, Ontario 
N7M 5K4 


> ACTIONMATIC Lp 


Records in 3 languages 
7-English 5- French 
Vends 

1.3" Capsules or Large Gum 
1" Items 

Small Bulk Items 

Coinage Size - Up to 1.25" (32 mm) 

Machine Size - Height 25" (63.5 cm), 

Width 8" (20.3 cm), Depth 8" (20.3 cm) 
Custom Sounds - Can have your own record 
made to say anything for 5 seconds. Up to 4 
different sayings on each side. 


Talking Vendor (Reg) Trade Mark 
Canada No. 266520 
U.S.A. No. 1221 491 


5 - Spanish 


Your Source for ... 


= 
‘at | 


1.3" Capsules 


Mixed Colored Tops with Clear Bottoms) 
Filled or Empty 


Rings in Holders 
Bulk or Assembled 
* Mixes 
* In-Capsule-ltems 
* Rings & Holders - Bulk & Assembled 


2.3" Round 


le Clear Capsule 
ee pe ale Both Halves Same 


Blue,Green, Yellow, White, Gold / o™ 


2.3" EMPTY CAPSULES 


Canadian Dist. for Beaver Vendors 
Fax (519) 351-7304 Phone: (519) 351-2181 


DAEMCO FunRiders™ 


P.O. Box 596 * Grapevine, TX 76099 
1-800-779-0656 ° (817) 481-3273 


Top Mall Quality Rides 


American Made 


- Many Coin Box Configurations 
- Custom Manufacturing 

- 1 Year Warranty 

- Safety Engineered 


Remember... 
Small Spaces can 
make "Big Bucks" 


LEASING PROGRAM NOW AVAILABLE 








CALL 
DAVID 








SLOT 


5¢ & 25¢ e Fruit & Bars 
Specializing in Bally E 1000-2000 





MACHINES 
HOT REDEMPTION 
Bally Skill Stops 


Dispenses Token or Tickets 
Call For More Information 


1-800-772- GAME 4263 





Skyline Amusement Company 
All Types of Coin-Operated Games 
610 E. Main Street e Waynesboro, VA 22980 


(703) 942-3368 


156 


FAX (703) 949-5060 


APRIL 1994 





QUARTERMASTER BR, Ee ine 
LaVergne, TN 87086. FOR ANYTHING!! 
Phone: 615-355-9681 PINS, VIDEOS, 


TOLL FREE: 800-955-9681 


FAX: 615-355-0213 J UKEBOXES 


BUSINESS HOURS: 8 am-5 pm cst 






COMPLETE GAMES STARTING AT $1250.00 
ALL CABINET SIZES & STYLES AVAILABLE 
INCLUDES: 19" Wells Gardner Monitor 
HSV 300 

























PCBs SINGLE GAME WE HAVE: 
veal PROGRESSIVE PUSHERS 
BONU &, CRANES 
SUPER 97 Give New Life to Any Video Game _ SBONUS: oo POOL TABLES 
TREASURE Lula Q Liege a VIDEOS 
ISLAND PINBALLS 
MAGICAL ODDS KIDDIE RIDES 
SKILL CHANCE DARTS 
NEW P-10 FOOSBALLS 
12 Used OMEGAS 
19" Dedicated ae : GTIs 
Bees Mini-Progressive DRAW 80 
Available Bonus : 
* Flexible Overhead MERIT 
Free Delivery | » Easy to Install 
to 13 States Call For Free 
on : wid — Also: Bonus Points Awarded on Screen Brochure!! 


* Advance Keplacement Warranty * 





* Kit Ready Games to $699.00 * 


We would like to thank everyone who attended the 
ACME Show and visited our booth. 
You helped make ACME and Quartermaster a Success. 
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NEW...NEW...NEW 


Now you can print a bar code label, stick it on your machine, 
have your collector scan it. Then, add a few numbers, take the 
hand held unit back to the office and download the data to the 
computer. NO MORE INPUTING BY HAND. Works for 
vending too. 


ALSO...ALSO...ALSO 


Now you can hook your hand held unit to a jukebox, download 
the audit report and take it back to the office. Transfer the re- 
port to the CD INVENTORY program, and produce popularity 
reports: what discs are being played most in this location, 
where are the most and least popular discs of a given title, etc. 
WORKS WITH SILENT PARTNER or can be used as a 
STAND-ALONE PROGRAM! 


TAXES...TAXES... TAXES 


FORCASTING WILL SAVE YOU 
THOUSANDS OF $$$$$$$:! 


Now the bad news... 


You will have to keep very detailed and precise records for up to 5 years on each of your games. 
Now. if you are not careful, you will end up giving the biggest share of savings to your accounting 
firm or hire another person in the office... 
















Solution... Solution... Solution... Solution... 


The FORECASTOR 


The FORECASTOR is a computer program designed specifically to meet all the requirements of the 
IRS letter ruling on depreciation of video games. It maintains all records, calculates depreciationper- 
centages, and retains in a special log all details needed for tax returns. Works in conjunction with 

SILENT PARTNER program or as a STAND-ALONE PROGRAM. 






Distributed Exclusively By: 


SILENT PARTNER, INC. 


3441 South Park ¢ Springfield, IL 62704 


217/793-3350 © Fax: 217-793-1842 
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Call Morgan 


702-369-5515 





U-LIFT.. Pool Table Mover 
Reduce Service Calls 
Lift and move pool tables for special events. 
Then store U-LIFTm under table. 


t 
Made in the USA 
Features: 
¢ One Person Pool Table eS Lift 
Lift ¢ Heavy Duty Casters 
¢ Locking Pin in lift position 
e Shipped UPS 


¢ Stores under Table 
¢ Detachable Lever Handle 
¢ Convenient for transport 


CALL 1-800-526-0080 


United Recreation Equipment. Inc. 


Phone: (908) 349-2478 
Fax: (908) 341-2524 


BC-9 Conversion Kit 


SAVES HUNDREDS OF DOLLARS 
FROM BUYING NEW CHANGERS 


Converts a BC-9 to BC-35 


- $1/$5 Acceptance 
- Solid state, self-diagnosing computer 
- Installs in minutes 


To Order Call: 
616-245-8235 








FOR SALE 
Used Kiddie Rides 


Any Condition 







Kiddie Amusements, Inc. 


1-800-647-6460 
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A-1Wholesale AndVending Supply 


11555 Cantara St., UnitE a as , 


North Hollywood, CA 91605 
(818) 771-0691 erax: (818) 771-0589 
(800)-A-1-WHSLE 
FEATURING 
THE “LITTLE BUB" 
























Ceeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeseseee 


Seeeeeeseeeseeeeeeeseeeeeeeeeseeeeseseses 


Globe Capacity (pcs.) ............... 4,8000/6,800 
Weight--Emply .................ccsceeeceeseeeeeees 











e EQUIPMENT 
«GREAT SERVICE 


eGUMBALLS .NOVELTIES 
e CANDY «OAK PARTS 





kkk kk kk kkk kkk kkk kk kk kk kkk kkk kkk 


+ Universal SLOTS : 


2000, 900 Bally 
M Slots IGT 
Pokers IGT 


Lucky 8-Liners $695.00 w/Cabinet 


Allstate Electronics 
795 Coronis Way * Green Bay, WI 54304 


414-336-8288 * FAX 414-336-1095 
EXPORT & U.S. SALES 


KKKKKKK KKK KK kkk KKK KKK KKK KKK kkk 


All Machines Sold, 
Shopped & Shipped 
Anywhere Legal 


+ + + % Xt + HF OE 


+ + + + Ht >t tt > FE OE EE EE OE OF 


4 tt tt OF OE OF 


FOR SALE $495.00 Each 
Late Model Bingos 


Bonanza, Mystic Gate, Bonus 7 
Stock Market, Tahiti, etc. 


Call David @ Skyline Amusements 
(703) 942-3368 


Waynesboro, Va. 
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23 
Tampa, FL 


Florida State Fairgrounds, 







16 
Columbus, OH 


Rhodes Building, Ohio State Fairgrounds 







Jackson, Miss. 


350. 
Indianapolis, IN |. 
Mississippi State Fairgrounds, Armory Bldg. a 


Our Land Pavilion 










High Street Exit (Exit #96B) Off I-55 17th Street & Avenue Special Events Building Highway 301 off 1-4. | Indiana State Fairgrounds 
Cellular: 601-946-7626 Cellular: 614-271-7626 Cellular: 813-623-7626 Cellular: 317-432-7626 





Reorder Tone Dial: 502-551-1866 Reorder Tone Dial: 502-551-1866 Reorder Tone Dial: 502-551-1866 Reorder Tone Dial: 502-551-1866 F: 


oS 
Be 
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Houston, TX Chicago, IL Area Columbus, OH 
Ft. Bend County Aarne Bldg. ‘C’ Hwy 36 ST. CHARLES, ILLINOIS Rhodes Building, Ohio State Fairgrounds 
9/10 mile south of Hwy 59 (Rosenberg) 17th Street & Clair Avenue 
Cellular: 713-824-7626 any ane Cellular: 614-271-7626 
Reorder Tone Dial: 502-551-1866 Between Route 38 and Route 64 Reorder Tone Dial: 502-551-1866 
Cellular: 312-550-7626 


Reorder Tone Dial: 502-551-1866 


KARE RARE RARE RARER RAR R AAR RAA RRA R REAR AAR AAR A NAAR AAA NAA AAMAS AMAA AA AMMA AMMAN AMAIA AINSI A ISIS ASIII 
efeteterorarsreretetetetecenararereseressrererererececeseresmssrmssetetetetetetetatatatatnetetetitetetetetatatatatsisistetetetetetetetntisisisieietetetetestetsistenennnetetetetetetennmnetetetetenenenennnnstntetstenenenenennntenenetenenenmnnnsenenennememensneeenenemnmeenenenss 
etatatetetatetenntetenenetsnesntstenenetsneamtsseeneeteaeenesaneneeaeenenaeanem en naman ane aM Ttata Tenet tatatataAaMaataMaMaMGMaMSASMaMMOMSMAGASMMGASPSAACASASMSMSMSACMGMSCACMSMSMOMGMSCMSMMOMGMSMSMOMMOMSMS SMa MaMa Natatatataatat ae 


Indianapolis, IN 
Our Land Pavilion 
Indiana State Fairgrounds 
Cellular: 317-432-7626 
Reorder Tone Dial: 502-551-1866 





== All Auctions 
== Begin At 10:00 a.m. 


a - LocalTime ~. 









22 thru 24 


AMOA EXPO ’94 
San Antonio, TX 


2 thru 4 8 


FUN oe Chicago, IL 


17 


Columbus, OH 


1 


Indianapolis, IN 


September 
October 












Oct. 29 
Columbus, OH 


LIL eee teta 





Chicago, IL : 
Ramada Inn - O’Hare = 
4th Annual Pinhead Collector's Auction: 
Expo '94. os 

















2 thru 5 


IAAPA Trade Show 
Miami, FL 


10 


Indianapolis, IN 


5 


Indianapolis, IN 
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November 


in association with Pinball 


RAPALA ASAP aaa aa aaa aia aa aaa aaa ae eae aaa ae ee ae ae A 
atetatetatetatetuteteteratetetetetatecuteratereteretetetetereteretereteretereterstatscstersterststetsterstatststetstetsts"etstetstetststacste 
Ssesissserarasecareretaretetetatetetatetetaretctetatetenatetenatstenatststetet tenet ctenntesensrenenstesarstesassreearsrennsssecesssseeseesenstgty 





December 





For further information contact: Auction Information 
Auctioneer: Bill Hughes, P.O. Box 4819 * To consign games for sale: * No cigarettes or candy machines 
Louisville, KY 40204 - 502-451-1263 snd elms enact or ied son eee ae si 
Licensed by Div. of Licensing, Ohio Department of owed 9 a 9 pm. me ae a Friday and 
Commerce and bonded in favor of State of Ohio ¢ All auctions begin at 10 am local time. Saturday only. . 

° : day of sale 9- ° f al 

OH/IA4065, OH/AC2208; in Florida, FL/AU882; : Removal o a equipment by er a 
in Kentucky, KY/P1597; in Indiana, IN midnight day of sale. 
AU08700280; in Georgia, 2270; ae 
in California, A-2586; and in Texas, TX10171. Terms & Conditions 


Acceptable Payment - Cash, Cashiers Check, Travelers Check, Personal or 


Sales Manager: J eff Schwartz Company Check with Irrevocable Bank Letter of Guarantee, Visa or MasterCard. 


502-456-1600 4% Buyers Premium 

24 hr. Fax: 502-897-7771 4% Discount for payments in Cash, Cashiers Check, Travelers Check, Personal or 
2. asics . Company Check with Irrevocable Bank Letter of Guarantee. 

Advertising Manager : RIC Stephen Applicable state and local sales taxes must be collected unless you provide a current 


812-333-9939 copy of your Sales & Use Tax Permit. 


USED UPRIGHT 
VIDEO POKERS 


w/ ticket printer 


13" monitor 


$550 each 
602-277-2925 


WANTED 
Experienced 
Technician 
Salary negotiable 
Send resume to: 
P.O. Box 101871 
Nashville, TN 37224 

















STREET FIGHTER Il 
TMNT (in time) 99 
PUNK SHOT 149 
CAPTAIN COMMANDO 169 
VENDETTA 149 
LEGIONNAIRE 195 
ARLINGTON HORSE R&R. 195 
HIGH IMPACT 139 
SUPER OFF ROAD 189 
AMERICAN HORSE SH. 149 
WRESTLEFEST 99 
PIT FIGHTER 129 
SPACE INVADERS 195 
MS. PACMAN 


Q2EUAPOB AV 


C&P DISTRIBUTING 
TEL: 219-256-1138 


FAX: 219-256-1144 op) 





Dollar Bill/Debit Reader 
Cleaning Cards 


Keep It Clean! 


-- > PRR InS Cee 
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Operator @ Distributor 
Coin Machine Consignment 


AUCTION 


300+ Games - Tomah Fairgrounds - Tomah, WI 
Consignment Information 


1-800-556-5888 





LUCKY EGGS = GOOD MONEY! 


e Reconditioned Chicken and Flintstone Animated Egg Vendors with Warranty 
— Like New! 


e Prize-Filled Egg Capsules with Same Day Shipping — Phone for Quote. 


INNOVATIVE 
INDUSTRIES, 
800-344-7467 179 | INCORPORATED 


FAX (417)358-1849 2605 Grand Ave ® Carthage, MO 64836 


REDEMPTION 
TICKETS 


uncie : : 
mn ovelty Phone 800-428-8640 





OVI88cr 


Fax 317-288-3434 
LOW PRICES - FAST SERVICE 








FOR SALE 
SR2 Simulator 


by Doron 
*Purchased new in 1990 
* Always indoors 
*Excellent condition 
Contact: Bart Jahn or John Malan 


414-789-5370 


8-LINE/POKER 
BOARDS 








800-966-9873 
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DIGITAL BIsG 
KARAOKE 


Add CD+Graphics to your existing CD Jukeboxes! 











KARAOKE KEY CONTROLLER 
: KN-X‘1 


Going home soon oe | MUSIC MIC ECHO 100 ‘%K ‘10K 
to the place 


that I love 







COMPACT DISC 






+GRAPHICS 


Portable Digital Echo Processor: Dynamic Microphone: 
* Digital Echo w/Delay & Repeat Control * Unidirectional microphone 

* Digital Key Controller (+5/4, 1 1steps)*3-Band Graphic Equalizer * Impedance: 600-ohm 

* Voice Reducer* Chorus Function-Voice Key Controller * Color: Black/Silver 

* (2) Microphone Output terminal * Weight: 300g 


(Kit includes DDK interface, Echo Processor, and Microphone) 


Premium digital sound with song lyrics that change color on the TV monitor in perfect tempo with the music. 





7 
Japanese Korean Songs Country Music English Gospel Songs Spanish Songs __ Filipino Songs 
Songs SAV 1001-1043 SAV A1-A6 Popular Songs SAV G1 SAV 8001-8003 SAV 2001-2003 
SAV 1-175 NCG 1-2 


Our wide range of CD+G software music library is 


constantly growing, call for our current DDK catalog! 
5617 Business 50 West Jefferson City, Missouri 65109 * Phone (314) 893-8497 * Fax (314) 893-3601 
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VIDEO GAMES e¢ PINBALLS « JUKEBOXES ¢ DARTS 


ADVANCED AUCTION 


THREE aaa viemeaiieaaaeaPetaial Ss 
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APRIL 16 APRIL 23 APRIL 30 


' 


DALLAS, TX LOS ANGELES,CA CHICAGO, IL 
RANCHLAND PARK LA CONVENTION CTR, CHCACO SOUTH RO CENTER 


NO | 17040 S. Halsted Street | 
aii. cn 1201 South ieee Harvey, IL 


Flower Mound, TX | Downtown Los Angeles, CA North of I-80, exit Halsted 
Call 817-430-0070 for directions, Gall 213-741-1151 for drections. - | Call 708-331-4265 for directions. 
‘HOTEL: Holiday nn Express | HOTEL: Holiday Inn HOTEL: Holiday Inn 

(214-434-1 213-748-1291 708-596-1500 
WE WANT YOUR CONSIGNMENTS! 
TO CONSIGN GAMES FOR SALE, BRING TO THE AUCTION SITE FRIDAY BEFORE THE SALE FROM 10AM - 10PM. 


| TERMS/CONDITIONS: Auctions are held on Saturday and begin at 10am local time with 
| inspection at 8am. We accept cash, cashier's checks, company checks with a current bank 
letter of guarantee. No personal checks accepted. Visa and M/C accepted with a 3.5% 
| surcharge. Void where prohibited. Payment in full required on day of the auction. All 

equipment must be removed from the auction site by 10pm day of auction. NO EXCEPTIONS. 
Local and state sales tax applies unless you supply a current sales and use tax number. 10 % 
premium applies to all purchases. License requirements as follows, in Texas, Ezra C. Pleasant 
LICENSE #6641. In California & Illinois bond number on file. 


CALL FOR A DETAILED BROCHURE, 


(14-960-1188 


* LICENSED e BONDED -INSURED 
SLluWd * SSXOPSZIN ¢ SNUENId « SSWUD O>dIA 
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° SIMULATOR RIDES ¢ vialsaei ¢ POOL TABLES ¢ PARTS/SUPPLIES ¢ 
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SIMULATORS 
Rad Mobile $5,295 
Moto Frenzy $4,095 
Virtua Racing Twin $10,095 
Steel Talons 95 
GP Rider 


And Much More reailie 

oC 
loo Nomerous Hard DrivingS/D $4,995 
to List !! Hard Driving U/R $2,995 


WE ARE MOTIVATED TO SELL! 


CPU, Header, and Manual — We Pay Freight 


CALL LEE OR DENNY AT 
1-800-588-5155 


Fax 808-842-2748 


KITS 


Super SF Il $1195 


SFI CE. $345 
Mortal Kombat $995 
Fighters History $295 





ARACHNID 
SUPER SIX PLUS TWO 
$995.00 


Super Clean 


Cherry Masters 
Like New Condition $900.00 


Assorted Mfg. Pokers $300.00 
Jukeboxes 


2810 Wurlitzer - $1995.00 
Works Good - Chrome-Glass-Cabinet Great Shape 
Rockola 484 - $550.00 
Rockola 480 - $450.00 


Triple Way Crane $995.00 


Rowe Cold Food - $800.00 
130 or 110 Select - Mars 10 Price 
AP 435 - Window Snack - $750.00 
AP 4000 - Window Snack - $850.00 


STANSFIELD VENDING, INC. 


P.O. Box 157 - La Crosse, WI 54601 


Call Max - 608-782-7181 
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FREE DOUBLE DIP 


New 36 page color catalog and 
supplements of scores of Soft 
Modular Play System designs, 
information and purchase 
guidelines. Free. 


















pENTES DESIGN ING 


fA 
APA: BIG 7 SHOW FOR PENTES — 
o {a3 Bin. 


ut Pantus ¢ Baril? 
IPs'a SA, SAWTOOTH E e 















s 2 se 
SOFT MODULAR PLAY SYSTEM 









A free years subscription to 
the industry’s only quarterly 
tabloid of Soft Modular Play 
news, reviews and the latest 
new design supplements. 


FAX 1¢ 800 « 433 e OOO09 


With your name, address and zip code. 


PENTES DESIGN INC. 


1346 Hill Road ¢ Charlotte, NC 28217 * 704 552-5400 





In Sunny Northwestern Arizona 


* A route of Pool Tables, Jukes, 
Pins, and Video Games 
FOR SALE in Kingman, AZ. 


* On I-40 and US 93 linking 
Flagstaff to Los Angeles and 
Phoenix to Las Vegas. 


* 200 Machines in Bowling Alley, 
Movies, Mini Golf, Truck Stops, 
and Bars. 


* Steady income, no local 
competition. 


$200,000 cash 


Call for more information 


601-757-5573 


Opportunity 
915 Wilshire Ave. 
Kingman, AZ 86401 
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Mark Your Calenders NOW!! 


Thursday, March 23rd 
Friday, March 24th 
Saturday, March 25th 


Reno Convention Center 
Reno, NV 


For more information, contact: 
William T. Glasgow, Inc. 
16066 South Park Ave. 
South Holland, IL 60473 


(708)333-9292 
Fax (708)333-4086 


SLOT MACHINES 


w Completely Reconditioned Used Slot Machines 

w High Quality, Competitive Prices 

aR & J Slots sell in very large quantities for casino 
needs or small quantities for home use market 

aR & J Slots have 40 years experience in the coin- 
operated industry 


Bally 800s, Bally 1000s, Bally E-1000s, 
Bally E-2000s, IGT M-Slots, IGT Video 
Pokers, Brokers for Late Model IGT, Sigma, 
Bally & Universal Slots & Pokers 


Direct Container Shipments to Africa, 
Europe, China and other countries. 


R & J SLOTS 


249 Blue Ridge Dr. « Orange, VA 22960 


(703) 672-4500 « Fax (703) 672-4563 
Hit the Jackpot with our Slots 
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LATINO Jukebox Top 30 
FORMONTHENDING FEBRUARY 1994 





No. 1 
fae | TAMBIEN LLORAN BANDA MACHOS 
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YIDEO CON IN ECTION 1150 INDUSTRIAL PL., #110, DIXON CA 95620 


COMPLETE FACTORY KITS 


Call 
Call 


Mortal Kombat Il (2 Pl., #1 Hit Kit for 1994) 

Super Street Fighter Il (New Super Low Price) .... 
NBA Jam (2-4 PI., Lowest Price in USA) 

NBA Jam Toumament Addition Update Kit(New &Hot) Call 
Neo-Geo (2 Slot w/ 1 Free Cartridge) 

Neo-Geo (1 Slot w/Samurai Shodown Cartridge) . Reduced 
Street Fighter Il: Champion Edition Special Price 
Raiden Il (2 Pl., Ex. Sequel for vert. monitor) 

Survival Arts (2 PI., Plugs Into Street Fighter) 

Mortal Kombat (2 PI., #1 Hit Full Kit) 

Peek-a-Boo ("R"-Rated Strip Tease Arkanoid) 

Mystic Warriors (2-4 Pl., New Mystical Adventure) . 595 
Cadillacs & Dinos (2PI., Comic Heroes Battle Dinos) .... 595 
CapcomBowling (Steady BarorTavem Piece) 

Golden Axell (2 Pl., Excellent Top Eamer) 

Metamorphic Force (2-4P1., TransformingPowerBeast) 595 
Slam Masters (2-3 PI., Excellent Wrestling Action) 595 
Tetris (2 Pl., Top Novelty for U/R or Table) 

X-Men (2-4 PI., Comic SuperHero Action Adventure) .... 
Daioh (2PI., Vertical Space 6 Button Shooter) 

ChaseHQ (Driving Kitw/Wheel Pedal & Shifter) 

Time Killers (2 Pl., Warriors Battle to the Death) 

Martial Champion (2PI., 10 Fighters w/AllNew Moves) 495 
Cool Pool ("R"-Rated Strip Tease Pool Game) 

Aero Fighter (2 Pl., Top Airplane Shoot ‘um Up) ... 495 
720° Skateboard (Kit Includes Med. Res. Monitor) 450 
Violence Fight (2 PI., Superb Combat Action) 


Legionaire (2 Pl., Final Fight Style Street Brawl) ...395 


Mortal Kombat Il (w/New 25" Monitor) 

Super Street Fighters Il (w/ New 25" Monitor) .... 
Survival Arts (w/ New 25" Monitor) 

Mortal Kombat (w/ New 25" Monitor) 

Peek-a-Boo (13" Complete Countertop Game) .... 
Champ. Sprint (2Pl.,w/SteerWheels & Gas Pedals) .... 


FREE WITH ORDER OF ANY TWO KITS: 
Control Panel Button Label Sheet or Neo Geo Cartridge: 
Super Spy, Ninja Combat, Nam 75, Sengoku or Cyberlips! 


BUY ANY 3 KITS &GET $100 OFF: 
Black Tiger, Cadash, Combatribes, Crime Fighters, Double Dragon 3, 
orWWF Superstars. 


995 


CALL FOR OUR FREE CONVERSION KIT 
NEWSLETTER (OVER 200 KITS LISTED!) 


Samurai Showdown..340 or Fatal Fury Special . 350 
Boogie Wings (2 pl., Unique Cartoon Novelty Adv.)350 
Final Fight (2 Pl., Super Street Fighting Action) ....295 
Bubble Bobble (2 PI., Ex. Novelty for All Ages) 

King of Dragons (2-3 PI., Top Medieval Fantasy) .. 295 
Midnight Resistance (2 Pl., SuperNightCommandos) . 
Smash TV (2 PI., Fast Action Shoot'um Up) 

Captain America(2-4PI.,ComicBookHero Action) .... 
Ninja Kids (2P1., Cartoon Style Ninja Warnors) 

Simpsons (2-4PI., Americas Favorite Cartoon) 

Rally Bike (2PI., Vertical Motocycle Racing) 

Super Pool Ill (Top Pool Shark for Tables) 

Silent Dragon (2-3-4 PI., Superb Fighting Action) 

Relief Pitcher (2Pl., RealisticBaseball Action) 
Prehistoriclsle (2Pl., Jurassic Dinosaur Theme) 

MVP (2PI., Sega's Finest Baseball) 

Rampart (2 PI., Medieval Fortress Strategy) 

Arch Rivals (2 Pl., Basketball Super Braw)) 

Outzone(2PI., Outerspace Commandos) 

Cadash (2 PI., Mystical Magical Mystery) 

B-Rap Boys (2PI., Rappers Hitthe Street) 

Turtles in Time (2-4 PI., Plugs Straight into TMNT) 
WrestleFest (2-3-4 Pl., Outrageous Wrestling) 

Bioship Paladin (2 PI., Space Cruiser Deluxe!) ............. 150 
Crime Fighters (2-4 PI. Street Punk Battle Action) 

Double Dragon 3 (2-3 PI., Quest for Rosetta Stone) 


EXPERT VIDEO GAME REPAIR 


Status (12in 1) or Merit Trivia (Color Countertop) 

Merit Pit Boss (4-in-1 Poker, Color Countertop) 

Little Casino Il (5in 1 Color Countertop) 

Toobin (Dedicated Water Sports Fun) 

NARC (2 PI.ded., Cops Busting Drugs) 

Little Casino (4in 1 Poker Countertop) 

Se Habla 
Espanol! 


Call Toll Free: 
1-800-44-Hot-Kits ¢ (1-800-444-6854) 
Ph: (916) 678-5189 ¢ Fax: (916) 678-1313 





April 14-17 

National Bulk Vendors Expo, 
Beverly Hilton Hotel, Beverly 
Hills, Calif. Contact Morrie Much, 
(312) 621-1400. 

April 21-23 

National Automatic Merchan- 
dising Association Western 
Convention and Trade Show, Las 
Vegas Convention Center, Las 
Vegas, Nev. Contact NAMA Con- 
vention Dept., (312) 346-0370. 
April 22-24 

International Flipper Pinball 
Association World Champion- 
ships, Clarion Hotel, Rosemont, 
Ill. Contact IFPA, (414) 422-0600; 
FAX (414) 422-0707. 

April 26-30 

AMOA-NDA 9th Annual Inter- 
national Team Dart Champion- 
ships, Sahara Hotel & Casino, Las 
Vegas, Nev. Contact Joe Conway, 
(414) 476-4665; FAX (414) 476-8181. 
April 27-29 

FER ‘94, Pabellon de Cristal, 


Patronato de la Ferio del Campo, 
Madrid, Spain. Tel. (93) 416-14-66; 
FAX (93) 415-00-95. 

May 13-14 

Michigan Coin Machine Opera- 
tors Association Annual Con- 
vention and Exhibit, Holiday Inn 
South, Lansing, Mich. Contact 
MCMOA, (517) 372-2323; FAX (517) 
372-4404. 

May 29-June 4 

14th Annual Valley National 8- 
Ball League Association Inter- 
national Singles and Team 
Championships, Riviera Hotel & 
Casino, Las Vegas, Nev. Contact 
Gregg Elliott, (800) 544-1346 or 
(517) 893-1800; FAX (517) 893-0130. 
June 2-4 

Wisconsin Amusement and Music 
Operators Convention and Trade 
Show, Racine Marriott, Racine, 
Wis. Contact WAMO, (414) 529- 
4704. 

June 8-9 

First Annual Asian Amusement 


CALENDAR 


Expo, Hong Kong Convention and 
Exhibition Center. Contact W.T. 
Glasgow Inc., (708) 333-9292. 

June 8-13 

Expo-Diversiones ‘94, Guadala- 
jara, Jalisco, Mexico. Tel. (3) 614- 
30-15; FAX (3) 647-88-39. 

June 23-25 

4th Annual Exhibition for Poland. 
Contact George Herman in Cali- 
fornia, (818) 222-6161; FAX (818) 
222-6165; or Bogden Jankowski in 
Poland, (48) 22278597; FAX (48) 
26358113. 

June 23-35 

Summer CES, McCormick Place, 
Chicago Hilton & Towers, Chi- 
cago, Ill. Contact Consumer Elec- 
tronics Group, (202) 457-8700; FAX 
(202) 457-4901. 

July 20-21 

Latin American Amusement, 
Music, and Games Expo, Exhibi- 
mex, Mexico City, Mexico. Con- 
tact W.T. Glasgow Inc., (708) 333- 
9292; FAX (708) 333-4086. 
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THE LAST 
WORD 


A final word 


xactly five years ago, in April 1989, I 
had something to say about local gov- 
ernments wanting to ban arcades 
because they were seen as a public 
nuisance. But where could I vent my 
spleen? Not in an article; that’s no 
place for personal opinions. No, what 
I needed was a vehicle to express my 
disdain. I got it that month in the 
form of this page, “The Last Word.” 

Sadly, this will be my final editorial. 
I'll be leaving Play Meter in June to 
help run my family’s business here in 
New Orleans. For those 
of you with a good 
memory, it’s the same 
business I said I'd never 
join in a June 1989 
editorial. But things 
change; people get old- 
er, new opportunities 
present themselves. 

I remember when I 
joined the magazine in 
July 1988. I had worked 
previously for a daily 
newspaper and, natu- 
rally, was unfamiliar 
with the industry, espe- 
cially the terminology. 
“Now tell me again what 
an operator is and what 
he does?” I'd say (frankly, I still don’t 
know what some of you guys do!). It 
became clearer after my first AMOA 
show in downtown Chicago. 

As I reflect on my time here, I realize 
how lucky I’ve been. How many jour- 
nalists get to travel as much as I have 
and write about a subject that’s fun? 
We forget about it at times, but this is 
the coin-op entertainment industry, 
and entertaining it certainly has been. 

The luxury of being able to express 
myself on this page is also something 
most journalists don’t have. There have 
been readers who've thought this col- 
umn was meant to “educate” them or 
discuss a topic of much gravity. No. 
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Though at times it was used to be criti- 
cal or to get a serious point across, 
“The Last Word” essentially served as a 
bit of escapism, a chance to depart 
from weighty matters and be light- 
hearted. If only one person a month 
connected with it and smiled, my goal 
was achieved. 

An old journalism professor of mine, 
speaking to us for the last time before 
retiring, said, “In the journalism busi- 
ness, it isn't the stories that you 
remember, it’s the people.” How true. 
Having traveled to shows big and small 
for nearly six years, I’ve made a lot of 
friends. Initially I had the crazy notion 
of listing them here as a way of thank- 
ing them, but when the names got into 
the seventies I scrapped it. Just know 
this: I'll miss seeing all of you. 

Most of all, though, I'll miss the 
sweetest group of people anybody 
could be blessed to work with: my edi- 
torial mates, Valerie and Bonnie, who 
put up with my wanting to print every- 
thing; my first-floor lunch buddies, 
Jane and Mary, who make sure this 
book looks so good; my second-floor 
“mamas, Renee and Carol Lea, who 
helped me with 10,000 tasks that I was 
too thick to do on my own; Ron, the 
guy who kept me from being the lone 
“token male” over here; Carol Ann, 
who was a cheap lunch ‘cause all 
She'll eat are burgers and fries; the 
boss lady, Carol P., who shares my 
passion for lentils and extra-virgin 
olive oils; and three-year-old Kristen, 
who could bring a smile to my face on 
the worst of days. It’s you people 
who ve made these six years such a 
joy. 

Don't think you've gotten rid of me 
for good, though. The ‘95 AMOA show 
is in New Orleans, and you can be cer- 
tain that I'll be there—if for no other 
reason than to tell you where to eat! Au 


] 
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LASERSTAR LADY IN RED" 


The 1994 LaserStar® CD-100D Lady In Red . . . Eye-catching @ROW E/ ANI i 


beauty with proven cash box performance and customer appeal. 
. ’ : 75 Troy Hills Road Whippany, NJ 07981 U.S.A. 
Put it all together and that’s why the cash box is a champ. ye a. eee 


Rowe-International Sales 


See your local Rowe-AMI Music operator for details 203 Swan Road 
Hanworth, Middlesex TW13-6LL 


about the LaserStar® CD—-100D Lady In Red today. Grese Britain 
081-893-8300 Fax 081-893-8600 
Telex-317210 BUREAUG 


Introducing Showca SE 3S 5, a deluxe cabinet like no other. 





OPERATOR CONVENIENCE 


-. Universal control panel for 1-4 players 
- Fully JAMMA compatible 


-. Backlit attraction module accepts 
standard decals 


_ Front access electronics 


IT'S TIME FOR A VISIBLE CHANGE! 











Dimensions: | 

Height: 80Oin. (20.3 cm) Atari Games Corporation 
Width: 465in. (1181 cm) q 075 Sycamore Drive 
Depth: 60in. (152 cm) ATAR] Milpitas. Califomia 95035 
Weight: 660 lbs. (300 kg) GAMES _ (408) 434-3700 


© 1993 Atari Games Corporation. All rights reserved. 


